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Manufacturing

The Group’s bathroom furnishings operation Imperial
Bathroom Products Ltd. (Imperial) was in the black for the
first time since its inception, and made its way into the top
five brands of bathroom products in China and the second
top brand in Australia.

The performance in Shanghai was weaker than projected
but market growth in Beijing and Guangzhou was
sufficient to compensate the drop. It is forecast that the
retail market in bathroom furnishings in China would
increase with major growth coming from the three cities
where Imperial marketing activities have been focused on.
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Products were supplied to significant property projects

in these cities.

The Hong Kong matket continued to perform well through
proactive marketing efforts of Arnhold Holdings Limited,
Imperial's sole distributor in Hong Kong. In light of the fact
that decisions on the choice of bathroom products are often
made in Hong Kong by Hong Kong-based developers for
their China property projects, an agreement was reached with
Arnhold and local distributors in China to produce a better
synergy for marketing and sales.

Meanwhile, sales in Britain and Australia went well with
further growth projected for year 2002/03. Exports to the
United States began near year-end. Other markets in Korea,

Sri Lanka, the Philippines and Taiwan were stable.
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