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The Company placed 120,000,000 shares and 45,000,000 shareg in
Manrch 2002 and June 2002 to independent third party, raigsing net
proceeds of approimately HE$20,000,000 and HK$35,000,000
respectively, The procesds were mainly used to develop the Group's
Sweden Tercote Technology and related projects and the balance was
uzad az general working capital. The management considersd that the
placements improved the efficient usage of the Group's capital while
broadening the shareholder baze and the capital base of the Group. Az a
result of an enhanced capital position, the Group can strengthen the
rezearch and development capabilities of Sweden Tercote Technology and
further &:plore the development of Sweden Texcate Technalogy.

In light of the Group's good business performance and high
creditworthiness, Westdeutsche Landesbank Girozentrale, Hong Kong
Branch arranged an unsscured HK$130,000,000 3year syndicated tarm
lean facility for the Group. The loan, bearing an interest of 1.7% pa. over
HIBOR, will b uzed for general working capital and refinancing of the
Group's ghort-term loans. This enabled the Group to better utilize its
capital fiexibly, Given the lower cost of thiz facility as compared with the
Group's past bormowings, the Group believed that thiz facility will help the
Group manage its funds and carry out investments efficiently for it future
development.

Curing the year, the Group launched a total of 1,100 new designs and a
product portiolio based on the Sweden Texcots Technology, which followed
our theme of ‘Incorporating Advanced Technology to Lead the Trend', As
the products are fashionable with the value-added functions of being
waterregistant, dirt repellent, and environmental friendly they are
welcomed by customers, and as & result, turnover was enhanced
zignificantly, Thig further expanded the market share of "uright” products.

The kMainland China and Hong Kong remained the major targst markets of
the Group. The management of the Group iz satigfied with the
performance of both markets and congsiders that there i still plenty of
room for develapment in the Mainland China market. During the yaar, the
tumover originated in the Mainland China and Hong Kong accounted for
T3%and 26% of the total turnover rezpectively,
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Mainland China

Curing the year under review, the salez performance in the Mainland
China was encouraging Benefited from the Mainland China's accession to
the WTO and successful bid for the host of 2008 Olympics Game, the
Group's buziness in the Mainland China recorded a robust growth with
turnover amounting to HK$335,804,.000, an increase of S4% as
compared to that in last year,

Az there Iz consistent growth in the Mainland China's economy and a
continuous increase of domestic congumption power, consumers ane
willing to spend maore on consumer goods such a3 clothing Casual wear
iternz are specially favored by consumers. The keen demand from the
Kainland China's consumers t© the Group's products has boosted the
gales of the Group and has consolidated the l&ading status of the Group in
the causal wear market Az at 31 March 2002, the Group had
aporosimately 230 franchized shops in the Mainland China spreading
acnoss 18 provincas in the country with a coverage of 32 cities.

The Group in the past had succsssfully developed a distribution netwark in
the gouthern China market. We alzo expanded inte the north in hiarch thig
year by launching a large-scale fashion show as well as organising
g=minars on Sweden Temcote Technology In Beljing. Thiz marketing move
became a milestone during the course of development of the Group.
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