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The acquisition of a majority stake in
Phillip Wain provides the Sa Sa Group
with a strong platform to develop a
comprehensive 'beauty + health” business.
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With its chain of La Colline Specialty
Stores, the Group can now offer
customers premium, tailored beauty
services, while demonstrating its diverse
brand-management capabilities.
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Now providing 24-hour access to Sa Sa
products, Sasa.com offers the Group
exciting new e-commerce opportunities.
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Sa Sa's first exclusive health supplement

marks our strategic diversification into the
lucrative health food market.
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Our commitment to provide an enjoyable
shopping experience for our customers is

the driving force behind Sa Sa’'s new-
look stores.
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Sa Sa Ebeca, as the Group's first step
into the mainland China market, provides
an extensive retail network across China
for the Group's house brands.
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The Launch of our Korean language
Site strengthens our penetration of the
Korean market, which has one of the
highest e-shopping rates in Asia.
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Sa Sa Beauty+ offers a one-stop
cosmetics, beauty and slimming service to
Sa Sa's loyal customers and broadens the
Group's market base in beauty services.
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