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Group Results

For the year ended 31 March 2006, the Group's profit attributable
to equity shareholders of the Company increased by 17.5% to
HK$161,913,000 (2005 restated: HK$137,813,000), while the
Group's turnover increased by 7.7 % to HK$1,032,188,000 (2005:
HK$958,696,000).

Dividends

The Directors have resolved to recommend the payment of a
final dividend of HK$0.32 (2005: HK$0.30) per share for the year
ended 31 March 2006 at the forthcoming annual general meeting
to be held on Tuesday, 19 September 2006. The final dividend
amounting to HK$49,499,000 (2005: HK$46,429,000), if
approved by the shareholders, is expected to be paid on or around,
Wednesday, 20 September 2006 to those shareholders whose
names appear on the register of members of the Company on
Monday, 11 September 2006.

Review of Operations

Garment retail and marketing

The Group's core business is retail, wholesale and marketing of
fashion apparel, mainly in the Greater China region. As of the
end of March 2006, the Group’s brand portfolio consists of five
distinct brands serving a wide spectrum of customer segments,
namely Aquascutum, Ashworth, Guy Laroche, Michel Rene and
Charles Jourdan. The Group also owns a 20% stake in Hang Ten
Group Holdings Limited (“Hang Ten"”) which is listed on The Stock
Exchange of Hong Kong Limited. Hang Ten is engaged in the
retail and wholesale of fashion apparel and trademark licensing.
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Since YGM acquired Guy
Laroche, a luxury French
designer brand in 2004, over
20 shops have opened in the
Greater China region. In other
areas of the world, there are
also boutiques in France, Athens
and Moscow, and the flagship
store at the fashionable Rue
Francois Premier in Paris. The
brand has licensees for several
product categories all over the
world.

Guy Laroche’s Paris Collection is
luxurious, elegant and surpassingly
beautiful. The Femme Collection
highlights urban sophistication while
the Sport Collection presents a sense
of leisure. Guy Laroche offers all three
ladieswear lines in the Greater China
region for the tasteful, stylish woman.
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Review of Operations (continued)

Garment retail and marketing (continued)
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Aquascutum

At the end of March 2006, the Group operated a total of
134 Aquascutum outlets in Mainland China, Hong Kong,
Macau and Taiwan. Aguascutum, a leading British brand,
has now a more trendy look but remains true to its
reputation for very high quality. The market for Hong Kong
remains strong but we have noticed the slowdown of
growth in the Mainland China market.

Ashworth

At the end of March 2006, the Group operated a total of
59 outlets in Hong Kong, Mainland China and Macau.
Ashworth is famous worldwide for its golf wear. This line
continues to grow in all our markets.

Guy Laroche

This is the first complete financial year of our ownership of
this internationally recognised brand. Global royalty and
related income from trademark licensing for the year
amounted to EUR6,384,000. At the end of March 2006,
the Group had 6 franchised shops in Europe in addition to
the flagship store at Rue Francois. The Group also operates
22 outlets in Hong Kong, Mainland China and Taiwan. The
startup costs for the Greater China market were higher than
expected; resulting in a negative contribution to the Group.

Michel Rene

As of end of March 2006, we operated 86 outlets in Hong
Kong, Macau, Mainland China and Taiwan. Michel Rene is
a middle market men’s and ladies’ fashion house that has
more than 30 years of history.

Charles Jourdan

This is a French brand with historical roots in shoes. We are
the licensee for fashion apparel and accessories in the
Greater China region. We started this year with 8 outlets
and established the brand with a young, elegant and
fashionable image. An operating loss was reported at this
early stage.

Hang Ten

The associate closed its American retail operations during
the year, losses from which are now fully written off. The
Taiwan market took a downturn from early 2006, but the
Korean market is expanding rapidly and very profitable.
Hang Ten also receives royalties from around the world.



MICHEL RENE

MICHEL RENEFE 19764 B M2 ° Z i &
JBREELARELN B D ER
—EUEHREIARTTE A
KeEEN  RAEBRKR AL
M—RREEE2ENRERE - B
1988F Bl R - mIEE MBI HEM
% & &% o MICHEL RENEEE fn 38
HRPBEAMTES  F-—HEEHE
J& TR 19934 12 & M 38 32 ° MICHEL
RENEB B HE KT EHWENHEE
2f 761 80RF o

MICHEL RENEJR & FE ¥ (R E & 78
mEBEEREERZ(EERE]
(2005) W 2218 - F M E W R
BRESETE  mEKRTIEM
BEERN  EET+9F
EAENRERE - &IF -
MICHELRENEE " iEH & 8
ZEEEHE-_ZTEAE
—RZEERERNHWE
B8 — KESm/EAER
ZHREBEH] -

Established in 1976, MICHEL
RENE provides both formal
and city wear collections that
enable young and modern career
people to dress creatively with
its “mix-and-match” concept for
all occasions. In 1988, the brand
began to penetrate its business
into Macau and Taiwan. In 1993,
the first MICHEL RENE store opened
in Guangzhou. MICHEL RENE
currently operates over 80 outlets
in the Greater China region.

In early 2006, MICHEL RENE achieved
the “Hong Kong Top Brand Award
(2005)"”, organized by the Hong Kong
Brand Development Council and the
brand image is affirmed again. The
brand not only provides high quality
merchandise but also maintains a high
standard of service to customers. Recently,
MICHEL RENE was also awarded the
“Service Category Leader in Fashion &
Accessories of Mystery Shoppers
Programme”, organised by the Hong
Kong Retail Management Association
during the period from March to May
2006.
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Review of Operations (continued)

Garment Manufacturing

The Group’s manufacturing plant in Dongguan operated at full
capacity during the year but the profit was adversely affected
by the higher energy and staff costs.

Miscellaneous

Hong Kong Security Printing recorded another successful year,
benefiting from the improved business environment in the Hong
Kong. Rental income increased in line with the growth of the
Hong Kong real estate market. During the year, we disposed of
the cosmetic business in Hong Kong at a small loss.

Prospects and Developments

Despite improved retail environments in our markets, we had
not achieved satisfactory improvements to our bottom line during
the year under review. Major reasons being that the startup
efforts for our two new brands, namely Guy Laroche and Charles
Jourdan, had been heavier than expected and the sharp
downturn of the Taiwan market. We try to market Guy Laroche
and Charles Jourdan with distinct images from our existing
brands and therefore the results will not be immediate. We expect
the Mainland China market growth continuing, however the
numbers of new entrants to the market might exceed the
percentage growth of the whole market. Despite that, the
Group’s existing brands are holding up and we have confidence
for the two new brands to become successful.

Appreciation

On behalf of the Board, | would like to thank all of our
shareholders, customers, suppliers and employees for their
continued support of the Group. Furthermore, | would like to
take this opportunity to express our sincere appreciation to our
employees as all the good results could not be achieved without
their hard work.

Chan Sui Kau
Chairman

Hong Kong, 21 July 2006
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Based in California, Ashworth
markets a full line of quality
men’'s & women'’s golf apparel
and casual merchandise,
featuring natural style and
relaxed fit. According to the
Darrell Survey of U.S.A.,
Ashworth has ranked No.1 in
golf shirt usage 8 years in a row.
Ashworth products always reflect
the chiclook and relaxation concept
and are highly recognised in Hong
Kong, Macau, and Mainland China.
At present, Ashworth has over 50
shops in Hong Kong, Macau and
Mainland China. Ashworth was honored
“My Favorite Men's Apparel” from
2000 to 2002 and from 2004 to 2005
by <China Golf> magazine, and was
selected as “The Best Men's Golf Fashion”
by <Golf Digest> Chinese edition from
2001 to 2005.

Ashworth’s high standard of service was
recognised by achieving the ‘Service
Category Leader in Fashion & Accessories
— Sports & Outdoor Products of Mystery
Shoppers Programme’, organized by
the Hong Kong Retail Management
Association three times between 2004
and 2005. In addition, Ashworth was
also awarded the ‘Service Retailer’
for the same category in 2005.
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