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Mega Show Part

Mega Show Part 2 (Hong Kong)

The second part of the “Mega Show” series — Mega Show Part 2 — was specially timed
to be launched a few days after the Mega Show Part 1 in October, giving international
suppliers and buyers the perfect conclusion to their business trips in the Asia-Pacific

region.

Successfully consolidated its position as a strategic business matching platform for the
global toys, gifts, premium and household products industries, Mega Show Part 2 - held
between 27 and 29 October 2005 at the HKCEC - attracted 14,357 buyers who sourced
their target products from 709 exhibitors in 821 booths.

After three years of robust growth, Mega Show Part 2 was formally awarded “UFI-Approved
Event” status by UFI in November 2005. This achievement will facilitate further growth of
the fair.
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Buyer Attendance Breakdown (Top 10 visiting countries or regions) Exhibitor Breakdown (Top 5 exhibiting countries or regions)
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