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Lenovo Group Limited (HKSE: 992; ADR: LNVGY) is the world’s third largest personal
computing company, providing PC products to more than 160 countries. Formed by
Lenovo Group’s 2005 acquisition of the former IBM Personal Computing Division,

the company develops, manufactures and markets innovative, reliable, high-quality,
secure, and easy-to-use technology products and services worldwide.

LLenovo has a vision to provide industry-standard products, with selected innovation
on high-value segments, efficiently delivered through customer-preferred channels.
Lenovo’s business model is built on innovation, superior customer satisfaction and
operational efficiency as well as a focus on investment in emerging markets.

Globally, Lenovo offers customers the award-winning ThinkPad notebooks and
ThinkCentre desktops; featuring the ThinkVantage Technologies software tools as
well as Lenovo 3000 series computer products targeting specially at small business.
In China, Lenovo commands about one-third of the PC market covering all segments
and has been the number-one PC vendor in China for nine consecutive years. Lenovo
also has a broad and expanding product line encompassing mobile handsets, servers,
peripherals and digital entertainment products for the China market.

Lenovo is a worldwide partner of the International Olympic Committee. The company
provided computing technology equipment for the 2006 Turin Olympic Winter Games
and will provide the same support for the 2008 Beijing Olympic Summer Games.
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