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Sa Sa International Holdings Limited is a leading provider of beauty and health

products and services in Asia. Listed on the Hong Kong Stock Exchange in 1997

(SEHK:178), the Sa Sa Group employs over 1,700 staff in seven markets across

the region. Its vision is to become the dominant provider of "beauty + health"

products and services in Asia.

Established in 1978, Sa Sa has grown from a 40 sq. ft. retail space to become

today's regional 'beauty + health' enterprise. Its legendary brand strength in

Asia is built on innovative cosmetics retailing at competitive prices in one-stop

stores filled with top international brands.

Sa Sa has differentiated itself through the creation of an integrated 'beauty +

health' platform, in three distinct business sectors:

Retail Business. In 56 Sa Sa stores across Asia, the Group sells over 600 brands,

covering 20,000 cosmetics, fragrances, skin care and hair products including

private labels and products with exclusive distribution rights. In Hong Kong,

La Colline Specialty Stores offer customers premium tailored beauty products

and services. In China, the Sa Sa Ebeca joint venture gives the Group's house

brands access to a national network of 140 retail counters.

Beauty Service. Through Phillip Wain, the Group runs a chain of seven up-

market beauty and health ladies' clubs in Asia, providing beauty treatments,

fitness and spa services to its exclusive members.

E-business. The sasa.com website, in Chinese, English and Korean, is the Group's

e-commerce arm, reaching international markets and providing marketing

support for both online and offline sales.
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