Summer Holiday

Nominated for Best Cinematography, Best Original Music Score
and Best Original Film Song at the 20th Hong Kong Film Awards.
Nominated for Best Film at the 45th Asia Pacific Film Festival.

Lavender

Nominated for Best Supporting Actor, Best Cinematography, Best
Art Direction, Best Costume & Make-up Design, Best Original
Music Score and Best Original Film Song at the 20th Hong Kong

Film Awards.
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Tokyo Raiders

Nominated for Best Action Choreography, Best Film Editing and
Best Costume & Make-up Design at the 20th Hong Kong Film

Awards. Nominated for Best Action
Choreography at the 37th Golden

Horse Film Awards.

When | Fall in Love... With Both
NMominated for Best Screenplay
Adaptation at the 37th Golden Horse

Film Awards.

Twelve Nights

ominated for Best New Performer
and Best Original Film Song at the
20th Hong Kong Film Awards.
Nominated for Best Original Film
Song at the 37th Golden Horse Film

Awards.

Double Tap

Nominated for Best Sound Design at
the 20th Hong Kong Film Awards.
Nominated for Best Leading Actor,
Best Cinematography, Best Visual
Effects, Best Action Choreography,
Best Film Editing and Best Sound
Design at the 37th Golden Horse

Film Awards.

And | Hate You So

NMominated for Best Supporting
Actress at the 20th Hong Kong Film
Awards. Nominated for Best
Supporting Actress at the 37th
Golden Horse Film Awards.

Television Production
Ih last year’s Annual Report, we

outlined plans to capitalise on the

opportunities that exist in television by establishing our own
television division. Over the past 12 months this division targeted

the television market in Mainland China with a balanced

Grand Ocean,
Hong Kong
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production schedule designed to
cater for audiences with diverse and
maturing tastes. The Group’s first
series production, Shanghai Dearest,
is a 30-episode situation comedy with
Mainland stars Pan Hong, Mei Ting,
Bao Jian Feng and Niu Ben.Television
distributors have shown keen interest

in the series.

Work has also begun on our second
production, Love Affairs in the Tang
Dynasty, which is a co-production
with Hunan Economic Television
Station. Agreements have also been
reached with film studios in both
Beijing and Shanghai for further joint
television productions involving up to

200 hours of programming.

he Group is actively recruiting
talented and experienced television
producers, directors and writers.
Both in Hong Kong and from
Mainland China, to further expand
our television portfolio to meet

demand.

Video

Mideo sales have become an
increasing source of income. In the
past, video rights to all the Group’s

movie titles were sold to external
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distributors for a fixed royalty
income.To maximise our returns on
each film, we have now developed a
new strategy which ensures that our
own in-house video operation shares
a return on each video sold. Our
fledging video operation focuses on
the Group’s Chinese and non-
Chinese titles as well as those of

independent film producers.

In Taiwan, our Group’s associate,
which is primarily engaged in video
rental, has had a difficult year with a
significant drop in revenue as a result
of a shrinking rental market. Golden
Communications (Taiwan) Company
Limited has however, effectively
improved their operations and this
is reflected in the first half of this
year’s revenue. However, revenue
performance is still affected due to
three reasons. Firstly, the NT Taiwan
dollar has depreciated more than
10% against the US dollar since early
last year. Secondly, the severe floods
in Taiwan caused by the two
typhoons in September has affected
many of our franchise stores. Thirdly,
Taiwan’s economic recession has
reduced consumers purchasing

power significantly.

Music

Bs part of our attempt to create a
greater symbiosis between our
various media outlets, we established
a new music company responsible
for producing movie soundtracks as
well as identifying potential musical
talent. Singers well known to both

Hong Kong and Mainland China

audiences will be signed to the Group. Sales of an album of

Original Soundtrack for “Livender”
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Mandarin songs by Hong Kong singer
Maggie Fu have been successful in
both Taiwan and Hong Kong. So too
have sound track albums for four
Golden Harvest movies — The
Accidental Spy, Skyline Cruisers,
Marooned and Lavender. As well as
recruiting singers, we are also
establishing a publishing department
to develop the work of in-house

composers.

Prospects

ihe Group looks to the future with
a strong sense of confidence. Having
adopted a multi-media approach to
the entertainment business, we are
now building an enterprise that can
be dynamic and innovative in content
creation and execution. We are
looking into the future of cinemas and
how digital projection will change its
use into more broad-based and

stadium-like venues.

ﬂn the immediate future however, the

exhibition market will continue to be

dependent on the variety and quality of products released. Hong
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Kong productions are gaining increasingly in box office popularity FEEEEA  KE @Z@ﬁﬁﬂ#%@%ﬁﬁt
and the Group’s cinemas are well positioned to take advantage B2 S0 XEXREHEERERRE
of this. US products will continue to dominate the box office, EEREFHINRFEZ R RMES S

but over the coming year at least, viewers will have a broad

choice in terms of both films and venues. Stricter anti-piracy
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measures should foster some degree
of stability in cinema admissions in
Hong Kong. We will however,
continue to suffer in other countries
around the region where piracy is
still rampant. The rapidly decreasing
prices for VCDs and DVDs will
change the viewing habits of movie
lovers. So too will the shorter time
gap between the release of a film and
its appearance on video. Further
consolidation of cinemas across Hong
Kong and in other countries is
inevitable in the light of these

changing circumstances.

[ln terms of film distribution, our
performance will continue to be
affected by the ongoing economic
crisis, which will affect to some
degree the spending power of
audiences. Our increasing presence
in Mainland China, where economic
growth continues to be strong, will
help cushion the impact but the
immediate contribution will not be
significant. The Group is putting
emphasis on better using our name
to talent spot potential stars for film,
television and music. This will build
the pool of talent for our future. We
are also looking for ways to tap into
the potential of the overseas Chinese
markets which technology and the
internet have now made as close as

if they were living next door.

ihe Chinese language entertainment
market has huge potential. We believe
that the Group is well positioned to

take advantage of the tremendous

changes that are coming about in the world. We have a strong

sense of mission that we can build the Group into the leading
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