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Bonjour Holdings Limited has been so popular and outstanding in cosmetics selling, and is
able to launch full series of skin care products and prestige services benefiting a healthy,
beautiful and relaxing life. Bonjour owns more than 30 retail stores and is devoted to
promote international brands and private labels. Bonjour has seven beauty salons to
provide wide range of professional beauty services to the customers. Three new foot
massage salons have been opened foot massage and manicure services are newly
introduced. Bonjour Holdings Limited listed on the Stock Exchange of Hong Kong in July

2003(List No.: 653) and has won several international awards in recent years.
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Bonjour Holdings Limited is one of the leading cosmetics and beauty service companies and is widely recognized by

citizen and tourists. This year Bonjour was proudly awarded : “Quality Tourism Services Scheme”, “No Fakes” Pledge

Scheme, The “Hong Kong Q-Mark Service Scheme” Certificate, “Superbrands Hong Kong Awards”, “YAHOOQO! Emotive

Brand Awards”, “Hong Kong Merchant of Integrity” & “Best Hong Kong Brands”.
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Quality Tourism Services Scheme 2005

Hong Kong Tourism Board has organized the Quality
Tourism Services Scheme, which accredits shops and
restaurants must provide genuine products with clearly
displayed prices, display clear product information and
ensure superb customer service with front-line staff
possessing extensive product knowledge. In 2005, Bonjour
Cosmetic Wholesale Center Ltd. was still widely
appreciated by many Hong Kong people and tourists
because of high standards of quality, and accredited by the

QTS scheme as qualified retail center.
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The “Hong Kong Q-Mark Service Scheme” Certificate 2005

Bonjour Cosmetic Wholesale Center Ltd. became the first cosmetic retail center being awarded
the Hong Kong Q-Mark Service Scheme certificate by the Hong Kong Q-Mark Council, which
acknowledged Bonjour always provides quality products and services. The Hong Kong Q-Mark
Scheme is administrated by the Hong Kong Q-Mark Council under the auspices of the Federation
of Hong Kong Industries. The applied company will be audited to evaluate whether it meets the
Council's prescribed requirements, and surveillance audits will be performed on a quarterly basis
to ensure that the Q-Mark service company is able to continuously maintain the high service

standard as required by the Council.
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“No Fakes” Pledge Scheme in 2005
Bonjour is invited to join “No Fakes” Pledge Scheme in 2005,
all participating retail merchants have committed not to sell or
deal in counterfeit or pirated goods and to sell only genuine
goods. All retail merchants participating in the "No Fakes
Pledge" Scheme will post the "No Fakes" stickers and tent cards
in their shops. With the "No Fakes" logo, tourists and consumers

can easily identify reliable retailers and shop with confidence.




FEBBWRME
2005-06 F 4
EIREFRETAEEARE " BIFSEBR SRS . (Superbrands International ) Ft
MREEn TEBBERGMNE, B8 BNERRB-EAHHBEZEOEPME
B A - 2 E ISR T S IB LUR AN o LERIAR BRI+ ) BREE
HAEETEEHBEENERRE  BILh 'IEENSHTEEES, U
BRABAET  ZETERMNTHEEER  BRM  BELHE  UE
R ERBE S @ BRLWEREREANMED -

Superbrands Hong Kong Awards 2005-06

Superbrands International is widely recognized as the biggest and the
best independent arbiters of branding and aims to pay tribute to the top
brands that have been awarded by the local Superbrands Council. The
Superbrands Council members use the following guidelines to assist
them in their grading process: Market Dominance, Longevity, Goodwill,

Customer Loyalty and Overall Market Acceptancy.
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Best Hong Kong Brands 2005

China Tourism Association organized the vote on Best Hong
Kong Brands and travelers from Mainland voted for their beloved
HK brands. Bonjour was outvoted to defeat all other participated
cosmetics retail brands and the award once again showed the

trust and confidence given from mainland travelers to Bonjour.
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YAHOO! Emotive Brand Awards

(Health & Fitness Category) 2005

The YAHOO! Emotive Brand Awards presents the best recognitions from
Hong Kong people and customers. About 700,000 YAHOO! users took
part in the online voting at YAHOO! Hong Kong’s website and Bonjour
was proudly awarded, which indicated that Bonjour always comes first in
the minds of customers and represents the images of value,

trustworthiness and understanding of consumer needs.
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Hong Kong Merchant of Integrity 2005-06

My Favourite Top 10 Brands of Hong Kong 2005-06

The Central government has since July 2003 allowed residents from selected
mainland cities to travel individually to Hong Kong. Under Individual Traveller
Scheme, Hong Kong companies in tourism and retail industries can be greatly
benefited from. In order to celebrate the HK brands that offer quality product
and excellent service, vote was held in Guangzhou and Bonjour won the Hong

Kong Merchant of Integrity title, awarded for the second consecutive year by

"E_E - Iim-r-::ih" readers of the Guangzhou Daily, and also embraced the honour of My Favourite
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Top 10 Brands of Hong Kong.




