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About ESG Report
關於本報告
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Zhaobangji Lifestyle Holdings Limited (the “Company”) has published 

an Environmental, Social and Governance (“ESG”) report in which 

the Company and its subsidiaries (collectively, “we” or the “Group”) 

have made significant achievements in sustainability. Sustainable 

development has been a priority for the Company within the context 

of creating long-term value for its stakeholders and customers. The 

ESG report elaborates on the various works of the Group in fully 

implementing the principle of sustainable development and social and 

governance policies.

SCOPE OF REPORT
The Group is principally engaged in the trading of machinery and 

spare parts, leasing of machinery and provision of related services, the 

provision of transportation services in Hong Kong, and the provision 

of property management services, leasing of machinery and property 

leasing and subletting in Shenzhen of the People’s Republic of China 

(the “PRC”). The ESG report covers the sustainability performance of 

the Group for the period between 1 April 2024 and 31 March 2025 

(the “Year”). The environmental key performance indicators (“KPI”) 

as disclosed in the ESG report are based on the performance of the 

Group’s two subsidiaries in Hong Kong, including Sanroc International 

(Hong Kong) Limited and Sanroc Leasing (Plant & Machinery) Limited 

(collectively “Sanroc”), which constitute the majority of the Group’s 

impacts to the environment.

To broaden the dissemination of environmental, social and sustainable 

development information, the Group will continue to strengthen its 

efforts in information collection for a broader disclosure of information. 

For details of corporate governance, please refer to the corporate 

governance report on pages 18 to 41 of the 2024/25 Annual Report.
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REPORTING GUIDELINES
The board of directors (The “Board”) of the Company has adopted the 

requirements of the Environmental, Social and Governance Reporting 

Guide (the “Guideline”) set out in the Appendix C2 of the Rules 

Governing the Listing of Securities on The Stock Exchange of Hong 

Kong Limited (the “Stock Exchange”).

In preparing this report, we meet the four reporting principles stipulated 

in the Guidelines – “materiality”, “quantitative”, “consistency” and 

“balance”.

Materiality
The content of the ESG report is determined based on the stakeholder 

engagement and materiality assessment, which includes identifying 

ESG-related issues, gathering and reviewing the opinions from internal 

management and various stakeholders, assessing the relevance and 

materiality of the issues, and preparing and verifying information of the 

ESG report. The ESG report provides comprehensive coverage of the 

key ESG issues of concern to the Group’s stakeholders.

Quantitative
The Group has disclosed the quantitative environmental and social 

KPI in the ESG report. The criteria, methodologies, references as well 

as conversion factors used to calculate the KPIs are stated wherever 

possible to provide stakeholders with a comprehensive understanding 

of the Group’s ESG performance.

Consistency
To facilitate the comparison of ESG performance between years, the 

Group uses consistent reporting and calculation methods as far as 

reasonable, and details the significant changes in methodologies in the 

relevant sections.

Balance
The Group presents relevant data and content in an objective and 

balanced manner.

INFORMATION AND FEEDBACK
The Report can be viewed and downloaded from the Stock Exchange’s 

website (www.hkexnews.hk). The Group will highly value your feedback. 

If you have any advice or recommendations, please provide through the 

mail to the following address: Unit 13–15, 11/F., China Merchants Tower, 

Shun Tak Centre, 168–200 Connaught Road Central, Hong Kong.



Our Governance
公司治理架構
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The Group is aware that sound ESG governance strategies and 

practices share is crucial to our corporate success. The Board takes 

full responsibility to supervise the Group’s sustainable development 

strategies, ESG governance, and risk management. To execute the 

Environmental, Social, and Governance policy, the Board has delegated 

authority to management. Our aim is to identify and benefit from 

sustainability opportunities and to manage sustainability risks, through 

appropriate policies, standards, and systems.

Recognising the importance of stakeholders’ opinions on the Group’s 

sustainable development, the Group has commissioned an independent 

third-party ESG consultant during the Year to help identify key ESG 

issues and advise on its ESG performance. The consulting firm assisted 

in gathering and analysing the ESG issues that are related to the 

Group’s internal stakeholder and business. The Board then reviewed 

the results of the assessment and identified the Group’s key ESG 

issues. The Board regularly reviews the communication channels for 

stakeholder engagement to ensure that the Group maintains effective 

communication with its stakeholders.

To effectively drive the Group’s ESG progress, the Board will continue to 

oversee the ESG-related work and ensure the Group’s operation closely 

follows the latest regulations and trends regarding ESG-related issues. 

During the Year, the Group set environmental targets, details of which 

are set out in the section “Environmental Goals and Progress” of the 

ESG report. The Board will review the progress of achieving the targets 

on a regular basis to continuously improve the Group’s environmental 

performance.
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 ENGAGEMENT FOR STAKEHOLDER 
RELATIONSHIP
Participation of employees across departments and divisions plays 

a critical role in the recognition of sustainability performances of the 

Group. The discreetly collected and cautiously analysed data highlights 

the Group’s sustainable initiatives for the Year and the Group’s 

sustainability strategy in the long term. In the interest of charting a long-

term prosperity course, the Group will enhance the participation of 

stakeholders via constructive discussion.

As a resource for stakeholders, the Group strives to maintain a strong 

relationship of trust and support through multiple communication 

channels in order to understand and meet the expectations and needs 

of the various stakeholders.

Stakeholders Expectations and Requirements

Means of Communication 

and Response

   

Government and regulators • Compliance with national policies, 

laws, and regulation

 

• Support local economic growth

 

• Drive local employment

 

• Tax Payment in full and on time

 

• Regular report of Information

 

Shareholders • Returns

 

• Compliance operation

 

• Rise in company value

 

• Transparency and effective 

communication

 

• General meetings

 

• Announcements

 

• Email, telephone communication, and 

company website

 

• Dedicated reports
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Stakeholders Expectations and Requirements

Means of Communication 

and Response

   

Business partners • Operation with integrity

 

• Equal rivalry

 

• Performance of contracts

 

• Mutual benefits

 

• Business communication

 

• Discussion and exchange of opinions

 

• Engagement and cooperation

 

Environmental Conservation 

Organisation

• Energy saving and emission reduction

 

• Environmental protection

 

• Implement environmental protection 

measures

 

Employees • Protection of rights

 

• Occupational health

 

• Remunerations and benefits

 

• Career development

 

• Humanity cares

 

• Employee mailbox

 

• Employee activities

 

Community and the public • Participation in charity

 

• Transparency

 

• Company website

 

• Announcements
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MATERIALITY ASSESSMENT
To develop a clear and effective ESG management approach, the 

Group conducted a materiality assessment during the Year to identify 

ESG issues of importance to the Group’s business and its stakeholders. 

This materiality assessment was based on the analysis of opinions from 

third-party ESG consultant and materiality maps issued by reputable 

external parties1 . During the Year, the ESG material issues identified by 

the Group were as follows:

Aspects Material Issues

  

Environmental Practices • Energy Management
 
• Greenhouse Gases Management
 
• Use of Water Resources
 
• Waste Management
 

Employment and Labour Practices • Employment Compliance
 
• Benefits and Development
 
• Occupational Health and Safety
 
• Prevention of Child Labour and Forced Labour
 

Operational Practices • Operational Compliance
 
• Quality Management
 
• Supply Chain Management
 
• Customer Relationship Management
 
• Customer Health and Safety
 
• Responsible Sales and Marketing
 
• Information Security and Customer Privacy Protection
 
• Business Ethics and Anti-Corruption
 

1 The materiality maps referenced in the materiality assessment have 
included the ESG Industry Materiality Map and the SASB Materiality Map 
produced respectively by Morgan Stanley Capital International (MSCI) and 
the Sustainability Accounting Standards Board (SASB).

ESG

ESG

ESG
1

ESG

1 
(MSCI) (SASB)

ESG SASB



Protect Our Environment
環境保護
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The Group has implemented an internal guideline to create an 

environmentally-friendly enterprise, which includes general measures 

such as minimising electricity consumption, reducing paper usage, 

avoiding waste, and conserving resources. The Group aims to 

progressively enhance environmental performance by decreasing 

emissions and conserving resources. Furthermore, the Group complies 

with all relevant environmental laws and regulations, including but not 

limited to the Environmental Protection Law of the People’s Republic 

of China, the Law on the Prevention and Control of Atmospheric 

Pollution in the People’s Republic of China, the Law on the Prevention 

and Control of Environmental Pollution by Solid Wastes in the People’s 

Republic of China, the Air Pollution Control Ordinance of Hong Kong, 

the Water Pollution Control Ordinance of Hong Kong, and the Waste 

Disposal Ordinance of Hong Kong.

ENVIRONMENTAL GOALS AND PROGRESS

Aspects Our Goals

Chapter on 

Corresponding Measures

   

Emissions • Decreasing the intensity of greenhouse gas 

emissions

 

• Supporting Hong Kong’s aim to achieve carbon 

neutrality by 2050

 

PROTECT OUR ENVIRONMENT

 Air Emission Management

 

Waste • Enhancing resource efficiency wherever possible 

to minimise waste

 

• Recycling renewable resources where feasible

 

• Ensuring all waste is disposed of safely and in 

compliance with legal requirements

 

PROTECT OUR ENVIRONMENT

 Waste Management
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Protect Our Environment

Aspects Our Goals

Chapter on 

Corresponding Measures

   

Energy • Continuing efforts to advocate for energy 

conservation

 

• Promoting the adoption of energy-efficient 

appliances

 

PROTECT OUR ENVIRONMENT

 Green Operation

 

Water • Sustaining initiatives for water conservation

 

• Promoting the use of water-efficient plumbing 

fixtures and appliances

 

PROTECT OUR ENVIRONMENT

 Water Management

 

AIR EMISSION MANAGEMENT
The Group is dedicated to managing air emission arising from its 

operations. Given the nature of its business, the Group does not 

participate in manufacturing activities or produce emissions, the Group 

ensures its fleet is regularly maintained, with routine checks on tire 

pressure and a strict policy against engine idling.

For Sanroc’s operations, although we do not directly operate the 

machinery, we ensure full compliance with the emission standards set 

out in the Air Pollution Control (Non-Road Mobile Machinery) (Emission) 

Regulation. All machinery provided by Sanroc is either approved or 

exempted by the Environmental Protection Department, enabling our 

clients to reduce air pollution through the use of our equipment.
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Protect Our Environment

During the Year, the air pollutants produced by Sanroc originated from 

vehicle usage. The emission levels of air pollutants for the Year are 

detailed as follows:

Weight

Air pollutant1 1

   

Nitrogen oxides (NOx) (kg) (NOx)( ) 1.83

Sulphur oxides (SOx) (kg) (SOx)( ) 0.03

Particulate matter (PM) (kg) (PM)( ) 0.13

Note:

1. The calculation method and emission factors are from Appendix II 
“Reporting Guidance on Environmental KPIs” (“Appendix II”) published by 
the Stock Exchange.

WATER MANAGEMENT
In addition to managing air emissions, the Group is committed to 

reducing water consumption. The Group has introduced several water-

saving initiatives across its offices, with water conservation being a core 

strategic priority. For instance, we encourage employees to turn off 

taps after use and promptly repair any dripping taps upon detection of 

leaks. Furthermore, we conduct regular leak tests on concealed piping, 

inspect for overflowing tanks, monitor water meter readings periodically, 

and perform routine checks for undetected water leaks to minimise 

wastage.

As the Group’s primary water consumer, Sanroc utilises substantial 

volumes of water to clean equipment returned after leasing and 

domestic use. To enhance its water conservation measures, such 

as filtering and reusing wastewater from machinery cleaning and 

separating oily water. These initiatives have significantly reduced water 

consumption. Additionally, Sanroc actively integrates water-saving 

practices into its operations by continuously monitoring water usage. 

Also, Sanroc maintains effective sewage management through regular 

inspections of the septic tank system at its warehouse to prevent 

wastewater leaks.

1. 
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Protect Our Environment

1. 

(OA)

Sanroc’s operations do not involve significant water usage, and the 

company has consistently focused on conserving water and enhancing 

water quality. Throughout the Year, Sanroc encountered no challenges 

in obtaining water suitable for its needs . The water consumption details 

for Sanroc during the Year are outlined as follows:

Water Consumption1 1

   

Total water consumption (m3) 902.04

Intensity (m3/million Hong Kong dollars of 

Sanroc revenue) 17.70

Note:

1. The water consumption is calculated based on the actual amount of water 
consumption.

WASTE MANAGEMENT
The Group generates emissions primarily through the production of 

solid waste. Minimising waste is crucial for reducing pressure on landfills 

by limiting waste output. To achieve this, the Group has adopted 

several initiatives to reduce office waste. For instance, employees are 

encouraged to reuse paper or print double-sided whenever feasible, 

with computers and printers configured to default duplex and energy-

saving modes. Administrative staff place notices near printers to 

promote double-sided photocopying and the use of recycled paper. 

Additionally, the Group has implemented an office automation (OA) 

system to replace paper-based administrative processes and collects 

waste paper for recycling. Regular paper stock counts are conducted to 

monitor consumption and implement improvements as necessary.
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Protect Our Environment

1. 

Sanroc’s operations generate both non-hazardous and hazardous 

waste. Non-hazardous waste, produced in its offices and warehouses, 

includes residues from machinery cleaning and materials classified 

as mixed construction waste. In office premises, general waste is 

managed by the property management company, while construction 

waste is handled by a waste treatment company authorised by the 

Environmental Protection Department. Hazardous waste, such as used 

toner cartridges from offices, is collected by qualified third parties. The 

waste generated by Sanroc during the Year is detailed as follows:

Type of Waste
   

Total waste (kg) ( ) 49,641.74

Non-hazardous waste1 1

Mixed construction waste (kg)  49,640.00

Intensity (kg/million Hong Kong dollars of 

Sanroc revenue) 974.10

Hazardous waste

Toner cartridges (kg)  ( ) 1.74

Intensity (kg/million Hong Kong dollars of 

Sanroc revenue) 0.03

Note:

1. As general waste was collected by the management company of the office 
building, weight of general waste was not available.

GREEN OPERATION
The Group is committed to fostering environmentally responsible 

operations to support a sustainable future. As part of its activities, 

the Group generates greenhouse gas emissions. To migrate this, we 

encourage employees to turn off lights when rooms are unoccupied and 

to utilise natural light wherever feasible. Additionally, we employ energy-

efficient lighting and ensure that light fixtures and lamps are regularly 

cleaned to optimise their performance and reduce energy consumption.
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Protect Our Environment

To further enhance energy efficiency and reduce consumption, the 

Group has implemented several measures. These include regular 

cleaning of air conditioning filters and fan coil units, as well as setting 

air conditioning systems to a minimum temperature of 25.5 degrees 

Celsius. Employees are also requested to switch off air conditioning 

units when rooms are not in use. To reduce reliance on air conditioning, 

the Group permits employees to forgo ties and full suits during warm 

weather and on Fridays.

The primary contributor to Sanroc’s greenhouse gas emissions is 

vehicle usage. In addition to direct emissions, indirect greenhouse gas 

emissions are generated through electricity consumption, freshwater 

and sewage treatment, paper disposal in landfills, and business travel 

associated with its office and warehouse operations. The details of 

Sanroc’s greenhouse gas emissions for the Year are outlined as follows:

Greenhouse Gas Emissions1 1

   

Total greenhouse gas emission (tonnes CO2e) ( ) 49.28

Scope 1 – direct emission (tonnes CO2e)2 1 – 2 5.94

Scope 2 – energy indirect emission (tonnes CO2e)3 2 – 3 31.48

Scope 3 – other indirect emission (tonnes CO2e)4 3 – 4 11.85

Intensity (tonnes CO2e/million Hong Kong dollars of 

Sanroc revenue)

/ 0.97

Notes:

1. Greenhouse gas emissions are calculated in accordance with Appendix 
II published by the Stock Exchange, the “Guidelines to Account for 
and Report on Greenhouse Gas Emissions and Removals for Buildings 
(Commercial, Residential or Institutional Purpose) in Hong Kong” 
published by the Environmental Protection Department and the Electrical 
and Mechanical Services Department, and the “Sixth Assessment 
Report” published by the Intergovernmental Panel on Climate Change 
(IPCC). The Group’s greenhouse gas emissions include carbon dioxide, 
methane, nitrous oxide, hydrofluorocarbons, perfluorocarbons and 
sulphur hexafluoride. For ease of reading and understanding, the data 
on greenhouse gas emissions are presented in tonnes of carbon dioxide 
equivalent (“CO2e”).

2. Scope 1 includes the emissions from the fuel combustion in vehicles. The 
calculation method and emission factor are from the Appendix II published 
by the Stock Exchange.

25.5

1. 

(IPCC)

2. 1
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Protect Our Environment

3. 2

4. 3

(EEIO)

1. 

2. 

3. Scope 2 includes the emissions from purchased electricity. The calculation 
method is from Appendix II and the emission factor is from CLP Holdings 
Limited.

4. Scope 3 includes the emissions from landfill disposal of paper waste, 
electricity consumption for freshwater and sewage processing, and 
business travel by employees. The calculation method is from Appendix 
II. The emission factors are from Appendix II published by the Stock 
Exchange, the Water Supplier Department, the Drainage Services 
Department, and the Environmentally Extended Input-output (EEIO) model.

Given the nature of Sanroc’s operations, no packaging materials were 

utilised during the Year. However, Sanroc consumed energy both 

directly and indirectly through its vehicle fleet and electricity usage. 

To address the environmental impact of energy consumption and 

reduce greenhouse gas emissions, primarily from vehicles, Sanroc 

has implemented several measures. These include conducting regular 

vehicle inspections to prevent fuel leakages and enhance fuel efficiency, 

as well as requiring drivers to switch off idling engines to conserve 

energy. The details of Sanroc’s energy consumption for the Year are 

outlined as follows:

Energy Consumption
   

Total energy consumption (MWh) 104.43

Direct energy consumption (MWh)1 1 21.58

Indirect energy consumption (MWh)2 2 82.85

Intensity (MWh/million Hong Kong dollars of  

Sanroc revenue)

2.05

Notes:

1. Direct energy consumption includes fuel consumption in vehicles, which is 
calculated based on the actual amount consumed. The calculation method 
is from Appendix II. The fuel and energy unit conversion factor is from the 
“Energy Statistics Manual” published by the International Energy Agency 
(IEA).

2. Indirect energy consumption includes electr icity purchased for 
consumption, which is calculated based on the actual amount consumed.
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RESPONDING TO CLIMATE CHANGE
In recent years, climate change has become a pressing global issue, 

with the increasing occurrence of extreme weather events disrupting 

economic activities. The Group acknowledges several physical risks that 

could impact its operations and financial performance, including more 

stringent emissions-reporting obligations and escalating costs related 

to greenhouse gas emissions. Additionally, the Group faces transitional 

risks associated with the shift towards low-emission technologies. As a 

result, the Group places significant emphasis on reducing greenhouse 

gas emissions and addressing the broader challenges of climate 

change.

To manage extreme weather events, such as typhoons and rainstorms, 

which are common during the summer months in Hong Kong and 

Guangdong, the Group has established internal guidelines. These 

weather conditions pose risks to employee safety and present both 

financial and social challenges. The Group closely monitors weather 

warnings in the region to ensure operational continuity while prioritising 

the safety of its workforce.

In accordance with the Group’s operational needs and employees’ 

circumstances, management is tasked with preparing a roster of 

employees required to work during adverse weather conditions. 

Supervisors are responsible for considering workplace safety, the 

personal circumstances of each employee, and maintaining flexibility to 

adapt work arrangements as needed. 



Care for Our Employees
關懷僱員
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The Group’s success hinges on the stability and performance of its 

workforce. Central to the Group’s values is adherence to legal and 

regulatory requirements concerning employment, diversity, safety, 

and labour standards. Furthermore, we are committed to fostering an 

inclusive environment that attracts, retains, and nurtures talent. The total 

number of employees and the turnover rate for the Group during the 

Year are detailed as follows:

Indicators
   

Total workforce 366

By gender

Male 239

Female 127

By employment type

Full-time 313

Part-time 53

By age group

<30 <30 92

30–50 30–50 184

>50 >50 90

By geographic region

Hong Kong 18

The PRC 348

Turnover rate1 1 91%

By gender

Male 100%

Female 81%

By age group

<30 <30 122%

30–50 30–50 69%

>50 >50 90%

By geographic region

Hong Kong 35%

The PRC 95%
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Indicators
   

Average Hours of Training per Employee and 

Percentage of Employees who Received 

Training 2

2

96%

By gender

Male 98%

Female 93%

By employee category

General staff 93%

Middle management 96%

Senior management 97%

Notes:

1. The turnover rate of employees is calculated in accordance with the 
Appendix III “Reporting Guidance on Social KPIs” published by the Stock 
Exchange.

2. Percentage of employees who received training is calculated in 
accordance with the Appendix III “Reporting Guidance on Social KPIs” 
published by the Stock Exchange.

EMPLOYMENT STANDARD
The Group maintains strict compliance with labour laws and regulations, 

including, but not limited to, the Labour Law of the People’s Republic 

of China, the Labour Contract Law of the People’s Republic of China, 

the Regulations of the Shenzhen Municipality on Wage Payment to 

Employees, and the Employment Ordinance and Minimum Wage 

Ordinance of Hong Kong.

1. 

2. 
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Care for Our Employees

The Group regularly assesses its workforce requirements to determine 

the need for new hires. All applicants are afforded equal opportunities, 

irrespective of gender, age, family status, or race, with candidate 

selection based on written assessments and interviews. As part of the 

onboarding process, all employees must submit valid identification, 

educational qualif ications, work references, and other relevant 

documents to verify their age, ensuring the prevention of child labour. To 

safeguard against forced labour, the Group requires employees to sign 

labour contracts that clearly outline their responsibilities, working hours, 

benefits, and rights to terminate employment. Should instances of child 

labour or forced labour be identified, the Group will immediately halt 

the individual’s work and conduct a thorough investigation to prevent 

recurrence. Upon receipt of a resignation letter, the Group ensures that 

any outstanding wages are settled promptly.

EMPLOYEES’ BENEFITS AND DEVELOPMENT
As a responsible employer, the Group is committed to providing 

a supportive work environment and fostering career development 

opportunities for its employees. Our performance management 

system is designed to assess and motivate employees, cultivating a 

performance-driven culture that enhances overall business success and 

supports the Group’s growth. Employees are regularly evaluated based 

on their performance and attitude, with outcomes influencing decisions 

on promotions, salary adjustments, discretionary bonuses, and training 

opportunities. Promotions are considered for dedicated employees 

who demonstrate a strong commitment to their roles and contribute 

significantly to the Group’s objectives.

The Group places high importance on the rights and well-being of its 

workforce. To ensure competitive remuneration, our salary structure is 

regularly reviewed. In addition to base salaries, we provide discretionary 

bonuses tied to individual performance and the Group’s financial results 

. Employees are also entitled to statutory holidays, Social Insurance 

in the People’s Republic of China, and the Mandatory Provident Fund 

Schemes in Hong Kong, in compliance with the Labour Law of the 

People’s Republic of China, the Social Insurance Law of the People’s 

Republic of China, the Employment Ordinance, and the Mandatory 

Provident Fund Schemes Ordinance of Hong Kong.
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Care for Our Employees

During the Year, the Group has maintained full compliance with all 

relevant laws and regulations concerning employment and labour 

standards, with no instances of non-compliance that significantly 

impacted the Group.

EMPLOYEES’ TRAINING
The Group recognises that employee development is vital to its 

long-term success. Management addresses training needs through 

a structured training plan. New employees receive an orientation 

programme to familiarise them with the Group’s operational practices, 

facilitating their integration. During the Year, the Group provided 

tailored training for employees based on their roles. For example, in 

Sanroc’s maintenance department, employees underwent training on 

operational and maintenance safety, driving safety, and the prevention 

of musculoskeletal disorders.

To promote continuous learning and participation in external training, 

the Group offers an education allowance and tuition reimbursement for 

external courses, alongside granting examination leave to encourage 

skill development and knowledge expansion. Additionally, we encourage 

employees to attend talks and seminars organised by external bodies to 

enhance their expertise and support the Group’s business objectives.



Protect Our Employees’ Health and Safety
保障僱員的健康和安全
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The Group is committed to fostering a safe working environment and 

raising awareness of occupational health and safety. To achieve this, 

a comprehensive work safety management and supervisory system 

has been implemented to strengthen safety measures. The Group 

prioritises occupational safety, health, and adherence to relevant laws 

and regulations, including, but not limited to, the Law of the People’s 

Republic of China on the Prevention and Treatment of Occupational 

Diseases and the Occupational Safety and Health Ordinance of Hong 

Kong. Robust workplace safety guidelines have been established to 

protect employees. During the Year, the Group recorded no lost days 

due to work-related injuries, and there have been no work-related 

fatalities over the past 3 years.

SUPPORT ON WORKPLACE SAFETY
Management is tasked with implementing an internal policy that 

underscores the importance of occupational safety and health, 

ensuring that the office and working environments meet or exceed the 

standards set by relevant laws and regulations. Regular workplace 

safety inspections are conducted to identify hazards associated with 

the Group’s business activities and assess related risks. Following these 

evaluations, appropriate preventive and protective measures are put 

in place. Management is responsible for maintaining a safe working 

environment and providing facilities to support employee well-being. The 

Group ensures employees are kept informed about safety inspections, 

injury and illness statistics, and other safety-related matters. Additionally, 

regular rescue, fire, and evacuation drills are organised, and employees 

are provided with guidelines on preventing occupational musculoskeletal 

disorders, including relevant stretching exercises. To further enhance 

workplace safety awareness and ensure the effectiveness of personal 

protective equipment, the Group conducts safety training courses as 

needed.

To minimise occupational risks, certain employees are required to hold 

relevant certifications, such as completion of mandatory basic safety 

training courses for the construction industry, which verifies their ability 

to perform duties safely.
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Protect Our Employees’ Health and Safety

ACCIDENT HANDLING SCHEME
The Group’s machinery-related operations involve the use of chemicals 

that pose potential health hazards. To mitigate these risks, we facilitate 

chemical spillage drills for relevant employees to enhance their 

emergency response capabilities in the event of a spill. Additionally, fire 

drills and emergency policies have been established to minimise safety 

risks.

In the event of a work-related accident, the Group thoroughly 

investigates the cause and implements corrective measures. To 

further reduce the likelihood of accidents, continuous monitoring of 

improvement initiatives is maintained. During the Year, the Group 

recorded no instances of non-compliance with health and safety laws or 

regulations that significantly impacted its operations.



Value Created for Clients and Suppliers
為顧客及供應商創造價值
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The Group is committed to fostering strong relationships with clients 

and suppliers to drive mutual growth and positive impact. We strive to 

enhance all facets of our operations to deliver high-quality services to 

our clients while upholding rigorous standards of business ethics.

CUSTOMER-FOCUSED
The Group’s success is closely tied to customer satisfaction, and we 

are dedicated to delivering customer-focused services that fully address 

our clients’ needs. Our objective is to provide services of the highest 

quality. For high-value construction machinery transactions, we organise 

and accompany clients to overseas supplier workshops. When leasing 

or subletting properties, we provide clients with safety and hygiene 

guidelines within tenancy agreements. The storage of flammable, 

explosive, toxic, or other hazardous materials that could compromise 

building safety is strictly prohibited. Additionally, obstructing stairways, 

passages, or common areas with objects, furniture, or rubbish is 

restricted to ensure fire safety.

Prioritising the health and safety of our customers, the Group offers a 

comprehensive range of customer services. For example, our technical 

staffs in Hong Kong provide support for both machinery trading 

and leasing operations, ensuring leased equipment remains safe 

and efficient. Our technical team delivers on-site services, including 

installation, refinement, testing, commissioning, and training on machine 

operation to support the effective use of our machinery.

Customer feedback on overall performance, service quality, and 

product satisfaction is regularly collected. Our aim is to enhance client 

confidence in the Group by not only delivering exceptional services but 

also promptly analysing the root causes of any complaints to implement 

preventive and corrective measures swiftly. During the Year, the Group 

recorded no product recalls for health and safety reasons and received 

no significant customer complaints.
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Value Created for Clients and Suppliers

BUSINESS ETHICS
The Group upholds a code of conduct rooted in integrity, requiring 

employees to demonstrate the highest standards of ethics and 

compliance with applicable laws and regulations, including, but not 

limited to, the Regulations of the People’s Republic of China for Safety 

Protection of Computer Information Systems, the Copyright Law of the 

People’s Republic of China, the Personal Data (Privacy) Ordinance, and 

the Copyright Ordinance of Hong Kong.

All public sales and marketing materials are thoroughly reviewed 

to ensure legal compliance and to prevent any false or misleading 

information. The Group’s marketing activities are required to be accurate 

in all aspects, including details about products and the company. 

False or misleading statements are strictly prohibited. Recognising 

our responsibility to protect client data, the Group collects and uses 

customer information responsibly and non-discriminatorily, limiting its 

use to purposes specified in our contracts. Employees are guided on 

handling customer information appropriately, accessing it only when 

justified. The Group implements robust measures to secure computer 

databases and protect customer information. Violations of the Group’s 

code of conduct may result in termination of employment.

In our property leasing and subletting operations, we enter into 

agreements with clients to prohibit disclosure of tenancy details by 

either party, safeguarding trade secrets and client privacy. The Group 

also respects and protects intellectual property by enforcing a software 

licensing policy to ensure all software used is legitimate and compliant 

with licensing agreements. Additionally, our software systems are 

fortified against virus contamination and information leaks to maintain 

security.
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Value Created for Clients and Suppliers

ISO 14001 ISO 9001

OHSAS 18001

ANTI-CORRUPTION
As an integral part of the Group’s business ethics, the Group maintain 

strict adherence to relevant laws and regulations, including, but not 

limited to, the Criminal Law of the People’s Republic of China and the 

Prevention of Bribery Ordinance of Hong Kong. Our code of conduct 

encompasses provisions addressing conflicts of interest, privacy and 

confidentiality of information, bribery, anti-corruption measures, and 

equal opportunities. Employees are required to promptly report to 

designated senior management any instances where a bribe is offered 

or requested, or if they suspect any bribery, corruption, or other 

violations of this policy have occurred or may occur. Furthermore, 

the Group has implemented a whistle-blowing policy to uphold high 

standards of corporate governance. Employees are encouraged to 

report suspected misconduct or breaches of regulations. All whistle-

blowing complaints are investigated by designated personnel, who 

handle reports and inquiries with the utmost confidentiality to protect 

the anonymity of whistle-blowers.

During the Year, the Group has not been involved in any case of non-

compliance with relevant laws and regulations that have a significant 

impact on the Group relating to anti-corruption and did not provide any 

anti-corruption training.

SUPPLY CHAIN MANAGEMENT
The stability of material supply is fundamental to the Group’s ongoing 

development and seamless business operations. Supplier selection 

involves a thorough evaluation of their performance, reputation, 

and environmental and social considerations. Preference is given to 

suppliers holding certifications such as ISO 14001 Environmental 

Management Systems, ISO 9001 Quality Management System, OHSAS 

18001 Occupational Health and Safety Management Systems, or other 

recognised accreditations. When multiple suppliers meet the qualification 

criteria, the Group applies the green procurement principle, prioritising 

those offering environmentally friendly products. Comprehensive 

guidelines on environmental protection and occupational health and 

safety have been established for suppliers in Hong Kong. A purchase 

and sale agreement is formalised with suppliers to ensure product 

quality. Suppliers found breaching the Group’s policies may face 

suspension of cooperation until corrective measures are implemented. 

In its procurement practices, the Group prioritises eco-friendly products, 

such as refillable ballpoint pens, mechanical pencils, sustainable paper, 

and items with energy efficiency labels or certifications. During the Year, 

the Group has no major suppliers.



Contribute to Our Community 
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Our Group strives to promote growth and prosperity alongside the 

communities in which we operate. We take pride in supporting a 

healthy and vibrant society. As a socially responsible organisation, we 

actively encourage our employees to engage in volunteer and charitable 

activities. Our aim is to strengthen our relationships with the community 

and gradually increase our involvement in social initiatives.
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ESG Indicators Reporting Guideline Chapters

Page no./

Explanation/

Reasons for 

Omissions

ESG 
    

A. Environmental

A. 

Aspect A1 Emissions

A1

General Disclosure Information on:

(a) the policies; and 

(b) compliance with relevant laws and 

regulations that have a significant 

impact on the issuer relating to air 

and greenhouse gas emissions, 

discharges into water and land, 

and generation of hazardous and 

non-hazardous waste.

PROTECT OUR 

ENVIRONMENT 

Environmental Goals and 

Progress, Air Emission 

Management, Waste 

Management

7–11

(a) 

(b) 

 

 

 

7–11

    

KPI A1.1 The types of emissions and respective 

emissions data.

PROTECT OUR 

ENVIRONMENT  

Air Emission  

Management

8–9

A1.1

 
8–9

    

KPI A1.2 Direct and energy indirect greenhouse gas 

emissions in total and intensity.

PROTECT OUR 

ENVIRONMENT  

Green Operation

11–13

A1.2  

 
11–13
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ESG Indicators Reporting Guideline Chapters

Page no./

Explanation/

Reasons for 

Omissions

ESG 
    

KPI A1.3 Total hazardous waste produced and 

intensity.

PROTECT OUR 

ENVIRONMENT  

Waste Management

10–11

A1.3

 
10–11

    

KPI A1.4 Total non-hazardous waste produced and 

intensity.

PROTECT OUR 

ENVIRONMENT  

Waste Management

10–11

A1.4

 
10–11

    

KPI A1.5 Description of emissions target set and 

steps taken to achieve them.

PROTECT OUR 

ENVIRONMENT 

Environmental Goals and 

Progress, Air Emission 

Management, Green 

Operation

7–9, 11–13

A1.5

 

 

7–9, 11–13

    

KPI A1.6 Description of how hazardous and non-

hazardous wastes are handled, and a 

description of reduction target set and 

steps taken to achieve them.

PROTECT OUR 

ENVIRONMENT 

Environmental Goals 

and Progress, Waste 

Management

7–8, 10–11

A1.6

 

 

7–8, 10–11
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ESG Indicators Reporting Guideline Chapters

Page no./

Explanation/

Reasons for 

Omissions

ESG 
    

Aspect A2 Use of Resources

A2

General Disclosure Policies on the efficient use of resources, 

including energy, water and other raw 

materials.

PROTECT OUR 

ENVIRONMENT 

Environmental Goals 

and Progress, Water 

Management, Green 

Operation

7–13

 

7–13

    

KPI A2.1 Direct and/or indirect energy consumption 

by type in total and intensity.

PROTECT OUR 

ENVIRONMENT  

Green Operation

11–13

A2.1

 

11–13

    

KPI A2.2 Water consumption in total and intensity. PROTECT OUR 

ENVIRONMENT  

Water Management

9–10

A2.2

 

9–10
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Page no./

Explanation/

Reasons for 

Omissions

ESG 
    

KPI A2.3 Description of energy use efficiency target 

set and steps taken to achieve them.

PROTECT OUR 

ENVIRONMENT 

Environmental Goals 

and Progress, Green 

Operation

7–8, 11–13

A2.3

 

7–8, 11–13

    

KPI A2.4 Description of whether there is any issue 

in sourcing water that is fit for purpose, 

water efficiency target set and steps taken 

to achieve them.

PROTECT OUR 

ENVIRONMENT 

Environmental Goals 

and Progress, Water 

Management

7–10

A2.4

 

7–10

    

KPI A2.5 Total packaging material used for finished 

products and with reference to per unit 

produced.

PROTECT OUR 

ENVIRONMENT  

Green Operation

11–13

A2.5

 

11–13
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ESG Indicators Reporting Guideline Chapters

Page no./

Explanation/

Reasons for 

Omissions

ESG 
    

Aspect A3 The Environment and Natural 

Resources

A3    

General Disclosure Policies on minimising the issuer’s 

significant impact on the environment and 

natural resources

PROTECT OUR 

ENVIRONMENT  

Green Operation, 

Responding to Climate 

Change

11–14

 

11–14

    

KPI A3.1 Description of the significant impacts of 

activities on the environment and natural 

resources and the actions taken to 

manage them.

PROTECT OUR 

ENVIRONMENT  

Green Operation, 

Responding to Climate 

Change

11–14

A3.1

 

11–14

    

Aspect A4 Climate Change

A4    

General Disclosure Policies on identification and mitigation of 

significant climate-related issues which 

have impacted, and those which may 

impact, the issuer.

PROTECT OUR 

ENVIRONMENT 

Responding to Climate 

Change

14

 

14

    

KPI A4.1 Description of the significant climate-

related issues which have impacted, and 

those which may impact, the issuer, and 

the actions taken to manage them.

PROTECT OUR 

ENVIRONMENT 

Responding to Climate 

Change

14

A4.1

 

14
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Page no./

Explanation/

Reasons for 

Omissions

ESG 
    

B. Social

B. 

Aspect B1 Employment and Labour Practices

B1

General Disclosure Information on:

(a) the policies; and

(b) compliance with relevant laws and 

regulations that have a significant 

impact on the issuer relating to 

compensation and dismissal, 

recruitment and promotion, 

working hours, rest periods, 

equal opportunity, diversity, anti-

discrimination, and other benefits 

and welfare.

CARE FOR OUR 

EMPLOYEES  

Employment Standard, 

Employees’ Benefits and 

Development

16–18

(a) 

(b) 

 

 

 

16–18

    

KPI B1.1 Total workforce by gender, employment 

type (for example, full-or part-time), age 

group and geographical region.

CARE FOR OUR 

EMPLOYEES

15–16

B1.1 ( ) 15–16

    

KPI B1.2 Employee turnover rate by gender, age 

group and geographical region.

CARE FOR OUR 

EMPLOYEES

15–16

B1.2 15–16
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ESG Indicators Reporting Guideline Chapters

Page no./

Explanation/

Reasons for 

Omissions

ESG 
    

Aspect B2 Employment and Labour Practices

B2

General Disclosure Information on:

(a) the policies; and

(b) compliance with relevant laws 

and regulations that have a 

significant impact on the issuer 

relating to providing a safe working 

environment and protecting 

employees from occupational 

hazards.

PROTECT OUR 

EMPLOYEES’ HEALTH 

AND SAFETY  

Support on Workplace 

Safety, Accident 

Handling Scheme

19–20

(a) 

(b) 

19–20

    

KPI B2.1 Number and rate of work-related fatalities 

occurred in each of the past three years 

including the reporting year.

PROTECT OUR 

EMPLOYEES’ HEALTH 

AND SAFETY

19

B2.1 19

    

KPI B2.2 Lost days due to work injury. PROTECT OUR 

EMPLOYEES’ HEALTH 

AND SAFETY

19

B2.2 19    
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Page no./

Explanation/

Reasons for 

Omissions

ESG 
    

KPI B2.3 Description of occupational health and 

safety measures adopted, and how they 

are implemented and monitored.

PROTECT OUR 

EMPLOYEES’ HEALTH 

AND SAFETY  

Support on Workplace 

Safety, Accident 

Handling Scheme

19–20

B2.3 19–20

    

Aspect B3 Development and Training

B3

General Disclosure Policies on improving employees’ 

knowledge and skills for discharging 

duties at work. Description of training 

activities.

CARE FOR OUR 

EMPLOYEES  

Employees’ Benefits  

and Development, 

Employees’ Training

17–18

 

 

17–18

    

KPI B3.1 The percentage of employees trained by 

gender and employee category (e.g. senior 

management, middle management).

CARE FOR OUR 

EMPLOYEES

15–16

B3.1 (

)

15–16

    

KPI B3.2 The average training hours completed 

per employee by gender and employee 

category.

CARE FOR OUR 

EMPLOYEES

15–16

B3.2 15–16
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ESG Indicators Reporting Guideline Chapters

Page no./

Explanation/

Reasons for 

Omissions

ESG 
    

Aspect B4 Labour Standards

B4

General Disclosure Information on:

(a) the policies; and

(b) compliance with relevant laws and 

regulations that have a significant 

impact on the issuer relating to 

preventing child and forced labour.

CARE FOR OUR 

EMPLOYEES  

Employment Standard

16–17

(a) 

(b) 

 

 

16–17

    

KPI B4.1 Description of measures to review 

employment practices to avoid child and 

forced labour.

CARE FOR OUR 

EMPLOYEES  

Employment Standard

16–17

B4.1

 

16–17

    

KPI B4.2 Description of steps taken to eliminate 

such practices when discovered.

CARE FOR OUR 

EMPLOYEES  

Employment Standard

16–17

B4.2

 

16–17
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Page no./

Explanation/

Reasons for 

Omissions

ESG 
    

Aspect B5 Supply Chain Management

B5

General Disclosure Policies on managing environmental and 

social risks of the supply chain.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Supply Chain 

Management

23

23

    

KPI B5.1 Number of suppliers by geographical 

region.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Supply Chain 

Management

23

B5.1 23

    

KPI B5.2 Description of practices relating 

to engaging suppliers, number of 

suppliers where the practices are 

being implemented, and how they are 

implemented and monitored.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Supply Chain 

Management

23

B5.2 23
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Page no./

Explanation/

Reasons for 

Omissions

ESG 
    

KPI B5.3 Description of practices used to identify 

environmental and social risks along 

the supply chain, and how they are 

implemented and monitored.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Supply Chain 

Management

23

B5.3 23

    

KPI B5.4 Description of practices used to promote 

environmentally preferable products and 

services when selecting suppliers, and 

how they are implemented and monitored.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Supply Chain 

Management

23

B5.4 23

    

Aspect B6 Product Responsibility

B6

General Disclosure Information on:

(a) the policies; and

(b) compliance with relevant laws and 

regulations that have a significant 

impact on the issuer relating to 

health and safety, advertising, 

labelling and privacy matters relating 

to products and services provided 

and methods of redress.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Business Ethics

22

(a) 

(b) 

 

22
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Page no./

Explanation/

Reasons for 

Omissions

ESG 
    

KPI B6.1 Percentage of total products sold or 

shipped subject to recalls for safety and 

health reasons.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Customer-focused

21

 B6.1 21

    

KPI B6.2 Number of products and service related 

complaints received and how they are 

dealt with.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Customer-focused

21

B6.2 21

    

KPI B6.3 Description of practices relating to 

observing and protecting intellectual 

property rights.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Business Ethics

22

B6.3 22

    

KPI B6.4 Description of quality assurance process 

and recall procedures.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Customer-focused

21

B6.4 21

    

KPI B6.5 Description of consumer data protection 

and privacy policies, and how they are 

implemented and monitored.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Business Ethics

22

B6.5 22
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Page no./

Explanation/

Reasons for 

Omissions

ESG 
    

Aspect B7 Anti-corruption

B7

General Disclosure Information on:

(a) the policies; and

(b) compliance with relevant laws and 

regulations that have a significant 

impact on the issuer relating to 

bribery, extortion, fraud and money 

laundering.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Anti-corruption

23

(a) 

(b) 

23

    

KPI B7.1 Number of concluded legal cases 

regarding corrupt practices brought 

against the issuer or its employees during 

the reporting period and the outcomes of 

the cases.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Anti-corruption

23

B7.1 23

    

KPI B7.2 Description of preventive measures and 

whistle-blowing procedures, and how they 

are implemented and monitored.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Anti-corruption

23

B7.2 23

    

KPI B7.3 Description of anti-corruption training 

provided to directors and staff.

VALUE CREATED 

FOR CLIENTS AND 

SUPPLIERS  

Anti-corruption

23

B7.3 23
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Omissions
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Aspect B8 Community Investment

B8

General Disclosure Policies on community engagement to 

understand the needs of the communities 

where the issuer operates and to ensure 

its activities take into consideration the 

communities’ interests.

CONTRIBUTE TO OUR 

COMMUNITY

24

24

    

KPI B8.1 Focus areas of contribution (e.g. 

education, environmental concerns, 

labour needs, health, culture, sport).

CONTRIBUTE TO OUR 

COMMUNITY

24

B8.1 24

    

KPI B8.2 Resources contributed (e.g. money or 

time) to the focus area.

N/A The Group’s 

community 

investment did not 

involve in resource 

contribution.

B8.2
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