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Due to the PRC's market consumption, continuous increase of total retail
and consumer expenditure, the growth of instant foods will be expended

directly. The Group's business will benefit from it.

The Group pays attention to its products’ popularity and local features
simultaneously. Such characteristics of products will help the Group
expand its sales area and distribution network, strengthen its direct-
selling ability of modern logistics, continuously enlarge its market share,
consolidate its market position, broaden its leading gap and improve its

overall marketing ability.

In year 2006, the price of raw material will continue to stand at a high
level. The Group will further refine its production process and strengthen
its management and cost control in order to stabilize the Group's gross
margin level. At the same time, the Group will continue to launch high
quality products in order to enhance the loyalty and trust of consumers

and strengthen the image of leading brand.

Furthermore, the Group will introduce the competitive and high gross
margin products timely by a combination of strategic partners and

current team.

The Group has taken the first priority for the products’ quality and safety
and will continue to improve the quality control system and establish the
concept of "All QC".

In year 2006, under the strategy of “Go from Strength to Strength for the
Quest of Excellence”, the Group will expand its total performance and

establish itself as a good international company.

In year 2005, the Group’s total turnover and EBITDA before the inclusion
of the exceptional income arising from disposal of partial interest in
subsidiaries last year increased by 25.8% and [31.3% respectively. The
management has the confidence that the Group's turnover and EBITDA
will keep a double-digit growth in next 3 years and create the
appreciation of shareholders value continuously. In the first quarter of
2006, the Group's total turnover increased 29.4% when compared to the

same period in 2005.



