EVENTS OF
THE YEAR

Drecon sepos

* New brand logo for Oregon
Scientific introduced

May04 SCIENTIFIC

* Oregon Scientific featured
as one of the top 50 brands
in Italy

¢ Oregon Scientific
concept store opened at
Ocean Centre shopping
mall, Hong Kong

Oct 04

* Top 500 Asia Entrepreneurs
by Yazhou Zhoukan, IDT
ranked 220 up from 307

Jul 04

* Dr. Raymond Chan
interviewed by Wall Street

Aug 04

* Grand opening of Oregon
Scientific concept store at
Times Square shopping
mall, Hong Kong

* Oregon Scientific products
exhibited in Hong Kong
Electronic Fair

* Promotional event for
electronic learning products
in Brazil

* Launch of Oregon Scientific
MP3 player products series
in the UK

Nov 04

Reporter o

Oregon Scientific concept
store opened at Langham
Place shopping mall, Hong
Kong

Grand opening of the first
Oregon Scientific concept
store at Suntec City Mall,
Singapore

Oregon Scientific concept
store opened at City Plaza,
Shanghai, China



Mar 05

¢ Oregon Scientific has been
awarded licenses from
Warner Bros. for the
production of Batman

Dec 04

* Oregon Scientific concept

store opened at ifc mall and ; : ;
The Arcade at Cyberport, Ja n 05 g:jdtfc(tiedromc eerming
Hong Kong ¢ Oregon Scientific products

exhibited in the Las Vegas = Oregon Scientific products

* IDT was the second runner Consumer Electronics exhibited in International

up of the "Overall Regional Show in the US Housewares Show in
Best-Managed Companies - Chicago, US
Medium Cap” by Asiamoney * Oregon Scientific concept
Magazine. store opened at New Town

Plaza shopping mall,

Hong Kong Apr 05

¢ Oregon Scientific concept * Construction of the new
stores opened at China IDT R&D Centre in Xixian,
World shopping mall and Shenzhen, China was
the Malls at Oriental completed

Plaza, Beijing, China

* Oregon Scientific world first
products exhibited at
Suntec City Mall, Singapore
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Feb 05 * Oregon Scientific products

exhibited in Fitness Expo in
¢ Oregon Scientific Sydney, Australia
announced plans to
develop and market new

¢ Oregon Scientific timing and weather
promotional eyent at Times products leveraging
Square shopping mall, Microsoft's SPOT and

Hong Kong MSN direct service




