OUR MISSION

The Group aims to maintain its position as a leading media sales company in the
Greater China region. To achieve this objective, RoadShow will capitalise on a
vibrant advertising market that consists of passengers who use public transit
vehicles and pedestrians traversing transit vehicle routes by selling and marketing
its MMOB business advertising spaces in Hong Kong and providing value added
media sales, products and services at competitive prices.
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Besides, the Group will selectively pursue profitable opportunities in the Greater AN - EE AL KIE R P EME Eﬁi,ﬁ it B 5
China region and in other countries to maximise simultaneously the value for money B E A - BRER AR REEE TEEX
given to our customers and our profitability. SRR H I BFIRE IR E&REHKF o
The Group will aggressively build, consolidate and enhance its reputation by ensuring SEBHEZRNASAATHEENRERTS/HEE
and strengthening stakeholders' understanding of, and confidence in its long-term BRI THMELDL - MmBEREL - ZEEFIN5REE
strategic plans and developments. HNEBEBNFREEEELE °

The Group will endeavour to consistently improve the quality of its services to meet EEBTHEHIRSREEE - VDA KFEE
the needs and expectations of public transport operators and users in the Greater DIBEH RS RTREHFRMEAE -

China region.
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