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The overall performance of RoadShow in 2006
remained positive. The Group has a strong financial
position, with HK$622.1 million being registered
in casl?nd bank balances (including pledged bank
deposits).
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In additon, the disposal of interests in two subsidiaries had contributed a gain of HK$12.7 million to the Group.
In future, RoadShow will continue to consolidate its media assets in Mainland China and will only invest in
projects and/or companies that provide a reasonable return.
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Hong Kong Operations BREK

In our major market of Hong Kong, we achieved 100% market share in the franchised EEBETEMST  HABBERDZHERR

bus market by expanding the MMOB network to include New World First Bus public BEREREMEAE ETMIATESH  RE

transit vehicles. A total of more than 4,700 transit vehicles from Kowloon Motor HBERFFEL® i%E’MOO%{E*ﬁ:% o BB . BB

Bus, Citybus, New World First Bus and public light buses now broadcast RoadShow's i?gﬁﬁ% BAEEL %E%%ﬁﬁﬁf—EtE@

MMOB programmes with a daily audience of close to four million passengers. This ﬁ@iﬁﬁ &Ajiﬁle 1 2R L @f’ﬂ mfb £3:1 |

powerful and attractive advertising medium has more than 1,000 advertisers in f” B Eéim%f‘ﬁ?@%%%% Osﬁffgﬁk

Hong Kong including a large number of repeat customers. In addition, RoadShow's \&%l 7 BB IR ﬁ‘ﬁfﬁh@LOOO% BB - % Y
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media sales management and administrative services operations greatly benefited s o e £ P . b

from the installation of additional advertising spaces at public transit vehicle shelters REHEEZRORETERBXBAREDAEE
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Group Managing Director's Report (Continued)

PRC Operations

The Group entered into a joint venture with Daye, owned by the influential newspaper
People's Daily. The joint venture is one of the few nationwide television programme
production and media service organisations in Mainland China and has an advertising
network that spans over 200 Mainland cities. RoadShow also established a wholly-
owned media sales company in Beijing to capitalise on the opportunities presented
by the 2008 Beijing Olympic Games, the 2010 World Expo in Shanghai, the 2010
Asian Games in Guangzhou and other events as they arise.

Enhancing MMOB

In a competitive and fast moving business environment, RoadShow is aware of
the need to plan pro-actively for the future and to enhance its products and services
in response to customers' evolving needs. In 2006, we continued to strengthen
the content of our MMOB programmes and to produce attractive, diversified
programmes to stimulate and maintain passenger and advertiser interest. We
organized the RoadShow Music Award for the second consecutive year and received
very positive feedback. The Group is continuing to explore the feasibility of taking
advantage of the development of mobile display technology to launch real time
news, traffic information and location specific advertising on the MMOB system.
Trials of a possible system on selected transit vehicles are now underway.
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Strengthening Relationships
Nothing is more important to us in the provision of excellent, world-quality services
than developing strong relationships with stakeholders.

During the year, through our MMOB iClub, we continued to provide additional
services for our public transit vehicle passengers. The Group's development of this
interactive platform between advertisers and passengers, particularly youthful
consumers, resulted in more than 300,000 members having registered by the end
of 2006. Through the short message system ('SMS") of mobile phones, members
can participate in activities like auctions, quiz games and mobile phone wallpaper
and ring-tone downloads. During the year, MMOB iClub also hosted special events
for members such as the RoadShow 2006 Music Awards and the RoadShow
Live Concert.

Our partnership with advertisers is another priority. In 2006, the Group placed
strong emphasis on after sales services, providing feedback on the results of the
implementation of individual advertising plans. We also focused on tailormade sales
packages and on creative ideas for launching innovative advertising campaigns.

RoadShow is strongly committed to the community. During the year, we continued
to produce promotional advertisements for deserving social and charitable causes
and to support various community events. For the fifth consecutive year, we received
the Caring Company Award organised by the Hong Kong Council of Social Service
for our on-going efforts in caring for the community and our commitment to good
corporate citizenship.
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Group Managing Director's Report (Continued)

Moving Forward

As the advertising market in Hong Kong is already mature, only moderate growth
is expected in the foreseeable future. Since we have already captured 100% market
share in the franchised bus advertising market, RoadShow will look for other
opportunities in Hong Kong such as diversifing MMOB to platforms other
than buses. Besides, the Group will explore further modes of media technology
to maintain a high quality and extend the scope of MMOB services provided.

Mainland China will be RoadShow's major area of growth in the future. By establishing
our wholly-owned subsidiary in Beijing, we aim to expand RoadShow's electronic
media sales business in Mainland China and to strengthen awareness of the
RoadShow brand across the country. Simultaneously, we are developing a strategy
to cope with the obstacles to our growth in Mainland China. These obstacles include
intense competition due to the opening of the advertising and media sales market,
as well as the rapid economic growth leading to increase in media costs and other
operating expenses.

RoadShow will leverage on its experience and the management skills it has acquired
to expand its Mainland China operations in line with the Group's strategy. We will
also continue to operate within an environment of strong corporate governance,
openness and transparency in all aspects of the Group.
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Our People

As at 31 December 2006, RoadShow had 55 staff members in Hong Kong and 14
in our Mainland subsidiaries. The Group offers comprehensive and competitive
remuneration packages to all employees and a performance bonus scheme to its
senior staff based on achievement of business objectives. We also have a sales
commission scheme for our sales team based on the achievement of advertising
revenue targets. The Group has adopted a provident fund scheme for its Hong Kong
employees as required under the Mandatory Provident Fund Schemes Ordinance
and has participated in employee pension schemes organised and governed by local
governments for its employees in Mainland China.

None of our achievements would have been possible without the hard work and
dedication of our employees. We look forward to the continuation of our productive
relationship with them as we work together to create value for our stakeholders.

Winnie J. NG

Group Managing Director
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