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CHAIRMAN'S STATEMENT
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| am pleased to announce that RoadShow's

performance in 2006 was satisfactory. The overall
profit in 2006 has increased under our continuing

prudent and focused expansion strategy.
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During the year, the Group disposed of its interests in two of its subsidiaries and generated a gain of HK$12.7

million. The Group will continue to consolidate its media assets in Mainland China and will invest in projects

and/or companies with long-term and exclusive advertising rights that can contribute to the

Group's results.
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In Hong Kong, with the expansion of the MMOB network to include New World
First Bus public transit vehicles, RoadShow has captured 100% share of the
franchised bus market. We now have more than 4,700 public transit vehicles
equipped with the MMOB system. This proprietary system, combined with passenger
shelter advertising spaces and bus body advertising, provides a powerful platform
for advertisers to reach Hong Kong consumers with their product and brand
messages.

The Group stresses the importance of high standards of corporate governance and
maintains high transparency in the management and operation of all aspects of
the business. On 8 March 2006, we implemented the revised RoadShow Code on
Corporate Governance, which incorporated and complied with all the relevant
requirements of the Listing Rules.

Results for the Year
For the year ended 31 December 2006, the Group reported total operating revenue
of HK$353.4 million, representing a 21.7% increase over the previous year. The
profit attributable to shareholders was HK$30.8 million for the year compared to
HK$26.3 million in 2005.
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Chairman's Statement (Continued)

Dividend
The Directors recommend the payment of a final dividend of HK3.09 cents per

share for the year ended 31 December 2006 (2005: HK1.70 cents per share).

Prospects

Economic growth in Hong Kong and Mainland China is forecast to continue in 2007.
In Hong Kong, the influx of tourists from the Mainland, encouraged by relaxed travel
and currency restrictions, will continue to stimulate the tourist industry. The robust
performance of the Hong Kong stock market will also result in higher consumer
expenditure, which in turn will lead to an increase in advertising spending.

In Mainland China, the gross domestic product growth rate is expected to remain
high during 2007. Total advertising spending in Mainland China has been growing
at double-digit rates since the early 1990's and this is expected to continue in the
foreseeable future. The 2008 Olympic Games in Beijing, the 2010 World Expo in
Shanghai and the 2010 Asian Games in Guangzhou will all contribute to the growth
in advertising and media sales business in Mainland China. During 2006, we
established a wholly-owned media sales company in Beijing to capitalise on
opportunities in the growing advertising market in Mainland China.

We will continue to expand our customer base by selling the benefits of our MMOB
platform to more advertisers to promote their products and services. We will also
continue to develop more creative means in both Hong Kong and Mainland China
to capitalise on opportunities to increase our revenue.
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Prospects (Continued)

Although the prospects of the advertising market in both Hong Kong and Mainland
China is clearly positive, the increase in the cost of sales and keen competition in
both Hong Kong and Mainland China will result in lower gross profit margins, which
will in turn affect the rate of return on investment. The macro-economic adjustments
initiated by the central government of China in an effort to control the pace of growth
of some over-heated industries will continue in 2007, and this may have a negative
effect on our operations.

We are addressing these concerns by providing more value-added sales services
to our customers to encourage advertisers to increase their spending with us and
hence enable us to maintain our market share. We also continue to enhance the
contents of MMOB programmes for the benefit of our transit vehicle passengers.
We continue to work closely with advertisers and advertising agencies to achieve
the maximum desired effect for their promotional campaigns.

Furthermore, several service agreements entered into with various connected
business partners which contribute significantly to the Group's turnover are due to
expire in the second half of 2007. The Group has already opened discussion and
negotiations with these business partners. However, up to the date of this report,
there has been no material development in regard to the renewals of these
agreements.
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Chairman's Statement (Continued)

Long Term Strategy

The RoadShow Group will strive to continue to expand its Hong Kong operations
in line with the growth of both the economy and the advertising market in general.
As more advertisers take advantage of MMOB, it will become a regular medium
for their products and brand promotions aimed at people who are travelling in
transit vehicles.

The Mainland China operations will continue to be an important factor in our
operations. We will expand our media sales business in Mainland China but not
until we are convinced that the investment will provide a reasonable return. Within
this guiding principle, we will explore investment opportunities that complement
RoadShow's existing businesses. To enhance our media assets in Mainland China,
we will invest in projects and/or companies with long-term and exclusive advertising
rights that can contribute to the Group's results. The expansion and investment
plans of the Group will be financed by its internal reserve.

RoadShow will also strive to maintain a stable dividend policy for our investors and
continue to adhere to the principles of good corporate governance and transparency.
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Our People

On behalf of the Board, | thank our employees for their dedication and invaluable
contributions to the business during the year. We know that RoadShow's success
is dependent on our experienced and professional staff and we look forward to
their support for the continuing success of our business as we move forward.

Directors

Many thanks go to the Audit Committee, chaired by Dr Eric Li Ka Cheung, with Mr
Michael Wong Yick-kam, Ms Carlye Wai-Ling Tsui and Mr Hui Ki On as members,
for their painstaking and professional work during the year.

I would like to express my sincere appreciation and thanks to my fellow directors,
in particular the Group Managing Director, Ms Winnie J. Ng, for their support and
contributions towards the successful performance of the Group.

John CHAN Cho Chak

Chairman
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