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INNOVATIVE TECHNOLOGY

The Group acquired a 45% equity interest in Consumer Holdings Limited
from an indspandent third party in July 2001 and subsaquently increassd
the interest to T5% by further acquisition in June 2002, Consumer
Holdings Limited owned the exclusive use of and acted as the sole agent
for Sweden Tescote Technology on texties and garments manufactunsd in
the Mainland China and Hong Kong.

The Group acquired a 48% equity interest in Direct Sales Enterprises
Limited from an independent thind party in March 2002 and subseguently
increased the interest to 51% by further acquisition in June 2002, Dirsct
Sales Enterprizes Limited owns the gobal intsllectual property right of
Sweden Texcote Technology.

The Group entered into a technology consultation agreement with
University of Science and Technology of China ("USTC") in July 2002,
whereby USTC was commissioned to carry out research, development and
application on nano technology and improve and enlarge the scope of
application of Sweden Texcote Technology,
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AT BEER IR » ik A TRESY - To improve the image design the Group used HK$ 14,000,000 to renew
our logo during the year to vigualize our energetic and trendy style, The

ERpRERARSNS - SENERE TSR Group has alzo redecorated the retail outlets and specialized stores in

TERESL - DEERLLMEL - EAERNT S order to attract the youth markat, to build up a brand image and to
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By advertizing on TV, magazines and buses, actively sponsoring public
activities and movies, and participating in several largs scale faghion fairs
and shows during the year the Group has succassfully promoted the
reputation of "uright’ ag a faghion brand and itz fashionable and energetic
image.,



