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Review on Investor Relations

Since its listing, the Group has positively maintained two-
way communications with investor sectors. Information of the
Group such as corporate mission, development vision, industry
prospects and potentials alongside operational and financial
information have been fully disclosed, endeavoring to enhance
the quality of information disclosure in order to let investors
timely and clearly comprehend the latest news of the Group
and the industry, improve the transparency of the Group’s
governance and ensure maximization of the shareholders
interests. In particular, the Group sets up the Investor Relations
Department (“IR Department”) which is led by the Chief
Financial Officer and fully supported by the Board.

In 2007, the Group held the first roadshow for the initial public offering. Not only did the management get in
touch with global fund managers, analysts, financial media extensively in places such as Hong

Kong, Singapore, London, New York, Boston and San Francisco, but also met over
200 institutional investors, fund managers and related persons. The Group also
convened press conferences in both Hong Kong and London.
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To ensure accurate and unequivocal delivery of the latest information to investors, the Group fostered effective
communications by various channels. Events details in which the Group participated since the listing of the
Company’s shares in July 2007 to 31 December 2007 are set out as follows:

“ETLEZRTBZIRY
Number of participation in 2007

EEHER

Type of events

ARRAEBSHABEERAFTHEEINRESE  AEBBEBTER
BREAMNEBEE BAtANLTE-ZZLER AEESIED
BT :

International roadshows JEMNKIEEE
BA - @3 #5  RTERESIL)

Investment forums 1% & 18 5 forums 5{ER1E

One-on-one and group meetings with fund managers and analysts 69 meetings 69X &%

HESKBERREANE —H-—NERSER

Conference calls EFE 2%

Visits to the Company’s stores in China SE A5 B & & i

Media Interview ¥ 82 =55

42 conference calls 42X B S %

Annual General Meeting

The Annual General Meeting (“AGM”) provides a useful forum for the shareholders to exchange views with the
Board. The Directors and Chief Financial Officer will attend the shareholder’s meeting to answer the questions of
shareholders. In addition, questions received from the general public and individual shareholders were answered
promptly. An AGM circular is distributed which accompanies the despatch of this Annual Report to shareholders
at least 21 days before the AGM and will be included with the notice to shareholders of any future AGM. It sets out
the procedures for demanding and conducting a poll and other relevant information of the proposed resolutions.

Preparation of Detailed Financial Reports

The Group has been devoting to enhance corporate transparency by disclosing its operations including financial
positions, operation performances and new strategies in the annual report and the interim report, so as to help
investors assess its present investment value as well as ongoing situation and make decisions with sufficient
information. The Group has also proactively coordinated with auditors, solicitors, compliance advisors and
organizations like Stock Exchange and Independent Non-Executive Directors to ensure the information set out in
the reports reflect the actual financial performance and positions of the Group fairly and reasonably.

5 time (including Hong Kong, Singapore, Japan, London, New York, Boston and San Francisco) 5)X & (BEE® « K

15 times with over 150 participants $15#BiB 150 A 2815
21 times with over 31 media ¥ BiB31{EEEHRH21)X

BRRBAFAE

BRREFAEARREUEAEETERRERANEURE-ESRERY
BESLHERREFE DERR[BE- LN 2BRRANRROE[T
ERERE RREBEFASEXRERFAFHRUREFNBERBRREFRE
MBEEERRREFASETHRIIBFTHETFRR -ZBREREE
RRETUREFARRNEFUREZRARABENEMERESR -

BHENFRYBERE

FEHBENRSEEEAE  EFRRTFEOREEFERELEEN
KEBR BREUYBRAR E€ERBARBRER BREZFEHERE
MR EMARRER - EABER TELRE - A EE L EBE S ZEE
R ARERRBEIMEAABBREVES  BRBSTHERD
FEEMRRAER 2 BERAERAME -
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Analysts/Fund Managers Presentations

Amid the announcement of interim results and annual results, the Group held presentations to analysts/fund
managers, during which the management delivered first hand information to investors directly by reviewing the
results over the past six months and the whole year. Meanwhile, the Group collected comments regarding the
strategies and governance of the Group from investors in order to improve the corporate governance.

International Roadshows and Investment Forums

Management participated investment forums held in Shanghai, Beijing, Xiamen, Singapore and Hong Kong to
meet global investors. After the results announcement, the management will take part in international roadshows
to present the annual and interim results to facilitate a deeper understanding of the Group among investors.

Company Visits and Reverse Roadshows

Since the listing of the Group, the IR Department has arranged 5 reverse
roadshows and actively invited investors, analysts, local and foreign media to
visit the Group, allowing them to comprehend the business operations in person.
Site visits of trade fairs and store operations have been organised, whereby the
key management answered participants’ inquiries immediately. Once the Group
receives investors’ request for store visits, the Group promptly made arrangements
for investors to obtain information in a timely manner.

Sustained Communication with Investors

The Group has maintained an interactive and close relationship with investors and

analysts through one on one meetings and telephone conferences. The IR Department deals with different inquires
from shareholders, investors, analysts, financial media and the public by emails, fax and phone calls. In this sense,
inquirers can obtain accurate data timely. The Group also non-selectively discloses information to the public in
compliance with relevant regulatory requirements.
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Two-way Communications with the Media

In order to let the media, investment community and the public obtain relevant information under fair, open
and timely circumstances, the Group held press conferences for its listing and interim and annual results
announcement, distributed press releases regularly and arranged media interviews for the management.

Timely distribution of the latest news

Aiming at a transparent and timely information disclosure,
any latest information of the Group such as corporate
movement, press releases, results statistics, announcements
and circulars will be disclosed proactively to the investing
public through email system and IR website.

Setting up Investor Relations Website

To ensure the public obtains relevant information of the
Group fairly, accurately and timely, the Group passes on its
latest news through its website. All information including
corporate culture, competitive advantages, latest news,
management information, announcements and result reports
are composed in simplified Chinese, traditional Chinese and
English for public’s inspection.
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Market Recognition

The Group values investor relations as a sustainable strategic management action. The effort of the Group gained
public recognition. The Group was awarded as “10 Most Favorable Enterprises listed in Hong Kong (IPO) 2007”
which was elected by several thousands of members from Association of International Accountants and Taifook
Securities by questionnaires. On 10 March 2008, the Group became one of the constituents of “Hang Seng
Mainland Composite Index” and “Hang Seng Mainland Freefloat Composite Index”, which in turn improved the
Group’s corporate image and proved our strength.

Since the listing of the Group, there have been 13 local and international investment banks and securities houses
which enlisted the Group within their scope of research, and the number is still increasing. Besides, the Group is
the research target for extensive institutional investors which indicates investors’ recognition of the competitive
advantages and corporate outlook of the Group and demonstrates the huge potential of the Group.

L A

FEESEERRELZHAIAF URA—EHFEMERERTR B
FHNIFTESARZEE AEEEFI2007F T AEKREEER
REBED (IPO)E | BEMEREFALAEMNAEEFETET
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ANTA Sports Stock Performance (From 10th July 2007 to 31st December 2007)
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Note: The share price of ANTA Sports on 10 July 2007 was based on the offer price of HK$5.28.

The Group has been listed on The Stock Exchange of Hong Kong since 10 July 2007. As at 31 December 2007,
the stock price of the Group has increased by 105% as compared with the offer price of HK$5.28, while the
aggregate market value was approximately HK$26.9 billion, representing an increase of approximately HK$13.8
billion as compared with the value based on the offer price.
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Prospects

Looking forward to 2008, the Group will sustain quality investor relations, communicate with investors, strive
for better information disclosure and enhance the timeliness and quality of information delivery in such a way
as to let the public acquire the latest news of the Group and the industry information under a fairly, accurately
and timely manner. Riding on the Group’s mission of “Keep moving”, we will grasp every opportunity to maintain
close relationship with investors so as to maintain high quality investor relations proactively and in a professional
manner.

FURTHER INFORMATION

Shareholding Structure and Shareholders

As of 31 December 2007, we had 2,490,000,000 shares in issue of which approximately 27.71% was held by
the public. The following table shows the distribution of ownership according to our register of members and the
participant shareholding report generated from the Central Clearing and Settlement System as at 31 December 2007:

RE-ZZN\F - FEEAXKFEEREERALER BIRSAERK
BENERZ EREREENREMERES BLAREQAT ERRER
BERTESAEERTENGHER - AEEEFEU KT LY IHES
PEEEEREELAFRIBENKE UEEREXEELESEE
MIREERHE -

Hfth & #H

BRESBRERER

B £2007F 128318 1k » 21T £ 8 17 I% £92,490,000,0008% * E & A R#F
BENE27.71% - BIBRR B M R4 E KR E & R2007512 731
BRENSHEHERERE  AEENRRIHGERNOT :

Number of Number of % of total issued

shareholders shares share capital

Category Ea]) BEREBE BRBE LCRITRIOLH
Public investors NRBEE

(other than our founders and strategic investor) (Bl AT ESIRE B R) 6,126 645,586,000 25.93%

Founders BIHA

Anta International Group Holdings Limited ZREREBIZERERAT 1 1,498,500,000 60.18%

Anda Holdings International Limited REERBKEERAD A 1 126,000,000 7.05%

Anda Investments Capital Limited ZEREEAXRBRQ T 1 175,500,000 5.06%
Strategic Investor BEREE

Grahamstowe Investment Limited @ Grahamstowe Investment Limited @ 1 44,414,000 1.78%

Total &t 6,130 2,490,000,000 100.00%

Note (1): Non-registered shareholders were not included
Note (2): wholly owned by Mr. Leslie Lee Alexander, the owner of the Houston Rockets of NBA

Wat(1) REFHETHEERE
H15£(2) - M. Leslie Lee Alexander, NBA R ETE X ST T2 EHH

ZRWEMSERAT ST LEER ‘m 71
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Information for Investors

Share Information
Listing Day:

Board lot size:
Market Capitalization:

Numbers of shares in outstanding:

Stock Codes

The Stock Exchange of Hong Kong
Reuters

Bloomberg

Financial Calendar

2007 Interim Results Announcement:
2007 Annual Results Announcement:
Book closing date:

Annual General Meeting:

Payment date of 2007 final dividend:
2008 Interim Results Announcement:
Date of financial year:

Dividends in 2007
interim dividend

final dividend

IR Contact

10 July 2007
1,000 shares
HK$26,991,600,000

(As at 31 December 2007)
2,490,000,000 shares

(As at 31 December 2007)

2020
2020.HK
2020HK

12 September 2007

12 March 2008

16 April 2008 to 21 April 2008
(both days inclusive)

21 April 2008

After 28 April 2008

August 2008

31 December

not recommended
HK8 cents

If you have any inquiries, please contact:

IR Department

ANTA Sports Products Limited
Unit 4408, 44th Floor,

183 Queen’s Road Central,
HONG KONG

Telephone:

Fax:

E-mail:

IR website:

Brand website:

‘m ANTA Sports Products Limited

(852) 2116 1660
(852) 2116 1590
ir@anta.com
www.ir.anta.com.hk
www.anta.com.cn
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EH:
REEBERPL
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1,0008%
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2,490,000,0008%
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www.anta.com.cn






