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New Fujichrome Sensia 400 —
Film for color slide
Incorporating Super-Fine 2.(Sigma)

Crystal technology, delivering world-

class granularity and sharpness, for
a new level of significantly
enhanced performance.
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Provia 400F

A new benchmark in IS0 400 film,
fine grain and color saturation, and
a new dimension in high-speed film
performance.

Provia 400F E T HE ¥ T i
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For the 14th year, we sponsored the Miss Hong Kong Pageant that provides a highly visible platform for

promoting our high quality imaging service. We also sponsored the Euro Christmas 2000, the Tsim Sha Tsu1 East

Festive Illuminations 2000, Chinese New Year Parade and the Jockey Club’s International Racing Day 2000.

r £

Another successful Fujifilm sponsorship was Ta Kung Pao’s “Back from Western China” section that won the

best feature story award and the grand prize for writing and page design in the Hong Kong News Awards 2000
programme.
The Group also maintained its long-term commitment to the community by being a full patron of Greening

for the Chest and we are the exclusive sponsor of films and photo services for the Hong Kong Community Chest.

STAFF DEVELOPMENT

Dunng the year we continued to offer training courses for our staff members 1n the areas of quality management,
language skills, technical training and customer service. We encourage and support continuing education and

development for our staff members, as they are our most important assets.

PROSPECTS

Fupl Japan 1s very strong 1n research and the development of new products and this has been one of our main
competitive advantages 1n our 33-year relationship. Their commitment to quality, research and development,

investing some US$600 million every year, has been a driving force in the advancement of the photographic

Industry.
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OPERATIONS REVIEW 2% #

Fupi Japan supports our operations 1n Hong Kong and China by subsidizing selected promotional

programmes and providing world-class technical support and high-quality, innovative products.

China-Hongkong Photo’s business 1s expected to grow dramatically upon China’s accession to the WTO as

this will lead to an improved economy and strong consumer demand. The Group also would benefit from the

lowering of industrial tanffs that 1s expected to lead to lower prices of imported Fuji products in China thus

making them more affordable to Chinese consumers and therefore increasing demand for film products as a

EE

whole. By meeting the price advantage of domestic brands, this would increase the competitive edge of imported

brands.

Overall, consumer needs and demands 1n our markets are undergoing great changes as information

technology continues to bloom. There are rapidly growing imaging information applications and needs related to

the processing and storage of 1mages and information with PCs and other electronic equipment, and Internet

communications.

These developments present the Group with excellent business opportunmties. We are drawing on Fujifilm’s

accumulated base of unparalleled technologies developed 1n response to the digitization trend. The Group will

further capitalize on these opportunities 1n the growing imaging and information market.
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