lenovo s

Technology sets you free

For Legend, 2002 was a year of technological innovation. The Group
is committed to applying the latest technology to deliver the very best
products and services. By totally satisfying our customers’ needs, we
will make better life and work styles, and create a freer, richer and
more efficient environment. These achievements are well embedded
in Legend’s new logo femowo 225 |

“lenovo” meant to communicate a key facet of Legend’s profile. The
initial “le” presents the connection with “Legend”, while “novo” is a
Latin word meaning “innovation and novelty”. The combination has
created a word capturing the sense of Legend as a highly progressive
and innovative company. The new logo also represents Legend’s four
superb attributes, including “Trustworthy”,“Innovative and Energetic”,
“Superior Professional Services” and “Easy”.
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