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BUSINESS REVIEW

Since the Group obtained its listing status on the Main Board of The Stock
Exchange of Hong Hong Limitad on 13 November 2000, our business has
maintained steady growth. The year under review was a prosperous and
fruitful year, During the wear, while achieving ercallent sales growth, the
Group alzo introduced the new Tercote snvironmental frisndly procsssing
technology from Sweden (the “Sweden Texcote Technology®), changed a
new Company kg implemented new business stratesy, and addad new
partners for cooperation. Any of thess svents can repressnt a milestone of
the Group's operation

The Group iz dedicated to becoming a customer-oriented casual wear
distributor and manufacturer that is innovative and capable of capitalizing
on cutting-edgs tachnology in the production process, Under leadership of
the management, the Group has successfully raized the brand awarensss
of "uright”, improved the promotional strategies of the Group's brandname
and consolidated its retall and franchise business in Hong Kong and the
hiainland China

During the vear under review, the Group focused on the development of its
business strategies, of diversification of its product rangs and eipansion
of itz distribution network, as well ag Improving the image of itz ratall
outlets. Az at 31 March 2002, the Group reconrded a total turnover of
HK$459,059000. 8 3T% increase over previous year The Group's
aypenditure in improving the image and design of the shops amountad to
approsimately HK$14,000,000. Based on prudent accounting practice,
thess oosts ars treated as an one-off item which iz Included in zalss and
digtribution expenses of the year, Before deducting these non-recuming
e1pensas, the Group's operating profit increasaed by 20% in comparnson
with the same parod last year The profit attributable to shamsholdes
amounted to HK$37,589,000.
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