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The board (the “Board”) of directors (the “Directors”) of Uni-President
China Holdings Ltd. (the "Company”) is pleased to present the unaudited
interim condensed consolidated financial information of the Company
and its subsidiaries (together, the “Group’, “we” or “us”) for the six months
ended 30 June 2025 (the “Period under Review"). The interim condensed
consolidated financial information is unaudited but has been reviewed
by the audit committee of the Board (the "Audit Committee”) and
PricewaterhouseCoopers, the independent auditor of the Company, in
compliance with Hong Kong Standard on Review Engagements 2410
“Review of Interim Financial Information Performed by the Independent
Auditor of the Entity” issued by the Hong Kong Institute of Certified
Public Accountants.

ANALYSIS ON ECONOMIC ENVIRONMENT

In the first half of 2025, the gross domestic product (“GDP") of the
People’s Republic of China (the “PRC" or “China") recorded a year-on-
year increase of 5.3% and total retail sales of consumer goods increased
by 5.0% year-on-year. With the continuation of the “Consumption-
Promoting Year GHE{R#5) " initiative by the PRC government,
macroeconomic policies remained robust and supportive, driving the
unleashing of consumption potential and contributing to the steady
and favourable development of the consumer market. The contribution
of consumption to economic growth further increased, while market
confidence steadily recovered, reflecting the strong resilience of China’s

economy.

Consumers' growing demand for the health attributes and functional
benefits of food and beverage products has driven companies to
accelerate product innovation. Consumers’ pursuit of inner satisfaction
and emotional well-being has further deepened, driving a stronger
preference for products that deliver emotional resonance and immersive
experiences, while also seeking value for money and emotional value.
Consumption stratification has become more pronounced, while
the consumer market has experienced structural growth driven by
supportive government policies and diversified consumer demand.
The Group continues to gain insight into and stay close to the trend
of consumer demand, and create value for consumers through precise
innovation, omni-channel integration, scenario-focused strategies and
emotional marketing to create a meaningful brand experience.
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MANAGEMENT DISCUSSION AND ANALYSIS

FINANCIAL RESULTS

During the Period under Review, the Group recorded a revenue
of RMB17,086.6 million (first half of 2024: RMB15,448.6 million),
representing an increase of 10.6% as compared with the corresponding
period of last year. Revenue from the food business amounted to
RMB5,382.2 million, representing an increase of 8.8% as compared with
the corresponding period of last year, which accounted for 31.5% of
the Group's total revenue, and revenue from the beverages business
amounted to RMB10,788.1 million, representing an increase of 7.6% as
compared with the corresponding period of last year, which accounted
for 63.1% of the Group's total revenue. Gross profit of the Group
increased from RMB5,228.0 million for the corresponding period of last
year to RMB5,864.8 million, representing an increase of 12.2%, while the
gross profit margin slightly increased by 0.5 percentage points from
33.8% for the corresponding period of last year to 34.3%, which was
mainly due to the increase of sales which led to the improvement of
productivity and the decrease in the cost of certain raw materials.

During the Period under Review, the selling and marketing expenses
increased by approximately RMB181.5 million to RMB3,772.8 million (first
half of 2024: RMB3,591.3 million) as compared with the corresponding
period of last year. The increase in selling and marketing expenses was
mainly due to the expenses of the brand promotion and construction
of channels. During the Period under Review, administrative
expenses amounted to RMB559.2 million (first half of 2024: RMB538.8
million), representing a slight increase as compared with that of the
corresponding period of last year.

The operating profit was RMB1,648.7 million for the Period under Review
(first half of 2024: RMB1,233.3 million), representing an increase of 33.7%
as compared to the corresponding period of last year, which was mainly
attributable to the increase in revenue, the increase in gross profit and
the decrease in selling expense ratio.

During the Period under Review, profit attributable to equity holders of
the Company was RMB1,286.7 million, representing an increase of 33.2%
as compared with RMB965.7 million of the corresponding period of last
year.
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BUSINESS REVIEW

FOOD BUSINESS

With an aim to satisfy the needs of consumers, the Group remained
dedicated to refining its product strengths and advancing innovation
to keep pace with increasingly personalised and diversified consumer
preferences, thereby creating a perfect consumption experience for
consumers. We strived to diversify consumption scenarios by offering
products tailored to consumers’ diverse usage preferences across
different consumption occasions, while leveraging our differentiated
high-quality products to penetrate more market channels and consumer
circles. The Group adhered to the value-based marketing strategies to
enhance brand reputation and loyalty, while accumulating brand assets.
The Group recorded a revenue of RMB5,382.2 million from the food
business in the first half of 2025, representing an increase of 8.8% as
compared to the corresponding period of last year.

Instant Noodles Business

In the first half of 2025, the economic trend was stable with progress,
consumer sentiments continued to recover and improve, and consumer
behavior was characterised by increasing diversification, rationalization,
and optimism. At the same time, consumers had been placing greater
emphasis on health, safety and products with good value for money,
which became core areas of concern. The Group's instant noodle
business has remained committed to meeting the public’s demand
by upholding product quality and continuously enhancing product
strengths. At the same time, we have actively driven continuous product
innovation in response to the personalised and diversified needs of
consumers. We are committed to delivering an exceptional consumer

experience while creating unique value for consumers.
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EEERRD
MANAGEMENT DISCUSSION AND ANALYSIS

As the pioneer and leader of nourishing soup noodles, “Soup Daren (7%
#Z N) " insisted on improving the products with ingenuity. Over the
past 17 years, the brand has remained focused on enhancing product
strength and delivering exceptional product experiences. With its
continued dedication to “pork bone (BX %) " flavours as its core offering,
the brand achieved steady revenue growth in the first half of 2025. At
the same time, to meet the diverse needs of consumers and enrich the
cup noodle product portfolio, “Soup Daren GE#ZE A) " launched its new
“Mini Cup ZEFR#F) " in May 2025, catering to light snacking occasions
and smaller portion consumption scenarios. In terms of communication,
“Soup Daren GZ# A)" continued its anime-style creative TVC. By
focusing on online full-series advertising integrations within S+
blockbuster dramas and offline advertisement placements on metro and
elevator media in core cities and shopping districts, the Group achieved
comprehensive brand exposure. In terms of channels, the Group
resolutely maintained the stability of market price and the freshness
of products, and improved the purchasing and enjoying experience of

consumers.

“Uni-President Lao Tan Pickled Cabbage and Beef Noodles (4 —%&18
S A%H) " focused on quality management through end-to-end
control, from the sourcing of fresh vegetables to the retail terminals.
Multiple measures were implemented to enhance the consumption
experience and improve consumer satisfaction. Communication efforts
videos showcasing production processes and livestreams of product
lines to strengthen brand trust and favourability, which in turn led to
steady revenue growth in the first half of the year.

“Uni Stewed Beef Flavoured Noodles (#—#4L 4 P4E) " focused
on product innovation and achieved a flavour upgrade. The sauce
preparation process was further refined with the introduction of the
“three-stage stir-frying (ZERIBZ) " technique, strengthening the
product’s core competitiveness. The brand attitude of “Uni Stewed Beef
Flavoured Noodles (8 —#LJ&E4-PI&E) " was conveyed through “Uni-
President, a dominant braised beef noodles brand (41 &= {E Lk > 4%
—FLE4) " which enhanced brand recognition and strengthened
consumer preferences.
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“The King of Tomato (i1 2) " was dedicated to exploring the delicious
taste of tomatoes, upholding the benchmark of “using approximately
one sun-ripened tomato per serving (EABAI—FERFH M) " as
the standard for seasoning. With product strength as the core, it kept
managing and controlling key technological processes and managing
the “3Ys" (stability, continuity and consistency) of products to bring
consumers a safe, convenient and reassuring product experience. The
brand collaborated with Xiaohongshu's [P “New Year Wish Party (& B 1\
BEIRE) " to launch the campaign “Year-End Fun, Travel with Joy (B&4E
H1TEL4HEHE) " which broadened product usage scenarios and further
strengthened brand awareness. The brand continued to implement
themed offline campaigns in core cities, while driving integrated online
and offline engagement, and thus recorded a double-digit growth of
revenue in the first half of the year.

With “Craving Meat? Imperial Big Meal's For You (R8IZH » i & KA E) " as
the core appeal, “Imperial Big Meal Gi® A%)" continued to improve
its product strength with a focus on the flavour “Scallion Braised Beef
Flavor Instant Noodles (&4 )" in 2025, contributing to the high
double-digit growth of the brand’s revenue in the first half of the year. In
terms of communication, we focused on the Douyin channel to promote
industry upgrading towards higher quality and premium positioning
through gourmet-featured communication matrix comprising talents’
short videos and live broadcast.

Other Products

Upholding the vision of becoming the social kitchen for the Chinese,
"Kai Xiao Zao (BE/I\tE) " strived to fulfil the diversified needs of
consumers on three meals every day. With their premium value-for-
money positioning, the cup-packed “Sour Soup Wonton (%35 8E &) "
and “Nori and Shrimp Wonton ((83Z4R K BR &) " attracted high trial rates
and sustained repeated purchases, driving growth in the instant wonton
segment.
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MANAGEMENT DISCUSSION AND ANALYSIS

Looking ahead to the second half of 2025, China's economy is expected
to maintain its resilience amid a landscape of both challenges and
opportunities. The fast-moving consumer goods industry is expected
to undergo further structural transformation, with high value-for-
money products continuing to drive the mainstream of consumption.
At the same time, innovative products in the new era are expected
to pay more attention to health, safety and distinguishing features to
bring rich emotional value to consumers. The Group will remain true
to its original aspiration and uphold a consumer-oriented approach.
The Group will stay firmly committed to stringent quality control,
enhancing product experiences through deep consumer insights
and a keen grasp of emerging trends. By continuously polishing our
products to improve quality, we strive to provide consumers with
more satisfactory experiences. The Group will, while integrating health
and culture, give full play to its strengths to integrate healthy food
ingredients into national flavours, and preserve and promote the
profound Chinese culinary culture to satisfy the personalised, diversified,
and health-oriented needs of consumers. The Group will establish a
strong emotional connection with consumers by conveying its brand
concept through products to build resonance on both emotional and
sentimental aspects, ultimately becoming a trusted long-term partner of

consumers.

BEVERAGES BUSINESS

The Group adhered to brand building to create brand value, continued
to monitor market dynamics and consumption trends, and engaged
in in-depth communication and interaction with young consumers
to convey brand value. We further developed and expanded market
channels to cover multiple consumption scenarios, other than
traditional ready-to-drink scenario, such as dining, family, gift and
group buying scenarios, etc. We pushed forward the expansion of
high-performance terminal point-of-sale, continued to enhance sales
of frozen products, empowered digitisation, and consistently pursued
innovation and optimisation in product strength to meet consumers’
diversified needs across multiple channels and scenarios. The beverages
business recorded a revenue of RMB10,788.1 million in the first half
of 2025, representing an increase of 7.6% as compared with that of
the corresponding period last year. The performance of various major
beverages businesses is set forth as follows:
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Tea Drinks

In the first half of 2025, the revenue of tea drinks amounted to
RMB5,067.5 million, representing an increase of 9.1% as compared with
that of the corresponding period last year, which maintained a stable
growth momentum. The Group’s tea drinks business closely monitored
the changes in consumption trends and market trends, and consistently
took product strength as its core value amid a consumer decision-
making landscape where “cost-effectiveness (ME1BEL) " and “emotional
consumption ([B#&H &) " coexist, so as to offer high-quality and
differentiated products to meet the needs of various channels, scenarios
and consumer groups.

“Uni Green Tea (#—
positioning as a national tea product with good value for money in

#:%%) " continued to strengthen its brand

2025. In response to the growing concern of consumers on health and
the rising demand for sugar-free tea products, the brand has expanded
its product line to include both low-sugar and sugar-free products. In
March 2025, it launched the new sugar-free product “Spring Breeze
Roasted Tea (FE#HIEZL) " which, together with the existing “Spring
Breeze Green Tea (BFH#4%Z%) " forms a product duo that one is rich in
flavor and the other one is light in flavor to tap into the sugar-free tea
market. In terms of marketing, it focused on rejuvenating brand and
boosting the awareness of its new products to continuously attract
young target consumers such as college students and new white-
collar workers, thereby supporting the rejuvenation of parent brand.
This year, “Uni Green Tea (#—#E3X) " partnered with a leading sports
platform to launch the “Smiling Cycling (f{5€8547) " events in key
cities across the country, engaging with young consumers in a fun and
interactive way. At the same time, it continued its sixth annual “Uni
Green Tea Sends Coolness to Delivery Riders (8t —#%Z& A&/ NEER
ANER) " activity, collaborating with top media and delivery platforms to
deepen partnerships and connect with over 50,000 CVS stores offline.
This activity fosters an emotional bond with outdoor workers, enhancing
the brand’s reputation through heartfelt connections. In the peak season
of July during the second half of the year, “Uni Green Tea (4 —4%%%) "
sponsored an S+-level comedy variety show IP to further expand its
influence among young consumers.
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MANAGEMENT DISCUSSION AND ANALYSIS

In 2025, “Uni Ice Tea (88—
deepened its connection with Generation Z and strengthened the
brand asset of “Stay Young for Ever (B & #EBRFR) . In terms of product
strength, it launched the popular new product “Uni Cola Ice Tea (4 —

JKATZR) " with a focus on product strength,

A& KAT%%) " a bold crossover blending cola and ice tea for a new
exhilarating and refreshing experience, through product innovation. In
marketing, “Uni Ice Tea (#—KAL%Y) " created its youthful graduation
season theme by partnering with Bilibili to co-sponsor the top IP
“Forever 22! 2025 Bilibili Graduation Concert (k322212025 NE I 1 1R 2
Z I E)" encouraging consumer co-creation and sparking emotional
resonance around youth. Meanwhile, in line with the hot topics of
Chinese comics, it launched limited-edition packaging and “Goods Gift
Box (B2 F1E &) " to explore the ACG “goods economy (ZRFAEH) " It
also rolled out the “Chinese Animation Campus Season (B} K EZE) "
activities in key cities. In the second half of the year, "Uni Ice Tea (48— K
AT 5Y) " will be the title sponsor of the S+-level hip-hop variety show “The
Rap of China 2025 (Fr3RP22025)" to expand its brand influence and
enhance its brand sharpness.

In 2025, “Uni Plum Green Tea (#f— & 1#8#4%%%) " continued to strengthen
its traditional Chinese style featuring “Plum Green Tea with Chinese
Taste (@E - BETK)” In terms of products, it highlighted its
raw material advantages of “Grade A plums (AZREUR AKIHE) " to
enhance the differentiated competitiveness of its products. In terms of
marketing, “Uni Plum Green Tea (4 — & #84% %) " focused on products
to introduce the “Childhood Sweethearts Bottle (FE1TEHR) "
Leveraging the hot topics of traditional Chinese style intangible cultural
heritage, it partnered with a top-tier platform to launch the “Childhood
Sweethearts Intangible Cultural Heritage Celebration (BT EIEE K
&) " creating marketing touchpoints with consumers and conveying the
brand'’s traditional Chinese style and cultural connotation while evoking
emotional resonance.
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In 2025, “Uni Shuangcui Lemon Tea (4t —# Z 2R Z%) " continued to
focus on its unique selling point of “Double Tea Base with 7-minute
Extraction (BE XK » ZEX798%) " to solidify its brand positioning of
“a kind of lemon tea that is never tired of drinking (— =18 & A9 12
5 %%) " Centered around the classic Cantonese element “Kung Fu Wing
Chun (3hk5k3&) " it launched its annual brand promotion campaign
named "Uni Shuangcui Authentic Kung Fu Festival (4 —&EEith3E1h
&7 " to further strengthen its image as an authentic Cantonese-style
lemon tea. By leveraging “Guinness World Records (5 JE #i tf R &0 8%) 7
challenges, “Uni Shuangcui Lemon Tea (4t — & Z 215 Z%) " consistently
created buzzworthy events to rapidly boost brand awareness and

reputation, thereby supporting its steady growth.

In 2025, “Classmate Xiaoming (/NZEE)" further augmented the
consumer’s perception of “Classmate Xiaoming Symbolizes Fruit Tea
UNBRIEZZEREREZ)" while iterating and heightening its product
strength. The new offering “Peach Guava Flavored Oolong Tea (HkBEES
#ESBESS) " was launched in late March 2025 which highlighted the
core product benefits of “low-sugar formulation, >5% real fruit juice
content and dual-fruit blend (E#E~=5%EBR+ -EERH)" and
maintained deep connections with the ACG subculture community in
brand communication, partnering again with “Kuaikan Comics (IR& &8
)" to create brand content online and intensely interact with target
consumers offline through Kuaikan Anime Fair ((RBE ), precisely
reaching target consumers and driving brand revenue growth.

Redefining the brand positioning of “The King of Tea ZXFREE)"
and upholding the fundamental philosophy of “Committed to China’s
renowned tea varieties (BB ZHE) " in 2025, "Chai Li Won
(FEZET)" introduced a new black tea product Lapsang Souchong
endowed by genuine craftsmanship, and delivered the great experience
that “a sweet taste came after just like it's freshly brewed ([B1'H 5t
R I338) " Simultaneously, the brand upgraded the packaging with
aesthetic designs in the first half of 2025, offering an experience of
exquisiteness to consumers and strengthen the brand positioning.
For communication, the brand continued to focus on referral and
recommendation platforms and engaged consumers through short
videos and visual contents, promoting tea culture in entertaining
ways and raising brand professionalism and recognition. In channel
development, the brand concentrated on key cities and tailored new
consumer promotion activities in line with the product reinvigoration
scheme to boost trial rates of the product.

12 4 — 1> # R E 2 A R 2 5] Uni-President China Holdings Ltd.

2025 FHEAZR & Interim Report



gt

2025F FH¥FERTEX W= ARYE,8209
BB BEFRFEBRI 7%  ERE R
PO RAFERAFTRF REFRINER
B FEELCERRKER FEZO
BYEE BHRELEREE BARASH
MLZBSEERAOKNKE K EEU
mAREIEA

M—EREZ I BRZSHESRICEHRE
FERCRBEML -ETERHREED B
BIEE T2 RSES ETERREHS
ESsREEREMEEERCEEE
BEZ - FEZERIMEZOMEE R
BRI BEREERERDREENR
RE GEUXERABTEHITEEER
MOHERA ; AFAHAERRTHE B
RENSHEDMELZSREEIRS
BHRENTITE  UBSERMEHRY
HEE TS MR- L5 @ig
ROl (MREREW RARESHE
EHHASTATREHEREBENGET
SO RBERETIEERESERE-

EEERRD
MANAGEMENT DISCUSSION AND ANALYSIS

Juice

In the first half of 2025, revenue from the juice business amounted to
RMB1,820.9 million, representing an increase of 1.7% as compared with
the corresponding period of last year. In the business strategy, the juice
business remained committed to the philosophy of “healthy and tasty
(FEREYFIB) " further optimising flavor and experience, deepening core
features and values, proactively adjusting the product portfolio, and
driving higher revenue by expanding the appeal of mass-taste products
through diversified specifications and scenarios.

“Uni Orangeate (& —#£#5 %) " continuously reinforced its brand image
through multi-dimensional scenario-based marketing strategies. On
the product appeal front, the brand solidified the core value of “More
Beauty (ZJE5T)" by extending the "More Fiber (Z#)" image and
accentuating the dual-nutrition advantage of dietary fiber and vitamin
C in retail and family consumption scenarios. For channel expansion,
the brand further penetrated the catering sector with canned products,
and cultivated the consumer perception of “orange drink served for
meals (EB BBV " with social media content marketing efforts.
Simultaneously, the brand developed the festive gift box market
vigorously, launching diverse gift box options tailored for the Chinese
New Year and other important festivals, focusing on lower-tier markets
and leveraging integrated communication campaigns to light up
the brand association of “festive gifting (fE&TBE &) " for county-level
consumers. Furthermore, the brand maintained in-depth cooperation
with KOLs (Key Opinion Leaders), utilizing their creative contents to build
a unique brand image, so as to precisely reach and effectively engage

emerging consumer groups.
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The electrolyte drink “Haizhiyan (82 5)" centered on product
excellence, sustained steady revenue growth in the first half of 2025.
With the highlights of “containing potassium ions, sodium ions, etc.,
with refreshing juice, which tastes fresh and helps you rehydrate and
replenish electrolyte loss (B #REE 7 INEEF & BEBERR T
ARBH > BRI MARNKDFEMRE) " as the cornerstone, the
brand consistently enhanced product competitiveness, strengthened
scientific elements and boosted repurchase behaviors. Under the
established communication matrix, the brand partnered with S+ variety
shows of top-tier platforms online to resonate with young consumers
and nurture consumption habits swiftly. Offline, the brand expanded the
reach of IP activities to convey the value of “Drink Haizhiyan to Replenish
Electrolytes (i TR ERE > 55MB/B 25 ) ", fostering brand loyalty and
accumulating brand assets. Going forward, the brand will fuel growth
by the dual engines of “scientific recipe + scenario penetration (¥ 22
oA +35 5% H) " and remain wholly committed to serving electrolyte
beverage consumers.

"Uni Guo Yang (#—523%)" deepened its brand value by further
developing differentiated traits and premium quality. “Uni Kumquat
Lemon (#—15#81K) " and “Uni Crystal Sugar Pear Drink (#—k
MEEZFY " created a synergy to target campus consumption scenarios,
with Gen Z consumers as the core demographic, strengthen emotional
connections with young groups and aggressively increase penetration
among new-generation consumers through near-field marketing efforts,
including creating immersive campus flagship stores. While further
amplifying its “tangy and refreshing (B83%) " appeal, “Uni Sweet-sour
Plum Juice (4t —F&1835) " seized the momentum of catering sector and
leveraged on key Restaurant Row in cities to expand its market share as
the go-to beverage. In April 2025, the newly launched “Uni Guo Yang:
EEMEBEAEN) " a low-sugar and lightly sweetened
pomelo-flavored drink, established a differentiated competitive edge

Pomelo Love (45—

with its unique pomelo aroma and healthy low-sugar formula, injected
vitality to the brand and developed a new growth curve with the tagline
of “Pomelo Love, Instantly Refreshing (i R By > — CEF "
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"Vitality Awakening (Jo5 & E2) " conveyed the brand identity of “Full of
vitality and awakening new power (Jo5mm ~ B EEH /=) " through
promoting positive life attitude with a focus on the communication
concept of “Vitality is awakened every day by the freshness and
sweetness of naturally fully-ripened fruits (B A B TR E
F2XKXR)" This product is crafted from carefully selected, naturally
ripened fruits and vegetables, skillfully capturing their fresh and sweet
essence. Our market strategy targeted the 100% pure fruit and vegetable
juice segment in first-tier cities by in-depth operation of modern
distribution networks and e-commerce platforms, achieving brand value
delivery and market penetration.

Looking ahead to the second half of the year, the Group will
continuously consolidate the growth momentum of core products of
its juice business, focusing on ready-to-drink consumption scenarios,
in-depth penetration in catering channels, and early deployment in
festive gifting markets, to comprehensively explore business growth
opportunities. Simultaneously, we will extend new products distribution
to accelerate our penetration in the refreshing low-sugar juice products
market, building our second growth curve.

Milk Tea

In the first half of 2025, the milk tea business generated revenue
of RMB3,397.9 million, representing an increase of 3.5% over the
corresponding period of last year. “Uni Assam Milk Tea (4 —Pal & 48
YhER) " continued to maintain its leadership in the ready-to-drink milk
tea market, implement its steady operational strategy, leverage its
strong brand strength to deepen its brand value and expand diversified
drinking scenarios, and stimulate brand vitality through product
innovation. In March 2025, the brand launched its strategic new product
“Jasmine Green Milk Tea GRFIWh4E)" as a green tea-based major
product, conforming to the low-sugar trends, which has quickly gained
enthusiastic market response with its product features of “low-sugar and
light taste, vibrant aroma, refreshing tea flavor, and silky smooth milky
texture (RAEER - TEEHE - FRE R -NHBEEM) " along with
exceptional quality-to-price performance, demonstrating significant
potential to become a new growth curve.
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“Uni Assam Milk Tea (S —PBaIfERYIEL) " remains centered on
the core value of “Smooth and Good Mood GBIEF ME)” to
conduct communication campaigns and implement scenario-driven
communication strategies. During the Chinese New Year, it focused on
drinking scenario of family reunion, continuously conveying the brand'’s
new year appeal of "Happy New Year to the Family GREJEZIR) " to
enhance brand recognition during festive season and boost penetration
of large packaging drinking scenarios. Partnering with Xiaohongshu for
the second consecutive year, it initiated the “Weekend of Good Mood
(B 0VIBRIE ) " interactive topic to deepen emotional connection
with young consumers and solidify strong associations with weekend
leisure scenarios. Furthermore, centering on the launch of the new
product “Jasmine Green Milk Tea GRFII4%) " we collaborated with
Tencent Music to initiate the “Jasmine Blossom « Good Mood Concert
CGRFTAEI - FOEZ2E) " in Hengzhou, Guangxi, being known as
“Jasmine Hometown of China (FEIZ#1 2 48)" . The recognition and
brand engagement of such new product were successfully enhanced
through offline immersive experience and online live streaming.
Looking ahead to the second half of the year, the brand will continue
its marketing efforts around low-sugar “Jasmine Green Milk Tea (3R
Yh4E) " with a focus on exploring its development potential as a new
growth curve, while accelerating the progress of brand rejuvenation, to
consolidate its market leadership.

"CITEA milk tea (FBFECITEAFEE) " ingeniously creates neo-Chinese
milk tea. By adopting innovative 12-minute slow-boiling technique,
the brand offers consumers a rich yet balanced sweetness experience
with a perfect combination of Chinese tea Da Hong Pao, Rose Puer and
imported milk. In terms of brand building, “CITEA milk tea (F5&CITEA
HZ, %) " partnered with intangible cultural heritage masters to create
short videos, enhancing consumers’ brand recognition of “CITEA milk
tea (FFECTEAFAR) " as "'neo-Chinese milk tea N AFILE)"
through crossover between intangible cultural heritage culture and
neo-Chinese tea. At the same time, we focused on the interests and
preferences of young consumers through proactive diversified cross-
industry collaborations. By partnering with platforms beloved by young
people such as “Firefly ACG Festival (88 X 822 )" and "KuGou Music
(FEZ 44) " it conveyed the concept of “Slow Life (184 5%) " through
creative interactive experiences, allowing consumers to enjoy relaxing
moments while savoring “CITEA milk tea (F FECITEAG AL ZE) "
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Coffee

In the first half of 2025, the coffee business continuously implemented
its focused operational strategy. In terms of products, in response to
consumer trends, efforts were dedicated to optimizing the product
strength of “AHa (JEP&) "iced coffee, enhancing its roasted coffee aroma
to make the overall flavor more pleasantly natural and deliver a more
satisfying taste experience. On the distribution front, it expanded its
footprint in key cities, strategically targeting university campuses to
enhance brand penetration and build a new base of college student

consumers.

In the second half of 2025, the coffee business will maintain steady
expansion through focused development of “AHa (J#P5) " iced coffee
and building of strongholds. Concurrently, the coffee business will
proactively capitalize on industry trends to explore new frontiers in
category innovation, to meet the evolving demands in coffee beverages,
thereby optimizing product mix and continually expanding the
customer base for its brands.

Bottled Water

In 2025, “ALKAQUA (E%8)" brand remained steadfast in its core
positioning as a premium natural mineral water, and conveyed the
brand story of “Linked by Origin (EJR45%4%) " With the brand's insight
into modern people's appreciation of serendipitous moments in life, our
natural water undergoes a 100-million-year purification through volcanic
lava, a timespan that is compared to the rare and destined “Chances
(#%) " among people. “ALKAQUA (E ) " aspires to link the rapport and
emotions among people and within cities through this natural marvel, to
demonstrate the true meaning of “Brand Water”.
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In the first half of 2025, "ALKAQUA (E%%)" dedicated to the in-depth
operation in Shanghai, establishing an immersive “Snow Mountain
Sanctuary (B L FA1E) " experience in key commercial zones, to enhance
consumer engagement through in-depth interaction. The online
campaigns aimed to amplify brand recognition were carried out across
social platforms, centering on the topic of “Linked by Origin (RJR %S
#%)" Regarding distribution channels, "ALKAQUA (&) " empowers
the operation of terminal sale points by leveraging continuous brand
campaigns in commercial hubs. In business promotion, in addition
to the main specification of 570ml, it has increased the point-of-sale
density of the specification of 360ml, to better serve family and female
consumer drinking habits. Simultaneously, we have introduced multi-
pack offerings to extend usage occasions, optimizing our business sale
points. In the second half of 2025, “ALKAQUA (Z58)" will continue to
cultivate the Shanghai market, to further extend the communication
occasions and brand influence of the theme “Linked by Origin ((RJR 45
#%) "through a series of targeted offline activities.

E-COMMERCE

The Group’s online business is committed to enriching consumers’
purchasing channels and creating a convenient, safe and efficient
business model that continuously brings more convenience to
consumers. While maintaining the online e-commerce business
foundation, we have strategically deployed our resources into the
field of universal interest-based e-commerce, which is represented by
platforms like Douyin Shop (Bl &), Kuaishou (IRF), Pinduoduo
(£ %) and Wechat Channels ({5 1R4E5%). We aim to advance
the process of product promotion via short video and live streaming
and have also set up eight themed live streaming rooms to meet the
emerging demand of most users for ‘cost-effectiveness (PE{BEL) ” We
are committed to providing more emotional value while creating new

promotional platforms for various brands within the Group.

OTHERS

The Group is actively diversifying into emerging channels, leveraging
its R&D capabilities in beverage and food industry combined with the
diversification in production line, to deepen the collaboration with
strategic alliance partners and explore more opportunities for expansion
in terms of OEM products and cooperation projects. This diversified
deployment of emerging channels has established new growth
momentum for the Group.
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FINANCIAL ANALYSIS

CASH AND BORROWINGS

As at 30 June 2025, the Group had cash at bank and on hand of
RMB9,354.6 million (31 December 2024: RMB8,577.2 million), among
which 99.90% was denominated in Renminbi, 0.06% was denominated
in New Taiwan dollar, 0.02% was denominated in Hong Kong dollar
and 0.02% was denominated in United States dollar. The Group
mainly financed its operation and capital expenditures with internally
generated cash flow. As at 30 June 2025, the Group's total financial
liabilities amounted to RMB2,249.3 million (31 December 2024: RMB290.0
million), representing an increase of RMB1,959.3 million as compared to
the corresponding period of last year, which was mainly attributable to
the increase in short-term borrowings. 100% of borrowings under the
Group's total financial liabilities was denominated in Renminbi. As at
30 June 2025, all of the Group’s financial liabilities bore floating interest
rates. As at 30 June 2025, the Group did not have any secured bank
borrowing (31 December 2024: Nil).

FINANCING
The Group aims to maintain an appropriate capital structure. The gearing
ratios of the Group as at 30 June 2025 and 31 December 2024 were as

follows:

20255 20244
6H30H 12831H
30 June 31 December
2025 2024
ARETT AREFT
RMB’000 RMB'000

WEE (BREHEEAR) Total borrowings (including
lease liabilities) 2,249,280 289,996

B IRTTRFERE (W) Less: cash at bank and

on hand (Note 1) (9,354,589) (8,577,196)
HEFEE Net cash (7,105,309) (8,287,200)
e Total equity 12,836,562 13,399,110
EASELE (WaE2) Gearing ratio (Note 2) (55.35%) (61.85%)
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Note 1: As at 30 June 2025, cash at bank and on hand excluded the Group's
purchase of financial products issued by four major domestic banks
and other commercial banks. As at 30 June 2025, the Group had
financial assets at fair value through profit or loss of RMB1,318.7

million (31 December 2024: RMB1,676.7 million).

Note 2: The gearing ratio is computed as net cash divided by total equity.

The Group reviewed its gearing ratio on a regular basis. According to
the capital plan for the future, the Group tried to maximize revenue for
its shareholders with capital risk awareness in mind. Capital structure
was constantly adjusted according to changes in the operational

environment.

CASH FLOW AND CAPITAL EXPENDITURE

As at 30 June 2025, the Group recorded a year-on-year net decrease in
cash and cash equivalents of RMB406.2 million, comprising net cash
inflow from operating activities of RMB872.0 million, net cash outflow
from investing activities of RMB1,415.4 million and net cash inflow from
financing activities of RMB137.2 million. The Group's capital expenditure
(including lease right-of-use assets) for the Period under Review was
RMB641.8 million (first half of 2024: RMB395.8 million).

ANALYSIS OF OPERATING EFFICIENCY

The Group stringently controls and manages the levels of trade
receivables, trade payables and inventories. Sales to most customers
are made on a delivery on payment basis. Trade receivables are
generated from credit sales to credit customers from modern channels
and e-commerce business (including but not limited to food and
groceries stores, stalls and department stores) with credit terms normally
ranging from 60 to 90 days. During the Period under Review, net trade
receivables increased by RMB68.2 million to RMB695.8 million (31
December 2024: RMB627.6 million).
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MANAGEMENT DISCUSSION AND ANALYSIS

The Group's inventories mainly comprised raw materials, packaging
materials, finished goods, work-in-progress and low-value consumables.
As at 30 June 2025, the inventories balance decreased by RMB644.2
million to RMB1,842.9 million (31 December 2024: RMB2,487.1 million)
as compared to the beginning of the year, which was attributable to
the impact of the product preparation for the Chinese New Year in 2025
at beginning of the period. The Group's trade payables mainly arise
from credit purchases of raw materials and finished goods. During the
Period under Review, trade payables decreased by RMB49.9 million to
RMB2,233.6 million (31 December 2024: RMB2,283.5 million). The major
turnover days of the Group as at 30 June 2025 and 31 December 2024
were as follows:

20255 20244
6H30H 12H31H
30 June 31 December
2025 2024
FEWE Z R B R & Trade receivables turnover
days 7 7
FEREXH Inventory turnover days 35 41
FEN B ZRAREERE Trade payables turnover days 36 39

FEWE ZRABERYEENERE Z IR
BY G 4 R F 4% 5 [0] B8 B 45 B2 A9 S 9 (B B L
EHEE BRMU360KT180K (1RFIBEMR) ©

FERBREENENRERICIERE
BB THER N E R Z > B LL360
KI®180K (FRFIF) °

ENESRIAFBEREENRENLNEZRN
HEN R EALREBEEGFNFHEERRU
HERM A BRU360KE 180K (FRFEIF
J) o

AREERABENBUEERZ BEXH
FERABRUKENEZRIAZBAERH
EMAEBRTHREEZIRENIRE 4
ERRsAEBER ERERANERHE
RER AT — */FTEHZIK%@E’M&“\A%U
RESEERE BRAEENG

Trade receivables turnover days were calculated based on the average of
trade receivables balances as at the beginning and the end of the year or
Period under Review divided by revenue multiplied by 360 days or 180
days (as the case may be).

Inventory turnover days were calculated based on the average of
inventory balances as at the beginning and the end of the year or Period
under Review divided by cost of sales multiplied by 360 days or 180 days
(as the case may be).

Trade payables turnover days were calculated based on the average of
trade payables balances as at the beginning and the end of the year or
Period under Review divided by cost of sales multiplied by 360 days or
180 days (as the case may be).

The Group reckoned that receivables turnover days, inventory turnover
days and trade payables turnover days in the distribution channel
helped the Group in understanding the efficiency of inventory liquidity
and the sales and cash conversion cycle. Through reviewing and
improving the turnover days, the Group could improve its revenue, profit
and the ability of on-going growth for the sake of enhancing operational
efficiency.
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FINANCIAL MANAGEMENT

The Group adheres to the principle of financial prudence. It seeks to
control risk variables and moves forward prudently by moderately
adjusting its selling and marketing expenses according to market
conditions, and making appropriate capital expenditures to optimize
and expand the infrastructure and marketing assets for sales channels.
The Group's finance department has formulated financial risk
management policies based on the policies and procedures approved
by the Board and guided by the executive Directors. These policies are
reviewed by the Group’s internal audit department and internal control
department regularly. The Group’s financial policy aims at reducing
impacts of interest rate and exchange rate fluctuations on the Group's
overall financial position, as well as minimising the Group’s financial risk

exposure.

The Group's finance department provides centralised financial risk
(including interest rate and foreign exchange risk) and cash flow
management, and cost-effective funding for the Group and its members.
The Group has maintained an automated reconciliation system, which
significantly improved capital efficiency and accounting treatment
effectiveness.

TREASURY POLICY

It was the Group’s treasury management policy not to engage in any
high-risk investment or speculative derivative products and not to
invest working capital in financial products with significant underlying
leverage or risks, including hedge funds or similar financial products.
The Group continued to adopt a conservative approach to financial
risk management with no significant bank borrowing during the
Period under Review. Most of the Group's receipts and payments were
denominated in Renminbi since a majority of its revenue was derived
from operations in the PRC. The Group may use foreign exchange
forward contracts, when appropriate, for risk aversion when it is exposed
to foreign exchange risk arising from assets or liabilities, such as cash and
cash equivalents and borrowings, which may be denominated in other

currencies.

SIGNIFICANT INVESTMENT
As at 30 June 2025, the Group did not hold any significant investments
with a value of 5% or more of the Group's total assets.
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MANAGEMENT DISCUSSION AND ANALYSIS

CONTINGENT LIABILITIES

The Group did not have any material contingent liabilities as at 30 June
2025.

CHARGES ON GROUP ASSETS
The Group did not have any charge on its assets as at 30 June 2025.

MATERIAL ACQUISITION AND DISPOSAL

During the Period under Review, the Group had no material acquisition
or disposal of subsidiaries, associates and joint ventures.

FUTURE PLAN FOR MATERIAL INVESTMENTS OR
CAPITAL ASSETS

The Directors confirmed that as at the date of this report, there was no
plan for any material investment or to acquire capital assets other than
those in the Group’s ordinary business of manufacturing and sale of
beverages and instant noodles.

HUMAN RESOURCES POLICY

As at 30 June 2025, the total number of employees of the Group was
33,652. The Group adhered to the policies of focused and streamlined
operation, and organisational structure and staff structure were
improved on a continuous basis to enhance operational efficiency. In
terms of recruitment, the Group continued to recruit professional talents
and build a stable and robust team through mechanisms including
comprehensive training and humane care to achieve results more
efficiently. In addition, internal training, regular position transfer, external
exchange and part-time study and other measures enhanced our
overall performance and provided talents for key positions of the Group
steadily. Meanwhile, priorities were given to internal promotion over
external recruitment, and performance appraisal and other measures
were implemented to keep the current management team ambitious

and strong.
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The Group's remuneration policy rewarded our employees and directors
with reference to their performance, qualifications, demonstrated
capabilities, market comparable information and the performance of
the Group. As for the Group's remuneration policy, the Group entered
into individual employment contracts with each of its employees,
which covered wages, social security benefits, workplace safety and
hygiene environment, confidentiality obligations on trade secrets
and termination conditions. Besides, the Group had performance
bonuses and incentive schemes in place to commend and encourage
employees at all levels to make outstanding contributions to the Group’s
business. Performance bonuses were distributed on the basis of the
realised earnings and profits objectives of individual business units
and the Group as a whole, as well as the performance appraisal of the
employees.

The total employee benefits expenses (including Directors’emoluments)
amounted to RMB2,371.9 million during the Period under Review. The
Group does not have any share option scheme or share award scheme
for its employees.

PRODUCTION STRATEGIES

The Group did not solely rely on its own production resources, but
also outsourced its production to other professional beverages
manufacturers (including external independent third parties and
related party companies). A strategic alliance was formed under long-
term cooperation with the external manufacturers, enabling the Group
to outsource production to adjust production capacity in addition to
the basic production capacity, providing the Group with production
flexibility. Thus, the Group was able to fully utilise its resources on core
operation and optimise its efficiency.

SUBSEQUENT EVENT AFTER THE PERIOD UNDER
REVIEW

There is no subsequent event after the Period under Review which
has a material impact to the interim condensed consolidated financial
information of the Group for the six months ended 30 June 2025.
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(A) REQXBRMBZEE

Hh=
OTHER INFORMATION

PURCHASE, SALE OR REDEMPTION OF THE
COMPANY'S LISTED SECURITIES

Neither the Company nor any of its subsidiaries has purchased, sold or
redeemed any of the listed securities (including sale of treasury shares)
of the Company during the Period under Review.

DIRECTORS' AND CHIEF EXECUTIVE'S INTERESTS IN
THE SECURITIES OF THE COMPANY

As at 30 June 2025, the interests and short positions of the Directors
and chief executive of the Company in the shares, underlying shares or
debentures of the Company or any of its associated corporations (within
the meaning of Part XV of the Securities and Futures Ordinance (the
“SFO")) as recorded in the register required to be kept under section
352 of the SFO, or as otherwise notified to the Company and The Stock
Exchange of Hong Kong Limited (the “Stock Exchange”) pursuant to the
Model Code for Securities Transactions by Directors of Listed Issuers (the
“Model Code") as set out in Appendix C3 to the Rules Governing the
Listing of Securities on the Stock Exchange (the “Listing Rules”) were as

follows:

(A) LONG POSITION IN THE SHARES OF THE COMPANY

120255 6H30H

¥ /N mEATZ

EEUS &1 ZEkH%E FRESL

Percentage of

Number of shareholding

ordinary shares in the Company as

Name of Director Capacity of the Company at 30 June 2025

el BEmBEAA 310,000 0.007%
Liu Xinhua Beneficial owner
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Name of associated

corporation Name of Director

Lo Chih-Hsien

M—EERNDABRRE
Uni-President Enterprises
Corporation*

Fx LSRRI 883 9 > 12202568300 » #]
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ZHMBA O BEBETAREES KBS EHM
FINEAERBEFT 2SR ML R
REFABNMEARRNB KRB ZIAR
BREBBEE (EExRBSRPERG
FEXVER) R D~ HRAR M R ES Z R
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(B)  LONG POSITIONS IN THE SHARES OF THE ASSOCIATED

CORPORATION

HEEEE
517 EiREkeE
Number of
ordinary shares
of the associated
Capacity corporation
BEm#EEA 4,059,095

Beneficial owner
FofBztEm 93,402,447

Interest of spouse

12025%F6H30H

AR EEZ

FRRESLE
Percentage of
shareholding

in the associated

corporation as
at 30 June 2025

0.08%

1.64%

Save as disclosed above, as at 30 June 2025, none of the Directors nor

the chief executive of the Company and their respective associates had

any interests or short positions in the shares, underlying shares and

debentures of the Company and its associated corporations (within the

meaning of Part XV of the SFO), which were recorded in the register

maintained by the Company pursuant to section 352 of the SFO or as

otherwise notified to the Company and the Stock Exchange pursuant to

the Model Code.
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Hh=
OTHER INFORMATION

SUBSTANTIAL SHAREHOLDERS' OR OTHERS’
INTERESTS IN THE SECURITIES OF THE COMPANY

As at 30 June 2025, so far as were known to any Directors or chief
executive of the Company, the following parties (other than Directors
or chief executive of the Company) had interests in the shares or
underlying shares of the Company as recorded in the register required to
be kept pursuant to section 336 of the SFO:

RERXBRMBZHEE LONG POSITIONS IN THE SHARES OF THE COMPANY

72202556 H30H

HEAE

%18 514 TATEERYE ZHEFRBESE

Percentage of

Number of shareholding in

ordinary shares the Company as

Name Capacity of the Company at 30 June 2025

(BE49)

(Approximate)

Cayman President Holdings Ltd. EmEAA 3,044,508,000 70.49%

Beneficial owner

m—ERHBRAR ZERLEE T 3,149,742,983 72.92%
Uni-President Enterprises Corporation* Interest of a controlled (Bt 5%)
corporation (Note)

Fe5E -

RAAF]3,149,742,983 15 (TR A1) &+ >
3,044,508,0008% B& 15 EFHCayman President Holdings
Ltd. (TCayman President]) » — £ RMHBRA
B(#—trx) 2ERZ2ENBRAR) H&
21,834,983% A% {7 EHPresident (BVI) International
Investment Holdings Ltd. (I President (BVI) | > F&R
— T EBEEE.37% ) 155 83,400,000
R B REBVVIRERRAE (THRBV) ] >
HE—rXBE2EER) FE EIL RIEHE
HFRIERG F—EERRAB DI Cayman
President~ President (BVNKFEBVNIFBZFTE
B PR o

& ECFRIREEE Sb > 122025563308 » LA AT
FAEEREBTHAESRN MELMEER
BHIAT (RRBEESTHEEBTHABRIN B
RATIRDBARRARD T EERBEESRAE
BB B3R EBEENARNB ZELMZL
BRI KB

Note:

Out of 3,149,742,983 shares of the Company (the"Shares”), 3,044,508,000 Shares
were held by Cayman President Holdings Ltd. (“Cayman President”), which is a
direct wholly-owned subsidiary of Uni-President Enterprises Corporation* (“UPE"),
21,834,983 Shares were held by President (BVI) International Investment Holdings
Ltd. (“President (BVI)"), which is indirectly-owned as to 69.37% by UPE and
83,400,000 Shares were held by Kai Yu (BVI) Investment Co., Ltd. ("Kai Yu (BVI)"),
which is indirectly wholly-owned by UPE. Accordingly, UPE was deemed to be
interested in all the Shares respectively held by Cayman President, President (BVI)
and Kai Yu (BVI) by virtue of the SFO.

Save as disclosed above, as at 30 June 2025, so far as were known to any Directors
or chief executive of the Company, no other substantial shareholder or person
(other than a director or chief executive of the Company) had an interest or short
position in the shares or underlying shares in the Company which are required to
record in the register kept by the Company under section 336 of the SFO.
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CORPORATE GOVERNANCE CODE

In the opinion of the Directors, the Company had complied with the
code provisions of the Corporate Governance Code as set out in Part 2 of
Appendix C1 to the Listing Rules during the Period under Review.

COMPLIANCE WITH THE MODEL CODE FOR
SECURITIES TRANSACTIONS BY DIRECTORS OF
LISTED ISSUERS

The Company has adopted the Model Code as set out in Appendix C3 to
the Listing Rules to regulate securities transactions of the Directors. All
Directors have confirmed, following specific enquiry by the Company,
that they have fully complied with the required standard as set out in
the Model Code throughout the Period under Review.

AUDIT COMMITTEE REVIEW

The Audit Committee comprises Dr. Fan Ren-Da, Anthony, Mr. Chen
Johnny, Mr. Chen Sun-Te, Ms. Chien Chi-Lin and Mr. Lo Peter. Except
for Ms. Chien Chi-Lin who is a non-executive Director, the other
members of the Audit Committee are independent non-executive
Directors. The Board considers that each Audit Committee member
has broad commercial experience and there is a suitable mix of
expertise in business, accounting and financial management in the
Audit Committee. The Audit Committee has reviewed the management
accounting principles and practices adopted by the Group and
discussed financial reporting matters. The Audit Committee has
reviewed the unaudited interim results of the Group for the Period under
Review and has recommended their adoption by the Board.

On behalf of the Board
Uni-President China Holdings Ltd.
Lo Chih-Hsien
Chairman

6 August 2025

*  For identification purpose only
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To the Board of Directors of
Uni-President China Holdings Ltd.
(Incorporated in the Cayman Islands with limited liability)

INTRODUCTION

We have reviewed the interim financial information set out on pages
31 to 60, which comprises the interim condensed consolidated balance
sheet of Uni-President China Holdings Ltd. (the “Company”) and its
subsidiaries (together, the “Group”) as at 30 June 2025 and the interim
condensed consolidated income statement, the interim condensed
consolidated statement of comprehensive income, the interim
condensed consolidated statement of changes in equity and the interim
condensed consolidated cash flow statement for the six-month period
then ended, and selected explanatory notes. The Rules Governing the
Listing of Securities on The Stock Exchange of Hong Kong Limited
require the preparation of a report on interim financial information to
be in compliance with the relevant provisions thereof and Hong Kong
Accounting Standard 34 “Interim Financial Reporting” as issued by the
Hong Kong Institute of Certified Public Accountants (the “HKICPA").
The directors of the Company are responsible for the preparation and
presentation of this interim financial information in accordance with
Hong Kong Accounting Standard 34 “Interim Financial Reporting” as
issued by the HKICPA. Our responsibility is to express a conclusion on
this interim financial information based on our review and to report
our conclusion solely to you, as a body, in accordance with our agreed
terms of engagement, and for no other purpose. We do not assume
responsibility towards or accept liability to any other person for the
contents of this report.

PricewaterhouseCoopers, 22/F Prince’s Building, Central, Hong Kong
BERAE GHEBERA > BFHTRERFAEY =

T: +852 2289 8888, F: +852 2810 9888, www.pwchk.com

Mt : +852 2289 8888 » fHH : +852 2810 9888 » www.pwchk.com
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SCOPE OF REVIEW

We conducted our review in accordance with Hong Kong Standard on
Review Engagements 2410, “Review of Interim Financial Information
Performed by the Independent Auditor of the Entity” as issued by the
HKICPA. A review of interim financial information consists of making
inquiries, primarily of persons responsible for financial and accounting
matters, and applying analytical and other review procedures. A review
is substantially less in scope than an audit conducted in accordance with
Hong Kong Standards on Auditing and consequently does not enable
us to obtain assurance that we would become aware of all significant
matters that might be identified in an audit. Accordingly, we do not
express an audit opinion.

CONCLUSION

Based on our review, nothing has come to our attention that causes
us to believe that the interim financial information of the Group is
not prepared, in all material respects, in accordance with Hong Kong
Accounting Standard 34 “Interim Financial Reporting” as issued by the
HKICPA.

PricewaterhouseCoopers
Certified Public Accountants

Hong Kong, 6 August 2025
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For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

RISEZ
Unaudited
#HZEe6H30H L6 A
Bt 5 Six months ended 30 June
Note 2025 2024

Revenue 6 17,086,589 15,448,557
Cost of sales (11,221,781) (10,220,579)
Gross profit 5,864,808 5,227,978
Other gains — net 19,998 42,709
Other income 155,357 148,827
Other expenses (59,437) (56,090)
Selling and marketing expenses (3,772,822) (3,591,327)
Administrative expenses (559,162) (538,839)
Operating profit 7 1,648,742 1,233,258
Finance income 131,146 117,774
Finance costs (12,111) (53,432)
Finance income — net 8 119,035 64,342
Share of profits of investments

accounted for using the equity

method 13 10,951 25,633
Profit before income tax 1,778,728 1,323,233
Income tax expense 9 (492,018) (357,540)
Profit for the period attributable to

equity holders of the Company 1,286,710 965,693

Earnings per share for profit

attributable to equity holders of

the Company
(expressed in RMB per share)
- Basic and diluted

4 — 1> # R E 2 A R 2 5] Uni-President China Holdings Ltd.
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INTERIM CONDENSED CONSOLIDATED STATEMENT OF COMPREHENSIVE INCOME

B E2025F6H30H LE6(E A

PRF5RIZERRSN BB R AR T

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

RBEZ
Unaudited
#=6H30H k6@ A
Six months ended 30 June
2025 2024
HAR i F) Profit for the period 1,286,710 965,693
HMEMEEmNE—RRFEE Other comprehensive income for the
period, net of tax - =
EREEZHEAEBLIB2EUE  Total comprehensive income for the
“HRE period attributable to equity holders
of the Company 1,286,710 965,693

32 #i— 1> ¥ h %% 5 IR A B Uni-President China Holdings Ltd.
2025 FHEAZR & Interim Report



TR A EERRER
INTERIM CONDENSED CONSOLIDATED BALANCE SHEET

1220255 6H30H

PRF5RIERRSN S ERE MR AR TFIT)

As at 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

RBEX REZ
Unaudited Audited
6H30H 12831H
B 5T 30 June 31 December
Note 2025 2024
BE ASSETS
ERBEE Non-current assets
M- BB RERE Property, plant and equipment 12 6,168,021 6,044,750
FREESE Right-of-use assets 12 1,449,332 1,513,997
KREYE Investment properties 12 318,280 330,583
mLEE Intangible assets 12 6,968 7,486
MERZEARZEE Investments accounted for using the
equity method 13 856,188 877477
BILFTSINEE Deferred income tax assets 281,308 306,226
HhEW RIS Other receivables 17,262 16,624
REATCHAEFER Long-term time deposits 5,100,510 5,170,340
14,197,869 14,267,483
MENEE Current assets
78 Inventories 1,842,888 2,487,076
FEWE B IRA R RE Trade and bills receivables 14 695,775 627,556
FERRIE e R EHMEUWEIE  Prepayments, deposits and other
receivables 804,766 888,461
2R BIPTERM M Current income tax recoverable 5,555 22,072
BATEFABRZEMEE Financial assets at fair value through
profit or loss 15 1,318,701 1,676,730
W& KRIRITHEE Cash and bank balances 4,254,079 3,406,856
8,921,764 9,108,751
WEE Total assets 23,119,633 23,376,234

4 — 1> # R E 2 A R 2 5] Uni-President China Holdings Ltd.
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As at 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)
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BEX BIME
HITEF

HITEF

EQUITY

Equity attributable to equity holders

of the Company
Share capital
Share premium
Other reserves
Retained earnings

Total equity

LIABILITIES

Non-current liabilities
Deferred income tax liabilities
Lease liabilities

Other payables

Current liabilities

Trade payables

Other payables and accruals
Contract liabilities
Borrowings

Lease liabilities

Current income tax liabilities

Total liabilities

Total equity and liabilities

LO Chih-Hsien
Executive Director

34 4 — 1 R E & A PR A 5] Uni-President China Holdings Ltd.
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Note

REEZ
Unaudited
6H30H
30 June
2025

39,764
4,829,899
4,583,955
3,382,944

12,836,562

354,049
22,521
493,954

870,524

2,233,621
3,413,779
1,339,465
2,204,131
22,628
198,923

9,412,547

10,283,071

23,119,633

LIU Xinhua
Executive Director

BEZ
Audited
128318

31 December
2024

39,764
4,829,899
4,583,955
3,945,492

13,399,110

311,765
59,846
404,668

776,279

2,283,504
2,760,796
3,776,619
201,264
28,886
149,776

9,200,845

9,977,124

23,376,234
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INTERIM CONDENSED CONSOLIDATED STATEMENT OF CHANGES IN EQUITY

B E20255F6H30H LE6(E A

PRF5RIERRSN S ERE MR AR TFIT)

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

RIREG
Unaudited
FAREGHE AEMS
Attributable to equity holders of the Company
BisE fx  RHEE HtEE GERA ait
Share Share Other Retained

Note capital premium Reserves earnings Total
R2025F1 A1 B 2 8 Balance at 1 January 2025 39,764 4,829,899 4,583,955  3,945492 13,399,110
2ENE Comprehensive income
R Profit for the period - - - 1,286710 1,286,710
HZE202556830H LLHA  Total comprehensive income for the

2EKEEE period ended 30 June 2025 - - - 1,286,710 1,286,710
BEEAETZRS Transactions with owners
E0UFERHZEE Dividends relating to 2024 1 = = - (1,849,258) (1,849,258)
12025568308 2 &5k Balance at 30 June 2025 39,764 4,829,899 4,583,955 3,382,944 12,836,562
R2024F1 81 2 458k Balance at 1 January 2024 39,764 4,829,899 4246943 4265771 13382377
2EKE Comprehensive income
A ER Profit for the period = = = 965,693 965,693
#ZE2024F6R830H LA  Total comprehensive income for the
PEKEEE period ended 30 June 2024 = = = 965,693 965,693

HBEEANETZRS Transactions with owners
BEO0nRFRMAZKRE Dividends relating to 2023 11 = = - (1833460)  (1,833460)
#20245F6H308 2 &5k Balance at 30 June 2024 39,764 4,829,899 4246943 3398004 12514610
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INTERIM CONDENSED CONSOLIDATED CASH FLOW STATEMENT

B E 2025568300 6@ A

(P45 5)5ERR5) » SERB U R ARETT)

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

KRB
Unaudited
#=6H30H L6fEAR
Six months ended 30 June
2025 2024
EETHZATRE Cash flows from operating activities
EEELEZRE Cash generated from operations 1,256,759 1,735,022
EAFHE Interest paid (9,082) (13,089)
EITFT1ER Income tax paid (375,668) (235,226)
EEIHEEZFRE Net cash generated from operating activities 872,009 1,486,707
BRETHZRENE Cash flows from investing activities
BEYE -BENKRE Purchases of property, plant and equipment (627,269) (425,471)
BEETEE Purchases of intangible assets (567) (526)
FHABB=EE ZEEFENR Increase of time deposits with maturities
1 h0 more than three months (1,180,462) (611,289)
HENE -BERKEZ Proceeds from disposal of property,
FR8TIE plant and equipment 5,458 3,583
BERAFEFAEBRZZER  Purchase of financial assets at fair value
BE through profit or loss (800,000) (1,160,000)
HERATEF AR ZE/  Proceeds from disposal of financial assets at
BEZFSHIE fair value through profit or loss 1,174,593 1,184,453
ZRRHIIRITER (EBI) W/ (ncrease)/decrease in restricted bank
deposits (3,400) 7,600
B E Dividends received 16,245 27452
RETHFTAZFRE Net cash used in investing activities (1,415,402) (974,198)

#i— 1t 2 A& 5 IR 2 5] Uni-President China Holdings Ltd.
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INTERIM CONDENSED CONSOLIDATED CASH FLOW STATEMENT

B E2025F6H30H 6@ A

(45 R)EEERSN  ZRRBUBARE T D)

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

KRB
Unaudited
#=6H30H L6fER
Six months ended 30 June
2025 2024
RMEEBZRERE Cash flows from financing activities
BEFERIA Proceeds from borrowings 8,104,088 7,424,700
EEEE Repayments of borrowings (6,101,221) (6,664,785)
BRATEZFEAZMRE  Dividends paid to equity holders
of the Company (1,850,888) (1,872,155)
HENRZAESID Principal elements of lease payments (14,780) (18,907)
BEEEFTE, (FTA) 2%  Net cash generated from/(used in) financing
R& activities 137,199 (1,131,147)
RERREEBYRLFE Net decrease in cash and cash equivalents (406,194) (618,638)
Az RERREFED Cash and cash equivalents at beginning
of the period 610,016 931,995
ReERBESEEYZEXREH  Effects of exchange rate changes on cash and
TE cash equivalents (276) 213
AFRZRAERIREEED Cash and cash equivalents at end
of the period 203,546 313,570
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED FINANCIAL INFORMATION

B E 2025564308 IH6@ A
(BREFRIFERRSN  £ERE U A ARE T
For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)
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1

GENERAL INFORMATION

Uni-President China Holdings Ltd. (the “Company”) was incorporated
in the Cayman Islands as an exempted company with limited liability
under the Companies Law of the Cayman Islands. The address of the
Company’s registered office is PO. Box 309, Ugland House, Grand
Cayman, KY1-1104, Cayman Islands.

The Company is an investment holding company and its subsidiaries
(together, the “Group”) are principally engaged in the manufacturing
and sale of food and beverages in the People’s Republic of China (the
“PRC") (the "PRC Food and Beverages Business”).

The Company’s shares have been listed on the Main Board of The
Stock Exchange of Hong Kong Limited since 17 December 2007.

This interim condensed consolidated financial information is
presented in thousands of Renminbi ("RMB”), unless otherwise
stated, and was approved for issue by the Board of Directors on
6 August 2025.

This interim condensed consolidated financial information has not
been audited.

BASIS OF PREPARATION

This interim condensed consolidated financial information for the six
months ended 30 June 2025 has been prepared in accordance with
Hong Kong Accounting Standard 34 ("“HKAS 34”), ‘Interim Financial
Reporting’ The interim condensed consolidated financial information
should be read in conjunction with the annual financial statements
for the year ended 31 December 2024.

2.1 Going concern basis

The Group’s directors and management closely monitor the
Group’s cash management and working capital requirements.
The directors are of the opinion that, taking into account the
profitable operational performance, the positive operating cash
inflows, and available banking facilities, the Group will have
sufficient financial resources to support its operations and to
meet its financial obligations as and when they fall due in the
coming twelve months from 30 June 2025. Accordingly, the
Group's interim condensed consolidated financial information
has been prepared on a going concern basis.

#i— 1t 2 A& 5 IR 2 5] Uni-President China Holdings Ltd.
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED FINANCIAL INFORMATION
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For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

3 MATERIAL ACCOUNTING POLICIES
Except as described below, the accounting policies applied are
consistent with those of the annual financial statements for the year
ended 31 December 2024, as described in those annual financial
statements.

Taxes on income in the interim periods are accrued using the tax rate
that would be applicable to expected total annual earnings.

(a) New and amended standards adopted by the Group
An amended standard became applicable for the current
reporting period. The Group did not have to change its
accounting policies or make retrospective adjustments as a result
of adopting these standards.

RS B4
2 BRIRRY
FEHRAEN

Effective for
annual periods
beginning on

or after

SEGERENR (BT BRZoRiA% 202518 1H

HKAS 21 (Amendments) Lack of Exchangeability 1 January 2025
4 — 1> # R E 2 A R 2 5] Uni-President China Holdings Ltd. 39
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED FINANCIAL INFORMATION

B E 2025564308 IH6@ A
(BREFRIFERRSN  £ERE U A ARE T
For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

3 EXREFER (@)
(b) THB/EBMEL KRB E2025
F12RAINHLEFERSHBSRGE
Mo BAEBEITARE R HRMH

MATERIAL ACCOUNTING POLICIES (Cont'd)

(b) The following new amendments to standards have been issued
but were not mandatory for annual reporting periods ending
on 31 December 2025 and have not been early adopted by the

40

2R FERT -

Group:

RT3 B
W2 REHIEEY
FERABEXN

Effective for
annual periods
beginning on

or after

EBUBREENFTRRES MIAEZOEKSE 202651 A 1H
IR EERE 75 (BT R)

HKFRS 9 and HKFRS 7 Classification and Measurement of Financial Instruments 1 January 2026
(Amendments)

EBUBREENFSERES IREBEAEREEEINEGLN 202651 A 1H
IR EERE 75 (BT R)

HKFRS 9 and HKFRS 7 Contracts Referencing Nature-dependent Electricity 1 January 2026
(Amendments)

EBUBREENZFENE BEMBRIENE R SEMBREER 20265%F 1A 1H
G E-FENE B BBV BREER B - EBEYHBRS

ZRF 105 BB G ERE7R (BTX)

Annual Improvements to Amendments to HKFRS 1, HKFRS 7, HKFRS 9, HKFRS 10 1 January 2026
HKFRS Accounting Standards and HKAS 7
- Volume 11

BB BHREEDF 1858 MHRRZ ERRINE 2027%1H1H

(5T =)
HKFRS 18 (Amendments)
EBUBRESERNFE 1995
CHEN,
HKFRS 19 (Amendments)
EBUBREENF 10X KREHR
Bt 2ERZE285% (BT A)
HKFRS 10 and HKAS 28
(Amendments)

AEBIBFEETEMETER ek
BURHEARZENEIINEZE

=2 45
FEo

Presentation and Disclosure in Financial Statements

1 January 2027

BARBEMNWELR | WE 20271818
Subsidiaries without Public Accountability: Disclosures 1 January 2027
REEHHBEARNNGELEEZHZEELE "E

EECPN
Sale or Contribution of Assets between an Investor and
its Associate or Joint Venture

interpretations.
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The Group is assessing the full impact of the new standards,
new interpretations and amendments to standards and
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED FINANCIAL INFORMATION

B E20255F6H30H LE6(E A

(RYFRIEERRSN R IR AR ETFIT)

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

4 ESTIMATES

The preparation of interim financial information requires
management to make judgements, estimates and assumptions
that affect the application of accounting policies and the reported
amounts of assets and liabilities, income and expense. Actual results
may differ from these estimates.

In preparing this interim condensed consolidated financial
information, the significant judgements made by management in
applying the Group’s accounting policies and the key sources of
estimation uncertainty were the same as those that applied to the
consolidated financial statements for the year ended 31 December
2024.

FINANCIAL RISK MANAGEMENT

5.1 Financial risk factors
The Group's activities expose it to a variety of financial risks:
market risk (including currency risk, fair value interest rate risk,
cash flow interest rate risk and price risk), credit risk and liquidity
risk.

The interim condensed consolidated financial information does
not include all financial risk management information and
disclosures required in the annual financial statements, and
should be read in conjunction with the Group's annual financial
statements as at 31 December 2024.

There have been no changes in the major risk management
policies since the year end.
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED FINANCIAL INFORMATION

B E2025F6H30H LE6(E A

PRF5RIZERRSN BB R AR T

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

5 HHBRKREIE () 5 FINANCIAL RISK MANAGEMENT (Cont'd)
5.2 RENE £ A 5.2 Liquidity risk
TRAXEBRZZSHEBERNG The table below analyses the Group’s financial liabilities into
HESOIPRZGTHBEREH relevant maturity groupings based on the remaining period at
BB ETZ DM RAFMIKE the balance sheet date to the contractual maturity date. The
FEASHRIRREERE amounts disclosed in the table are the contractual undiscounted
cash flows.
bR—8 —E@AFE CZELF BBRILF st
Between Between
Less than 1and 2and Over
1 year 2 years 5 years 5 years Total
120255 6H30H As at 30 June 2025
EE Borrowings 2,204,131 - = - 2,204,131
BEN ST Interest payments on borrowings 9,176 = = = 9,176
HEER Lease liabilities 23,496 12,541 8,900 1,907 46,844
B ZERT Trade payables 2,233,621 - = - 2,233,621
HtEMHBRESER  Other payables and accruals
(FaiEEsman) (excluding non-financial liabilities) 2,653,246 = = - 2,653,246
HREERTIA Other long term payables - 497,497 = = 497,497
7,123,670 510,038 8,900 1,907 7,644,515
120245128310 As at 31 December 2024
B Borrowings 201,264 S = = 201,264
BENEMR Interest payments on borrowings 2,041 = = = 2,041
HEaR Lease liabilities 31,256 20,486 31,835 12,005 95,582
EREBZERM Trade payables 2,283,504 S = = 2,283,504
HtEMHIBERESER  Other payables and accruals,
(FaiEEsman) (excluding non-financial liabilities) 2,259,588 = = = 2,259,588
Hit REEMNUE Other long term payables S 408,211 = = 408,211
4,777,653 428,697 31,835 12,005 5,250,190
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NOTES TO THE INTERIM CONDENSED CONSOLIDATED FINANCIAL INFORMATION

5 MBRKRER (8
5.2 REBETAE (&)
BEMENMILREEBRFAD
BEFE TEEERRERE - FH
MENMEREEBEANRER
REHEe

53 ITAEZAFEMET
TRUGEEZD R ATFEIEZ
EMIE-ZEBXERENT :

HEEEXNERBEEZBHEHN
BE RERAE) (B 1) -

SRTSBIBFREENREN &
EENERZABEREBAE T
~EZ BAIINER) sk (B
REER) (828) -

BEENERIIFRENERDT
ZHEzaAE BAIEES
AB) (B3 °

TREVNEREBEN2025F6830H &
2024 F 1283V HEBRAFEFEZE

B E20255F6H30H LE6(E A

PRF5RIERRSN S ERE MR AR TFIT)

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

FINANCIAL RISK MANAGEMENT (Cont'd)

5.2 Liquidity risk (Cont'd)
Interests payments on borrowings are calculated based on
borrowings held as at the balance sheet dates without taking
into account of future issues. Floating-rate interest is estimated
using the current interest rate as at the balance sheet dates.

5.3 Fair value estimation of financial instruments
The table below analyses financial instruments carried at fair
value, by valuation method. The different levels have been
defined as follows:

Quoted prices (unadjusted) in active markets for identical
assets or liabilities (level 1).

Inputs other than quoted prices included within level 1 that
are observable for the asset or liability, either directly (that is,
as prices) or indirectly (that is, derived from prices) (level 2).

Inputs for the asset or liability that are not based on
observable market data (that is, unobservable inputs) (level 3).

The following table presents the Group's financial assets and
liabilities that are measured at fair value at 30 June 2025 and

MEEREG- 31 December 2024.
6H30H 128318
30June 31 December
2025 2024
BE Assets
BAFEFABR (2AFEE Financial assets at fair value through
ABH]) 2 EE (fsE15)  profit or loss (“FVPL") (Note 15)
— 5533 - Level 3 1,318,701 1,676,730
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B E 2025564308 IH6@ A
(BREFRIFERRSN  £ERE U A ARE T
For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

5 MBRKREIRE (B
53EMTAZATEMS (@
REE2025F6830H 1E6E S » 5t 2
EMITAANFEMERRFERER
B EEHER BETERNEEZ
TEEEBNSBAEMIEETMEE

PR

SAEREARAFAEEZHABTER
TE (F3/E)
REEBRETESRMEHEIT LT
EEEBRSNEBERERGN &
LENNEEBGBERARMA
BATEFABZNEMEE-
20256 H30H > KD ERTE
mEEPEAENEE SR
BEE EEEERIEHIEER
REBETE TEZEERER
MRIRRIE MR o

sARBHERAHBNEREERE M
BATFE
REBE NTEREERS BN
B B 57 B R R

B K HAthFE =R B

REBHEMNAFENEMERE
=

R RIRITHEER
e B 5 IR X

HihE I RIEKRESHE B

5 FINANCIAL RISK MANAGEMENT (Cont'd)

5.3 Fair value estimation of financial instruments (Cont'd)
During the six months ended 30 June 2025, there are no transfers
among levels of the fair value hierarchy used in measuring the
fair value of financial instruments, and also no changes in the
classification of financial assets as a result of a change in the
purpose or use of those assets.

5.3.1Fair value measurements using significant unobservable inputs

(Level 3)

The Group enters into the wealth management products
contracts with relatively higher interest rates with certain
financial institutions. These are reflected as financial assets at
FVPL on the balance sheet. As at 30 June 2025, most of the
wealth management products are bought from the major
financial institutions in Mainland China and management has
exercised due care when making investment decision which
focuses only on low risk wealth management products.

5.4 Fair value of financial assets and liabilities measured at
amortised cost
The fair value of the following financial assets and liabilities
approximate their carrying amount as at the balance sheet date:
Trade and bills receivables

Deposits and other receivables

Other financial assets at amortised cost

Cash and bank balances

Trade payables

Other payables and accruals

Borrowings

Lease liabilities
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RHARER%R & M B E FL MY sE

NOTES TO THE INTERIM CONDENSED CONSOLIDATED FINANCIAL INFORMATION

B E20255F6H30H LE6(E A

PRF5RIERRSN S ERE MR AR TFIT)

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

6 SEGMENT INFORMATION

The chief operating decision-maker has been identified as the
executive directors. The executive directors review the Group’s
internal reporting in order to assess performance and allocate
resources. Management has determined the operating segments
based on these reports.

The executive directors consider the business only from a product
perspective as over 90% of the Group's sales and business activities
are conducted in the PRC. From a product perspective, management
assesses the performance of beverages, food and others.

The executive directors assess the performance of the operating
segments based on segment profit or loss. Other information
provided, except as noted below, to the executive directors
is measured in a manner consistent with that in the financial
statements.

The majority of the Group's sales are through distributors and no
revenue from transactions with a single external customer account
for 10% or more of the Group's revenue.

Addition to non-current assets comprise addition to property, plant
and equipment, right-of-use assets, investment properties, intangible
assets and investments accounted for using the equity method.
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B E 2025568300 6@ A

(P45 5)5ERR5) » SERB U R ARETT)

For the six months ended 30 June 2025
(All amounts in thousands of Renminbi

6 DEEF (&)

B E2025F68300 LE6@B B 2 D2 & i

unless otherwise stated)

6 SEGMENT INFORMATION (Cont'd)

The segment information for the six months ended 30 June 2025 is

wr as follows:
#E202556A30R LL6fEA
Six months ended 30 June 2025
B B Hith i rEE
Beverages Food Others  Unallocated Group
NBEE Segment results
iy Revenue 10,788,114 5,382,183 916,292 - 17,086,589
AWEF/ (H8) Segment profits/(losses) 1,544,493 189,500 104,996 (190,247) 1,648,742
MEWA—FE Finance income - net - - - 119,035 119,035
DEREARZEERE Share of profits/(losses) of
@A,/ (518) investments accounted for
using the equity method 34,118 - - (23,167) 10,951
BRFTEIRANRF] Profit before income tax 1,778,728
FTigiipY Income tax expense (492,018)
i sl Profit for the period 1,286,710
HiigzmRIER Other income statement
items
TEREH Depreciation and amortization 369,106 117,190 20,656 33,955 540,907
REERBEE Addition to non-current
assets 583,964 31,008 5,482 21,351 641,805
1202556 H30H
As at 30 June 2025
i) & Hith b i &R
Beverages Food Others  Unallocated Group
IBEERERE Segment assets and liabilities
BE Assets 9,209,556 3,656,555 1,037,756 8,359,578 22,263,445
DR EANRZIRE Investments accounted for
using the equity method 726,704 - - 129,484 856,188
BEE Total assets 23,119,633
af Liabilities 5,559,524 3,642,205 401,083 680,259 10,283,071
= Total liabilities 10,283,071
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HE20255F6530H LE6E A

(RYFRIEERRSN R IR AR ETFIT)

For the six months ended 30 June 2025
(All amounts in thousands of Renminbi unless otherwise stated)

6 DEEFE (B
B E2024F68300 E6@E B 2 D2 &

6 SEGMENT INFORMATION (Cont'd)
The segment information for the six months ended 30 June 2024 is

wr as follows:
B E2024F6H30H LE6MER
Six months ended 30 June 2024
gt Bm Hth KRR XER
Beverages Food Others Unallocated Group
DBER Segment results
g Revenue 10,023,475 4,947,425 477,657 - 15,448,557
AEEF /(BB Segment profits/(losses) 1231481 143476 36,072 (177.771) 1233258
MEWA— 35 Finance income - net = = = 64,342 64,342
DR AR ELRE Share of profits/(losses) of
A,/ (518) investments accounted for
using the equity method 25,944 - - 311) 25,633
BRFTEIRANEF) Profit before income tax 1,323,233
Frisim X Income tax expense (357,540)
A ER Profit for the period 965,693
HizmRER Other income statement
items
EREH Depreciation and amortization 361,555 128,008 19,292 46,602 555,457
REERBDEE Addition to non-current
assets 329,546 31,205 5,026 30,047 395,824
120244 6A308
As at 30 June 2024
gt Bm Hth RAE &R
Beverages Food Others Unallocated Group
IBEERERE Segment assets and liabilities
BE Assets 8,228,956 3,266,417 873,864 8,435,709 20,804,946
RmEARZEE Investments accounted for
using the equity method 690,711 - - 153,015 843,726
BEE Total assets 21648672
af Liabilities 4318472 3,173,542 358,849 1,283,199 9,134,062
mem Total liabilities 9,134,062
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B E2025F6H30H LE6(E A

PRF5RIZERRSN BB R AR T

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

7

REERN 7 OPERATING PROFIT
RHBEENEIAREEE 28D An analysis of the amounts presented as operating items in the
e financial information is given below.
#ZF6H30H LL6MER
{Ezd Six months ended 30 June
Note 2025 2024
FEpA Cost of inventories 9,393,127 8,543,939
RHErESER Promotion and advertising expenses 959,013 1,033,030
ETEFZ  BIEESE  Employee benefit expenses, including
i directors’emoluments 2,371,852 2,277,829
EWmER Transportation expenses 799,465 719,947
TEE kA Depreciation and amortization 540,907 555,457
AEEEERY Short-term rental expenses 41,822 36,857
FEWE ZRRFUR B B E Provision for impairment of trade
receivables 884 7,335
FEREETEIREE Reversal of impairment of inventories to
$5[o] net realizable value (3,570) (2,172)
HEWME -BME&RKEZ  Gains from disposal of property, plant and
F)15 equipment (1,780) (478)
HEFRESEFE Gains from disposal of right-of-use assets (3,650) (1,822)
BT #Bh Government grants (i) (55,850) (49,390)
B EE - Note:

() B #EB U A B B % {83t 75 BURF R
BEE R REENB LR RN HERR
EMERERERMFEMNLIR &
EHNMBEFS TENEAERA
BERNANE WERPHBBEESE
mREDHUA -

(i)

The income from government grants represented subsidy received
from various local governments in the PRC as rewards to the Group's
subsidiaries for their contributions to the economy and development
of the regions in which the subsidiaries are located. Such government
grants were unconditional and with no future commitment to be fulfilled.
Accordingly, they were recognised as income in the interim condensed

consolidated income statement.
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8 RBEWA—FE

B E20255F6H30H LE6(E A

PRF5RIERRSN S ERE MR AR TFIT)

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

8 FINANCE INCOME - NET

# Z6H30H L61EAR
Six months ended 30 June
2025 2024
BEUWA Finance income
—RERIBTURRIAEHER — Interest income from cash and bank
ZF B WA and long-term time deposits 131,146 117,774
BMER A Finance cost
—RTEEZHNERE ~ Interest expenses on bank borrowings (9,366) (13,319)
—HEaBZHEMRX — Interest expenses on lease liabilities (668) (1,512)
—EREIEHEE — Net foreign exchange losses (2,077) (38,601)
(12,111) (53,432)
RHRE U A — 338 Finance income - net 119,035 64,342
9 FRSMAX 9 INCOME TAX EXPENSE
# E6H30HLL6E A
Six months ended 30 June
2025 2024
BIEAFRIS IR Current income tax
—HREARREEREMMER — Mainland China corporate income tax (“CIT")
(TS H) 424,816 351,239
IRIEFT 1SR Deferred income tax 67,202 6,301
492,018 357,540
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B E 2025568300 6@ A

(54551

SERRSN ERREBUBARETIT)

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

9 FFIRRAX (&)

(a)

(b)

50

PEAESERESR (TREMRE
1)
REE2025F 12831 HIELEE &
FEKBERILZEB AT ABE25%
(20244 : 25%) Z MBI ZEFT
B/

RIEFHB -EARNBRE R ESHEAEE
MBI BT IR[2011]585% TRIFOREAE
T 78 85 A B 25 8 BE B B AR U B SR [
REREA ) KB H120201235% TRAFIE
BASAHBEEMSRBEENA
=1 PATE R & AR 37 30 B 7 R R B
RafmzETHEBEEXERZA
B AEREAISHEERK AEH
B EKBARNRAISREEERK
I R EE2025F 12831 HIEFEE
EHZEE LM15uBERREK

HtFriS
FRBERB(HEFERTZE)E
HEHEAMRIABBRRERA
g At A RBEREEMA S
S8

TEEFMAINRB AT BRE
HIRTTHIRZ20% (20244F 1 20%) 440
FTigfi o

REBERERDEENMAKGFFR
EoREBFMAILNK B QRN
BZE20255E12831BEEENE2H
BAETEARBENNRESRS.25%
(20245 1 8.25%) - FERMEBE2H
BETHETR GG EER165%
(2024 : 16.5%) FURRZE o

9

INCOME TAX EXPENSE (Cont'd)
(a) Mainland China corporate income tax (“CIT")

Subsidiaries established in Mainland China are subject to CIT at
the rate of 25% (2024: 25%) during the year ending 31 December
2025.

According to the Caishui (2011) No. 58 “The notice on the
tax policies of further implementation of the western region
development strategy issued by the Ministry of Finance, the
State Administration of Taxation and the General Administration
of Customs” (BF#2[2011]583% B8 5% & A B 1 78 &6 A f 3%
BER A RMUBIR BB L) and the Caishui (2020)
No. 23 “Announcement on the continuation of the enterprise
income tax policies for western region development” (B4#32
[2020]235% TRACIEAB PR BR AR XTSI BRN A SEL),
companies set up in the western region and falling into certain
encouraged industry catalogue promulgated by the PRC
government will be entitled to a preferential tax rate of 15%.
Some of the Group’s subsidiaries in the PRC set up in the western
development region are entitled to the above mentioned
preferential tax rate of 15% during the year ending 31 December
2025.

(b) Other income tax

The Company was incorporated in the Cayman Islands as an
exempted company with limited liability under the Companies
Law of the Cayman Islands and, accordingly, is exempted from
payment of Cayman Islands income tax.

Subsidiaries incorporated in Taiwan are subject to income tax at
the prevailing rates of 20% (2024: 20%).

Pursuant to the enactment of two-tiered profit tax rates by the
Inland Revenue Department, the first HKS2 million of assessable
profits of subsidiaries incorporated in Hong Kong is subject
to a tax rate of 8.25% during the year ending 31 December
2025 (2024: 8.25%). The remaining assessable profits above
HKS$2 million will continue to be subject to a tax rate of 16.5%
(2024:16.5%).
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B E20255F6H30H LE6(E A

(RYFRIEERRSN R IR AR ETFIT)

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

9 FRfeMEX (&) 9 INCOME TAX EXPENSE (Cont'd)
(c) RIBESIFHEFERMBMOECD)ZHT (c) The Organisation for Economic Co-operation and

EER A Development (OECD) Pillar Two model rules
KEEBRHFERARE-BEERAEN The Group has operation in Mainland China, Hong Kong and
BER > BHROECDRF —E A A Taiwan. It is within the scope of the OECD Pillar Two model rules.
ZHE -HEREH SFEFPEAK As of the reporting date, there is no public announcement being
EREETENZE AT EEM published in jurisdictions including Mainland China and Taiwan.
FRAAE - BEEEMEFE I A Hong Kong has announced that the Pillar Two Legislation was
H2025F 1B 1HBER - AEEIET effective from 1 January 2025. The Group is in the process of
HELE2025F 1283 1B EFERE assessing the top up tax impact exposure for the year ending 31
EEBRHERBEEN R - December 2025 and afterwards.

10 SREF 10 EARNINGS PER SHARE
SRERBANDRZBEAARESRFS Basic earnings per share is calculated by dividing the profit
ANEMGRFBRUBETEEBRMETY attributable to equity holders of the Company by the weighted
HEtE o average number of ordinary shares in issue during the period.

#ZF6H30H L6MER
Six months ended 30 June
2025 2024
KNABERFFE AEMIGEF  Profit attributable to equity holders of the Company 1,286,710 965,693
BT ERMETEH Weighted average number of ordinary shares in

(Fr) issue (thousands) 4,319,334 4,319,334
ERELXRF Basic earnings per share (RMB per share)

(BRAR®E 29.79%cents 22367 cents
HRUEBTEEEEER wEREE Diluted earnings per share is the same as basic earnings per share as
BNHESRERRN K- there are no potential dilutive ordinary shares.

LA :25) 11 DIVIDENDS
BE FE2024F KX2023F 12H310 LE&F Dividends in relation to the years ended 31 December 2024 and
EREZzZRESNOR2016BE BT 2023, amounting to approximately Hong Kong dollars ("HKD") 2,016

(B HERARK184988T) million (equivalent to RMB1,849 million) and HKD 2,014 million
2014888 HENRAREK1,8338 (equivalent to RMB1,833 million), were paid in June 2025 and June
EBT) B BII2025%F68 K20244F6 3 2024, respectively.

Zffe
EETERIREEZE2025F6H30H 1E6 The directors do not recommend an interim dividend in respect of
BRZHERE (2024F 1 &) the six months ended 30 June 2025 (2024: Nil).
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(FR555ERASN  ERE R/ ARB T

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

NYE-BRERSE - FERAEEE L 12 PROPERTY, PLANT AND EQUIPMENT, RIGHT-OF-USE

EMEREBLEE ASSETS, INVESTMENT PROPERTIES AND INTANGIBLE
ASSETS
ME--BE
RRfE FREEE REME BN EE
Property,
plantand Right-of-use  Investment Intangible
equipment assets properties assets

HZE2025%6A30H LE6fE A Six months ended 30 June 2025

12202551818 Z BN ERE Opening net book amount

BE as at 1 January 2025 6,044,750 1,513,997 330,583 7,486
"E Additions 614,863 24,182 2,193 567
HE Disposals (5,109) (50,004) = =
I8 R Depreciation and amortisation (489,345) (38,843) (11,634) (1,085)
BAYE- -BRREE Transfer to property, plant and

equipment 2,862 - (2,862) -

122025568308 ZAKRERE  Closing net book amount
FE as at 30 June 2025 6,168,021 1,449,332 318,280 6,968

HZE2024F6A30H LE6fE R Six months ended 30 June 2024

1$2024F 1818 2 BAA0ERE Opening net book amount

2E as at 1 January 2024 6,489,433 1,565,227 237,479 8,007
"E Additions 376,580 18,718 - 526
HE Disposals (2,583) (2,898) = =
TEREH Depreciation and amortisation (501,399) (43,291) (9,176) (1,591)

122024568308 ZHAKRERE  Closing net book amount
FE as at 30 June 2024 6,362,031 1,537,756 228,303 6,942
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For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

13 UEREARZERE 13 INVESTMENTS ACCOUNTED FOR USING THE EQUITY
METHOD
6H30H 128315
30 June 31 December
2025 2024
=N Associate 496,223 485,867
HEbE Joint ventures 359,965 391,610
856,188 877,477
MEHRZEARZEEZEHUNT ! The movements of investments accounted for using the equity

method are as follows:

#HE6H30H L61ER
Six months ended 30 June
2025 2024
P1A1R At 1 January 877,477 845,597
FEUS AR B Dividend receivables
—BE AT - Associate (15,995) (14,076)
—aEhE - Joint ventures (16,245) (13,428)
FEHBRIR B R F Share of post-tax profits
—BE AT - Associate 26,352 17,633
—aEhE — Joint ventures (15,401) 8,000
ReH30H At 30 June 856,188 843,726
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For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

14 UL B 5 R R R 14 TRADE AND BILLS RECEIVABLES
6H30H 128318
30 June 31 December
2025 2024
EULE 5 8RR Trade receivables
—%=5 — third parties 684,443 600,776
—RER S — related parties 19,591 11,664
704,034 612,440
T ESIE R Less: loss allowance (17,600) (16,825)
FEWE Z AR > /258 Trade receivables, net 686,434 595,615
e ZE % Bills receivables
—REBE=F — from third parties 9,341 31,941
W & 5 BRI R 248 Trade and bills receivables 695,775 627,556
KEBBEETEFROKREIOXRZEA The credit terms granted to customers by the Group are usually 60
Hio102025%F 68308 » FENE 5 RF to 90 days. At 30 June 2025, the ageing analysis of trade receivables
WIENZERAZRE DO T - based on the date of demand note is as follows:

6H30H 128318

30 June 31 December

2025 2024
FEWE Z AR > 4B %8 Trade receivables, gross
—90 KA — Within 90 days 673,817 572,491
—91&E 180K —-91-180 days 17,856 29,934
—181&365K% - 181-365 days 8,706 5,874
——F ULk — Over one year 3,655 4141
704,034 612,440
HRERBERERATINEWRES As credit terms are short and most of the trade receivables are
RN —FANIBHEE REEH & due for settlement within one year, the carrying amounts of these
EHEGNEAEREQATFEES - balances approximated their fair values as at the balance sheet date.

54 #i— 1> ¥ h %% 5 IR A B Uni-President China Holdings Ltd.
2025 FHEAZR & Interim Report



RHARER%R & M B E FL MY sE

NOTES TO THE INTERIM CONDENSED CONSOLIDATED FINANCIAL INFORMATION

15 BATFEAARGZEMEE

BAFTEFABRZSMEERIERT
FEEBEER - RAFTESAEBENR
FEZFHABREERN THMFE—F
Byo

B E20255F6H30H LE6(E A

PRF5RIERRSN S ERE MR AR TFIT)

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

15 FINANCIAL ASSETS AT FAIR VALUE THROUGH PROFIT OR
LOSS
Financial assets at FVPL represented the structured deposits at banks.
Changes in fair values of FVPL are recorded in “other gains — net”in
the income statement.

HERATE
sARE
HE2025F  #HE2025F ZEH
EREEER 68308 68308 BERE  (WHEE
(AE#TFR) SHMEEYE NREMT MATHE ZERL ZEE FBEHIHA
Percentage
in terms
Investment Fair Value of total
Categories of Number of Cost as of as of financial
Financial Assets the Financial 30 June 30 June assets  Weights to
(RMB'000) Assets 2025 2025 atFVPL  Total Assets  Expected date of expiration
BRILER 15 1,300,000 1,318,701 100.00% 570% 2025F7B1MHE

Structured Deposit

2026%4H9A
11/07/2025-09/04/2026

HRATE
STAEHT
BL2024F BE04F 2
EHEEER 12A318 12A318 BELB HHREE
ARBF) THEEYE MNREMSE NATE ZBntt ZHE  FEHIHA
Percentage
in terms
Investment Fair Value of Total
Categories of Number of Cost as of as of Financial
Financial Assets the Financial 31 December 31 December assets Weights to
(RMB'000) Assets 2024 2024 atFVPL  Total Assets  Expected date of expiration
BRELEER 17 1,650,000 1,676,730 100.00% 717%  204E1 6B ZE

Structured Deposit

2025598 26H
06/01/2024-26/09/2025
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HE20255F6530H LE6E A

(CRYFRIEERRSN  2REE (U R AR T D)

For the six months ended 30 June 2025
(All amounts in thousands of Renminbi unless otherwise stated)

16 AR5 EE 16 SHARE CAPITAL AND SHARE PREMIUM
BETRERE
Issued and fully paid
RIPEE B i ME st
Number Share
of shares Share capital premium Total
e

Equivalent to

TER ARBTR ARWTR ARETR
HKD'000 RMB'000 RMB'000 RMB'000

20251 A1A K 1 January 2025 and
2025568300 30 June 2025 4,319,334,000 43,193 39,764 4,829,899 4,869,663
17 FE{T B 5 BRFR 17 TRADE PAYABLES
6H30H 12A31H
30 June 31 December
2025 2024
FETE SR Trade payables
%= — third parties 1,433,491 1,581,911
— Rl S — related parties 800,130 701,593
2,233,621 2,283,504
HERBBEEETAEEIORENORZE The credit terms granted by suppliers to the Group are usually 30 to
o N ) \ = = . .
FEHA ° 12202546 3308 » FE T E 5 iR 90 days. At 30 June 2025, the ageing analysis of trade payables based

SETGENE BB ZRE AT ¢

on the date of demand note is as follows:

6H30H 128318

30 June 31 December

2025 2024
ANP=RZE TN Trade payables

—30KLUA — Within 30 days 1,626,974 1,766,332
—31E90K —-31to 90 days 556,977 443,559
—91E 180K - 91 to 180 days 11,262 27,416

— 1812365k - 181 to 365 days 16,806 20,418
——F Lk — Over one year 21,602 25,779
2,233,621 2,283,504
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B E20255F6H30H LE6(E A

PRF5RIERRSN S ERE MR AR TFIT)

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

17 BT E F R (48) 17 TRADE PAYABLES (Cont'd)
RREHERESE REER BNES The carrying amounts of trade payables approximated their fair
RMHREEEAEATERS- values as at the balance sheet date due to short-term maturity.
18 f& & 18 BORROWINGS
6H30H 12A31H
30 June 31 December
2025 2024
EN#A JEENER BN EA FEENHA
Current  Non-current Current  Non-current
RITEE > BIKF Bank borrowings, unsecured 2,204,131 - 201,264 -
REBH AEERTFTEENEGEN At the balance sheet dates, the Group’s borrowings were repayable
T as follows:
6H30H 12A31H
30 June 31 December
2025 2024
IRITEE Bank borrowings
—1FUR — Within 1 year 2,204,131 201,264
AEBZEERBEUNTIEEE ! The carrying amounts of the Group’s borrowings are denominated in

the following currencies:

6H30H 128318

30June 31 December

2025 2024
NS RMB 2,204,131 201,264
REER FENKREEREQAFEME The carrying amounts of the borrowings approximate their fair value

N
el

5o as at the balance sheet date.
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ARG BRAR S B B E LR R
NOTES TO THE INTERIM CONDENSED CONSOLIDATED FINANCIAL INFORMATION

B E2025F6H30H LE6(E A

PRF5RIZERRSN BB R AR T

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

18 &8 (&) 18 BORROWINGS (Cont'd)
BEEEBZMETHERA XU The weighted average effective interest rates at the balance sheet
il dates are as follows:
6H30H 12A31H
30 June 31 December
2025 2024
IRITEE > BIKF Bank borrowing, unsecured
— AR - RMB 1.80% 2.89%
HZFE2025F6H30H 6B 2 B E&8) During the six months ended 30 June 2025, movements in
DWW - borrowings are analyzed as follows:
#ZF6H30H LL6MER
Six months ended 30 June
2025 2024
M1A1H As at 1 January 201,264 990,647
BEFERIE Proceeds from borrowings 8,104,088 7,424,700
BEEE Repayments of borrowings (6,101,221) (6,664,785)
reH30H As at 30 June 2,204,131 1,750,562
NEEEE AEEES TIIREN IR The Group has the following undrawn bank borrowing facilities as at
TRERE: the balance sheet dates:
6H30H 128318
30 June 31 December
2025 2024
2 E = At floating rate:
——F RN EHA — Expiring within one year 5,861,753 4,990,695
——FE M - FER — Expiring beyond one year 4,758 3,816,127
5,866,511 8,806,822
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RHARER%R & M B E FL MY sE

NOTES TO THE INTERIM CONDENSED CONSOLIDATED FINANCIAL INFORMATION

B E20255F6H30H LE6(E A

PRF5RIERRSN S ERE MR AR TFIT)

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

19 RELATED PARTY TRANSACTIONS

REBZREERRADABHE—TBER The ultimate holding company of the Group is #&— 12BN E
MBERRAE (MR—10) AR EaEE FR/AT (Uni-President Enterprises Corporation®) (“UPE"), which is
MR EEESFTZMERRAT incorporated in Taiwan and listed on the Taiwan Stock Fxchange
Wz RAF - Corporation.
RAPHABRAEEMBENEMER In addition to the related party information and transaction
PRt e 2 BB 5 BN X 5 9h > BB disclosed elsewhere in this interim condensed consolidated financial
FETZRZAOT . information, the following transactions were carried out with related
parties:
HZE6H30HL6fER
Fex Six months ended 30 June
Note 2025 2024
EMEEERHE . Sales of raw materials and finished goods: (i)
R—EEZWBRE Subsidiaries of UPE 141,486 99,456
FEBZASLERBE AT Joint ventures and associate of the Group 17,955 11,082
159,441 110,538
BEMEREmRE Purchase of raw materials and finished goods: 0]
-t UPE 10,092 12919
m—rEZRERR Subsidiaries of UPE 3,325,102 3,043,381
EEBZAELERKE QT Joint ventures and associate of the Group 392,238 385918
3,727,432 3,442,218
YIRS © Logistics service expenses: 0]
R—tEZINBRE Subsidiaries of UPE 26,403 3,450
SEEREWA . Consultation service income: @)
g—bx UPE 64 47
R—rEZRERR Subsidiaries of UPE 21,462 22,894
TEBZAELERBKE QT Joint ventures and associate of the Group 7,974 6,295
29,500 29,236
Ve O Rental income: (i)
R—EEZINBARE Subsidiaries of UPE 36,640 37,220
FEBZASRERBE AT Joint ventures and associate of the Group 824 860
37,464 38,080
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ARG BRAR S B B E LR R
NOTES TO THE INTERIM CONDENSED CONSOLIDATED FINANCIAL INFORMATION

B E2025F6H30H LE6(E A

PRF5RIZERRSN BB R AR T

For the six months ended 30 June 2025

(All amounts in thousands of Renminbi unless otherwise stated)

19 RBt A X5 (45) 19 RELATED PARTY TRANSACTIONS (Cont'd)

T - Notes:

() EHERKERREEME EZY (i) The above sales and purchases of finished goods and raw materials,
TR R IR BRI R R AR R R receipt of logistics service and provision of consultation service are
ZARFRAE T © carried out in accordance with the terms of the underlying agreements.

(i HMEWAEHEMEZ WA > WIRIEET (i) Rental income represents income from lease of properties and is charged
HNEF PRI LR 2 IR UKER o in accordance with the terms of agreements made between the parties.

TESEBEAEBHFMOT : The key management compensation is as follows:

E=6A30H L6fER
Six months ended 30 June
2025 2024
e TEAREAMER Salaries, bonus and other welfares 6,609 4817
* B * For identification purpose only
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% SA— o FMNMBEIIERBIRZ2Y T
UNI-PRESIDENT CHINA HOLDINGS LTD.
(a company incorporated in the Cayman Islands with limited liability)

(—RABEHESTMAZMNERLE)
(Stock Code B 13 #R5%: 220)
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