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Prospects

Due to the General Rich Policy pushed by the central government, the
PRC's total retail and consumer expenditure will increase continuously
and, at the same time, the growth of instant foods will be enlarged
rapidly. The Group’s business will benefit from it. Aimed at the
characteristics of its products, the Group will continue to expand the
sales area and enhance the modern distribution network management. As
a result of experiencing the year 2004’s squeeze of gross margin caused
by the sharp price increase in raw materials, the Group will further refine
its production process and strengthen its cost controls in order to
stabilize the Group's gross margin level. Also, the Group will continue to
manage the brand name and improve the marketing ability. Moreover, the
Group will launch the competitive and high gross margin products timely
by a combination of strategic partners and current R&D team.The Group
will continue to improve the quality control system and establish the
concept of “All QC".

In year 2005, under the “Profit Priority” precondition, the Group
will expand its total sales, further strengthen the leading position of
each product in the PRC market, and practise the concept of
“Always Abreast of time, Continue to Building Value”.

A The percentage of turnover by product type, growth rate of turnover, gross margin and growth rate of profit
attributable to shareholders regarding beverage segment before revision was 30.0%, 26.5%, 40.7% and 37.5%
respectively.

The percentage of turnover by product type regarding other segment before revision was 2%.

A The comparative information of turnover and profit attributable to shareholders has been restated and reclassified

to conform to current year's presentation



