Annual Report 2006

FINANCIAL HIGHLIGHTS
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(Year ended 31st March, 2006) (Year ended 31st March, 2006)
[ Accessories for multimedia products 44% [ United States of America 12%
[ Accessories for photographic products A41% B Europe 63%
B Accessories for electrical products 13% Hong Kong 9%
Rental income from investment properties 2% B Eisewhere in the People’s Republic of China 4%
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