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Sponsorship of FIFA World Cup 1s
the major force in improving brand
awareness and recognition.
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Mini-Squash Promotional Campaign
2000 received an encouraging
response among students, teachers
and parents.
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We continued to sponsor the National Football League and, for the fourth consecutive year, we will be
supporting the 9th National Games 1n Guangdong Province. This will be the largest sport event to take place in
Guangdong and will provide excellent exposure for our image. A press center will be established to provide a

wide range of photographic services during the games.

Football 1s one of China's most popular sports with an estimated 3.6 million fans attending the 182

matches played annually, many of them televised nationally. The Fupifilm stadium boards, including one

displayed behind the goal at every match, increases brand awareness among the millions of spectators and TV
viewers.

Fugi’s sponsorship of the FIFA World Cup 2002 1n Korea and Japan also will provide brand exposure on a
scale unparalleled by any other televised sport event.

Again we were the official film of Hong Kong Primary Schools Min1-Squash training Scheme. Our

sponsorship of this community event received the “Best Budgeted Sports Sponsorship Award” in the Excellence

In Sports Marketing Awards organized by the Sports Development Board. The scheme was judged to be highly
cost effective 1n reaching more than 6,000 students 1n three months.

To reinforce our position as a leader 1n the professional photographic industry, the Group organized and
sponsored more than 10 photo contests throughout China, Hong Kong and Macau with over 10,000 contestants
participating. The major photo contest included the Tsim Sha Tsui East Festive Illuminations 2000 1n Hong Kong

and the “Fujl Cup” 1n China.
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Robust popularity of Instax et
expands instant camera market share ""'
ETHFNEEEITIHEELD
FRATEZEEREHFEERER -

Instax mini 20

> Advanced performance in a stylish package

> Exceptional prints fit nght in your wallet

> Twin shutter releases, new macro lens for
versatile convenience

Instax mini 20 ¥ F B & B & 75 #
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