


On behalf of the board of directors, I am proud to present
our report on the Group's business for the financial year
just ended to shareholders, and to share our plans and

outlook for the coming year.

I firmly believe that the way forward in industry is to
innovate, set trends, and create new market niches. In
doing so over previous years, we have realigned and
upgraded our operations from what was originally a
jewellery wholesaling, distribution and exporting
business into what is now one of the best-known
landmarks on Hong Kong's tourist retailing scene.
Building on this solid foundation, the Group will continue
to develop its product range and business concept to its

fullest extent.

In January 2001, the Group unveiled its 3D-GOLD Tourism
Exhibition Hall in Man Lok Street, Hunghom, providing
it with several unique attractions that successfully
combine sightseeing with the jewellery buying which
many tourists enjoy so much. In its first year, the hall
received over one million visitors. The hall's Gold and
Jewellery Sparkling Environmentally Friendly Washroom
won two entries for Hong Kong in the Guinness Book of
World Records and received widespread publicity both in
Mainland China and overseas, becoming a must-see spot

for tourists visiting Hong Kong.

The Group’s mission is to deploy cutting-edge technology
and modern business management to advance the
traditional jewellery business. The brand awareness of
“3D-GOLD” and “La Milky Way” in Mainland China and in
overseas markets and the resulting value not only rank
as invaluable intangible assets for the Group, but also
represent excellent positioning for the Group’s future
development in all types of jewellery, retailing and
tourism-related business in the Mainland China and

overseas.
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The Group recorded steady growth in turnover over the
past year despite continued weakness in the local and
global economies. [ am convinced that the Group’s initial
investment in the 3D-GOLD Tourism Exhibition Hall,
including the associated promotion costs, will provide

us with attractive returns in the future.

Mainland China and Hong Kong continue to be the
Group’s most important markets. China has now joined
the World Trade Organisation (“WTO"), the incomes and
purchasing power of her people have been steadily
increasing, and there is a corresponding increase in the
demand for jewellery, for new and original designs, and
for brands guaranteeing reliability and quality. The group
thus plans to grow its domestic sales network and to
maintain its close cooperation with the Shatoujiao Free
Trade Zone, Shenzhen, and to work closely with reputable
organisations in the Mainland China, Hong Kong and
Macau in developing jewellery and tourism-related
businesses. With China’s entry into the WTO, restrictions
on the trading of gold will become increasingly liberated.
The Group has already taken steps to raise its profile
and to broaden its sales network to maintain its
commanding position at the forefront of the emerging

market.

Looking to the future, the Group will expand the 3D-
GOLD Tourism Exhibition Hall and is actively considering
introducing counters in the hall for other than jewellery
merchandise such as reputable branded watches and
leather goods. The Group is also researching the
possibility of leveraging its production technology and
marketing expertise by setting up 3D-GOLD Tourism
Exhibition Halls with different themes in Macau and in
major cities in Mainland China, and creating further

‘world records’ for everyone to enjoy.
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The current capacity of the Hunghom 3D-GOLD Tourism
Exhibition Hall is almost fully utilised and, in view of
this, the Group has already made available a further
30,000 square feet of retail space. We expect that the
new area can be put into operation by September 2002,

opening up additional income avenues for the Group.

Thanks to proactive development of new businesses and
business acumen, the Group has made steady progress
from being a traditional jewellery manufacturer to
become an integrated group offering high levels of
production, technology, retailing and tourism expertise.
Our development will not only strengthen the growth
potential and the competitiveness of our business but,

in the long term, will also help raise our profit margins.

For the years to come, we foresee improvements in the
under-performing export sector in a gradually rallying
global economy. Management also anticipates increased
growth in our Mainland China market and retail business.
Overall, we are confident of the Group’s performance in

the coming years.

Lastly, on behalf of management and the board of
directors, | sincerely thank the Group's customers,
suppliers, business partners, shareholders and all our

staff for their wholehearted support over the past year.

Lam Sai Wing

Chairman

Hong Kong, 24th July, 2002
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