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EEALETFRRRI JM1350

Jetmaster Large Energy-Saving JM 1350 series

JM1350
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Turnover in China grew by 29.2% compared with last year, which indicated that
China has become the world's leading country for plastic products processing and
manufacturing. The open market policy adopted by the new leadership in China
has led to significant foreign investment activities, this together with the strong
domestic economic growth have fuelled the continuous expansion of the plastic
injection moulding machines market. The Group's continuous efforts in developing
new potential markets that offered economic value, coupled with the benefits
contributed by the new sales networks and satellite assembly plants had enabled
the Group to capture new market share. Market demand remained high for plastic
injection moulding machines, with customers in traditional industries replacing old
and adding new equipment, and growing demand from new emerging industries.
The demand for larger-tonnage and energy-saving machines had risen markedly
which reflected market acceptance of the Group's new products that offered
exclusivity and advanced technologies. It is anticipated that, under the continuous
strong industrial growth, China will become increasingly important in the world's
market for plastic injection moulding machines, and that the Group has the ability
to widen technology gaps with competitors. The Group therefore has full confidence

in its future market development in China.

Customers who are based in Hong Kong clearly recovered confidence in the
economy, with turnover grew by 29.4% compared with last year. During the first
half of the year, Hong Kong customers were benefited from the active consumer

markets in Europe and America. However, during the second half of the vear; the
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weakening economic conditions in Europe and America plagued the export-oriented
customers in Hong Kong, and currency fluctuations and oil price hikes due to the
war in the Middle East had affected demand for plastic injection moulding machines.
It is anticipated that the Hong Kong market next year will continue to be influenced
by the weak economic conditions, both domestically, and in Europe and America,

as well as external macro factors.

The Taiwan market stabilized during the year, with turnover grew by 25.2% compared
with last year: Leveraging on Taiwan's advantages in research and technology, the
Group supplied and competed with world-class competitors in the international
market. It is anticipated that the domestic Taiwan market will grow steadily next
year, the pace of which will be plagued by the weak economic conditions in Europe
and America, and external macro factors. The pace of Taiwan companies moving
their operations to China shall accelerate, and continuous cross-strait commerce

will benefit Taiwan customers in their future market development.

The Group's turnover in international markets grew by 14.8% compared with last
yearwhich was mainly driven by South-East Asian markets as well as good performances
from new overseas sales offices and service centres. For the coming vear, the Group
will increase its market development activities in order to accelerate penetration

into the international market.
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