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Einancial Highlights 175 {822

For the year ended 3 1st December 2004
BZE2004F12 A31 HIEFE

Turnover & %58

Profit before taxation BR#: A& K

Profit attributable to shareholders BJ 5% IR 3 Kl
Earnings per share &R ZEF|

Dividend per share RIS

Shareholders' funds B% B =

Fixed assets EEEE

Total assets BEAE

2004
HK$'000
BT T

2,734,678
469,833
312,186

$0.53
$0.165
17,965,174
36,202,646

38,032,281

2003
HK$'000
BET T

2,430,176
545,705
332,877

$0.57
$0.13
13,788,090
30,134,187

31,151,434

Change
%

c 1]
13%
-14%
-6%
-7%
27%
30%
20%

22%




Employment of Assets &&:EH

For the year ended 3 1st December 2004
HE2004F12A31HILFE

Assets Employed

(Total Assets HK$38,032 Million)
BE
(BEREB3803288T)

5%

Local Investment Properties

LSS EUES

Overseas Investment Properties

BN B

Other Assets

Financed By
(A
Non-current Liabilities

EEl=Y

Current Liabilities

mEAE

Shareholders’ Funds

P R

Minority Interests

LHIRR S

Profit from Operations

(HK$867 Million)

Skl

(BHse7EET)

30

Property Investment Income
WERE W

I Hotel Operation Income
VLS 6

Other Operations Income
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Profit Attributable to Shareholders

A] B ER A SR A
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The Langham Place Mall houses 300 shops and restaurants, featuring many hot
designer brands. Anchored by Hong Kong Seibu, UA Cinemas, trend-setting fashion
retailer i.t. and Japanese lifestyle shop Muij; other big name tenants include Armani

Exchange, Miss Sixty, Fornarina, Benetton, Extravaganza, and more....

Langham Place is synonymous with the designer shopping experience.
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The Group is establishing "Langham
Hotel" as an international 5-star luxury
brand. It is an owner-operator brand,
which makes traditional elegance,
innovation and genuine hospitality of the
highest standard. The Langham Hotels in
Hong Kong, London, Boston, Melbourne

and Auckland have already been admitted

as members of "The Leading Hotels of , - - I
. . HE TR ] = l =
the World" , an organization that " - r o lﬂ.

represents the most prestigious hotels in

n

) b J‘; P (TR t«.n .‘-1.!.. 4
the world. The marketing network of the | as 1]
Langham Hotel brand covers Asia, Europe

and North America.
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