Corporate Citizenship

UNDERLINING OUR

NWS Holdings understands that
satisfactory business growth cannot
be achieved at the expense of good
corporate citizenship. Steered by
our Corporate Social Responsibility
Committee, we remain an eager and
enthusiastic contributor to our local
community. We are also striving to
address people’s growing ecological
concerns by initiating cleaner, greener
policies that will safeguard the

environment for future generations.

Held to mark the third anniversary
of the Group’s First Trading Day,

NWS Holdings Limited

NWSH Caring Day 2006 fully
demonstrated the depth of our
community commitment. The
groundbreaking initiative saw some
600 volunteers from our Corporate
Office and 17 SBUs use their
specialist skills to help people in 18
districts of Hong Kong and several
cities in Mainland China. Services
provided covered everything from
electrical safety talks and basic
computer training to home cleaning.
The more than 1,500 beneficiaries
of our efforts included the elderly,
new arrival children and
underprivileged families. Raising
awareness of the need to care for
the community across all business
areas, the day was yet another

landmark in our caring heritage.

Group subsidiaries whose staff had
made outstanding Caring Day efforts
were recognized with several
specially created honours in the
NWSH Award Presentation
Ceremony. They included Most

Innovative Service, Best Use of
Business Expertise and a Special

Recognition Award.

As a responsible corporate citizen,
we are committed to making
environmental responsibility an

integral part of our corporate culture.

The establishment of the NWSH
Green Office Steering Committee
(“GOSC”) to ensure our Corporate
Office is fully environmentally
friendly was a key development in
green initiatives. Comprising group
directors and department heads
advised by the Green Council, the
GOSC identifies and implements
green policies. Key initiatives
included the enhancing of indoor
air quality, the conservation of
energy and water and the reduction
of waste by more efficient recycling
or switching to green products in

the Green Office Campaign. The
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CONNECTING WITH THE
COMMUNITY PROUD OF OUR CARING TEAM



