&k

ERZIRENTRALE - AOSFOREE - &
EAHRESRLE SN  SRAREASOERE
STACAE - TR Tencots ST NIRSS
| mRe BN S I ERERRRAES
BT it AR AERSES - BRANERT
ARSEEAE - SRITE 11930500045 « B LA
B LA 43 » A A SR 25% +

HETPRMEEN - TR NTRRRELE
wight; SRAFRSRRME M MR 7R
» EARETR T A MM AR S Texcote EiRE
ZERBERRHEER AR AR ENRR -

HHDE
Hong Kong Shop

HONG KONG

42 Hong Kong was afiected by the global economic downturn, the local
economy remained weak and the public adopted & mare prudent
consumption pattern. With the existing advantages of the Group and our
wide variety of products, including those casual wear items incorporating
the Sweden Tercote Technology, the Group has gained customers' suppart
through the affordable and value-added products, enhance “uright”
bprand's reputation and competitiveness. The Group has successfully
recorded @ growth in our sales during the ysar which amounted to
HE$119.935000 an increase of 4% over the previous year and
accounting for 26% of the Group's total tumover,

The Group achieved encouraging results under such adwerss economic
conditions was mainly attributable to the intensive promation of our brand
"uright' and the growing demand for the Group's casual wear, These
proved that the Group's introduction of the casual wear adopting the
Sweden Texcote Technology complemented well with market promotion
efforts, which consequently led to this fruitful result.
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OVERSEAS

Curing the ysar, the Group stepped up Itz marketing efforts, and has
grantad an srclusive distribution right to a garment and ratall shop in the
Middle East to promote the brand “uright" in this market. The Group alzo
old products to the Thailand market through a joint venture of the Group
beginning from Movember 2001,




