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CIC introduction, methodologies, and assumptions

China Insights Consultancy is commissioned to conduct research on, provide an analysis of, and produce a report on China’s precious metal watches, partial precious
metal watches, and precious metal jewellery and accessories industries. The report commissioned has been prepared by China Insights Consultancy independent of the
influence of the Group and other interested parties.

China Insights Consultancy’s primary services include industry consulting, commercial due diligence, and strategic consulting to both institutional investors and
corporations. Its consulting team has been tracking the latest market trends in the fields of chemicals, healthcare, consumer goods, environment, industry, energy,
transportation, agriculture, e-commerce, finance, efc., and has the most relevant and insightful market intelligence in the above-mentioned industries.

China Insights Consultancy conducted both primary and secondary research using a variety of resources in the completion of this report. Primary research involved
interviewing key industry experts and leading industry participants. Secondary research involved analyzing data from various publicly available data sources, such as
National Bureau of Statistics of China, China Horologe Association, China Gold Association, Shanghai Gold Exchange, Gems & Jewellery Trade Association of China,
and the internal database of China Insights Consultancy.

The market projections in the commissioned report are based on the following key assumptions: (i) the overall China’s social, economic, and political environment is
expected to maintain a stable trend during the forecast period: (ii) the key industry drivers are likely to continue to drive the growth in each market during the forecast
period, and (iii) there is no extreme force majeure or unforeseen industry regulations in which the market may be affected either dramatically or fundamentally during the
forecast period.

All statistics are reliable and based on information available as of the date of this report. Other sources of information, including those from the government, industry
associations, or market participants, may have provided some of the information on which the analysis or its data is based.

All the information regarding the Company has been sourced from the Company’s audited report or management interviews. The information concerning and provided
by the Company has not been independently verified by China Insights Consultancy.

—— i0 i
cic iR

Chri gt Corsdfecy



E Abbreviations
By

Abbreviations

CAGR
CNC
GDP
GMV
GPS
IP

IT

K
NO
ODM
OEM
R&D
RMB
UAE
u.s.
usp
VAT

Compound Annual Growth Rate £ & 3 kK
Computer Numerical Control # #4418 4% %)
Gross Domestic Product [ 1 % /= ¥44

Gross Merchandise Value # & %2 & 530
Global Positioning System 43 7% 1% £ 4
Intellectual Property 4n4% * 42

Information Technology 1% 84 K

Karat jt.4%

Number 3¢ 5

Original Design Manufacturer /& 453% )& &
Original Equipment Manufacturer /& 441% &% %
Research and Development #F 70 5 1%, 35 4 &
Renminbi A &, §

The United Arab Emirates 32854 H K E
The United States #% [

United States Dollar % 7.

Value-added Tax 3& 1t
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Terms(1/2)

— Terms
China Gems & Jewellery Trade Association T E % EEL AT LA g?;:]odgig:;?::‘cal Genmmiteeon Wae: £ B b Ar R ARAE R 2
China Gold + E 4 People’s Bank of China & B A RARAT
China Horologe Association W E 4 e Shanghai Customs bR
Euronext Paris EALE B 3 B BT Shanghai Diamond Exchange Lo m B
g ah Shanghai Gold Exchange s
General Administration of Customs P EBEXEE State Administration for Market Regulation BETIHERFHES
High net worth individuals AT State Taxation Administration B E#MFEH
Hong Kong Stock Exchange FrBILH D P The COVID-19 pandemic W A AR B
HUAWEI %

Ministry of Industry and Information Technology of

S Aok BAL 3R
the People's Republic of China T RCA N

National Development and Reform Commission BE%4AE#%$ER 4

National Technical Committee on Watch o e
Standardization £RFLIERAL RN S

Ministry of Industry and Information Technology of | s an
the People's Republic of China P B Lol (R
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Terms(2/2)

14K g(‘)l;%rms

18K gold

24K gold

assembling or assembly
Au9999

Bezel

Casing

Dual-wearable
ex-factory price
g

GBIT 38020.1-2019

GBIT 31896-2015

GBIT 9820.2-2008

Refers to alloy material with gold content of 58.50%, according to QB/T 4160-2023

Refers to alloy material with gold content of 75.00%, according to QB/T 4160-2023

Refers to alloy with gold content of 89.90% or above, according to the PRC National Standard No. GB11887. It can be expressed as Au999. 24K gold
is highly valuable and prized for its rich, lustrous yellow colour, as well as its softness and malleability.

Process of fitting together the components of a product.

Refers to gold and alloys with gold content of 99.98% or above, which is a common standard for denoting gold purity adopted by the Shanghai Gold
Exchange

the bezel refers to a component of the watch case kit, according to GB/T 31896-2015

All parts, components, and assemblies attached to the movement that serve functions such as protection, fixation, and control of the movement,
including but not limited to the watch case, dial, hands, and bracelet, according to GB/T 31898-2015. The casing includes watch case kit, watch
display kit and watch bracelet kit as shownin the following diagram:

A wearing method where the watch case, internal components, and strap can be freely detached and reassembled.

The selling cost of goods from the vendor's factory.

Gram.

GB/T 38020.1-2019 Watch-cases and accessories — Gold alloy coverings-Part 1: General requirements, issued by State Administration for Market
Regulation and the Standardization Administration of China in August 2019

GBIT 31896-2015 Classification, terminology and numbering for parts and assemblies of the time measuring instruments — Watch casings, issued by
the former General Administration of Quality Supervision, Inspection and Quarantine of the People’s Republic of China and the Standardization
Administration of China in September 2015

GBIT 9820.2-2008 Horological vocabulary. Part 2: Technical and commercial definitions, issued by the former General Administration of Quality
Supervision, Inspection and Quarantine of the People’s Republic of China and the Standardization Administration of China in 39630
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Terms(2/2)

Terms

Gold bullion or gold bar

HV
Mechanical movement

OBM

QBIT 4160-2023

Quartz movement

Smart precious metal
jewellery and accessories
Vickers hardness number

Watch case

Watch case body

Watch case kit

Watch crown
Watch dial

Watch movement

Refers to high purity gold metal bulk as primarily sold in bulk as an investment instrument for investors to hedge against currency, inflation and geopolitical
risks, and is fundamentally different from precious metal watches-gold or gold accessories which are primarily sold as consumable goods

The unit of Vickers hardness, where H stands for Hardness and V for Vickers

A movement which uses the power from a wound spring and keeps time by utilising energy from the tension of the spring to power a set of gears

Original brand manufacturing, where a manufacturer develops and owns the design of a product which is marketed and sold under such manufacturer's own
brand name.

QBI/T 4160-2023 Watches with jewels and precious metal alloys, issued by Ministry of Industry and Information Technology of the People’s Republic of Chinz
in April 2023 39630

A movement which utilises power from a small battery to keep time

Smart jewellery and accessories crafted from precious metals, such as gold and platinum

The numerical result of the Vickers hardness test, which is a method to measure the hardness of metal materials
The main component of the watch case components, which consist of the watch case body and watch case
accessories, i.e. ornamental components such as decorative inserts and studs, according to GB/T31896-2015.

The main component of the watch case components, which consist of the watch case body and watch case accessories, i.e. crnamental components such ag

decorative inserts and studs, according to GB/T31896-2015. A diagram of the watch case body as part of the watch case components is as follows:

Watch vase actessones

Wateh case compancits

Waltch case binly

a type of component in the watch’s casing, including watch case components, bezel components, watch glass components, crown components, pusher
components, case back components, and others (i.e. gasket, protective cover, movement holder, and screw), according to GB/T 31896-2015 39630

Knob located on the outside of the watch dial or face and used for winding the watch. It is also used for setting the hands of the watch to the right time

The plate of metal or other material bearing various markings to show the hours, minutes and seconds, commonly known as the face of a watch

The completed individual mechanism contained inside the case of a watch, not including the watch casing or watch dial itself, which is responsible for time
keeping
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The watch is a portable timepiece designed to be mainly worn on the wrist, which contains diverse

_components

[ Definition of the watch

* The watch is a portable
timepiece designed to be
mainly worn on the wrist,
primarily used to tfrack time.
The watch often includes
features such as the display of
dates and chronograph
functions and combines
functionality and aesthetic

design, serving as a
timekeeping tool and a symbol
of status.

* The watch comprises several
key components, including the
case, dial, movement, crown,
crystal, and strap. The case is
the outer shell that houses and
protects the internal
components of a watch. It is
typically made from materials
like precious metals, stainless
steel, or ceramic, etc. It is
common for watch cases to be
made from a combination of
materials, rather than being
composed of a single material.

Major components of the watch

_ Magnifie Watch glass
— ~~"_ Bezel glass— components

Q _-Gasket

Bezel l : = ) _____Bezel —
#_L_ >l Spring wire }mmpnnents
QD C -~ Spring plant
a g
o= D Crown tube Crown
Waich _ Watchcase | [Sed) | Crown | components
case accessories ¥ = TS T &
component — Watch case - “ “@-Pusher tube Pusher
4. _ Push-button components
~—-Movement
" Movement holder

" ~Protective cover

- Gasket

~— Case back
“T=—Screw
. Case back
| T iR o T components
| " Back glass

Dial

Strap
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The watch can be categorised in various ways, including by application of precious metal and their
alloys in watch casing, with or without smart features, movement type, brand origin and retail price range

By the application of precious metal and their alloys in watch casing

Precious metal watches
Watches with watch case body entirely made of precious metal and their alloys according to QB/T 4160-2023,

Partial precious metal watches
Watches with precious metal and their alloys used in the partial of watch case body or other casing according to QB/T 4160-2023.

Watches with precious metal and their alloys coverings

Watches with watch casing featuring coverings (not exceeding 300 micrometers in thickness) of precious metal and their alloys. This category includes, among others, gold-capped
watches (with a covering between 200 and 300 micrometers in thickness), gold-plated watches (with a covering between 5 and 80 micrometers in thickness), etc., according to GB/T
38020.1-2019.

Watches without precious metal and their alloys
The watch with watch casing not containing precious metal and their alloys, and not having coverings of precious metal and their alloys.

By with or without smart features

Smart watches are watches that combine traditional time display functions with interaction and Non-smart watches or traditional watches are watches that do not possess
information processing capabilities. In addition to showing the time, smart watches integrate interaction and information processing capabilities. Non-smart watches primarily
compact computer capabilities, with features such as fitness tracking, GPS navigation, and the serve the purpose of timekeeping, and may emphasise craftsmanship,

ability to run applications. aesthetics, and brand heritage in their design.

<Ic MRiEiE .
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The watch can be categorised in various ways, including by application of precious metal and their
_alloys in watch casing, with or without smart features, movement type, brand origin and retail price range

By movement type

Mechanical watches are timepieces powered by mechanical movements, which rely on a main spring to drive the gears and hands of the watch.

Quartz watches are timepieces equipped with quartz movements, which use a battery as their power source.

Electronic watches are timepieces equipped with electronic movements. These watches typically feature a liquid crystal display, which receives precise pulses from an
integrated circuit to accurately show the information on the display.

By brand origin By retail price range

Mass-market watches, priced under RMB3,000 per unit, are designed for the mass

. market, offering basic functionality and simpler designs.
Domestic brand’s watches refer to timepieces designed and * g ¥ B i
produced by watch brands that are founded in China.

Mid-range watches fall within the price range of RMB3,000 to RMB10,000 per unit.
These timepieces balance quality, functionality, and affordability.

Foreign brand’s watches refer to timepieces produced by
@ watch brands that originate from foreign countries outside

of China. These watches are typically imported and are

High-end watches, are luxury timepieces typically priced above RMB10,000 per unit,
often associated with reputation of their country of origin.

High-end watches are associated with renowned watchmakers, exceptional craftsmanship,
and heritage, making them status symbols and collectors’ items.

Cie MR .
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The Chinese watch industry has undergone a remarkable evolution, transitioning from a nascent sector
_reliant on imports into a sophisticated industry capable of producing high-quality watches

Milestones of the watch industry in China

» Since 2010, the rise of smart watches
has further-divérsified the market.
During thig era, Chinese watch brands
have steadily gained recognition among
consumers. The "Made in China" label
has gradually moved away from earlier

* Since its inception in the mid-20th century, the
industry has experienced significant growth, In
the 1960s and 1970s, substantial government
investment led to the establishment of state-
owned factories in key cities such as Tianjin,
Beijing, and Shanghai. These facilities associations with low-cost, low-quality
prioritised mass production, and by the late 5y goods, with certain Chinese
1970s, China had emerged as a major ' watchmakers now regarded as
producer of mechanical watches, although their noteworthy participants in the industry.
quality still lagged behind Western standards.

= The 2000s marked a pivotal period for the Chinese

watch industry. With the rapid expansion of China's
| economy, there was a corresponding rise in demand
for high-end goods, including premium watches.

] -.—\i During this time, Chinese brands began to enhance
TR their technological capabilities and refine their
- g design aesthetics, resulting in the production of
& e more sophisticated premium watches. Furthermore,
— g‘ Chinese brands' role in the watch supply chain

became increasingly prominent, acting as a key hub
for both manufacturing and assembly.

e Development stage Fast-growth stage 3
Before 2000s 2000-2010: 2010:now
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China’s watch market size in 2024 was RMB91.65 billion, representing a CAGR of 2.91% from 2019 to
2024

Market size of the watch industry, by the application of precious metal and their alloys in watch casing, in terms of GMV, China, 2019-2029E

RMB in billion CAGR 2019-2024 2024-2029E
- Precious metal watches 4,54% 5.19%
[ Partial precious metal watches 11.75% 13.45%
[] Watches with precious metal and their alloys coverings 3.51% 3.43%
[ ] Watches without precious metal and their alloys’ 1.71% 4.45%
190 Total 2.91% 5.19%
88.87 88.33 91,65 93.27 104 85
90 79.38 80.43 : : j
2.69 2.87 3.74 445 | 01 E =
2 0.82 0.83 0.93 0.93 ' ;
30 54,69 55.33 59.61 57.12 59.53 60.63 63.47 66.88
0
2019 2020 2021 2022 2023 2024 2025E 2026E 2027E 2028E 2029E

- Key analysis

* The market size of the watch industry in China was RMB79.38 billion in 2019 and increased to RMB88.87 billion in 2021 in terms of GMV. In 2022, the effects of the COVID-19 pandemic, particularly
strict lockdowns and travel restrictions, severely impacted retail sales and led to an overall decline to RMB78.64 billion in China's watch industry. In 2023, as the impact of the pandemic gradually
waned and consumer demand recovered, the Chinese watch market experienced a resurgence and reached RMB88.33 billion in terms of GMV. China's watch market size reached RMB91.65 billion
in 2024 in terms of GMV.

» Consumers in first-tier cities usually favour foreign watch brands or high-end watch brands as these brands have allocated substantial promotional resources to first-tier cities, with the majority of their
sales networks strategically positioned there. Consumers in lower-tier cities are more inclined to purchase watches with better value prepositions, making significant contributions to China’s mass-
market watch segment. Chinese consumers’ diverse lifestyles have shaped their preferences for watches. For example, techsavvy individuals especially the younger generation prioritise functionality |
and innovation, and have spurred the growth of the smart watch segment. The increase in disposable income has in general boosted consumer spending on watches while elevating their
expectations for timepieces. Between 2019 and 2024, the disposable income per capita in China rose from RMB30.73 thousand to RMB41.31 thousand. Greater purchasing power has heightened
consumers’ focus on design, craftsmanship, and brand influence, and drove the market growth of the mid-range and high-end watch segments, and in turn China’s watch industry. The market size is
projected to reach RMB118.06 billion by 2029, indicating a CAGR of 5.19% from 2024 to 2029.

Note:1. Walches without precious metal and their alfoys include stainless steel walches, ceramic walches, ”
carbon fibre walches, efc. ’_CE .Al;] ‘lH g iﬁ] 11
i IR
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China’s watch market size in 2024 by sales volume was 37.91 million and is expected to increase to
46.06 million at a CAGR of 3.97% from 2024 to 2029

Market size of the watch industry, in terms of sales volume, China, 2019-2029E

Unit in million CAGR 2019-2024 2024-2029E
Il Watch -4.01% 3.97%

50 1 46.52 45.95

44.42 43.67 46.06

2019 2020 2021 2022 2023 2024 2025E 2026E 2027E 2028E 2028E
Key analysis

* Affected by the COVID-19 pandemic lockdowns and travel restrictions, the sales volume of China's watch market has a slight decline from 2019 to 2024, with sales volume of 46.52
million in 2019 and 37.91 million in 2024. Amid the COVID-19 pandemic, the reduction in consumer purchasing power and the waning demand for certain categories of traditional
non-smart watches, such as those manufactured from stainless steel or plastic, partially outweighing the increasing demand for high-end and fashionable non-smart watches, which
have resulted in a decline in sales volume within China's watch industry from 2019 to 2022. China's economy is expected to recover as logistics and travel restrictions are lifted and
offline shopping malls resume operations. Offline watch sales volume and overall consumer spending are expected to resume steady growth. It is estimated that the sales volume
of China’s watch market is predicted to be 46.06 million in 2029, and the projected CAGR from 2024 to 2029 is 3.97%. consumers predominantly favor offline purchasing for high-
value, precious metal and partial precious metal products, primarily because physical retail environments offer critical advantages that online platforms cannot fully replicate.

+ The market size of China’s precious metal watches, in terms of GMV, was RMB26.46 billion in 2024, which had grown at a CAGR of 4.54% from 2019 to 2024, and it is expected to
reach RMB34.08 billion in 2029, representing a CAGR of 5.19% from 2024 to 2029. In terms of sales volume, it was 1.54 million in 2024 and is estimated to grow to 1.76 million in
2029, with a CAGR of 2.68% from 2024 to 2029. The market size of partial precious metal watches, in terms of GMV, was RMB4.68 billion in 2024, which had grown at a CAGR of

11.75% from 2019 to 2024, and it is expected to reach RMB8.80 billion in 2029, representing a CAGR of 13.45% from 2024 to 2029. In terms of sales volume, it was 0.84 million in

2024 and is estimated to grow a CAGR of 12.62% from 2024 to 2028

<ic KIiRisiE 12
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China’s smart watch market has experienced rapid growth in recent years, with a market size of
RMB36.64 billion in 2024, in terms of GMV

Market size of the smart watch industry, Market size breakdown of smart watch industry,
in terms of GMV, China, 2019-2029E in terms of GMV, China, 2019-2029E
RMB in billion 2019-2024 2024-2029E % [l Smart precious metal watches and smart part precious metal watches
0, 0,
B Smart watch 7.27% 962% o o [ Other smart watches
- 46.69 ©1.90
2 42.01 :

30 {25.80 28.15 3244 20988 3463 36.64 38.0

1001

2019

2019 2020 2021 2022 2023 2024 2025E 2026E 2027E 2028E 2029E

—— Key analysis

* As consumers are increasingly interested in tracking their fithess and health metrics, and the demand for smart wearables increases, China's smart watch market has experienced rapid growth in
recent years. In 2019, the market size was RMB25.80 billion and reached RMB36.64 billion in 2024 in terms of GMV, with a CAGR of 7.27% during the period. In 2028, the smart watch industry's
market size in China is expected to reach RMB58.00 billion, while its CAGR is estimated to be 9.62% from 2024 to 2029.

* The incorporation of precious metals inte smart watches exemplifies leading-edge design and elegance while at the same time delivering an advanced and intelligent experience to users. As
technological advancements in wearable devices continue to progress and the consumer demand for products that harmonise precious metals and technology steadily increases, the markets for
smart precious metal watches and smart partial precious metal watches are experiencing rapid expansion, with substantial growth potential in the future. The market size of smart precious metal
watches and smart partial precious metal watches in China in terms of GMV is expected to increase from RMBO0.11 billion in 2024 to RMB1.62 billion by 2029, with a CAGR of approximately 70%
from 2024 to 2029, Partial precious metal watch-24K gold is the first partial precious metal watch category to incorporate smart features, and more categories of smart precious metal watches and
smart partial precious metal watches may appear in the future. As the consumer base for precious metal watches-gold and partial precious metal watches-gold continues to expand, there is a growing
demand for smart features. Advancements in mass production technologies from leading companies, such as gold hardening and weight control, have enabled partial precious metal watches-gold to
lead the way as the first partial precious metal watch category to incorperate smart functions.

* In 2024, in terms of GMV, the smart precious metal watch and smart partial precious metal watch’s market share in China's smart watch market reached 0.31%. In China, the smart precious metal
watches-24K gold and smart partial precious metal watches-24K gold industries are in their nascent stage, with leading companies actively refining production processes, technological capabilities,
and manufacturing efficiency while consistently propelling product innovation. The industries are gradually shifting from a phase of limited categories and varying quality to a fast-growing market
distinguished by diverse offerings and a fusion of quality and design excellence. In 2024, in terms of GMV, the smart precious metal watches-24K gold and smart partial precious metal watches-24K
gold's market share in China's smart precious metal watches and smart partial precious metal watches market reached 57.31%. In the realm of the smart precious metal watches-24K gold and smart
partial precious metal watches-24K gold market, brands that possess substantial production capacities and an extensive network of distribution channels are inherently better positioned to capture a
larger share of the market. The ability to undertake large-scale production facilitates prompt responses to market demands, whereas a broad distribution network facilitates the swift nationwide
dissemination of smart precious metal watches-24K gold and smart partial precious metal watches-24K gold, thereby ensuring a substantial market presence.
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China’s smart watch market sales volume was 16.05 million in 2024 and is projected to be 22.43 million
in 2029 at a CAGR of 6.92% from 2024 to 2029

Market size of the watch industry, by with or without smart features, in terms of sales volume, China, 2019-2029E

Unit in million CAGR 2019-2024 2024-2029E
[ smart watch 0.05% 6.92%
[ ] Non-smart watch -6.45% 1.57%
Total -4.01% 3.97%
60
46.52 45,95 44.42 33 .81 37.74 37.91 38.13 39.72 41.64 43.67 46.06
30.51 ' l 29.64 28.09 19.99 | 21.79 ‘ | 21.86 | 21.94 | 22.24 i | 22.67 i ‘ 23.09 \ 23.63 ’
2019 2020 2021 2022 2023 2024 2025E 2026E 2027E 2028E 2029E

e Key analysis

* Impacted by both the COVID-19 pandemic and the growing smart watch market, China's non-smart watch sales experienced a decline from 30.51 million to 21.86 million between
2019 and 2024. With advancements in technology and ongoing design updates, smart watches are increasingly aligning with evolving consumer preferences. Consequently, mid-
range and mass-market non-smart watches have experienced a decline in popularity. Consumers are showing a growing preference for smart watches, leading to a significant
impact on the sales volume of non-smart watches in China, Conversely, high-end non-smart watches, bolstered by a loyal customer base and robust brand reputation, have
demonstrated resilience against this evolving trend. As the replacement of existing inventory coincides with the recovery of consumer purchasing power post the COVID-19
pandemic, the demand for high-end watches is projected to rise with the market size of China's non-smart watch is forecasted to rebound to 22.63 million units by 2029, with the
CAGR of 1.567% from 2024 to 2029,

+ As an emerging subcategory, China’s smart watch market has benefited from continuous technological advancements and enhanced functionalities, driving strong market demand.
As a result, the smart watch market size in China, in terms of sales volume, successfully withstood the impact of the COVID-19 pandemic and recorded positive growth from 2024
to 2029,

» The smart watch market size in terms of sales volume in China is the fastest-growing subcategory in China’s watch market, which is expected to grow from 16.05 million in 2024 to
22.43 million in 2029 with a CAGR of 6.92% from 2024 to 2029.

« As China’'s consumers’ acceptance of 24K gold continues to rise, the demand for 24K gold watches is expected to grow significantly. Consumers are increasingly drawn to the
durability, cultural significance, and value retention of high-purity gold products, which drives more frequent purchases.
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A precious metal watch is a timepiece with watch case body entirely made of precious metal and its
alloys according to QB/T 4160-2023

Definition of the precious metal watch
* A precious metal watch is a timepiece with watch case body entirely made of precious metal and its alloys according to QB/T 4160-2023. The precious metals used include gold, platinum, and
silver, which are prized for their rarity, aesthetic appeal, and intrinsic value. Precious metal watches not only serve as functional accessories but also as symbols of status and investment assets.
The precious metal watch can be categorised based on the precious metals and their alloys used in the watch case body, and can be classified into precious metal watches-24K gold, precious
metal watches-18K gold, precious metal watches 14K gold, precious metal watches-platinum, and precious metal wawtches-silver.
+ The precious metal watch can also be categorised by with or without smart features.

Method of categorisat?i'dn_?"f Subcategory | Description

Watches with watch case body entirely made of 24K gold (24, with a purity of 999%. or more), 24K gold is typically unsuitable for direct use —
on its own in product manufacturing due to its softness and malleability. Therefore, most watch manufacturers usually combine gold with other
metals in order to harden it and enable it to be used in massproduction of watches. However, this process typically reduces the purity of gold to
less than 99.9%. Given it is challenging to develop gold hardening technologies and apply them in practice, there are currently less than 10
watch manufacturers in China that are able to develop technologies that overcome this technical challenge and meet the group standard
T/CGA 41-2023 and has achieved the application of 24K gold in mass watch production in China’s waich market. The secondary market for
N hardened gold in China remains active, with current valuations of hardened gold closely tracking China’s spot price of Au9999 in 2024, at
Precious metal approximately 99.81% of China's spot price for Au9999, due to their closeness in terms of gold purily. The Vickers hardness of unhardened
watches-24K gold 24K gold is between 34-40, while the Vickers hardness of non-24K gold is usually between 120-160. The price range for mainstream precious
metal watch-24K gold typically falls between RMB3,000 and RMB10,000, while the price range for other types of precious metal-gold watches

By the is heavily influenced by foreign brands which may range from tens of thousands to hundreds of thousands of RMB; and the significant disparity 5
precious between the price ranges for precious metal walches-24K gold and other types of precious metal watches-gold is primarily attributable to Precious
Precious metal and different factors, such as legacy, prestige and reputation of country of origin, of the brands under the former category, rather than factors such [ metal
their as raw materials used, functionalilies and specifications of the watches. When consumers decide to purchase precious metal watches-gold, watches-gold
metal allovs particularly precious metal watches-24K gold, they typically take into account not only the aesthetic value but also the potential for value
waftch y. relention and investment appeal. These characteristics are unique to precious metal watches-gold and are not shared by other watches within
tl:‘:f: ;nh a similar price range, accordingly other type of watches are typically not considered substitutes to precious metal watches-gold.
i Te) || OO .3 ol S Rl e oot et et et et ettt el i Dol e S ais e s B S e
case body Precious metal

watches-18K gold Watches with watch case body entirely made of gold alloy with a gold purity of 75.0%.

Precious metal

: ; ; . o
watches-14K gold Watches with watch case body entirely made of gold alloy with a gold purity of 58.5%.

yABGISUE met'a] Watches with watch case body entirely made of platinum and its alloys.
watches-platinum

Precious metal
watches-silver

Walches with watch case body entirely made of silver and its alloys.
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A precious metal watch is a timepiece with watch case body entirely made of precious metal and its
alloys according to QB/T 4160-2023

— Definition of the precious metal watch
* A precious metal watch is a timepiece with watch case body entirely made of precious metal and its alloys according to QB/T 4160-2023. The precious metals used include
gold, platinum, and silver, which are prized for their rarity, aesthetic appeal, and intrinsic value. Precious metal watches not only serve as functional accessories but also as
symbols of status and investment assets. The precious metal watch can be categorised based on the precious metals and their alloys used in the watch case body, and can be
classified into precious metal watches-24K gold, precious metal watches-18K gold, precious metal watches 14K gold, precious metal watches-platinum, and precious metal
watches-silver.
+ The precious metal watch can also be categorised by with or without smart features.

Method of categorisatiai: !i

Precious
metal
waftch

By
decoration
technique of
dials

By with or
without
smart
features

Subcategory

Enamel watch

Jewellery watch

Others

Smart precious
metal watch

Non-smart precious
metal watch

Description

Enamel watches are high-end timepieces that combine precious metal materials with enamel decoration techniques. Precious
metals serve as the base material, and the enamel process, functions as a decorative element. Through the application of high-
temperature melted enamel glaze, this process creates unique artistic effects and a distinctive luster.

Jewellery setting techniques involve the skillful embedding of jewellery such as diamonds, rubies, and sapphires into various
parts of a precious metal watch, including the dial, case, or other components.

Precious metal watches using other dial decoration techniques, including skeletonisation, etc.

Smart precious metal watches not only perform the traditional functions of watches but also integrate compact computer
capabilities, with features such as fitness tracking, GPS navigation, and the ability to run various applications.

Non-smart precious metal watches primarily serve the purpose of timekeeping and emphasize craftsmanship, aesthetics, and
brand heritage in their design.
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A partial precious metal watch is a watch with partial of its watch case body or other component(s) of

its casing made of precious metal and its alloys, according to QB/T 4160-2023

— Definition of the partial precious metal watch

* A partial precious metal watch is a watch with partial of its watch case body or other component(s) of its casing made of precious metal and its alloys, according to QB/T 4160-
2023. The partial precious metal watches also use precious metals including gold, platinum, and silver as raw materials. The partial precious metal watch can be categorised
based on the precious metals and their alloys used in the art of watch case body or other casing, and can be classified into partial precious metal watches-24K gold, partial
precious metal watches-18K gold, partial precious metal watches 14K gold, partial precious metal watches-platinum, and partial precious metal watches-silver.

Partial
precious
metal
watch

Method of categar’isa’tidg‘{ Subcategory

By the
precious
metal and
its alloys

used in

the part of
watch
case body
or other
casing

Partial precious
metal watches-24K
gold

Partial precious
metal watches-18K
gold

Partial precious
metal watches-14K
gold

Partial precious
metal watches-
platinum

Partial precious
metal watches-
silver

Description

Watch with part of its watch case body or other component(s) of its casing made of 24K gold, according to QB/T
4160-2023

Watch with part of its watch case body or other component(s) of its casing made of gold alloy with a gold purity of
75.0%, according to QB/T 4160-2023

Watch with part of its watch case body or other component(s) of its casing made of gold alloy with a gold purity of
58.5%, according to QB/T 4160-2023

Watch with part of its watch case body or other component(s) of its casing made of platinum, according to QB/T
4160-2023

Watch with part of its watch case body or other component(s) of its casing made of silver, according to QB/T 4160-
2023

Partial
precious
— metal
watches-
gold
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The Chinese precious metal watches-gold and partial precious metal watches-gold industries have
_experienced rapid growth, with a strong focus on technological advancement and brand prestige

A

Mass production of precious metal watches-24K
gold and partial precious metal watches-24K gold
have been realized

Precious metal watches-gold and partial
precious metal watches-gold markets Since 2014, China's economy has rapidly expanded, leading to

s _ _ ' diversified = increased demand for personalized gold goods, such as
Foreign brands dominated Upoh entering the 2fst certury, China's economy went precious metal watches-gold and partial precious metal watches-
; 3 s . gold. However, the market for precious metal watches has been

through a major transformation, leading to the rise of gold as a : ; : : :
prom%ent tre{nd e Howgver priot o 2%14 the mainly dominated by foreign brands offering models with a '
= ! ) noticeable absence of precious metal watches-24K gold and

Chinese gold market mainly focused on traditional gold : ; : ;
. ; 3 . partial precious metal watches-24K gold. The high prices of
jewellery and did not include precious metal watches-gold and these: ‘walches have made them unasingbic for rriost

partial precious metal watches-gold. Creating precious metal consumers. In response, Chinese watch brands have started to

watches-gold and partial precious metal watches-gold : S S

; ; meet this market demand by combining traditional gold
requires extremely high standards_ o oaee h,a rdnes.a 1o protept craftsmanship with modern desigs:-.. The Comgpany, in particglar
the movement. Becaufae of te_chmcal liry “atms’ h_|gher—pur|ty has become a pioneer in the Chinese precious metal watch-golci :
go'd'[ EUCh a: dE:ni:a ': r:rl]a:jtn;ily ?E:L‘ L?i;;r:;gtn n’flrontet;g and partial precious metal watch-gold industry, leading the way
pislsachiagdial ge, =l Sy in the precious metal watches-24K gold and partial precious

: : : tion standards. As a result, the precious S
domestic watchmaking capabilities, China has | Necessary protec . . : metal watches-24K gold category and establishing itself as
metal watches-gold and partial precious metal watches-gold China's first precious metal watch-24K gold enterprise.

relied heavily on imports to meet the demand f ,
gold wrizzxgches P Gy &4 available in the market at that time were mostly made from |
: non-24K gold in order to achieve the required durability. =S — 1=

“

Before 2000s 2000-2014 2014-now

The prototype of precious metal watch-gold first
appeared in the 16th century and was mainly
created for royalty. These watches often had
intricate designs with precious gemstones and
pearls. Historically, well-known Swiss brands
have dominated China's precious metal watch-
gold and partial precious metal watch-gold
markets due to the country's limited watchmaking
technology. Because of its underdeveloped
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Taking precious metal watches-gold as an example, the production process of precious metal watches
is given as follows

The main precious metal watch’s production process

] Manufacturing o R O [nstallation and x
Production 'ﬁ ; precious metal m alBIatIan of Ass::;?::::g of
process & watch cases A movements
(7 &4 1L) (FHRMBTZRRRN) Al .-
CNC machine el ; Carving Machine %1 -k e, AN
Main (3T HHEREIEFE ) Duyer (el ‘ (H2/18) ; Watch inspection
equipment Laserculingtoo] sl Welding Machine Polishing Machine <=
(B 7 817 ) (I 1R ) ' (eti) B (FA#8)

Key analysis

* The manufacturing of watch cases begins with the critical hardening of gold raw materials. Following the hardening treatment, the gold is subject to a vacuum melting process. This
specialised melting technique ensures the gold is thoroughly homogenised and free of impurities, creating a consistent and high-quality molten material. The molten gold is then carefully
cast into the desired watch case shapes and forms, leveraging expertise in precision casting methods. Part of the cast gold components are then shaped and refined with the use of
numerical control and CNC cutting technologies. The manufacturing process then progresses to the metal inlay process, which involves the more precise carving of specific patterns,
shapes, or designs onto the surface of the gold components. Other parts of the cast gold components then progress to the moulding, drilling and lasering stages. The final steps in the
manufacturing process involve the meticulous polishing of the watch case components to remove any microscopic blemishes or irregularities to unveil the metal's inherent lustre and
brilliance.

* Walch movements and dials are procured from specialised suppliers. The installation starts with the positioning of the movement within the watch case, so that the movement is precisely
aligned and seated within the case to ensure optimal timekeeping and functionality. Specialised tools and jigs are utilised to guide the movement into its proper place, securing it in position
with the utmost care. The watch dial is then placed in order to be aligned with the movement to ensure the accurate display of time. The watch cases then undergo a thorough dedusting
process to ensure the internal components are free of any contaminants or debris. The process then proceeds to install the bottom cases, sealing the movement and dial assembly within
the watch housing. The next critical step is the vacuum waterproof testing, then conducting a comprehensive series of quality control inspections, which covering timekeeping accuracy,
movement function, case fit and finish, and overall aesthetic appeal.

* After the watch case production is completed, the company conducts comprehensive quality inspections on the precious metal watch cases and the outsourced compoenents, containing
hardness testing, weight control, and other quality checks to ensure adherence to standards. Following successful component testing, the company advances to the final watch assembly
stage, in which the watch case, buckle, strap, and other components are skillfully assembled according to design specifications. Post-assembly, ancillary processes include marking the
precious metal weight, cleaning the exterior, preparing precious metal certification, and packaging.

* Upon completion, the watches undergo meticulous testing to verify time accuracy, case strength, and wear resistance, Watches crafted from precious metals are forwarded to the National
Gold and Diamond Product Quality Supervision and Testing Center, China‘s singular national-level authority for gold quality supervision and inspection, recognised for its rigorous
standards and reliability in certifying the quality and authenticity of gold and diamond products, for the purpose of material certification and testing. Additionally, the center performs a
comprehensive assessment of the final product
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The value chain of China’s precious metal watch and partial precious metal watch industry includes the
following aspects(1/2)

Value chain of China’s precious metal watch and partial precious metal watch industry

©————— Upstream o— Midstream — ®
. Precious metal watch and partial precious metal Jewellery and
7T e metloptere —=2 T ek onds nd mamucirers
L Primary members of exchanges | | OEM/ODM - | Precious metal watch | Distributors - Watch refailers
———————————————— | - Fordesign and | | and partial precious | EEI[ETE
o Wa&:h comﬂft’sﬂf-‘nf SHOD“"-'FS -5 - processing of watches | = metal watch brands Consumers
| DEBtieils BUPpIIAG || orwatch's components. - Chinese brands. | SaltBnaratadic AATEIE
Straps suppliers l |- Mainly for Chinese - Foreign brands, I
L _ _ Other component suppliers _ _ | | | brands | . ) f AU Rl

Key analysis
. The upstream of China’s precious metal watch and partial precious metal watch industry includes precious metal suppliers and watch component suppliers. As an industry practice, precious metals are mainly supplied
by exchanges and their primary members, Taking gold as an example, purchasing gold and gold leasing are two main ways to obtain gold.

s In case of purchasing gold, the exchanges typically supply the majority of the gold in China. The Shanghai Gold Exchange is the largest gold exchange for gold frading, controlling a large portion of the gold resources.
Primary members of the Gold Exchange have the option to conduct fransactions either on-site or remolely, and sell the gold from exchanges to watch manufacturers directly. It is common for industry players to procure
gold through the two methods as they are complementary to each other, with the brokerage approach providing systematic access to the Shanghai Gold Exchange, while direct purchases allow for more adaptable
sourcing strategies. The choice between these approaches depends on factors like timing, market conditions, pricing, and specific procurement needs. Under the model where the Shanghai Gold Exchange serves as
the gold supplier, primary members only charge the manufacturers commission fee for purchasing precious metals, while lhe receipt of the gold s issued by the exchange to the manufacturers. In order to become a
primary member, a company is required to have a net asset of at least RMB50 million and be profitable for the last three consecutive fiscal years. These companies are lypically engaged in industries related to precious
metals or commodities trading. After approval by the board of directors, primary members are required to pay a membership fee of approximately RMB1 million. As of the end of 2023, the majority of primary members
of the Shanghai Gold Exchange consist of professional gold investment instilutions, financial institutions, and upstream enterprises in the gold industry chain such as mining companies, Therefore, it is considered an
industry norm for midstream enterprises, such as the Company, to seek gold supply from primary members. It is consistent with market practice in gold-related industries for market participants to have different
amounts between the gold used in production and the gold purchased for a given period of time, since (i) some of the gold purchased may not be used Immediately for production and may be stored as inventory for
future usage and (i) some of the gold used in production may be obtained from existing inventories previously purchased. Therefore, it is not appropriate to simply assume that the amount of gold purchased by an
entity for a given peried of time is equal to the amount of gold used in its production during the same period. Some corporations secure gold supplies through leasing arrangements facilitated by the Shanghai Gold
Exchange or its primary members. Among these members, only financial institutions holding bank deposits are authorized to lend gold to non-financial entities, typically those engaged in gold-related activities, such as
gold production or manufacturing with gold. Primary members participating in gold leasing are required to provide 24K gold and impose margin charges ranging from 6% to 9% of the contract value. Upon lease
expiration, borrowers are obligated lo return gold of equivalent quality and quantity, either through purchases from the Shanghai Gold Exchange or from their existing inventory. These leasing transactions generally
involve quantities of gold from several tens to hundreds of kilograms, with terms usually limited to 12 months, though contract renewal with the lending institution is an option. The Company's gold leasing arrangements
and praclices closely align with standard industry practices. Borrowers make lease payments at specified rates, which are comparalively lower than traditional loan rates. Lessees are only required to return the gold,
which means they do not face the risk of price fluctuations. Furthermore, this arrangement enhances the traceability of the gold and helps minimise potential issues related to quality and authenticity. As a result, gold
leasing has become a popular method for hedging and investing amang many gold-related enterprises, increasingly establishing itself as a standard practice in the industry. Consequently, the Company’s choice to use
gold leasing fo secure its gold supply is consistent with prevailing industry standards, as most enterprises obtain 15% to 30% of their annual gold requirements through leasing arrangements. Therefore, the Company’s
approach is in line with industry norms.

. Watch component suppliers provide essenlial componenls such as movements, straps, and dials. The movemenls are predominantly sourced from Japan or Switzerland, while straps, dials, and other raw materials are
sourced from a variety of specialised suppliers, It is common for manufacturers like the Company to engage external manufacturers to process goods.
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The value chain of China’s precious metal watch and partial precious metal watch industry includes the
following aspects(2/2)

Value chain of China’s precious metal watch and partial precious metal watch industry (Cont'd)

&————— Upstream - Midstream @ Downstream ®
— I i Precious metal watch and partial precious metal Jewellery and
= recious metal suppliers ——+ E- watch brands and manufacturers 0 accessoriesiretailers
| Precious metal exchanges | : . Distributors
| Primary members of exchanges | | OEM/ODM Precious metal watch | LA Watchiretailers
———————————————— - | - Fordesign and and partial precious | atailars
——- Watch component suppliers —— b processing of watches metal watch brands Consumers
| Movements suppliers | Shad - i : |
| or watch's components. | |- Chinese brands. Self-operated channels
| Straps suppliers — AT A I
I | = Mainly for Chinese - Foreign brands, '
L __ Other component suppliers | | | brands. | | | AT
——— Key analysis(Cont'd) e e '

+  The midstream of the precious metal watch and partial precious metal watch industry includes watch brands and watch manufacturers. Foreign watch brands, such as those from Switzerland, Japan,
and Germany, typically complete the manufacturing and assembly of their watches at their manufacturing origin before importing them into China for sale. This approach allows them to leverage
established expertise in their home countries and maintain their own quality standards. On the other hand, some Chinese precious metal watch and partial precious metal watch brands (who may not
have the technical know-how and expertise to carry out their own manufacturing of third-party watches) may choose to outsource production to ODM or OEM. By outsourcing manufacturing and
assembly, brands can concentrate on design, marketing, and other strategic areas, leveraging the production capabilities of their ODM or OEM partners, while some Chinese brands rely on in-house
manufacturing, handling production, processing, and assembly. This model provides greater control over the watch production process, quality, and brand consistency. In China's precious metal watch
and partial precious metal watch production, Shenzhen—known as the "Watch Capital of China"—offers a robust ecosystem with skilled labor and local suppliers, enabling efficient manufacturing and
streamlined logistics. Meanwhile, Putian boasts a skilled artisanal workforce and proximity to gold sources, supporting the production of high-quality, bespoke precious metal watches and partial
precious metal watches with an optimized supply chain. Additionally, favorable labor and overhead costs in Putian can enhance competitive pricing.

. In China, precious metal watch and partial precious metal watch brands typically reach end consumers through both distribution and direct sales channels, with distribution being the more prevalent
model. The utilisation of a core group of primary distributors is a very common business model and is consistent with the general market practice in various industries, such as the precious metal watch,
partial precious metal watch and jewellery and accessories industry in China. By leveraging distributors, brands can reduce the costs associated with building their own sales channels. In the
distribution model, distributors primarily target retailers specialising in precious metal jewellery and accessories, watch retailers, and luxury retailers. It is a common industry practice among global
watch brands not to mandate the final retail prices set by distributors or sub-distributors. Direct sales channels, including self-operated and franchised outlets, enable brands to enhance their brand
positioning, cultivate stronger consumer relationships, and obtain valuable feedback while collecting detailed data on consumer purchasing behaviours. Returns and exchanges of precious metal
watches and partial precious metal watches are rare and generally occur only in cases of preduct quality issues. In accordance with industry practices, returns and exchanges typically require approval
and assessment by the marketing center. Once approved, the returned or exchanged products undergo reinspection to identify the cause of the quality issue. Based on the findings, solutions such as
rework, repair, or scrapping are proposed, and the products are reprocessed and restocked after reinspection. For returns, accounts issue credit invoices based on the quantity and value of the returned
products to offset previously recognized revenue, In the case of exchanges, accounts issue invoices and recognize corresponding revenue based on reconciliation statements, including exchange value
differences and other order amounts. Therefore, the Company, like other leading industry players, adheres to established industry practices in handling such cases. It is common and reasonable
business market practice in the PRC for individually-owned businesses and small-sized enterprises to make and receive payments through third-party payors (which include, but are not limited to, their
shareholders, legal representatives in their ordinary course of business since it is common in the PRC for individually-owned businesses and small-sized enterprises to lack sufficient and adequate
financial functions and to not have set up corporate bank accounts for business purposes due to convenience, flexibility and cost-saving consideration, and the industry's reliance on trust-based
relationships. The Company's third-party payments, accounting for no more than 1% of its annual revenue, are not materially different from industry standards.
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The market size of precious metal watches in China, measured in GMYV, reached RMB26.46 billion

Market size of the precious metal watches, by the precious metal and their alloys used in the watch case body, in terms of GMV, China, 2019-2029E

CAGR 2019-2024 2024-2029E
B Precious metal watches-24K gold 18.79% 17.42%
RMB in bilion [T Precious metal watches-18K gold 4.45% 5.21%
[] Precious metal watches-14K gold 2.64% 0.78%
[] Others' 4.28% 2.72%
Total 4.54% 5.19%

o¢!{8y analysis,

1.40= =1.76=

2019 2020 2021 2022 2023 2024 2025E 2026E 2027E 2028E 2029E
Key analysis

The precious metal watch market size was RMB21.19 billion in 2019, and increased to RMB26.46 billion in 2024 in terms of GMV, indicating a CAGR of 4.54% from 2019 to 2024. The market size of
China's precious metal watches industry is expected to arrive at RMB34.08 billion in 2029, with a CAGR of 5.19% from 2024 te 2029. In 2024, China's precious metal watch-gold market achieved a
GMV of RMB24.74 billion, accounting for 93.48% of the total GMV of China's precious metal watch market. By 2029, the market size in terms of GMV of China’s precious metal watch-gold market is
expected fo reach RMB32.11 billion (representing a CAGR of 5.36% from 2024 to 2029),

The precious metal watches-24K gold market grew faster than the precious metal watches-18K gold and precious metal watches-14K gold markets. In 2019, precious metal watches-24K gold held a
market share of 0.89% in terms of GMV within the precious metal watches-gold industry. Its GMV amounted to RMBO.18 billion. By 2024, the market share had increased to 1.68% for GMV, with
GMV reaching RMBO0.42 billion. The rapid growth of the precious metal watches-24K gold market is largely atiributed to the enhanced consumer interest in high-purity gold products given the
increasing gold price and the higher investment value of the high-purity gold products in recent years, From 2024 to 2029, the market share of precious metal watches-24K gold when compared with
the precious metal watches-gold market as a whole is projected to further expand to 2.89% for GMV, with GMV expected to grow to RMBQ0.93 billion, reflecting a CAGR of 17.42% during the period.

As for precious metal waiches-18K gold and precious metal watches-14K gold markets, the precious metal watches-18K gold are more favoured by consumers, primarily driven by foreign brands
that have been established in the Chinese market for many years and have conducted extensive market education for this category. The appeal of precious metal watches-14K gold is relatively
weaker for consumers seeking high-purity gold for value retention and appreciation. As a result, the competitiveness of precious metal watches-14K gold has been gradually declining in comparison
to precious metal watches-18K gold. Accordingly, in China’s precious metal watches-18K gold and precious metal watches-14K gold market, precious metal watches-18K gold industry denominate
with the larger market share compared with precious metal watches-14K gold industry. In 2024, precious metal watches-18K gold industry accounted for over 97% in terms of the GMV of China's
precious metal watches-18K gold and precious metal watches-14K gold industry segment, while precious metal watches-14K gold industry accounted for less than 3%.

Note:1. Others include precious metal watch-platinum and precious metal walch-silver.
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The market size of precious metal watch in China, measured in sales volume, reached 1.54 million

Market size of the precious metal watches, by the precious metal and their alloys used in the watch case body,
in terms of sales volume, China, 2019-2029E

in million unit CAGR 2019-2024 2024-2029E
Bl Precious metal watches-24K gold 9.29% 7.68%
[ Precious metal watches-18K gold 0.91% 1.98%
[ Precious metal watches-14K gold -1.02% 1.24%
[ ] Others! 0.88% 2.99%
g . Total 1.20% 2.68%

0.58
0
2019 2024 2025E 2026E 2027E 2028E
Key analysis

* Interms of sales volume, the precious metal watches market size was 1.45 million unit in 2019, and increased to 1.54 million unit in 2024, indicating a CAGR of 1.20% from 2019
to 2024. In the next five years, sales volume of the precious metal watches in China is expected to reach 1.76 million units by 2029. Among all precious metal watches sold in
China in 2024, precious metal watches-18K gold represent the largest share, and precious metal watches-24K gold demonstrates highest growth rate, increasing from 0.08 million
units in 2024 to 0.12 million units in 2029 with a CAGR of 7.68% during the period.

* The total sales volume of domestic precious metal watch-gold brands grew from 0.07 million in 2019 to 0.11 million in 2024 (representing a CAGR of 9.11% from 2019 to 2024),
and is projected to reach 0.16 million by 2029 (representing a CAGR of 7.77% from 2024 to 2029).

Note:1. Others include precious metal watch-platinum and precious metal walch-silver. )
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The market share of domestic brand’s precious metal watches-24K gold in other-tier cities reached
- 54.75% in 2024.

Market size breakdown of the precious metal watches-gold industry, Market size breakdown of the domestic brand’s precious metal watches-24K
by city tiers, in terms of sales volume, China, 2024 gold industry, by city tiers, in terms of sales volume, China, 2024

First-tier cities

Other-tier cities
12.93%

51.50% First-tier cities 32.34'%"/'6i

Oifier-her ciles ' Second-tier cities

24.18%

Second-tier cities
Key analysis
* Inthe segment of precious metal watch-gold in China, the market share of domestic brands in terms of sales volume has risen steadily over recent years, from 8.14% in 2019 to 11.74% in 2024, and is expected to reach

15.08% by 2029. Domestic brands have differentiated themselves by innovating the precious metal watch-24K gold category and leveraging technological advancements. This has satisfied the demand among Chinese
consumers at affordable prices, and allowed domestic brands to pursue differentialed competition with foreign brands, most of which offer precious metal watches-18K gold.

* In 2024, the market share of first-tier cilies’ sales volume for precious metal walches-gold was approximately 51.50% in China’s precious metal watches-gold market, while second- and other-tier cities’ shares were
approximately 24.18% and 24.32%, respectively. Although first-tier cities constitute a higher proportion of China’s precious metal watch-gold sales volume, the interest shown for precious metal watches-24K gold are
more pronounced in third-tier and lower-tier cities. In China, precious metal watches-24K gold are mainly offered by domestic brands. In China's domestic brand's precious metal waltches-gold market in 2024, the market
share of first-tier, second-tier, and other-tier cities was 12.93%, 32.32%, and 54.75%, respectively, in terms of sales volume. These watches can effectively satisfy the demand for gold products among consumers in
these cities at a price level aligned with local purchasing power. The retail price range for mainstream precious metal watches-24K gold offered by domestic brands typically falls between RMB3,200 and RMB11,000 in
2024. This is more attainable for consumers in third-tier and lower-tier cities, where the per capita disposable income in 2024 was RMB31.02 thousand, less than half of that in first-tier cities at RMB65.77 thousand. In
contrast, foreign brands’ precious metal watches-gold, often priced in the tens or even hundreds of thousands of RMB, far exceed the typical spending capacily in these markets, making precious metal watches-24K
gold from domeslic brands a more suitable and compelling option. Moreover, foreign brands tend to concentrate their marketing and retail presence in first-tier cities, with limited physical store footprint in lower-tier
markels. This centralised store network and channel strategy in high-tier cities makes foreign brands’ watches less accessible in lower-tier markets. In contrast, domestic brands’ watches have established broader
distribution networks across all city tiers. These brands often partner with local jewellery retailers, improving product accessibility and visibility, resulting in the notable interest of domestic brand's precious metal watches-
24K gold in second- and lower-tier cilies.

* In China's parlial precious metal watches market, domestic brands are primarily active in the partial precious metal wateh-gold watches segment, which represented approximately 79% of the partial precious metal
watches market in 2024 in terms of sales volume. Within the partial precious metal watch-gold watches market, the market share of domestic brands in terms of sales volume has increased from 34.28% in 2019 to
51.40% in 2024, while the market share of foreign brands decreased to 48.60% in 2024. This was primarily driven by the domestic brands’ rising presence in the partial precious metal watch-24K gold segment, the
market share of which increased to 88.71% in 2024, while the market share of foreign brands in the partial precious metal watch-24K gold segment was 11.29%. Domestic brands have pursued a differentiated strategy
by actively developing partial precious metal watches-gold, a category that foreign brands have not Iraditionally prioritised and developed, to target domestic demand for such watches based on their better
understanding of local preferences and thereby enabling them fo capture a growing share of the market.
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The market size of partial precious metal watches in China, measured in GMV, reached RMB4.68 billion

Market size of the partial precious metal watches, by the precious metal and their alloys used in the watch case body,

in terms of GMV, China, 2019-2029E

in biflion

10 -

0.24= 0.06

CAGR 2019-2024 2024-2029E
[ Partial precious metal watches-24K gold 23.52% 20.22%
[ Partial precious metal watches-18K gold 8.94% 11.07%
[ Partial precious metal watches-14K gold 3.99% 0.90%
[_| Others 6.78% 4.34%
Total 11.75% 13.45% w80

4.45 4.68

0.31510:07 [ 3p50.07 |55 34540.07 53554007 [ 55540.07

— Key analysis

2020

2021 2024

2026E 2027E 2028E 2028E

* China’s partial precious metal watches market size was RMB2.69 b
2019 to 2024. The market size of China's partial precious metal watci

illion in 2018, and increased to RMB4.68 billion in 2024 in terms of GMV, indicating a CAGR of 11.75% from
hes industry is expected to increase to RMB8.80 billion in 2028, with a CAGR of 13.45% from 2024 to 2029.

Note:1. Others include partial precious metal wafch-platinum and partial precious metal watch-silver.
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The market size of partial precious metal watches in China, measured in sales volume, reached 0.84
million

Market size of the partial precious metal watches, by the precious metal and their alloys used in the watch case body, in terms of sales volume, China, 2019-2029E

S CAGR 2019-2024 2024-2029E
[ Partial precious metal watches-24K gold 16.78% 17.04%
[ Partial precious metal watches-18K gold 0.83% 10.57%
[] Partial precious metal watches-14K gold 4.69% 0.72%
[_] others 5.21% 5.70%
Total 7.59% 12.62%
2 -
- 1.04
0.82 0.84 L
0.61
g 047 1% 018 1292 [Tote [ [To20 |*%* [T0.21
2021 2022 2023 2024 2025E 2026E 2027E 2028E 2029E

* In terms of sales volume, China’s partial precious metal watches sales volume was 0.58 million in 201 9, and grew to 0.84 million in 2024, representing a CAGR of 7.59% from
2019 to 2024, The sales volume of China’s partial precious metal watches industry is expected to increase to RMB1.52 million in 2029, with a CAGR of 12.62% from 2024 to 2029.

Note:1. Others include precious metal watch-platinum and precious metal walch-silver.
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North-eastern China is the largest market for precious metal watches-24K in China in 2024, with a
“market size, in terms of GMV, of RMBO0.13 billion

Market size of the precious metal watches-24K industry, by region’, in terms of GMV, China, 2019-2029E

CAGR 2019-2024 2024-2029E
B [ North-eastern China 16.39% 12.10%
[ Northern China 19.55% 21.41%
[ North-western China 15.84% 14.87%
[] Southern China 21.26% 18.71%
[ Eastern China 21.45% 19.90%
[_]central China 22.13% 23.21%
[ | South-western China 28.15% 21.91%
Total 18.79% 17.42%

0.70 _
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2024 2025E 2026E 2027E 2028E 2029E

Key analysis

* In China’s regional consumption distribution of 24K gold watches, in terms of GMV, the overall consumption in northern China, including Northern, Northern-west, and North-eastern China, |
is higher than that of southern regions. Moreover, given the pronounced gold culture in northern regions in China, consumers there exhibit a higher propensity to purchase precious metal
watches-gold, particularly precious metal watches-24K gold. In 2024, north-eastern China, northern China and north-western China ranked first, second and fourth in terms of regional |
precious metal watches-24K gold consumption by GMV in China, with their combined market share approximately 65%, significantly contributing to China’s precious metal watches-24K |
gold market. In terms of GMV, the figure of these regions is expected to grow at a CAGR of over 10% from 2024 to 2029.

* The growth potential in Northern China, Eastern China, Southern China and Central China is more pronounced. These regions, with their stronger economic power and steadily rising
consumer spending, are expected to experience faster growth in the precious metal watches-24K market from 2024 to 2029.

———— —— — —— r—

Note: 1. See page 55 for regional classification
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North-eastern China is expected to be the region with the highest sales of precious metal watches-24K
in China in 2029, with a forecast sales volume of 41.97 thousand precious metal watches-24K in 2029

Market size of the precious metal watches-24K industry, by region, in terms of sales volume, China, 2019-2029E

Unit in thousand

CAGR 2019-2024 2024-2029E
- North-eastern China B8.53% B.74%
[T Northern China 10.19% 8.37%
[ North-western China 7.27% 6.62%
[| Southern China 10.65% 7.61%
[ | Eastern China 10.75% 9.11%
200 1 [ ] Central China 10.24% 9.98%
[ ] South-western China 12.67% 10.61%
Total 9.29% 7.68% 118.88
0l742) | 14.38
16.78 /13.90
':r 7.10
, 43.95
2024 2025E 2026E 2027E 2028E 2029E

Key analysis

* In the regional distribution of gold watch sales volume in China, the northern regions continue to outperform the southern regions. As of 2024, North-eastern China remains the
largest market for precious metal watches-24K in China. This regional distribution also applies to the precious metal watches-24K market in China. Due to the lower economic
development and consumer spending power in North-eastern China compared to Northern China, Eastern China, Southern China, and Central China, its market size from 2024 to
2029 is relatively low. The precious metal watches-24K market size in China, in terms of sales volume, experienced varied growth rates across different regions from 2019 to 2024,
North-eastern China continued to maintain its status as the largest precious metal watches-24K market in terms of sales volume, reaching a market size of 12.18 thousand in 2024,
with a CAGR of 7.53% from 2019 to 2024

* Additionally, Northern China is the second largest precious metal watches-24K market in China, and its market size, in terms of sales volume, is projected to reach 20.79 thousand
in 2029, with a CAGR of 8.37% from 2024 to 2029.
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As common raw materials for precious metal watchmaking, China’s spot prices of Au9999 gold rose
from RMB309.21 in 2019 to RMB557.16 in 2024

Spot prices of Au9999 gold, platinum and silver, Global, 2019-2024 Spot prices of Au9999 gold, platinum and silver?, China, 2019-2024
- R -2024
RMB e i CAGR 2019-2024 T — CAG 2019-20
== Spot price of Aug999 gold 9.86% == Spot price of Aug999 gold 12.50%
- Spot price of platinum 1.90% - Spot price of platinum 2.60%
Spot price of sliver 11.25% Spot price of sliver 13.10%
543.10 557.16
e 430.50 409.14 427.78 434.50 __— lon 388.81 373.94 390.10 SHo7
__——-'_'-.—-_ -
199.65 205.48 250.36 220.35 222.01 219.36 201.22=""" 204.50 235.53 217.33 227.81 228.75
! Ll 1 1 = I
3.?3 4.|‘(’6 5.78 5.00 5.08 6.36 3.?4 4‘:.75 5.20 4.74 5.85 7.29
2019 2020 2021 2022 2023 2024 2019 2020 2021 2022 2023 2024

Key analysis - il

* Precious metals constitute the primary cost for precious metal watches. The use of materials with high intrinsic value such as gold, platinum, and silver is central to the production of these watches,
significantly impacting their overall cost structure. In the case of the gold watch, the choice and quantity of gold used are crucial factors in determining the final price. Global and China's Au9999 gold
prices have surged from 2019 to 2024 due to global geopolitical tensions and economic instability. Trade conflicts, political unrest, and inflation have driven investors towards gold as a safe-haven
asset. From 2019 to 2024, the spot price of Au9999 gold in China rose from RMB309.21 per gram to RMB557.16 per gram, with a CAGR of 12.50% from 2019 to 2024. The precious metal
commission rate is also one of the costs. In 2024, the commission rate from precious metal exchanges for Au9999 gold was 0.03% of its spot price. The commission rate of purchasing gold from the
primary members of the Shanghai Gold Exchange varies, based on the agreement between buyers and the primary members. From 2019 to 2024, the global spot price of Au9999 gold rose from
RMB339.31 per gram to RMB543.10 per gram, with a CAGR of 9.86% from 2019 to 2024. Due to the depreciation of the RMB and other interest rate fluctuations, the spot price of AL9999 gold in
China experienced greater volatility compared to the global Aug999 gold spot price from 2018 to 2024.

* China's average settlement spot price of Au8999 gold in 2024 experienced a notable increase of 23.9% compared with 2023, while the sales volume of gold bars and coins in 2024 surged by 24.5%
compared with 2023, With high purity, gold bars and coins represent reliable value retention, while their smaller weights make them affordable and easier to trade. This combination of high purity and
smaller weight makes them both a practical and secure choice especially when gold prices rise.

+ Other precious metals, such as platinum, have shown more stable prices. Platinum's price increase from 2018 to 2024 has been relatively moderate, influenced by fluctuations in downstream
industrial demand. In 2018, the spot price of platinum was RMB201.22 per gram, and by 2024, it had risen to RMB228.75 per gram, reflecting a CAGR of 2.60% from 2019 to 2024, Silver prices are
significantly lower than those of gold and platinum. The spot price of silver was RMB3.94 per gram in 2018 and increased to RMB7.29 per gram by 2024. In 2024, the commission rate from precious
metal exchanges for platinum was 0.04% of its spot price. Silver is exempt from the commission rate.

* In the first half of 2025, China's gold products consumption reached 505.21 tonnes. Lightweight, aesthetically refined, and high value-added gold products continued o command strong market
preference, with robust and sustained demand for gold bars and coins.

T, '.]‘I:!:‘.‘Riﬁ] ol
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The cost of movement is also one of the major costs of China's precious metal watch and partial
precious metal watch industry

Average prices of basic mechanical movement in Average prices of quartz movement in Switzerland,
Switzerland, Japan and China, 2024 Japan and China, 2024

. o/ mm

& Tp

Approximately Approximately Approximately Approximately Approximately Approximately
RMB1,772 RMB1,324 RMB337 RMB649 RMB165 RMB84
Key analysis

* The movement represents a significant cost component for precious metal watch and partial precious metal watch brands. In the analysis of movement prices across different
countries, it is evident that Swiss movements are the most costly due to their superior quality and higher labor costs. Following closely are Japanese movements. China,
leveraging its manufacturing scale advantage and relatively lower labor costs, offers the most affordable movement prices. The movement prices were steady from 2019 to 2024.

The movement represents a significant cost component in watchmaking. Switzerland and Japan have historically held prominent positions in the global production of mechanical
movements. As of 2024, the average price of a Swiss basic mechanical movement in China was approximately RMB1,772 per unit, whereas the average price of a Japanese
basic mechanical movement in China in 2024 stood at around RMB1,324 per unit. The average price of domestically produced basic mechanical movements in China is notably
more economical, at approximately RMB337 per unit,

* Quartz movements commonly utilise standardised, cost-effective materials like plastic and alloys, employing highly automated production processes that effectively reduce
manufacturing expenses when compared to mechanical movements. Capitalizing on its industrialisation and cost-effective manufacturing capabilities relative to Switzerland and
Japan, China has demonstrated marked competitiveness in the production of quartz movements. Consequently, this has resulted in more accessible pricing within the market. As
of 2024, the average prices of quartz movements stand at RMB649 in Switzerland, RMB165 in Japan, and RMBB84 in China per unit.

* China's manufacturing advantage in electronic watch movements is primarily driven by its large-scale production capacity, advanced technology, and lower labor costs. As of 2024,
the average prices of electronic movements stand at RMB94 in Switzerland, RMB40 in Japan, and RMB32 in China per unit.
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The drivers of China’s precious metal watches-gold and partial precious metal watches-gold markets
are given as follows

Gold has maintained a distinguished role in Chinese culture for centuries, consistently symbolising wealth, prosperity, and status.
Its enduring value and stability have established gold as a vital instrument for wealth preservation and generational wealth
succession. The cultural significance of gold extends to its prominent use in weddings and other ceremonial occasions, where it
is frequently given or worn as a token of good fortune and enduring commitment. As the market presence and promotional
strategies of gold product brands continue to escalate, consumer’s disposable income per capita, acceptance and demand for
gold have notably increased, catalysing robust growth in the gold market and related sectors, including precious metal watches-
gold and partial precious metal watches-gold.

Consumetr’s
willingness to
purchase gold
increases gradually

@ The younger generation Precious metal watches-gold and partial precious metal watches-gold exhibit a strong visual presence, appealing to the

gradually become the
key consumer segment
for precious metal

watches-goldiand
partial precious metal
watches-gold

24K gold is
increasingly used
as a material in
precious metal
watches and partial
precious

metal watches

distinct aesthetic inclinations of younger consumers, who place increasing importance on products that possess multiple
qualities, particularly those that amalgamate visual allure, utility, and potential for return on investment. Precious metal
watches-gold and partial precious metal watches-gold, with their blend of opulent design and investment value, are
progressively becoming the preferred choice for this group. As the market continues to innovate and diversify watch designs,
offerings that better match the style and tastes of younger consumers are likely to further stimulate their purchasing desires,
ultimately contributing to the growth of the precious metal watch-gold and partial precious metal watch-gold markets in China.

With advancements in production technology, 24K gold is increasingly used in the precious metal watch-gold and partial
precious metal watch-gold categories in China, with the precious metal watches-24K gold market share in terms of GMV
increasing from 0.89% in 2019 to 1.68% in 2024 in the precious metal watches-gold market, and the partial precious metal
watches-24K gold market share in terms of GMV increasing from 18.47% on 2019 to 29.92% in 2024 in the partial precious
metal watches-gold market. Brands that possess cutting-edge technological capabilities, high-quality product standards,
comprehensive after-sales service systems, stable relationships with leading gold product retailers, and exceptional brand
reputations are typically more likely to stand out and become significant drivers of growth in the precious metal watch-gold and
partial precious metal watch-gold markets in China.
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The market trends of China's precious metal watches-gold and partial precious metal watches-gold
markets are given as follows

The precious metal watches-gold and'partial precious metal watches-gold are continuously'showing smart

features

As technology progresses and consumer interest in smart products intensifies, precious metal watches-gold and partial precious metal watches-golds
equipped with intelligent features have emerged as a new trend in the market. Smart precious metal watches-gold and partial precious metal watches-gold
now incorporate advanced sensors that track various health metrics, such as heart rate, sleep patterns, and physical activity, catering to the increasing
consumer focus on wellness and personal health. In addition, these watches are equipped with mobile payment capabilities, allowing users to make secure
transactions directly from their wrist, enhancing convenience and modernity.

Some precious metal watches-gold'and partial precious metal watches-gold seamlessly integrate traditional
culltural'elements with modern fashion aesthetics

The precious metal watch-gold and partial precious metal watch-gold markets has increasingly embraced the trend of incorporating Chinese traditional
cultural elements, highlighting the fusion of traditional culture with modern fashion. Brands infuse traditional Chinese elements such as cloud patterns
? engravings into their designs, endowing the watches with unique cultural significance. This approach enhances the distinctiveness and competitiveness of
precious metal watches-gold and partial precious metal watches-gold in China’s watch market.

Leading Chinese precious metal watch-gold and partial precious metal watch-gold'brands expand into
international markets, further enhancing brand strength

Leveraging increasingly sophisticated manufacturing technigues and innovative design styles, Chinese precious metal watch-gold and partial precious metal
A watch-gold brands have been gradually expanding their business into overseas markets, including the Middle East and Southeast Asia. These regions have
A indicated significant growth potential in the precious metal watch-gold and partial precious metal watch-gold markets. The market sizes of the Middle East and
_ A Southeast Asia’s precious metal watches-gold and partial precious metal watches-gold are expected to be RMB7.46 billion and RMB6.66 billion in terms of

GMV by 2028, respectively, indicating a CAGR of 9.41% and 8.64% from 2024 to 2029, respectively. As most countries in the Middle East and Southeast Asia
are key regions along the Belt and Road Initiative, they exhibit a strong recognition of Chinese brands, making it easier for Chinese precious metal watch-gold
and partial precious metal watch-gold brands to gain favour in these markets.
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The precious metal watches-gold and partial precious metal watches-gold markets in the Middle East
and Southeast Asia have great potential

Market size of the Middle East precious metal watches-gold and partial precious Market size of the Southeast Asia precious metal watches-gold and partial

metal watches-gold market, in terms of GMV, 2019-2029E precious metal watches-gold market, in terms of GMV, 2019-2029E
RMB in billion CAGR 2019-2024 2024-2029E RMBE in billion CAGR 2019-2024 2024-2029E
E precious metal watches-gold and 4.99% 9.41% [ precious metal watches-gold and 4.54% 8.64%

partial precious metal watches-gold market

10 10
7.46 5.66
4.76
3.73 353 4.40
0 /.__/ 0 H .*",'"
2019 2024 2029E 2019 2024 2029E

Key analysis

* The precious metal watches-gold and partial precious metal watches-gold markets in the Middle East and Southeast Asia have indicated significant growth potential. In the Middle
East, gold holds deep historical significance and is regarded as a symbol of wealth and social status, commonly used in weddings and major celebrations as gifts and decorations.
The rapid urbanization in the Middle East has driven demand for decorative precious metal products such as gold. The UAE, particularly Dubai, is rapidly emerging as an
international gold trading hub. In 2024, the Middle precious metal watches-gold and partial precious metal watches-gold market market was RMB4.76 billion in terms of GMV, and it
is expected to be RMB7.46 billion by 2029, with a CAGR of 9.41% from 2024 to 2029.

+ Southeast Asia, with its rapidly growing per capita consumption capacity and youthful demographic structure, has driven a significant rise in demand for more valuable products
such as gold. In Southeast Asia, gold serves not only as a traditional store of wealth but also plays a key role in religious settings, especially in Buddhist culture, where it
symbolizes purity and sanctity, often adorning temples and sacred artifacts. Meanwhile, China's growing exports to Southeast Asia, coupled with the region's economic growth, also
point to vast future market opportunities for precious metal watches-gold and partial precious metal watches-gold in Southeast Asia. The Southeast Asia precious metal watches-
gold and partial precious metal watches-gold market was RMB4.40 billion in 2024, and it is projected to be RMB6.66 billion by 2029. The CAGR of the Southeast Asia gold watch
market is expected to be 8.64% from 2024 to 2029, in terms of GMV.

Note:1. See page 56 for countries in Midelle East and Southeast Asia
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The market drivers of the Middle East and Southeast Asia precious metal watches-gold and partial
precious metal watches-gold markets are given as follows

Local consumers are
increasingly fond of gold
products

2
o
=

Local consumers’ purchasing
power is increasing

Chinese precious metal watch-
gold and partial precious metal
watch-goldibrands gradually
become an important driving
force for market growth

Gold'ls favored by consumers
asasafe-haven'asset

Consumer preference for gold products in the Middle East and Southeast Asia has been steadily increasing, driving significant growth in the precious metal
watch-gold and partial precious metal watch-gold markets. From 2019 to 2024, gold consumption in the Middle East rose from 231.16 tons to 267.42 tons. The
cultural significance and perceived value of gold have fueled strong demand in these markets, with a notable preference for high-purity gold products. This
growing acceptance has enhanced the appeal of precious metal watches-geld and partial precious metal watches-gold, particularly those made of 24K gold.
As consumer acceptance of gold products, especially high-purity gold, rises, their willingness to invest in precious metal watches-gold and partial precious
metal watches-gold has alse increased, further driving market growth in the region.

The increasing purchasing power of consumers in the Middle East and Southeast Asia is significantly driving the growth of the precious metal watch-gold and
partial precious metal watch-gold markets. Between 2019 to 2024, both regions have experienced substantial rises in GDP per capita. In the Middle East, GDP
per capita in key markets like Saudi Arabia, UAE and Qatar increased from USD23,465.81, USD47,388.15 and USD68,210.43 to USD29,553.96,
USD54,471.12 and USD90,236.30, respectively. Similarly, Southeast Asia saw notable gains, with Vietnam's GDP per capita rising from USD3,433.00 to
USD4,374.76 and Indonesia's growing from around USD3,933.15 to USD4,825.41. These increases in income levels and economic affluence are boosting
consumer spending power, thereby enhancing demand for luxury items such as precious metal watches-gold and partial precious metal watches-gold. As
economic conditions continue to improve, particularly within the luxury segment, the market for precious metal watches-gold and partial precious metal
watches-gold is expected to expand significantly.

The Middle East and Southeast Asia precious metal walch-gold and partial precious metal watch-gold markets are being significantly driven by several key
factors, with the Belt and Road Initiative playing a crucial role. As many countries in these regions lie along the Belt and Road route, there is a heightened
recognition and acceptance of Chinese brands. This has paved the way for Chinese precious metal watch-gold and partial precious metal watch-gold brands
to more easily capture consumer mindshare in these markets. Leading Chinese precious metal watch-gold and partial precious metal watch-gold brands are
poised to become major growth drivers in these regions, leveraging their superior product quality and innovative design to appeal to local tastes. The
increasing alignment of cultural and economic ties between China and these countries further strengthens the position of Chinese brands. This synergy,
combined with the grewing demand for high-purity gold products, positions Chinese precious metal watch-gold and partial precious metal watch-gold brands
as a dominant force in the local markets, driving substantial growth in the precious metal watch-gold and partial precious metal watch-gold markets across the
Middle East and Southeast Asia.

The expansion of the precious metal watch-gold and partial precious metal watch-gold markets in the Middle East and Southeast Asia can be ascribed to
gold's standing as a favored safe-haven asset, particularly in regions confronted with economic and geopolitical uncertainties. In the Middle East, nations
such as Saudi Arabia and the UAE witness substantial demand for gold commodities, including precious metal watches-gold and partial precious metal
watches-gold, as a hedge against currency devaluation and inflation stemming from oil price volatility and regional tensions. Similarly, in Southeast Asia,
countries like Indonesia and Thailand have encountered periods of currency devaluation and economic instability due to political changes, prompting
consumers to seek refuge in gold as a reliable store of value. The cultural significance of gold, coupled with its function as a bulwark against financial
instability, has resulted in a consistent upsurge in the desire for high-purity precious metal watches-gold and partial precious metal watches-gold in these
regions.

Source: China Insights Consultancy



CIC JZ’]IHSIE]

a Insghts Constl

(4) Competitive Landscape of the Precious Metal Watch
and Gold Watch Markets

: -
. = - s
e e <
-— e i —_— e
:’_ - A g, T AL - = y
= - = G - S i — o
il <l — s S



Overview of competitive landscape

Key analysis

* In 2024, there are approximately 1,500 enterprises in the Chinese watch industry. Within the precious metal watch-gold and partial precious metal watch-gold sectors, foreign
brands primarily produce precious metal watches-18K gold and partial precious metal watches-18Kgold, while precious metal watches-24K gold and partial precious metal
watches-24K gold are mainly manufactured by domestic brands. By 2024, the number of retail outlets, includingcounters, that are suitable for selling precious metal watches-24K
gold and partial precious metal watches-24K gold was over 60,000, which fall into three main categories:

* 1) Jewellery and accessories retail outlets: These constitute the largest proportion of outlets. They sell products from specialised precious metal watch-24K gold and partial
precious metal watch-24K gold brands, including the Company’s precious metal watches-24K gold and partial precious metal watches-24K gold, as well as their own sub-brand’s
precious metal watches-24K gold and partial precious metal watches-24K gold, which are typically produced by third-party manufacturers.

* (2) Specialised precious metal watch-24K gold and partial precious metal watch-24K gold retail stores: These are retail stores dedicated to precious metal watch-24K gold and
partial precious metal watch-24K gold brands, usually operating as franchise channels.

* (3) International luxury brand stores: These stores generally do not have their line of precious metal watches-24K gold and partial precious metal watches-24K gold, but may carry a
very limited selection of such watches from other brands.

Overview of leading precious metal watches-24K gold and partial precious metal watches-24K gold brands

Brand Description
A watch brand which was established in 2006 and headquartered in China, specialising in the design,
The Brand manufacturing and sales of precious metal watches -24K gold, partial precious metal watches -24K gold and
gold jewellery.
Established in 1984 in China, which mainly operates the mining, refining, processing and sale of precious
Brand A metal jewellery and is publicly listed on the Shanghai Stock Exchange. Its products include precious metal

watches-24K gold.

Founded in 1848 in China, which offers a wide range of precious metal accessories and is publicly

- listed on the Shanghai Stock Exchange. Its products include precious metal watches-24K gold.

A watch brand founded in 2020 in China, primarily engaged in the production and sale of precious
Brand C

metal watches-24K gold.
Brasn iy A watch brand founded in 2017 in China, primarily engaged in the production and sale of precious

metal watches-24K gold.
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In 2024, the Brand was the precious metal watch-24K gold brand and partial precious metal watch-24K
gold brand in terms of GMV

Ranking of precious metal watch-24K gold brands in terms of GMV, China, 2024 Ranking of partial precious metal watch-24K gold brands in terms of GMV, China, 2024
GMV; RME: million, GMV; RME million,

Ranking Brand 2024 Market share Ranking EBrand 2024 Market share
1 The Brand 112.80 27.08% 1 The Brand  378.90 - 28.96%
2 Brand A 22.84 5.48% 2 Brand B 120.92 8.24%
3 Brand B 19.65 4.72% 3 Brand A 83.13 6.35%
4 Brand C 17.58 4.22% 4 Brand C 36.63 2.80%
5 Brand D 14.65 3.52% 5 Brand D 33.70 2.58%
Key analysis

*  The precious metal watch-24K gold and partial precious metal watch-24K gold industries were highly concentrated in 2024. In the precious metal watch-24K gold market, the top five brands collectively hold a share of 45.02% in
lerms of GMV, and in the pariial precious metal watch-24K gold market, the top five brands collectively hold a share of 47.36% in terms of GMV. In 2024, our Brand was the largest brand in both China’s precious metal watch-
24K gold and parlial precious metal watch-24K gold industries in terms of GMV, and the figure was RMB112.80 million and RMR378.90 million, representing market share of 27.08% and 28.96%, respectively. The competing
manufacturers of similar precious metal walch-24K gold in China maintained an average range of average selling price of approximately RMB2,000 to RMB7,300 per unitin FY2024.

*  GMVs of the top five brands are calculated based on the total sales volume of products to end-consumers, regardless of whether the products were purchased directly from the brand or indirectly through distributors or other
sales channels, multiplied by the final retail prices paid by such consumers. Our Brand's GMV is higher than the revenue because GMV reflects the total sales volume to end consumers multiplied by the final retail prices paid by
them, while our Brand's revenue is calculated based on the total sales volume of products sold by the Company directly to its different types of customers (i.e. distributors, eonsumers, third party online store operators and relail
stores) through various sales channels multiplied by the selling prices paid by such cuslomers. GMV is a key mefric used to measure the total sales value generate through a marketplace over a specific time period. In the
context of the watch market, GMV refers to the total sales value of all watches sold, usually reported on an annual basis

*  As aleading participant in the precious metal watch-24K gold and partial precious metal watch-24K gold industries, the Brand is the first to develop a proprietary supramolecular hard gold technology, which lies at the core of
manufacturing precious metal watches-24K gold and partial precious metal watches-24K gold, thereby eslablishing the Brand as the first to achieve mass production of precious metal walches-24K gold and parlial precious
metal watches-24K gold.

+  The Brand was the first brand owner in China who (i) specialises in the design and manufacturing of precious metal walches-24K gold and partial precious metal walches-24K gold; and (i) has applied supramolecular gold
hardening technology to (he manufacturing of these watches. Remarkably, leveraging the Brand's advanced technological capabilities in hardening 24K gold, a landmark achievement was reached with launch of China’s first
precious metal walch-24K gold which is capable of being produced in large quantities in 2014. The Brand also achieved another breakthrough in 2023 by launching a new collection of smart partial precious metal watches-24K
gold incorporated with smart movements of Huawel, which is a leading global Chinese technology company recognised for its 5G technology.

* The Brand was also the first parlial precious metal watch brand to release the smart dual-wearable partial precious metal watch in China, which allows the user {o switch between traditional watch movement and smart
movement according his/her needs and preferences.,

+ Based on the Group having a comparable insurance premium-to-inventory balance value ratio as other companies which participate in the domestic brand precious metal watch-gold and partial precious metal watch-gold
industries in the PRC, the Group's insurance coverage to be customary for businesses of the size and type and in line with the industry practice.

« There are barriers to eslablishing a live-streaming e-commerce storefront for precious metal walches and partial precious metal watches on Douyin were significant. According to CIC, these challenges stemmed from (i) the
complex rules and management systems governing live-streaming sales on the platform, and (ii) the intense competition on Douyin which necessitated substantial investment in advertising and traffic purchasing.
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Entry barriers in the Chinese precious metal watch and partial precious metal watch industries(1/2)

Significant capital investment

+ Companies must secure a substantial supply of raw materials,

such as gold and other precious metals, as well as invest in
advanced manufacturing equipment to meet production
requirements. This upfront investment is crucial to ensure the
availability of high-quality materials and state-of-the-art
technology necessary for efficient production and product
excellence. Additionally, the establishment and enhancement
of brand equity, which entails comprehensive advertising,
marketing strategies, and market expansion initiatives,
demands significant financial commitment.

High-caliber talent team

In the precious metal watch and partial precious metal watch
industries, maintaining a high-quality talent team is a critical
entry barrier. Companies must establish a procurement team
skilled in dynamically adjusting the purchase volumes of
precious metals and other raw materials based on market
fluctuations. Additionally, the presence of exceptional watch
designers and engineering professionals is crucial. These
experts are responsible for creating innovative and
aesthetically appealing designs while ensuring the highest
standards of craftsmanship and technical precision. Moreover,
having professionals with extensive experience in both the
precious metals and horology sectors is vital for effective day-
to-day operations,

Precision manufacturing capabilities and scalable
production capacity

The manufacturing of precious metal watches and partial
precious metal watches, especially those made from gold,
demands exceptionally high levels of precision. To achieve
each timepiece adheres to stringent quality standards,
companies must have advanced manufacturing technologies
and implement rigorous quality control measures. This
involves utilizing cutting-edge machinery and sophisticated
production techniques to meet the exact specifications
required for high-caliber timepieces. Additionally, companies
must have scalable production capabilities, which ensure
efficient scaling of manufacturing operations to meet varying
levels of demand while maintaining consistent quality.

Diversified sales channels

To effectively expand market presence and engage with end
consumers, brands must employ a diversified approach to
their sales channels. This involves strategically positioning
their products through multiple distribution methods.
Engaging with a network of authorized distributors and
retailers allows brands to leverage established market
relationships and tap into existing customer bases. These
partners play a crucial role in reaching various geographic
regions and market segments. Implementing direct sales
strategies, such as direct-operated stores and franchised
stores, enables brands to have a direct connection with
consumers. This approach facilitates better control over
brand presentation, customer service, and pricing strategies.

8o
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Entry barriers in the Chinese precious metal watch and partial precious metal watch industries(2/2)

Brand loyalty

+ Established precious metal watch and partial

precious metal watch brands that have cultivated
strong customer loyalty create formidable
barriers to entry for new competitors. These
brands have secured a solid position in the
precious metal watch and partial precious metal
watch markets through a long-standing
reputation, consistent quality assurance, and the
establishment of an emotional connection with
consumers. This deep-rooted brand loyalty not
only facilitates sustained repurchase rates and
reduces customer acquisition costs for these
brands but also raises the entry barriers for
newcomers, thereby making it increasingly
challenging for them to attract and retain
customers.

Stable partnerships with suppliers

The long-term cooperative relationship
established between precious metal watch
and partial precious metal watch
manufacturers and reliable raw material
suppliers often constitutes a significant
market entry barrier for new entrants. This
collaborative relationship is not only based
on mutual ftrust and common interests
between the two parties, for example,
mature precious metal watch and partial
precious metal watch manufacturers may
sigh long-term supply contracts with
suppliers, or even engage in equity
cooperation, thereby enhancing their control
over the supply of raw materials.

e —— 1300 34 3
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Intellectual property infringement

+ The precious metal watch and partial precious

metal watch industries is heavily dependent on
advanced technologies and patented
innovations, which  establishes significant
barriers to entry for new market entrants. New
companies entering the market with precious
metal watch and partial precious metal watch
products must comply with laws governing
intellectual property rights. If their products
infringe upon the rights of established brands—
such as trademark, patent, copyright, or trade
secret rights—they may face legal claims from
the rights holders. In such cases, new entrants
may be required to compensate rights holders
for direct economic losses and cover
reasonable expenses incurred to stop the
infringement, resulting in additional financial
liabilities.



\ + To maintain a leading position in the precious metal watch and partial precious metal watch industries, companies must continuously

invest in the research and development of innovative products and manufacturing processes. Advanced technology plays a crucial role in
Cutting-edge achieving high levels of precision and craftsmanship. By utilizing state-of-the-art machinery, adopting the latest techniques, and
technology integrating cutting-edge materials, companies can ensure that their manufacturing processes meet the highest standards. This
commitment to technological advancement not only enhances product quality but also allows companies to stay ahead of competitors
and respond effectively to evolving market demands.

N

» Ensuring superior product quality is fundamental for success in the precious metal watch and gold watch market. Companies must
adhere to stringent industry standards for every component and production process. This involves rigorous quality control measures at

<> Prfﬁ";LucT each stage of manufacturing, from sourcing raw materials to final assembly. By implementing comprehensive quality assurance protocols
w ]Zluality and employing skilled craftsmen, companies can guarantee that their products meet or exceed industry benchmarks. High product quality

not only enhances the brand's reputation but also builds consumer trust and loyalty, making it a crucial factor for competitive
differentiation.

'3 R

-« A well-established after-sales service system is essential for maintaining customer satisfaction and loyalty. Brands should implement

. Comprehensive clear service standards and set up dedicated service centers to handle customer inquiries and issues efficiently. This includes offering
after-sales repair and maintenance services, providing warranties, and ensuring timely support. An effective after-sales service system helps resolve
service system consumer problems swiftly, improves the overall customer experience, and strengthens brand trust. By addressing customer concerns

and providing exceptional service, companies can encourage repeat purchases and foster long-term relationships with their clientele.
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g Key success factors of the precious metal watch and partial precious metal watch markets in China (2/2)

Stable

i partnerships
with leading

retailers

k.

* Building and maintaining stable relationships with top watch retailers is critical for ensuring product sales stability. Leading jewellery
retailers often have extensive store networks and high customer traffic, which can significantly impact product visibility and sales
performance. Establishing strong, long-term partnerships with these prominent players enables companies to leverage their

established market presence and distribution capabilities. This collaboration ensures consistent product availability, enhances market
reach, and provides a reliable channel for driving sales.

. Outstanding
brand

reputation

b

+ In the Chinese precious metal watch and partial precious metal watch industries, brand reputation is a critical determinant of market
success. An exceptional brand reputation enhances market recognition, making it easier for consumers to trust and choose the brand,
thereby driving increased sales and market share. Moreover, a well-established brand influence allows for significant pricing power, as
consumers are willing to pay a premium for the perceived quality and prestige associated with the brand. By cultivating a strong brand
presence, customer loyalty is reinforced, turning consumers into long-term advocates who support the brand's broader product lines.

Additionally, a powerful brand identity fosters cultural resonance, embedding the brand within consumers' persenal and cultural
expression.
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Jewellery and accessories are decorative products worn for personal adornment, which can be
categorised by decorative part, by main production materials and by with or without smart features

Definition of the jewellery and accessories

= Jewellery and accessories are decorative products worn for personal adornment, comprising necklaces, rings, bracelets, earrings, brooches and others, and exclude watches.
These pieces are intended to embellish various body parts, such as the head, neck, chest, hands, and feet. Beyond their ornamental purpose, these objects frequently
encapsulate distinctive symbolic connotations derived from their constituent materials. The category of smart jewellery and accessories has also begun to emerge, integrating
advanced technology with fraditional adornments. These innovative pieces combine the elegance of fine jewellery and accessories with smart functionalities, such as health
maonitoring, fitness tracking, and connectivity features.

By main production materials ; $ i

By decorative part By with or without smart features "

Headwear
Worn on the head, often used to enhance
hairstyles or accentuate the overall look.

1

Precious metal jewellery and accessories [

Neckwear
Designed to enhance the beauty of the neck
while adding layers to the overall outfit.

Made of precious metals and their alloys, including plain precious metal
jewellery and accessories, those made solely of precious metals and their
alloys, as well as precious metal inlaid jewellery and accessories,
jewellery and accessories set with gemstones, jade, etc,

Chestwear
Used to signify status or enhance the
appearance of clothing.

Gemstones jewellery and accessories I

Jewellery and accessories made from jade, gemstones, including natural
gemstones and synthetic gemstones,

Handwear
Worn on hands or fingers, including bracelets,
bangles, rings, and hand chains.

Smart jewellery and
accessories

Jewellery and accessories
with operating system and
application software.

[

Diamonds jewellery and accessories [

Jewellery and accessories made from diamond, including natural diamond
and synthetic diamond.

Footwear
Used to embellish the ankles or toes and
express the wearer's individuality and style.

Other jewellery and accessories |

Jewellery and accessories made from other materials, including stainless
steel and plastic.

Non-smart jewellery
and accessories
Jewellery and
accessories that serve
solely a decorative
function.

@ KR 8

Chiigha Corsaarcy

Source: China Insights Consultancy



Smart jewellery and accessories are mainly rings and bracelets, providing health detection for wearer. In
_the future, smart precious metal jewellery and accessories are expected to have huge market potential

Categorisation of smart jewellery and accessories:

+ By 2024, smartjewellery and accessories predominantly focus on adornments for the wrist and fingers,

H. & 2 i
® o
© o
°9°
Category / Ring Bracelet  Necklace
.44,, Q Q |oE=

Heartrate Blood Blood Sleep

. check pressure oxygen monitoring

Function

check test

& B

Silver Platinum -+

+.+
Material Gold

such as bracelets and rings. Smart jewellery and accessories for decorating other parts of the body are
also appearing in the market. These items are strategically positioned in areas of the body that are
easily accessible and visible to the wearer, allowing for convenient observation and operation of the
smart functions.

The primary functions of smart jewellery and accessories

The primary functions of smart jewellery and accessories center on health monitoring, including sleep
tracking, blood oxygen saturation measurement, and heart rate monitoring. These functions are facilitated
by the close contact that smart jewellery and accessories maintains with the skin. In comparison to other
smart devices, smart jewellery and accessories can consistently adhere to the skin, enabling embedded
sensors to capture more accurate physiological data, thereby providing users with valuable health feedback.
As public awareness of health continues to grow, the application of smart jewellery and accessories in the
field of health monitoring is expected to expand significantly, leading to corresponding growth in market
demand.

Market potential of smart jewellery and accessories

Some smart jewellery and accessories, such as smart rings, already reached a market size of
approximately RMB2 billion in 2024. Smart bracelets, necklaces, and other items have also experienced
significant market growth in recent years,

In the coming years, it is anticipated that smart jewellery and accessories crafted from precious metals,
such as gold and platinum, will demonstrate greater market potential than those fashioned from other
materials, such as gemstones and jade. This expectation is based on the distinctive properties and added
value of precious metals. Gold and platinum not only exhibit excellent conductivity and corrosion resistance,
rendering them suitable for integrating intricate smart technologies, but also offer aesthetic qualities highly
esteemed by consumers. As consumers increasingly prioritize functionality alongside luxury when making
jewellery and accessories purchases, the market outlook for smart precious metal jewellery and
accessories appears particularly promising. By 2029, China’s smart precious metal jewellery and
accessories market is projected to reach RMBO0.48 billion in terms of GMV.
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As the largest subcategory in jewellery and accessories market, China’s precious metal jewellery and
accessories market size was RMB506.22 billion in 2024, in terms of GMV

Market size of the precious metal jewellery and accessories industry, in terms of GMV, China, 2019-2029E

RMB in billion CAGR 2019-2024 2024-2029E

B Precious metal jewellery and accessories 8.54% 8.10%

1,000 ~

639.64 680.67

521.87 509.43

506.22

504.73

500 - 415.84 42477

335.98 341.61

2019 2020 2021 2022 2023 2024 2025E 2026E 2027E 2028E 2029E

Key analysis

* Precious metal jewellery and accessories occupy a large market share within the jewellery and accessories industry in China. Precious metals such as gold, silver, and platinum
have strong value-preserving properties, making them highly sought after for their investment appeal. Additionally, the high malleability of precious metals allows designers to
create intricate innovations in craftsmanship, producing a diverse range of accessories to meet the needs of various consumers.

+ From 2019 to 2024, China’s precious metal jewellery and accessories market size was RMB335.98 billion and RMB506.22 billion, with a CAGR of 8.54% from 2019 to 2024, in
terms of GMV and it is expected to reach RMB680.67 billion in 2029 with a CAGR of 6.10% from 2024 to 2029. In 2024, the smart precious metal jewellery and accessories market
in China remains at a nascent stage, with product offerings primarily focused on categories such as rings. As product diversification expands and market awareness continues to
grow, the market is projected to increase from a GMV of approximately RMB0.02 billion in 2024, to a GMV of approximately RMBO0.50 billion by 2029, reflecting a CAGR of 91.2%
over the period from 2024 to 2029,

* In the gold jewellery and accessories industry, maintaining a high level of semi-finished gold inventory is a common industry practice. This inventory supports quick production and
customization, mitigates the impact of gold price fluctuations, and helps reduce procurement costs. Additionally, gold semi-finished products can be swiftly monetized through
recycling or direct sales, providing businesses with flexible cash flow management. This practice is particularly prevalent among gold jewellery and accessories enterprises.

— A s A 46
cic MiREiE L : R
~U T Chaimgba Comsduecy Source: Gems & Jewellery Trade Association of China, China Insights Consultancy



As the technology and functions of smart jewellery and accessories develop, its market size, in terms of
GMV, is expected to reach RMB1.77 billion by 2029

Market size of the smart jewellery and accessories industry, in terms of GMV, China, 2019-2029E

RMB in billion CAGR 2019-2024 2024-2029E

I Smart jewellery and accessories 11.69% 22.89%

1.77

2018 2020 2021 2022 2023 2024 2025E 2026E 2027E 2028E 2029E

Key analysis

* At present, the main function of smart jewellery and accessories in China is centered on health monitoring. Its market size has been slightly affected by strict lockdowns in 2020 and
2022 due to the COVID-19 pandemic, resulting in a decline. In 2021, the effects of the COVID-19 pandemic temporarily subsided and came under control in China, leading to an
overall economic rebound. Additionally, several leading smart jewellery and accessories brands launched new products in 2021, contributing to the growth of China's smart
jewellery and accessories market size that year. As the functions of smart jewellery and accessories continue to diversify and the technology matures, rising health awareness and
the growing demand for daily health monitoring are expected to drive significant growth in the market, measured by GMV. In the future, smart jewellery and accessories are also
expected to offer a wider range of features beyond health monitoring, such as social interaction and location tracking, to better meet consumers' diverse needs. These expanded
capabilities are anticipated to further fuel market growth.

+ From 2019 to 2024, China’s smart jewellery and accessories market size grew from RMBO0.36 billion to RMB0.63 billion, in terms of GMV. In the next five years, with a projected
CAGR of 22.89% from 2024 to 2029, the market size is expected to be RMB1.77 billion, in terms of GMV.
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In 2024, the jewellery and accessories market sizes in the Middle East and Southeast Asia were
RMB54.77 and RMB106.52 billion respectively, and are projected to grow rapidly in the future

Market size of the Middle East jewellery and accessories market, Market size of the Southeast Asia jewellery and accessories market,
in terms of GMV, 2019-2029E in terms of GMV, 2019-2029E
RMB in billion CAGR 2019-2024 2024-2029E RMB in billion CAGR 2019-2024 2024-2029E
B Jewellery and accessories 9.05% 9.59% [ ] Jewellery and accessories  7.88% 8.22%
150 - 200 -
1568.11
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100
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100
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Key analysis

+ The jewellery and accessories markets in the Middle East and Southeast Asia are also showing strong growth momentum, with consumers exhibiting a clear preference for 24K
gold and exquisite designs. The cultural traditions in these regions, along with the demand for precious metal products, are driving the continued expansion of the jewellery and
accessories industry. In the Middle East and Southeast Asia, precious metal jewellery and accessories, especially gold, are traditionally considered a symbol of wealth and status
due to its significance in Buddhist and Islamic cultures and often used in weddings and major religious festivals. The market size of the jewellery and accessories market in Middle
East and Southeast Asia are expected to be RMB86.57 and RMB158.11 billion in terms of GMV by 2029, indicating a CAGR of 9.58% and 8.22% from 2024 to 2029, respectively.
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H Competitive advantages of the Company include the following aspects (1/2)

Competitive advantages of the Company

o » As a leading designer and manufacturer of precious metal watches and gold jewellery the Company’s
production base in Shenzhen, the “Watch Capital of China”, which has a well-developed watch

Exquisite craftsmanship and manufacturing ecosystem, allows it to establish exquisite craftsmanship and a strong market reputation for

Jm@\ acute sensitivity to market meticulously crafted, innovative products that are keenly attuned to the evolving preferences of the market.
trends From the intricate filigree work adorning the watch cases to the precision engineering of the movements,

each stage is undertaken with the utmost care and attention to detail by our team of craftsmen, embracing
the growing demand for personalized, high-value products, our company consistently pushes the
boundaries of design and craftsmanship.

» The company has developed an innovative high-hardness gold alloy formula and advanced smelting
N technology to produce gold watch cases with a Vickers hardness number exceeding 90, maintaining gold
Robus-t R ca[_:uabllltle_s and purity at over Au999. This breakthrough has resolved issues of poor wear resistance and deformation in
commitment to innovation o ; o B ;
traditional 24K gold watch components, setting a new standard for durability and precision in premium
watchmaking.

0 « The Company has built strong relationships with authorised distributors through continuous support and our
marketing activities, such as (i) providing online support about the formulation of marketing plans
h Extensive, diversified and customised to the relevant POS operated by the authorised distributors, the setting up and renovation of
stable distribution network new POS and training of their front-line sales staff, (ii) sending our sales representatives to their POS from
time to time to provide on-site support and advice, and (iii) providing after-sales services to their end

consumers.
o « The watch and jewellery business of the company demonstrates significant synergies across various
operational domains, encompassing the procurement of raw materials, expansion of sales channels, and
the establishment and perpetuation of customer relationships. These synergies actively contribute to
heightened efficiency and operational cohesion, thereby conferring a competitive advantage within the

market.

(m] Outstanding Synergistic
5 6 Capabilities in the Watch and
- Jewellery Business
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Competitive advantages of the Company include the following aspects (2/2)

Competitive advantages of the Company

(5
(6]

%

Long-term collaborative and
mutually beneficial relationship
with ODM customers including
renowned jewellery brands and
wholesalers

Established highly skilled
team and production control
system to ensure high product
and services quality

Vertically integrated business
model driving operational
efficiencies and
responsiveness

Experienced management team
with in-depth industry
knowledge and strong
execution capabilities

The Company has built long-term business relationships with many of ODM customers. These established partnerships grant the
reliable, consistent sources of demand for our products. The trust and familiarity built up over time enables smooth, efficient order
fulfillment and facilitates production planning. This stability in sales channels and order volumes allows the Company to optimise our
manufacturing operations, workforce, and inventory management to maximise productivity and cost-effectiveness,

The Company's robust production control system allows it to closely monitor all critical stages of manufacturing processes. This gives the
Company greater command over efficiency, quality, costs, and the flexibility needed to adapt to changing market trends and customer
requirements. With the comprehensive production facilities, The Company has also been able lo internalise and control a substantial part of the
manufacturing process, including product development, testing of raw materials, secondary processing, assembling and product conformity testing.
Furthermore, the company has Putian's pool of highly skilled artisanal craftsmen with specialised experlise intricate gold jewellery making
processes enabling the high product and services quality. the testing methadology and arrangements adopted between the Testing Center and the
Company is consistent with general industry practice in gold-related industriescin the PRC in order to (i) reduce the risks associated with
transporting high-value gold-containing work in progress and finished goods for testing purposes, (i} shorten the certification process which
involved inspection and measurement of the gold-containing work in progress, and (iii) enhance product delivery efficiency and production turnover

efficiency. Also, the methodologies adopted for calculaling the Company's planned production capacity is in line with industry practice,

The Company's deep integration across the value chain also allows it to maintain tight control over production capacity, the quality of
the watches and other jewellery products, and inventory levels. This, in turn, enables us to respond quickly to the evolving tastes and
preferences of its end consumers, ensuring that product offerings remain aligned with market trends. Furthermore, the operational
efficiencies generated by the vertically integrated model often translate into more competitive pricing for products. The Company’s (i)
gold procurement policy, (i) inventory management policy and (iii) practice of hardening some of its gold from raw material in
advance of the placement of purchase orders by customers to better manage its resource are in line with industry practices. Also,
from a supply chain perspective, maintaining a hardened gold inventory creates a buffer against potential raw material disruptions,
and the Company's approach aligns with industry practices.

The Company's senior management team comprises executives with extensive and diversified industry experience and strong
execution capabilities. The Company's management team is committed to building a corporate culture dedicated to the pursuit of
excellence and long-term commitment. The Company's corporate culture, coupled with our employee training, career development
and incentive programmes, has contributed greatly to motivating and retaining our talented employees to drive our business growth.
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Appendix 1

Table of China's Provinces, Municipalities, and Autonomous Regions (excluding Hong Kong, Macau, and Taiwan)

Liaoning (i %) 17 Guangdong (f £ 4)
North-eastern China Heilongjiang (B4 4) Southern China Guangxi (f @ik A6 E)
dilin (E444) Hainan (i)

Beijing (A7)

Tianjing (X&)
Northern China Hebei (#A4L4)
Shanxi (b 4)

Inner Mongoria (M &4 B4 E)

Shanghai (E# )

Zhejiang (iriz4)

Jiangsu (Grag#)

Shandong (bt 4)
Eastern China T
Fujian (@& 4)

3]
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M
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Hubei (#14t4)
Central China Hennan (T 4)
Hunan (#d )
Shaanxi (B 4 )
Gansu (##4)
North-western China Xinjiang (#iii & ALE)
Ningxia (FH =@k L E)
Qinghai (F#4 )
Sichuan (= )1 4)
Chongding (& &)
South-western China Yunnan (£ %)

Guizhou (## %)
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List of countries in the Middle East and Southeast Asia
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Bahrain (&4%)
Cyprus (#5307
Egypt (4% 4)

Iran (4731)

Iraq (4741 %)

Israel (L&.7))
Jordan (452)

Kuwait (4482

Middle East Lebanon (3¢ E40)
Oman (F7 %)

Palestine (& #)f2)
Qatar (F2:4)

Saudi Arabia (4% FT4544)
Syria (4] 3 )
Turkey (£ F )
United Arab Emirates (FT# %)

Yemen (4Lf7)

Southeast Asia

Brunei (X3)
Cambodia (f4h3)
East Timor ( du4 i)

Indonesia (¥p i 2. 35)

Laos (#18)

Malaysia (5 %)
Myanmar (4@ )
Philippines (JE#4E)
Singapore (i)
Thailand (% F)
Vietnam ()
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| Thank you!

Schedule 1

Shenzhen Hipine Precision Technology Co., Ltd.
(D0 08 & AR BAT LD A TR 8))

3701A, Shuibei International Jewellery Centre, 2901
No. 99 Beili North Road, Cuijin Community

Cuizhu Street

Luohu District

Shenzhen, Guangdong Province

People's Republic of China

Ping An of China Capital (Hong Kong) Company Limited
Units 3601, 07 & 11-13

36/F, The Center

99 Queen'’s Road Central

Hong Kong

Ping An Securities (Hong Kong) Company Limited
Units 3601, 07 & 11-13

36/F, The Center

99 Queen's Road Central

Hong Kong

(for and on behalf of the Hong Kong Underwriters)




