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Derived from the word “Synergy’
the Synergis name suggests successful partnerships and value-added performance.

The two interlocking shapes signify our strong partner relationship
with customers and other stakeholders. The two shapes are set at an angle,

moving forward, conveying our pioneering, innovative and progressive culture.

The Synergis brand is more than a logo. It is our promise to our customers.
Our name is a powerful expression of our vision, mission and values
while the new identity evocatively expresses our brand driver
“Unbounded Thinking, Meaningful Results”

VISION

Our vision is to be the benchmark of the property and facility

management industries in Asia.

MISSION

We are committed to creating value for stakeholders by providing
innovative and practical customised solutions that:

e Enrich quality of life
e I[mprove cost and operational effectiveness
e Provide peace of mind

e Contribute to sustainable growth

VALUES

We seek to realise our vision by honouring the following values:
e |ntegrity e Customer Focus
e Pursuit of Excellence ® |[nnovation

e Teamwork e Social Responsibility
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