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dguartered in Beijing, Digital China f omy gs (the “Group") is rgest IT
product distributor and systems integra g netw Yer in Ghina. Ranging from
corporate-used hard- and software to ca vile hand Miital China distributed
products of over 40 brands. Its distribufl 565 SOMe B ning over all second and third tier
cities in China. y

Spun off from the Hong Kong-listed Legene JDigital China wa . Iistﬁ the

Hong Kong Stock Exchange on 1 June 200 an affiliate to Be end Holdings Limited.

.
Digital China is a constituent of the Hang Seng ﬂ“ I i ;.'-'-" E;m well as the
Morgan Stanley Capital International Standard Index f . a )
" ’i'

stry of Information (2002), Digital China was
agazine in e same year.
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While being placed 4th on China’s 100 Leading Sofi
also ranked 27th in Ching's 100 Largest Publicly Trad
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