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It has been a challenging and exciting year of growth here at Sa Sa.
Despite the major impact that economic slowdown in the US economy
has had for retail in Asia, we have increased both our turnover and
profit. Moreover we have reached several significant milestones on our
journey to become Asia’s dominant provider of ‘beauty + health’
products and services. We expect these strategic investments to mature

and add value as the Group continues to grow.

In this last fiscal year, growth has meant strategic diversification, as the
Group develops its presence and reaches across complementary markets.
In addition to our mass-market Sa Sa Stores, we have now successfully
developed the premier-retail La Colline Specialty Stores. Our entry into
health food products has also proven a success, with further health
supplements and health foods planned for the future. Likewise, the

comprehensive beauty and health services afforded by our acquisition
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of a majority stake in Phillip Wain takes us into the heart of the premier
beauty club market, and allows us to explore opportunities for future

development of mass-market beauty salons.

We can all be proud of Sa Sa’s transformation, in just 20 years, from a
discount retail store into a dynamic and comprehensive brand name
that addresses modern society’s needs for integrated ‘beauty + health’
care. By leveraging the synergies between each of our new business
initiatives and emphasising Sa Sa's own core business objectives, we will
continue to create a strong and vital brand in a market which is

increasingly conscious of the ‘beauty + health’ philosophy.

Naturally, in all our endeavours, the needs and wants of our customers
come first. | am delighted that Sa Sa has become a trusted brand name
synonymous with value and quality. The growth of Sa Sa into a regional
group has also delivered enhanced value for customers, not just in our

home base of Hong Kong, but in every country in which we operate.

Our entry into the Mainland Chinese cosmetics market, through our
joint venture with Ebeca, is a momentous growth step for the Group
and heralds the beginning of an important new development cycle. The
PRC is an evolving market with huge potential and is certain to be our
key focus in the coming years. In response to this evident potential, it
is our firm intention to open the first dedicated Sa Sa store in the PRC

within the next two years.

In the meantime, we are exploring other expansion opportunities.
For instance, we expect the recent establishment of a Korean-
language version of sasa.com to lead to growth
in our online sales in

Korea.
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We also continue to place great emphasis on our online presence,
confident that the long-term potential of e-business is very large indeed.
As Asian markets continue their embrace of e-commerce channels,

Sa Sa will be at the cutting-edge.

The Group's achievements this year, through the consistent hard work
of all our people, demonstrate our determination to enhance both
shareholder value and our service to customers. In the year ahead, you
can be confident that we will continue to build on our strengths and

invest prudently to deliver still more success for all our stakeholders.

Kwok Siu Ming, Simon

Chairman

“How does Sa Sa manage to sell quality products
at such competitive prices?”

Sa Sa applies its global sourcing and purchasing
capabilities to getting the best value products,
buying in bulk to increase its bargaining power.
A further factor is our excellent long-term
relationships with vendors. While we pride
ourselves on our ability to offer generous discounts,
we also take exceptional care to ensure that
everything we sell is genuine and in tip-top
condition.
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