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Vision
To be the top national sportswear brand in China in
terms of both brand desirability and market share ancie

be the top ten international sportswear brands in terms
of global revenue.

Mission
To integrate th
oneself" int

&

i [EEBET] WEERERASEA
HYAEE

S spirit of "Going beyond
's daily life.
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Core Values

We firmly believe brand equity to be the basis of our business decision making and
the core v be maintained by ANTA's people.

We never the obstacles to change but wi
innovative S to create values for our custc

We uphold our attitude towards e
meticulousness, substantiality and preciseness' e
to grow with the sports undertaking.

We believe the principles of int
always show gratitude






