Film Distribution Summer Holiday
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@ur film distribution business
produced improved results for the
second half of the financial year.
However, we remain vulnerable to the
effects of film piracy. Whilst anti-piracy
moves by the Hong Kong SAR
Government have proven effective,
piracy remains rampant throughout

the rest of the Asian region.

the Group distributed 25 Chinese
language films and 27 non-Chinese

language films during the financial year.

Bummer Holiday and Lavender, both
distributed by the Group were the
major movies released during the first
six months of the financial year. These
two movies achieved box office
receipts of over HK$10 million each.
These two movies were followed by
the Chinese New Year release of
Jackie Chan’s The Accidental Spy. This
was the most expensive film made in
Hong Kong to date and has achieved
total Asian box office revenue in
excess of HK$103 million. Besides
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these three major films, the rest of - The Mummy Returns EEYERESNHRE-

the Chinese language films we

distributed were smaller pictures.

@erall our share of the Chinese
language market dropped from 39%
in 1999-2000 to 28% due to the lack
of other strong Chinese films in our
distribution line up.

Ih the non-Chinese language sector, top-grossing movies
distributed by the Group included The Grinch, Hannibal and The
Mummy Returns. Hollywood pictures distributed by other
distributors were stronger. Our market share for non-Chinese

pictures over the last |2 month period dropped 2% to 17%.
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[ REVIEW OF OPERATIONS 1

ﬂncome from distribution fees earned in our traditional markets ﬁEE\% CRE - BE - INEEEXR
— Hong Kong, Taiwan, Korea, Singapore and Malaysia increased ADEERTHEMRONBETERRA -
from HK$26 million in 1999/2000 to HK$30.8 million during H19992000FE2 = FABEEBT » M
the financial year. Distribution income from non-traditional EXRMRFERAZ=FENTEET - M
markets — Japan, America, Europe and other countries increased AR 2B BNRAEMBEREZFER
from HK$11 million in 1999/2000 to HK$17.9 million during MmIEMESZBTWA » AIA199920005F
the year. Ez—T-BEERREMERFEZ—T
tENLTERT -

Exhibition B 4E B

lhe exhibition industry registered its first box office growth EREREE  2BERERKZEE993
since early 1993 during this financial year. The Group is working FUURNEAERER - AEEEHD
to improve both the convenience and the experience of REETER  BRTESATEER
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moviegoers at its cinemas. The newly
renovated Grand Ocean in Kowloon
has met with a very positive response.
The HK$10 million renovation
program includes state-of-the-art
digital sound systems, luxurious
seating and a brand new box office

and concession counter.

ihe Group now operates 236 screens
in 47 cinemas in Hong Kong, Mainland
China, Singapore and Malaysia. Our
decision to sell our cinema interests
in Thailand and Korea has proven
timely. Both markets have been badly
affected by an oversupply of new
screens. Too many cinemas and
competition from other forms of
entertainment are inhibiting
admissions in Singapore. We need to
see some consolidation. Our new 8-
screen Multiplex in Kuala Lumpur —
one of Asia’s largest — is proving to
be a great success in a flat market.
With the forthcoming reduction in
entertainment tax, we expect to see
some improvement in Malaysia. The
Group continues to monitor the
overall progress of the Singapore and
Malaysian markets with a view to
rationalising the existing supply of
screens should the opportunity

present itself.

Bood progress is being made on the
development of our Golden Peace
Cinema IMAX Theatre in Shanghai.

This is a joint venture development

involving Golden Harvest and Shanghai Peace Cinema on perhaps
one of the best located sites in Shanghai. The 400-seat theatre
will be the first commercial IMAX theatre in China.The project

is expected to be completed in early 2002.

Maggie Fu’s Album
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The Accidenptal Spy
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®Jur cinemas in China continue to improve and in a further step BEEEHEZERERTESE  UR
to cement our relationships with our partners in China, the E-—SERRMEPRARHFZEBR - &%
Group has agreed with China Film to set up a Joint-Venture BHEAYHERVSELEEENT  H
Management Company to jointly manage a chain of cineplexes in REERNLEHEHESE HEHREEHR
China. This is a significant move in our efforts to build a bigger NERRA 2 TGEEREEEER -
presence in China.

Film Production L $4 13

lhe Group successfully handled the production of eight films BEEREERDSHEHEEN\REY  H
over the past year, three of which achieved outstanding FEEMEAREHT (EANBEERIR =
recognition. Summer Holiday was the second highest grossing ZTTEEREDRN  BREFETZE

FRERIRET )
I
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Chinese film in Hong Kong during
the summer of 2000, earning
HK$21.3 million at the box office. It

also performed very well in Malaysia.

bhe Group received audience and
industry accolades for Lavender,
Hong Kong’s first “scented” movie.
Specially synchronised machines
ejected aromas through theatres

during the film.

lhe Accidental Spy which starred
Jackie Chan, became the highest
grossing Chinese film at box offices
in Hong Kong, Mainland China,
Taiwan, Singapore, Malaysia, South
Korea, Indonesia and Thailand during
Chinese New Year 2001. Hollywood
producers have noted the cost
effectiveness of the production and
Miramax Pictures who purchased the
US and European rights plan to
release the film in North America in

the near future.

lhe Accidental Spy also laid the
foundation for the first of our
Internet movies. Golden Harvest
teamed up with Spring House
Technology Entertainment of Taiwan
to produce The Accidental Spy 2003.
There is strong potential in this form
of online entertainment which
creates original, interactive and real-
time experiences. People log on at
their own convenience to enjoy a

short interactive movie.

Bmong the films produced, these were nominated for industry

awards during the year:

Lavender

The Grinch
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