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For the year ended 31 December

2006
RMB’000

2005
RMB'000

Revenue
Net profit attributable to equity holders of the Company
Earnings per share (RMB)
- Basic
- Diluted
Proposed final dividend per share (RMB)

10,824,950
456,847

0.365
0.334
0.0686

+ Through the effective product mix enhancement and market segmentation, together with precise marketing and

promotional efforts, the Group’s revenue increased by 50.1% to RMB16,246.4 million. Net profit attributable to equity

holders of the Company reached RMB727.35 million.

+According to an ACNielsen survey, by sales volume, the Group’s market share in the China liquid milk market,

excluding milk beverages and yogurt, increased by 4.7 percentage points from 28.6% in December 2005 to 33.3% in

December 2006.

Revenue by Product Mix
For the year ended 31 December
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Product Mix in Liquid Milk Segment

For the year ended 31 December
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