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INTRODUCTION

This Environmental, Social and Governance Report (“ESG 
Report”) covers the environmental, social and governance 
initiatives and shares the key sustainability performances of 
Mei Ah Entertainment Group Limited (the “Company”, together 
with its subsidiaries, the “Group”) for the year ended 31st 
March 2025.

REPORT SCOPE

The ESG Report mainly covers the environmental and social 
performance of the Group’s principal activities.

REPORTING STANDARDS

The ESG Report is prepared in accordance with the 
Environmental, Social and Governance Reporting Guide (the 
“ESG Reporting Guide”) under Appendix C2 of the Rules 
Governing the Listing of Securities on the Stock Exchange of 
Hong Kong Limited.

BOARD STATEMENT

The Group puts sustainable development of its business 
as the top priority of its long-term development goals, and 
incorporate climate-related issues and environmental, social 
and governance elements into its long-term business strategic 
planning. The Board has the responsibility to oversee, manage 
and monitor the Group’s environmental, social and governance 
issues and progress.

C2
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BOARD STATEMENT (Continued)

The Group has set clear sustainable development vision and 
goals to achieve ongoing emission reduction. Corresponding 
strategies are established and sustainable development factors 
have been incorporated into the Group’s strategic planning, 
business model and other decision-making processes. The 
Board regularly monitors and reviews the effectiveness of 
management approach, including reviewing the Group’s 
environmental, social and governance performance and 
adjusting corresponding action plans. Effective implementation 
of environmental, social and governance policies relies on 
the collaboration of different departments. In order to achieve 
the objective of sustainability development, the Group has 
established an inter-departmental environmental, social and 
governance working group to coordinate different departments 
and enhance their mutual co-operations for ensuring 
consistent work performance which could be aligned with the 
stakeholders’ expectations.

An information and data collection template is used for 
collecting ESG information and data from relevant departments 
and business units of the Group. The ESG Report is prepared 
based on the information and data collected. The ESG 
working group also supervises the collection of ESG data and 
assists the preparation of this ESG Report. Key performance 
indicators relating to the Group’s environmental and social 
performance are highlighted in the paragraphs below.

The Group strives to ensure the establishment of appropriate 
and effective risk management and internal, control systems 
for supervision of the identification and assessment of 
environmental, social and governance and climate-related 
risk and opportunities, and response to the challenges and 
impacts of different times.



3

   

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT

Environment, Social and Governance Report 2025 

BOARD STATEMENT (Continued)

As a responsible business, we have the responsibility to build 
a thriving future where we can create long-term value for 
our stakeholders. The stakeholders we identified including 
government and regulatory agencies, shareholders and 
investors, employees, customer and suppliers.

To understand the full spectrum of ESG aspects of the 
operation covers, we have regularly engaged both the 
internal and external stakeholders to better understand their 
concerns relating to sustainability issues that affect them. 
We engaged our stakeholders through meetings, interviews, 
direct mails and staff performance appraisal interviews. We 
tried to reach our stakeholders through all channels. We 
also make regular reference to our peers and both local and 
regional sustainability criteria when we review our sustainability 
context, materiality and disclosures in order to keep our 
sustainability priorities and strategy relevant. The Board and 
the management regularly review the sustainability issues 
that are most significant to our business and operations, and 
consider issues that are important to both our business and 
our stakeholders as material.

REPORTING PRINCIPLES

During the preparation process of this ESG report, the Group 
adheres to the following fundamental reporting principles 
outlined in the ESG Reporting Guide:

(1) Materiality

Materiality analysis is performed annually to identify 
the key ESG issues that are material to our business 
operations. By considering the dependence and influence 
to the Group of the stakeholders and the availability of 
the resources to the Group, management has identified 
the material sustainability topics for the ESG Report.

(1) 
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(1) 

(i) (i i)
(iii) (iv)
(v) (vi) (vii)

(vii i) (ix)
(x) (xi)

(xii)

(2) 

(KPI)

(3) 

REPORTING PRINCIPLES (Continued)

(1) Materiality (Continued)

In this reporting year, a total of twelve material topics 
were identi f ied including (i) emissions; ( i i ) use of 
resources; (iii) the environment and natural resources; (iv) 
climate change; (v) employment; (vi) health and safety; 
(vii) development and training; (viii) labour standards; (ix) 
supply chain management; (x) product responsibility; 
(xi) anti-corruption and (xii) community investment. In 
response to the impact that these issues may cause to 
our business operations, we have formulated suitable 
measures and policies to address these issues. For 
details of the policies and the relevance of the topics 
to our operations, please refer to the corresponding 
chapters of this ESG report. We welcome any feedback 
and comments from stakeholders to advance towards a 
sustainable future.

(2) Quantitative

We measure and report key performance indicators 
(KPIs) across our environmental and social performance 
with the aid of a data monitoring system. Through the 
reporting of these KPIs and information in our report, 
we disclose elements that have greatest impact to our 
business and stakeholders.

(3) Consistency

We adopted a consistent environmental data treatment 
approach to allow a fair comparison of our environmental 
performance over time.

ENVIRONMENTAL

The Group recognises its corporate responsibility to promote 
environmental sustainabil i ty and puts a high value on 
environmental protection. We have incorporated measures 
such as energy conservation and pollution protection into our 
daily operations, and we strive to maintain the sustainable 
development of the environment while at the time developing 
our business.
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(a) 
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ENVIRONMENTAL (Continued)

(a) Emissions

Exhaust Gas Emissions

The exhaust gas emissions generated by the Group are 
mainly from the Group’s vehicles. We target to optimize 
the use of energy and resources to reduce air and 
greenhouse gas emissions. We take energy efficiency and 
emission performance into consideration when selecting 
and purchasing vehicles. We have also implemented 
measures of regular maintenance and cleaning to reduce 
exhaust gas emissions. The Group is also committed to 
reducing its carbon footprint and waste through efficient 
operations with a view to minimizing its environmental 
impacts.

During the year, the Group emitted approximately 9,780 
grams (2024: 9,940 grams) of nitrogen oxides (NOx), 
approximately 270 grams (2024: 280 grams) of sulphur 
oxides (SOx) and approximately 720 grams (2024: 730 
grams) of particulate matter. We shall monitor these data 
and take effective measures as appropriate to improve 
fuel consumption efficiency and reduce emission of 
exhaust gas as possible.



6

   

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT

MEI AH ENTERTAINMENT GROUP LIMITED 

(a) 

ENVIRONMENTAL (Continued)

(a) Emissions (Continued)

Greenhouse Gas Emissions

Energy consumpt ion and business a i r t rave l by 
employees account for major part of the Group’s direct 
and indirect greenhouse gas emissions respectively. The 
amounts of greenhouse gas emitted by the Group during 
the year were as follows:

2025 2024

Unit Approximately Approximately

Greenhouse Gas Emissions

Scope 1  direct emissions   tCO2e 45 48

Scope 2  indirect emissions   tCO2e 1,200 1,230

Scope 3  Other indirect emissions    tCO2e 23 17

Total Greenhouse Gas Emissions tCO2e 1,268 1,295

Total Greenhouse Gas Emissions  

per employee

 tCO2e/employee 14 14

Waste management

The Group did not produce hazardous wastes during 
the year, and only minimal non-hazardous wastes in 
relation to daily administrative works were produced and 
accordingly no relevant data was provided. We target 
to maintain the above levels of hazardous and non-
hazardous wastes produced respectively. The Group 
strictly complies with the laws and regulations related 
to waste disposal and engages qualified companies to 
collect and handle wastes.
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(a) 

(b) 

LED

ENVIRONMENTAL (Continued)

(a) Emissions (Continued)

Waste management (Continued)

Office papers and papers for printing the Group’s 
publications are Forest Stewardship Council (FSC)-
certified or Programme for the Endorsement of Forest 
Certification (PEFC)-certified. The Group also encourages 
the use of paperless communication. If printing is 
necessary, we encourage environmentally friendly printing 
manner (such as to print on both sides, reduce font size 
and margin). Intranet system has also been launched 
to digitize Internet communications. In addition, paper 
collection tray is placed next to printer to gather single-
side-printed paper for re-use. We also utilize online 
platform in advertising and promotion and actively make 
use of digital technology for management of our film 
library and digitalization of internal workflow to reduce 
carbon emission.

(b) Use of resources

The Group strictly complies with the relevant laws and 
regulations in respect of air and water pollution and 
controls. During the year, there was no issue in sourcing 
water that is fit for purpose. Our target is to optimize 
the energy use and water efficiency. Employees are 
encouraged to save water resources and minimize the 
waste of water. Water facilities such as pipes and faucets 
are checked on a regular basis in order to repair water 
leaks promptly. We encourage staff to maintain the 
temperature of air conditioners at a specified range and 
turn off unnecessary lights and air conditioners when they 
leave the office. LED (Light emitting diode) light bulbs will 
be used when the existing light bulbs are to be replaced.
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(b) 

(c) 

(a) (b)

ENVIRONMENTAL (Continued)

(b) Use of resources (Continued)

The amounts of energy and water consumed by the 
Group during the year were as follows:

2025 2024

Unit Approximately Approximately

Energy Consumption

Fuel consumption litres 16,580 17,650

Power consumption kWh 2,600,800 2,657,900

Power consumption per employee kWh/employee 28,580 28,890

Water Consumption Cubie metre 5,200 8,070

Water consumption per employee Cubie metre/

employee

57 88

Taking into account the nature of the Group’s principal 
activities, the Group used minimal packaging material for 
finished products and accordingly no relevant data was 
provided.

(c) The environment and natural resources

As part of its commitment to environmental protection, 
we will adopt any practical measures, including the 
integration of procedures set out under paragraphs (a)
and (b) headed “Emissions” and “Use of resources” 
above, to minimise the impacts of business operations 
on the natural environment. The Group will continue to 
review and improve its business operations with its staff 
members and business stakeholders with the objective to 
minimise environmental impacts.
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(d) 

ENVIRONMENTAL (Continued)

(d) Climate change

Climate change is one of the biggest global challenges 
faced by the society nowadays. In recent years, extreme 
weather, such as strong winds and heavy rainfall, as well 
as tides and floods, have become the focus of news. 
Logistics and supply chains are particularly vulnerable. 
Heavy rainfall, rising tides, and floods can cause serious 
damage to assets such as buildings, warehouses, and 
goods in storage, resulting in financial losses.

Our near term targets are to adapt to impacts of climate 
change. Our assets are well-maintained so as to lower 
potential damages resulting from extreme weather 
and attain better insurance packages. We make use 
of e-communications to keep close contact with staff 
members, customers and suppliers to ensure business 
continuity in place. We provide a range of products with 
green features to the market.

In the long term, we endeavour to reduce carbon 
footprint in our operations to help mitigate climate 
changes. We regularly monitor our progress for review 
and continuous improvement, in addition to reporting the 
performance on an annual basis.

The Group endeavours to minimise pollution and protect 
the environment by conserving natural resources, 
reducing the use of energy and waste. We first implement 
business activities for which we bear responsibility 
and address the environmental issues by integrating 
environment considerations in our business. We create 
environmental awareness amongst our staff members 
and whenever possible and practical to do so. We aim 
to contribute to the sustainable future and be in harmony 
with the global environment.



10

   

ENVIRONMENTAL, SOCIAL AND GOVERNANCE REPORT

MEI AH ENTERTAINMENT GROUP LIMITED 

(a) 

SOCIAL

(a) Employment

The employees of the Group are one of our key 
stakeholders. The Group believes that high-quality 
employees with strong capacities can promote corporate 
operation and management, and enhance its results 
and performances. Accordingly it always regards its 
staff members as an important asset and puts strong 
emphasis on recruitment, training and development of 
the employees.

The Group is an equal opportunity employer and does 
not discriminate against any employees based on their 
personal characteristics. The Group recruits based on the 
principle of equality and openness and mainly through 
social recruitment, regardless of nationality, gender, age 
or religion, and strictly prohibits discrimination of any 
kind.

The Group’s staff handbook sets out the Group’s 
working hours, rest periods, holidays, leave entitlements 
as well as termination of employment and compensation 
matters.

The Group provides competitive remuneration packages, 
which is determined on market trend, responsibility 
and complexity of the job, and the appraisal results of 
the employees. The Group also commits to contribute 
social securities, such as medical insurance, pension 
for employees based on respective local regulations. 
In addition, employees are entitled to annual leaves, 
maternity leaves and marriage leaves as well as other 
occasion leaves.

During the year, there was no material non-compliance 
with the relevant laws and regulations that have a 
significant impact on the Group relating to compensation 
and dismissal, recruitment and promotion, working 
hours, rest periods, equal opportunity, diversity, anti-
discrimination, and other benefits and welfare.
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(a) 

91
92

(b) 

SOCIAL (continued)

(a) Employment (continued)

The fo l lowing table prov ided an overv iew of i ts 
employee’s gender, age distribution and turnover with a 
total of 91 (2024: 92) full time employees recorded as at 
31st March 2025 and during the reporting period:

For the year ended 
31st March 2025

For the year ended 
31st March 2024

No. of 
people

Turnover 
rate %

No. of 
people

Turnover 
rate %

% %

Total workforce 91 16 92 18

Total workforce by gender
Male 51 18 53 8
Female 40 15 39 28

Total workforce by  
age group

 

Below 30 years old 30 7 6 10 100
30–50 years old 30–50 56 10 56 5
Over 50 years old 50 28 – 20 15

Total workforce by  
geographical region

 

Hong Kong 39 4 39 18
Mainland China 46 10 48 21
Taiwan 6 – 5 –

(b) Health and safety

Ensuring health and safety of our employees is one of 
our prime responsibilities. We strive to provide with our 
employees a safe working environment and reinforce 
their safety awareness by sharing safety information. The 
Group maintains medical insurance for employees to 
further protect them in case of sickness or injury.

During the year, there was no lost days due to work 
injury and there was no work-related fatalities occurred 
in the past three years. There was also no material 
non-compliance with the relevant laws and regulations 
that have a significant impact on the Group relating to 
providing a safe working environment and protecting 
employees from occupational hazards.
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(c) 

SOCIAL (Continued)

(c) Development and training

The training system of the Group is designed to facilitate 
its business development objective. We provide on-the-
job training at all levels, who are also recommended 
to participate in various training courses, forums and 
seminars. We also provide employees with various levels 
of educational subsidies, and encourage the employees 
to participate in continued education and practice life-
long learning.

The following reports on training received by staff and its 
distribution by gender and employee category:

For the year ended 

31st March 2025

For the year ended 

31st March 2024

Training

ratio %

Approximate

training

hours

per 

employee

Training

ratio %

Approximate

training

hours

per 

employee

% %

Training ratio and 

hours by gender

 

Male 24 10 28 7

Female 38 22 28 21

Training ratio and 

hours by category

 

Senior Management 45 4 33 5

Management 25 26 8 44

Staff 29 16 37 12
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(d) 

SOCIAL (Continued)

(d) Labour standards

The Group prohibits the employment of child or forced 
labour.

During the year, there was no material non-compliance 
with the relevant laws and regulations that have a 
significant impact on the Group relating to preventing 
child and forced labour.

The Human Resources Department is responsible for 
monitoring the employment practices and ensures that 
the Group can protect employees’ interest and comply to 
the employment related ordinance including regulation in 
prohibiting the use of child labour and forced labour in all 
business operations. The Human Resources Department 
will check the suitability of the potential candidate 
and ensure he/she can be legally employed under the 
employment or relevant ordinances. Each employee will 
sign an employment contract with the Company, which 
states the employment and labour related terms. This 
would allow the employees to understand their terms and 
help eliminate the Company in prohibiting the use of child 
labour and forced labour in our business operations.

Workers wi l l be paid according to relevant legal 
requirements in case of required overtime work.
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(e) 

SOCIAL (Continued)

(e) Supply chain management

The Group’s suppliers have been carefully selected. We 
have stringent approval criteria which take into account 
the track record, supply capacity, product quality and 
quality control capability as well as service standard of 
the suppliers.

The Group maintains an open engagement channel with 
suppliers that includes procedures to conduct regular 
meetings and interviews (for new suppliers). The Group 
examines qualifications of its suppliers. Required business 
licenses are inspected to ensure its validity. Suppliers 
would be assessed based on product knowledge, after-
sales service, marketing strategies to ensure the Group’s 
standards can be met.

The Group only sources from reputable suppliers. The 
Group exerts its influence, as a buyer, to ensure suppliers 
provide products that comply to local and international 
regulations.

The Group collaborates with its business partners to 
deliver quality products and services with sustainability 
attributes to its customers. The Group encourages its 
contractors and suppliers to observe the Group’s core 
values and to adhere to ethical as well as socially and 
environmentally responsible practices.
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(e) 

10 20

(f) 

SOCIAL (Continued)

(e) Supply chain management (Continued)

Regular monitoring and annual performance reviews 
of registered suppliers are conducted to minimize 
environmental and social risks in the supply chain. The 
Group also has standard approach and criteria to assess 
the performance of suppliers and contractors. During 
the year, the Group maintained approximately 10 and 
20 major suppliers in Hong Kong and Mainland China 
respectively.

(f) Product responsibility

We provide superior entertainment experiences for our 
customers. Taking advantage of our film library and 
experience in the industry, we deliver a wide range of 
high-quality and customised contents for our customers.

To offer the best experience and services for our 
customers, we strive for excellence in every aspect of our 
operations. We provide customers with diverse options 
and sourcing or creating different types of contents, 
which allows us to reach out to a broader customer base 
and create value for our brand and business.
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(f) 

SOCIAL (Continued)

(f) Product responsibility (Continued)

The group aims to provide customers with high-quality 
services in the media and entertainment operation. The 
Group receives feedbacks from customers through 
different channels, and all comments and complaints 
are handled by our responsible representatives. We 
also ensure that customers’ queries are responded. All 
communications with customers are overseen by the 
management team to ensure timely and reasonable 
responses.

The Group understands that safeguarding customer 
privacy is critical to maintaining customer relationship 
and confidence. We strictly comply with the relevant 
legal requirement while handing our clients’ personal and 
confidential data. We will only collect personal data from 
employees, suppliers and artistes when necessary. In 
order to maintain data confidentiality, access to personal 
data will be carefully managed.

The Group respects all intellectual property rights 
and has adopted appropriate security measures and 
confidentiality agreements accordingly. To minimise 
the chance of infringement, the Group’s legal team is 
responsible for reviewing the agreements on collaboration 
with third parties in all business segments and within the 
Group.
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(f) 

SOCIAL (Continued)

(f) Product responsibility (Continued)

The Group understands that intellectual property is 
vitally important to the development of the entertainment 
business. The Group complies with all relevant intellectual 
property laws and regulations. As part of the production 
process, the Group will ensure that the rights have been 
clarified before using or referencing any other creative 
works. If there is any behaviour that is deemed to be a 
violation of relevant regulations and infringement, the 
Group will take immediate action to clear the rights or 
deal with related matters.

During the year, there was no products sold subject to 
recalls for safety and health reasons and no products 
and service related complaints received. There was 
also no material non-compliance with the relevant laws 
and regulations that have a significant impact on the 
Group relating to health and safety, advertising, labeling 
and privacy matters relating to products and services 
provided and methods of redress.
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(g) 

(h) 

SOCIAL (Continued)

(g) Anti-corruption

The Group explicitly prohibits engaging in bribery and 
corruption in any form, fraud and money laundering and 
reminds its employees to avoid any acts which may 
cause conflicts of interest from time to time. Code of 
conduct in relation to anti-corruption has been set out in 
the staff handbook and has been signed by employees, 
including directors, for acknowledgement and they are 
reminded of the relevant codes on a regular basis.

We also set up a whistleblowing procedure for systematic 
supervision and monitoring, and encourage anyone 
to report any misconduct to the management so that 
investigations can be carried out immediately to ensure 
that integrity and discipline are maintained at all levels of 
the Group. During the reporting year, there were no non-
compliance cases in relation to bribery, extortion, fraud 
and money laundering. There were also no legal cases 
regarding corrupt practices brought against the Company 
or its employees during the reporting year.

(h) Community investment

The Group pursues sustainable development of our 
community by assessing and managing the social impact 
of our operations on the marketplace and by supporting 
initiatives that create effective and lasting benefits to 
communities in our operating boundaries.

The Group encourages staff to care for the community, 
take part in community welfare and voluntary work. We 
also promote the healthy and balanced development of 
the employees’ physical and mental well-being. We also 
try our best to take into consideration the community’s 
interests and participate in the community’s charitable 
activities.
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