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Financial Highlights
MBHE

Six months ended 30 June

BECH30H IEANMA

2025 2024

2025 4 2024 4F
RMB’000 RMB’000

A R ¥ T L AR BT T
(unaudited) (unaudited)

(R &% &) (R 88 % 1)

Revenue Ik 5 640,165 720,643
Gross profit T F 381,867 419,946
(Loss)/profit before income tax I Ay 45 B AT (ks 48) s A (134,713) 68,897
Income tax expenses JiT 45 B BH 52 (7,087) (16,303)
(Loss)/profit for the period O $8) 8 A (141,800) 52,594
(Loss)/profit for the period T % #& WEAG B A

attributable to: O 1) /8 #) -
Owners of the Company EN/NEIE: EEN (141,978) 52,414
Non-controlling interests I 4 I HE i 178 180

(141,800) 52,594

(Loss)/earnings per share 58O 8) &8
— Basic (RMB cents) —RA(NRWD) (6.84) 2.52
— Diluted (RMB cents) — (A R ) (6.84) 2.52
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Management Discussion and Analysis
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BUSINESS REVIEW

Looking back at the first half of 2025, the global situation remains
complex and volatile. Geopolitical conflicts have intensified, trade
protectionism is on the rise, and the momentum of global economic
recovery is being hindered. The World Bank lowered its forecast for
global economic growth in 2025 from 2.7% in January this year to
2.3%, mainly because US President Trump has imposed extensive tariff
measures. These actions not only exacerbated international tensions but
also dragged down the development of economic prospects, triggering

trade tensions and causing policy uncertainty.

The World Bank predicts that China’s economic prospects will slow
down to 4.5% in 2025 and further to 4.0% in 2026. This reflects the
impact of global trade restrictions and uncertainties on China’s exports,
manufacturing investments and employment. Despite the challenges,
China has strengthened macroeconomic regulation and taken steps to
restore market confidence in response to the current situation. China is
still expected to respond to the economic slowdown and support steady
economic growth through proactive fiscal policies and targeted structural

reforms.

The National Bureau of Statistics announced that China’s GDP in the
first half of 2025 reached RMB66,053.6 billion, representing a year-on-
year increase of 5.3%, and pointed out that the national economy has
withstood the pressure and overcome difficulties. The overall economic
operation has been stable and improving. Production and demand have
been growing steadily, employment situation has been generally stable,
residents’ incomes continue to increase, emerging economic momentum
has been building and becoming more robust, high-quality development
has made new progress, and the overall social situation remains stable.
In general, the Chinese economy has recovered in adversity, showing
an overall stable trend, with continuous structural optimization and

improved quality.
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Management Discussion and Analysis
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China’s consumer market has demonstrated a strong recovery trend.
According to the National Bureau of Statistics, the total retail sales of
consumer goods increased from RMB39.1 trillion in 2020 to RMB48.3
trillion in 2024, with an average annual growth of 5.5%. Sales are
expected to surpass RMBS50 trillion this year, while the online retail sales
have ranked first in the world for 12 consecutive years. In addition, in
June 2025, the total retail sales of consumer goods were RMB422.87
billion, representing a year-on-year increase of 4.8%. From January to
June 2025, the total retail sales of consumer goods were RMB2,454.58
billion, representing a year-on-year increase of 5.0%. This series of data
not only provides strong support for the recovery of China’s economy,
but also reveals that the market sales growth rate has rebounded and the
sales situation of consumption upgrade products is good.

With the implementation of supportive policies and the introduction of
more stimulus measures, China’s consumption market is expected to
rebound as the business environment improves. We believe that with the
continued support of the central government, the fundamentals of China’s
long-term economic growth remained unchanged, and China’s consumer
market and economic performance will gradually recover. It is expected
that the national policies will bolster market confidence and stimulate
the economy to achieve more significant growth in the third and fourth
quarters of 2025.

In order to alleviate the economic challenges in the first half of 2025
and improve the difficult business environment, C.banner International
Holdings Limited (the “Company” or “C.banner”, together with its
subsidiaries, the “Group”) remains steadfast in executing its strategic
transformation, concentrating on core business enhancement and
omnichannel experience optimization, as well as our ongoing operational
refinement. In the face of the current global economic slowdown, the
Company is fully prepared to confront the challenges. In the future, the
Group will continue to focus on footwear as its core business, steadily
enhancing its market competitiveness, and simultaneously optimizing its
operation and management systems. Through the efficient implementation
of the strategic measures, we will fully unlock the brand value, strengthen
competitive advantages, ensure the sustainable expansion of our business,
and seize opportunities in emerging markets in a timely manner. With its
deep industry accumulation, the Company always adheres to the basic
principle of prudent operation when laying out its long-term growth path.
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Management Discussion and Analysis
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Operational Performance

In recent years, we have always implemented a strategic policy centered
on optimization, focusing on improving channel efficiency, building an
omni-channel retail ecosystem, improving the business operation system,
and creating a more accurate online marketing channel. In the first half
of this year, the Group adjusted its strategic direction in a timely manner,
optimizing its store network and upgrading its inventory control to

achieve stable operations while ensuring a stable market position.

For the six months ended 30 June 2025, the Group’s total revenue
amounted to RMB640.2 million, decreased by 11.2% as compared to the
same period of last year. (2024: RMB720.6 million). Loss for the period
amounted to RMB141.8 million, as compared with a profit attributable to
Shareholders of RMB52.4 million for the six months ended 30 June 2024.
Such net loss is mainly attributable to the provision for impairment loss
in respect of the trade debts owed by Mayflower (Nanjing) Enterprises
Limited (“Nanjing Mayflower”); and the decrease in revenue from the
Group’s fashion footwear business due to the impact of tariffs and weak

domestic consumer demand.

In the first half of the year, the Company’s total number of retail outlets
slightly decreased. As at the end of June 2025, the Company’s total
number of retail outlets was 968, representing a net decrease of 47 outlets
since the beginning of the year. Among them, the number of proprietary
shoe retail outlets was 790, representing a net decrease of 44 outlets since
the beginning of the year, while the number of third-party retail outlets
was 178, representing a net decrease of 3 outlets since the beginning of

the year.

The following table shows the Group’s geographic distribution of shoes

BEXRH

AT A IR A B R AL B D I
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640.2 F 5 JC  (20244F + N R #7206 H &
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2202446 A 30 H 1k 75 1 A R 3 EAS
Fl 2y N R 52,40 85 0T 5% 1% 5 18 £ 5
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outlets:
C.banner EBLAN MIO Natursun
THE it xR it i
Proprietary ~ Third-party  Proprietary  Third-party  Proprietary  Third-party  Proprietary  Third-party
Distribution Regions outlets outlets outlets outlets outlets outlets outlets outlets Total
A& BEJi H# i) R B2 A& BT
B E E3 0 £ E3 2] E3 ) ZHEE E3 2] E3 0 E3 2 it
Northeast region R & 74 13 16 - 11 12 1 - 127
Northern China ALy [ 87 69 13 - 12 26 5 - 212
Eastern China S @ 159 27 33 - 53 3 31 1 307
Shanghai area I3 63 - - - 9 - 9 - 81
Southern China b 85 6 - - 10 - 1 - 102
Western China 75 7 3 [ 96 16 2 1 17 4 3 - 139
Total At 564 131 64 1 112 45 50 1 968
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Management Discussion and Analysis

Notes:

(1) Northeast region includes Jilin Province, Liaoning Province, Heilongjiang
Province and Hulunbuir City in Inner Mongolia Autonomous Region;

(2) Northern China includes Beijing, Tianjin, Inner Mongolia Autonomous Region
(except Hulunbuir City), Hebei Province, Shanxi Province, Henan Province and
Shandong Province;

(3) Eastern China includes Jiangsu Province, Anhui Province and Hubei Province;

(4) Shanghai area includes Shanghai City and Zhejiang Province;

(5) Southern China includes Hunan Province, Jiangxi Province, Fujian Province,
Guangdong Province, Hainan Province and Guangxi Autonomous Region; and

(6) Western China includes Shaanxi Province, Qinghai Province, Gansu Province,

Xinjiang Autonomous Region and Ningxia Autonomous Region, Sichuan
Province, Guizhou Province, Yunnan Province, Chongqing City and Tibet
Autonomous Region.

Continuous Optimization of Retail Network and Enhancement of
Single-Store Operational Efficiency

During the six months ended 30 June 2025 (the “Reporting Period”), the
Group continued to implement its core strategy of “optimizing channel
structure and improving single-store performance”, further strengthening
the operational efficiency of its offline retail network. Our offline sales
ecosystem primarily comprises of three key channels: outlet stores,
shopping malls, and department stores. Through the dynamic store layout
adjustments, the closure of underperforming stores, and the optimized
resource allocation, we ensured a steady improvement in the overall

profitability.

Our offline sales strategy remained focusing on enhancing single-store
performance. In the second half of the year, we will strategically close
underperforming department stores while ensuring minimal impact on
overall retail business to preserve market share. The number of outlets
and shopping mall stores will remain basically stable, with selective

openings and closures.

Declining overall customer traffic across the retail sector has put pressure
on profitability at certain department stores. During the Reporting Period,
we continued our strategy of “consolidation and transformation”, closing
several underperforming stores while retaining high-efficiency stores in
core commercial districts. Concurrently, we are committing ourselves to
boosting single-store performance to sustain brand market coverage and
profitability. This adjustment helps reduce operating costs and allows us

to concentrate resources on channels with greater growth potential.

I BT

Bt

1) L M A AR B REILY
BN 529t B A I AR BT

) b @ AE LT R WE LA
(T AT AT BRAN) ~ AbE P
TR E KL A

3) HEHH WA FE VLR - LA AL
4) it S BT AT A

(5) FFilwm O E W EE LS A
BERE W E KT AR K

(6) VoA Ml AR - H Y A E
MEEkEZARE - WE GAME R
W E BT KUY A YA

7 8B % 8 A8 A - 32 BN B E R

AL £20254E6 4308 (kA (T4 )
R A B ) R A RN TR IR A B
G A A R — b s b H
BETHEMENEELE - RMOET
SHEAE ARG E B W R
BT B O A H A A e B )
6 W R M E R - BIPH ZE AT R T
KB AW E MAEBANR NN
BRI

AN B BX T 8 SR s S R R T BER
SERR o AR B AR TRAM Y SR w1 B PH 3
BIOAER T &R [ AR T
8 1R B = R DLAE SR TG
B o BRI OB b0 TR SR
AR R B E - Slf 23R 4R P M B e K B P M
TE o

TEEEREFRETH HBETHREL
F B 2L A RE A7 W BCRE 7 o A R i A R
1 A A8 T M (R S B OBERY ) SR WG B PR B
] 2 B8 AN (R 00 1 - S PR B R 0 T B Y
18 A AP s o [ R s FRAM IE B R 4R T B
J &R LLAE R A R0 T 3G R R B
AIRE T3 o % oA B AT B A B A 72 8 A > SIf
i 3 A1 fiE 40 A% L UR 4R R R R
9 24

THERBERARAR T HAEPRERE

11



12

Management Discussion and Analysis
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Single-store Efficiency Improvement and Inventory Optimization

The Group continued to strengthen refined single-store management,
optimizing product mix, promotion strategies, and staffing through data
analysis to drive same-store sales growth. At the same time, we further
optimized inventory turnover, adopted an intelligent replenishment
system, reduced unsalable inventory and improved capital utilization
efficiency. In the future, we will continue to dynamically evaluate the
layout of the retail network, seeking the optimal balance between cost
control, brand exposure and market share, and ensuring the sustainable

development of offline channels.

In the future, the Group will continue to improve the efficiency of
individual stores, control inventory, and strive to increase the same-store
sales growth of offline stores. As the Company continues to implement
restructuring measures in its store network, we believe that the ongoing
distribution network assessment will provide a comprehensive business
operation view to achieve the optimal balance between cost control,

revenue sources, brand awareness and market share.

Inventory Optimization and Supply Chain Efficiency Improvement

In the first half of 2025, the Group continued to optimize its inventory
management strategy and strictly controlled the number of first orders
to reduce the risk of inventory backlog. By deepening our data analysis
capabilities, we accurately predicted market demand trends, reduced the
first order purchase volume of non-best-selling items, and improved the
ability to quickly replenish best-selling items, ensuring that inventory

turnover efficiency remains at the industry-leading level.

In terms of supply chain management, the Group further strengthened
its flexible supply chain system, established a closer coordination
mechanism with core suppliers, and shortened production and
replenishment cycles. By introducing intelligent forecasting systems
and real-time sales data analysis, we can quickly identify best-selling
styles and complete replenishment and hit the shelves within 7 to 15
days, greatly improving the efficiency of supply and demand matching.
In addition, we continued to optimize the regional warehouse and
distribution network to ensure that best-selling products in key cities can
be quickly allocated to terminal stores to reduce out-of-stock losses and

maximize sales opportunities.

In the future, the Group will continue to promote the digital upgrade of
the supply chain, explore pre-sale and on-demand production models,
further reduce inventory risks, while maintaining the ability to respond
quickly to market trends and provide consumers with more accurate

product supplies.
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Management Discussion and Analysis

Diversified Brand Matrix and Full Category Layout Lead the Fashion
Footwear Market

C.banner is a fashion brand with a cultural and romantic atmosphere.
The Company currently has a number of self-owned brands, including
“C.banner”, “EBLAN”, “MIO” and “Natursun”. These brands have
their own characteristics, meeting the needs of different consumers and

winning wide market recognition for the Company.

“C.banner” focuses on classic formal shoes (accounting for 30% to 40%
of the product line), while vigorously expanding into fashion leisure and
sports outdoor categories (accounting for 60% to 70%). “MIO” remains
committed to improving quality and fashion trends, while enhancing
market competitiveness and highlighting cost-effectiveness. “Natursun”
emphasizes a brand philosophy that balances quality and comfort and
will gradually increase the leisure and sports product line. “EBLAN”
continues to pursue a brand identity centered on youthfulness, leisure and
sports. We will rely on a strong research and development and supply
chain systems to quickly respond to market trends and focus on creating

popular products.

Increase the Proportion of Casual Shoes and Tap into the
Opportunities for Hot-selling Products

In the second half of 2025, C.banner will continue to deepen the “hit style
strategy” and inject more market-competitive design elements on the
basis of maintaining the quality of core products. Our design philosophy
always adheres to the four principles of “fashionable, simple, comfortable
and dynamic”. By keenly capturing global trends, we create a product
series that combines innovative designs with exceptional quality. From
meticulous material selection to ingenious craftsmanship, every step
reflects our brand mission of “caring for modern women and creating
a high-quality life”. This concept has made C.banner the preferred
footwear brand for Chinese urban elite women. Continuous technological
innovation and process upgrades are the core driving forces for us to

maintain the vitality of the brand.
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Management Discussion and Analysis
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To improve market responsiveness, we have established a closed-loop
system of “fast design-trial production-feedback”. By introducing the
artificial intelligence (“Al”) design platform, we have achieved three
major breakthroughs: first, shortened the new product development cycle
by 40%, greatly improving the conversion efficiency of trendy elements;
second, leveraged big data analysis to predict the popular products,
increasing the product sales by 35%; finally, implemented 3D digital
sample technology, reducing the cost waste of traditional prototyping by
60%. This platform not only reconstructs our production process, but also

provides accurate data support for product innovation.

We will focus on three strategic directions: first, establish a dual-track
product matrix of “classic + limited edition” to preserve the brand
identity and create market enthusiasm; second, deepen sustainable fashion
practices, and plan to increase the usage of environmental friendly
materials to 50% by the second half of 2025; third, expand scenario-based
product lines and develop exclusive series for different life scenarios
such as workplace commuting, light sports, social leisure, etc. Through
these three strategic fulcrums, C.banner will continue to lead the quality

revolution and fashion evolution of the Chinese women’s shoe market.

Continue to Focus on Comfort and Unique Design

The Chinese footwear market is undergoing a transformation from a
“beauty first” to a “comfort first” consumer philosophy. Functional shoes
have evolved from a niche category to a mainstream category, showing
a strong growth trend. It is worth noting that the sports and leisure shoes
has led the fashion trend for several years. They have not only become
a necessity for trendsetters, celebrities and fashionistas, but also have
been widely popular among urban people aged 18 to 45. This consumer
group, composed of students and the new generation of professionals,
emphasizes both individual expression and practical value, and is much
more picky than ordinary consumers. In order to meet the advanced
needs of this customer segment, we continue to invest in the research and
development and innovation of sports and leisure shoes, striving to find

the perfect balance between comfort technology and fashionable design.
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Management Discussion and Analysis

C.banner continues to focus on comfortable and fashionable designs
and has cultivated a loyal customer base. We focus on award-winning
product designs based primarily on public aesthetics to improve product
marketability. Our noiseless step shoe technology has been fully
upgraded. As of now, C.banner noiseless step shoes have been upgraded
to the fifth generation, and now the sales of our noiseless step shoes

account for approximately 20% of our total sales.

The core patented technologies of noiseless step shoes include dual-
density silent and noise reduction technology, newly upgraded soft elastic
material heel and ankle care design, high-energy soft core pressure-
reducing cotton, and newly upgraded massage bumps. By continuously
upgrading noiseless step shoe’s technology and combining elegant
design with oriental aesthetics, we strive to provide customers with a

comfortable experience and create a refined and quiet lifestyle.

Committed to Building a Shoe Store for One Family

The Group launched the concept of “Shoe Store for the Whole Family”,
offering customers a one-stop destination to purchase all the footwear
they need at C.banner, including men’s shoes, women’s shoes, and
children’s shoes. The selection features a wide variety of styles, such as
snow boots, Birkenstocks, and dad shoes. We are committed to building
a truly one-stop shoe store for the whole family, where every family

member can find the perfect pair of shoes to suit their needs.

The Group places great emphasis on delivering an exceptional customer
experience, blending unique and creative design elements with attentive
services. Our stores are staffed with professional shopping guides
who are ready to assist customers with style and product selection. If
a customer feels uncertain while choosing shoes, a simple wave of the
hand brings a guide promptly to offer personalized recommendations
— making the shopping process faster, easier, and more enjoyable. In
addition, the stores are designed in a European architectural style and
include a children’s area. While adults are choosing shoes, children can
play with Lego and build their own little world. The stores also launch
a book exchange activity, so that children can enjoy the fun of learning
knowledge while shopping. These elements reflect the C.banner brand’s
dedication to creating a warm, engaging, and memorable retail journey

for every customer.
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Management Discussion and Analysis
EERE i B

Channel Decentralization and Refined Operations

C.banner is a well-known leading brand of fashionable women’s shoes in
China. It was founded in 1995 and this year is its 30th anniversary. The
Group now has 968 offline stores in China, of which 790 are proprietary
stores. We now have 6 retail regions and 24 branches across the country.
The Group’s main sales channels are department stores, outlet stores,
shopping centers, and online e-commerce business. As a 30-year-old
women’s shoe brand, we are positioned as a mid-to-high-end women’s
shoe brand, serving China’s mature office ladies, elegant mothers, trendy
young people in small towns, professionals, teachers, doctors, civil

servants, etc., all of which are our target customers.

Currently, the Group has two business lines. In terms of domestic
sales, we operate direct sales business under 4 brands in mid- to high-
end department stores and shopping malls in the first, second and third
tier cities in China. We also have a small part of franchise business and
distribution business. On the other hand, we have a production base in
Dongguan, which engages in the contract manufacturing of shoes for

export.

C.banner is a 30-year-old industry leading brand guided by the philosophy
of “global management”, which means that wherever consumers are,
C.banner aims to be present. In the future, the Group will continue to
prioritize expansion within the Chinese market, which is vast and full of
untapped potential. With nearly 1,000 stores currently in operation, there
remains significant room for growth. In the domestic market, we will
deepen our presence through refined operations, focusing on strategic
expansion, localized engagement, and enhanced customer experience to

unlock further opportunities.
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Management Discussion and Analysis

Improve Competitiveness and Achieve Sustainable Development

To better respond to the market demand, enhance competitiveness and
achieve sustainable development, Xuzhou C.banner Shoes Co., Ltd.
carried out industrial upgrade in 2023. In addition to established domestic
sales products, it began to explore European and American orders. This
dual-market strategy creates a mutually reinforcing dynamic. Domestic
sales orders can provide rapid market feedback and help improve product
quality and design, while foreign sales orders can introduce international
standards and improve product quality and process level. The divergent
production cycles of domestic and foreign sales orders make production
more flexible, reduce production idle periods, make full use of resources,

and enhance the Company’s ability to resist risks.

Since its establishment, the Company has always adhered to the purpose
of “customer first and pursuit of excellence”. In response to evolving
market dynamics, the Company is placing greater emphasis on product
innovation, technology upgrades and efficiency improvement. The
brand’s focus on health, comfort, and quality has earned widespread
recognition from customers, reinforcing its reputation for reliability and
care. Looking ahead, the Company is steadily advancing toward a higher-
end market positioning, aiming to deliver premium products that blend

style, performance, and craftsmanship.

Increase Marketing Efforts on High-traffic Social Media Platforms

Despite the global economic fluctuations and changing consumer
behavior, the rapid development of online shopping in mainland
China, coupled with the rise of the consumption power of the younger
generation, has also promoted the vigorous development of the
e-commerce market. New technologies such as big data and AI have
given rise to new consumption scenarios. New consumption models such
as live streaming and instant delivery have continued to emerge. In the
first half of 2025, e-commerce also continued its growth trend. According
to the data from the National Bureau of Statistics, from January to
June 2025, the national online retail sales amounted to RMB742.95
billion, representing an increase of 8.5% year-on-year. Among them, the
online retail sales of physical goods amounted to RMB611.91 billion,

representing an increase of 6.0% year-on-year.
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As an important part of the new era of retail, live e-commerce has
successfully integrated the warmth of offline services with the
convenience of online shopping, and is reshaping consumers’ shopping
habits. C.banner has keenly grasped this trend and actively deployed
on emerging content e-commerce platforms such as Xiaohongshu
and Douyin, and improved user participation through innovative
gameplay such as real-time interaction and limited-time special offers.
We have built a three-dimensional live broadcast system covering
teaching guidance, product display, and cross-regional broadcasting,
and coordinated the promotion between the headquarters and regional
branches to achieve a full coverage operation model of simultaneous

broadcasting on multiple platforms.

In terms of omni-channel construction, the Company continued to deepen
the online and offline integration strategy. The social e-commerce sector
focused on optimizing the operation of Youzan Mall and the management
of corporate WeChat communities. In terms of content marketing, it
strengthened the live broadcast and short video delivery on the Douyin
platform, while increasing the efforts to promote advertisements on
Xiaohongshu. Local life services effectively guide online traffic to offline
stores through cooperation with platforms such as Meituan and Dianping,
etc. Relying on the WeChat public account with tens of millions of fans,
we continued to improve the shopping functions of the micro mall and
the store guide service to form a complete private domain traffic closed

loop.

In terms of KOL cooperation strategy, the Company adopted a gradient
layout, maintaining cooperation with top anchors on popular products
while also focusing on cultivating mid-level anchors with growth
potential. Through precise data matching, we continued to optimize KOL
resource allocation, effectively controlling return risks while increasing
brand exposure. For the core middle-class customer base, we paid special
attention to the balance between product quality and price advantages,
and gradually established stable customer loyalty through refined live

broadcast product selection and membership service system.

Facing the inventory pressure brought by the high return rate of live
e-commerce, the Company is seeking solutions from multiple dimensions
such as supply chain optimization and pre-sale model innovation. At
the same time, we continued to improve cross-channel collaboration
efficiency and enhance the accuracy of content delivery, striving to
maintain differentiated advantages in the fierce market competition.
C.banner has always believed that through digital empowerment and
omni-channel integration, it can create a seamless shopping experience
for modern consumers and ultimately achieve continuous improvement of

brand value.
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Management Discussion and Analysis

Outlook

At present, there are downside risks to the economic outlook, including
high global policy uncertainty, adverse changes in trade policies, and
rising trade tensions, which may curb global economic growth. At the
same time, continued inflation may slow the pace of interest rate cuts,
and countries will continue to face various challenges. The World Bank’s
latest Global Economic Prospects report released in June 2025 said that
it is expected that the increased trade tensions and policy uncertainty will
drive global economic growth this year to the slowest pace since 2008.
The turmoil has led to a downward revision of growth forecasts for nearly

70% of economies.

The report shows that global economic growth is slowing down as trade
barriers rise sharply and policy uncertainty increases. The growth rate is
expected to fall to 2.3% in the second half of 2025, marking a significant
downward revision from previous forecasts, and only a tepid recovery is
expected between 2026 and 2027. The growth rate could be lower if trade
restrictions escalate or policy uncertainty persists. Other downside risks
include slower-than-expected growth in major economies, worsening

conflicts and extreme weather events.

In China, the economic slowdown reflects the impact of increased
trade barriers and policy uncertainty, which are presumably offset by
fiscal policy support measures already in place. Consumption growth is
expected to remain weak amid declining confidence and a sluggish real

estate sector.

Against the backdrop of globalization and market opening, the footwear
industry is facing challenges such as rising labor costs, intensified
competition, and diversified consumer demand. At the same time, the
rise of digital technologies such as big data, cloud computing, and Al has
provided new opportunities for industry transformation. C.banner will
fully promote its digital strategy and achieve a comprehensive upgrade of
product design, production management, and marketing services through
technology empowerment, thereby enhancing its core competitiveness

and opening up new market space.
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B i AT

The Company is transforming from traditional brand management to
data-driven brand management. In 2025, we will focus on promoting
the construction of intelligent training, intelligent customer service and
intelligent supply chain systems, and use Al technology to optimize
market planning and improve operational efficiency. At the specific
implementation level, we will apply Al to core systems such as store
management, membership services, and cloud warehouse logistics to
achieve inventory sharing and rapid turnover. By building a private
domain traffic pool and integrating digital channels such as mini-program
malls and live broadcasts, we will create a seamless full-scenario

shopping experience for consumers.

In terms of product strategy, C.banner focuses on improving core
products and creating popular products, and improves operating
efficiency through differentiated strategies such as accurate store layout
and rapid market response. It is expected to achieve growth in both
scale and gross profit by the second half of 2025, while optimizing
the inventory levels. As consumers’ demand for functionality, fashion
and environmental protection increases, we continue to strengthen our
technological innovation capabilities, focus on the integration of design
aesthetics and trendy elements on the basis of maintaining professional

functionality, and expand the applicable scenarios of products.

The Company’s brand matrix, including “C.banner”, “EBLAN”, “MIO”,
and “Natursun”, offers differentiated products for different consumer
groups. In the future, it will pay more attention to the transformation of
the research and development model oriented to customer needs, use Al
to accelerate the product development process, and improve the response
speed from design to market. Although this transformation process is full
of challenges, it will inject new momentum for the brand’s sustainable

development.

In the wave of digitalization, C.banner will adhere to the combination of
technological innovation and fashion genes, realize full-link optimization
from product design to terminal services through intelligent upgrades,
and continue to consolidate its leading position in the Chinese footwear
market. We believe that this data-driven, customer-centric strategic
transformation will help brands better cope with the rapidly changing

market environment.

Looking ahead, the Company will continue to focus on strengthening
its core business, optimizing online and offline experience, refining
operations, and further enhancing its competitiveness. No matter how
complex and changeable the external environment is, the Group will work
hard to achieve the long-term development of the Company and create

value for the Company’s shareholders.
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Management Discussion and Analysis

FINANCIAL REVIEW

For the six months ended 30 June 2025, the Group’s total revenue
amounted to RMB640.2 million, decreased by 11.2% as compared to
the same period of last year. Loss for the period amounted to RMB141.8
million, decreased by 369.6% from profit of RMB52.6 million as

compared to the same period of last year.

Revenue

For the six months ended 30 June 2025, the Group’s revenue decreased
by 11.2% to RMB640.2 million, compared to RMB720.6 million in the
same period of last year, mainly attributable to the decrease in revenue
from footwear business. Due to weak domestic consumer demand
and tariffs, revenue from retail and wholesale businesses decreased
by RMB46.0 million as compared to the same period of last year, and
revenue from contract manufacturing business decreased by RMB43.4

million as compared to the same period of last year.

The Group’s revenue mix comprises income from retail and wholesale
of shoes (“Retail and Wholesale”), contract manufacturing of shoes
(“Contract Manufacturing”) and retail of toys (“Retail of Toys”). The
revenue distribution of Retail and Wholesale, Contract Manufacturing

and Retail of Toys is set out as follows:
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Profitability

For the six months ended 30 June 2025, the Group’s gross profit
decreased by 9.0% to RMB381.9 million, a decreased of RMB38.0
million from RMB419.9 million in the same period of last year. As
of 30 June 2025, the gross profit margin was 59.7%, increased by 1.4

percentage points compared to 58.3% in the same period of last year.

For the six months ended 30 June 2025, the Group’s distribution and
selling expenses reached RMB330.2 million, a decreased of RMB16.4
million or decreased by 4.7% from the same period of last year, primarily
due to a decrease in channel expenses and sales commissions as a result
of decrease in revenue from footwear business. Distribution and selling
expenses accounted for 51.6% of revenue, compared to 48.1% in the

same period of last year.

For the six months ended 30 June 2025, the Group’s administrative and
general expenses amounted to RMB61.5 million, an increase of RMB2.0
million or 3.4% from the same period of last year. Administrative and
general expenses accounted for 9.6% of revenue, compared to 8.3% in
the same period of last year. The increase of such ratio mainly due to the

overall decrease in revenue from footwear business.

For the six months ended 30 June 2025, the Group’s other income and
expenses and other gains and losses recorded a loss of RMB124.5 million,
which was attributed to the provision for impairment of RMB149.1
million for trade debts owed by Nanjing Mayflower, compared to a net

gain of RMBS55.5 million in the same period of last year.

For the six months ended 30 June 2025, the Group recorded finance costs
of RMBO0.4 million, compared to RMBO0.5 million in the same period of

last year. The Group’s finance costs are rental interests.

For the six months ended 30 June 2025, the Group’s income tax expense
decreased by approximately RMB9.2 million or 56.4% to RMB7.1
million, compared to RMB16.3 million in the same period of last year.
The decrease was mostly attributed to the decrease in profit before tax

due to decrease in revenue from footwear business.
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Management Discussion and Analysis

For the six months ended 30 June 2025, profit attributable to equity
holder of the Company recorded a loss of RMB142.0 million, compared
to a profit of RMB52.4 million recorded the same period of last year.

Current Assets and Financial Resources
As of 30 June 2025, the Group had bank balances and cash of RMB483.4
million (31 December 2024: RMB429.7 million).

For the six months ended 30 June 2025, net cash generated from
operating activities was RMB76.6 million, an increase of RMB49.9
million as compared to net cash generated from operating activities of

RMB26.7 million in the same period of last year.

For the six months ended 30 June 2025, net cash used in investing
activities was RMB12.3 million, compared to net cash used in investing

activities of RMB32.9 million during the same period of last year.

For the six months ended 30 June 2025, net cash outflows from financing
activities was RMB10.6 million, while net cash outflows from financing

activities in the same period of last year was RMB11.0 million.

As of 30 June 2025, the net current assets of the Group were RMB672.8
million, compared with RMB859.9 million as of 31 December 2024,

representing a net decrease of RMB187.1 million or 21.8%.

Pledge of Asset
As of 31 December 2024 and 30 June 2025, the Group had no pledged

assets.

Contingent Liabilities
The Group did not have any substantial or contingent liabilities as of 30

June 2025.
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Management Discussion and Analysis

I BT

Capital Commitments
As of 30 June 2025 and 31 December 2024, the Group had no capital
commitments that have been contracted but not yet provided in the

condensed consolidated financial statements.

Foreign Exchange Risk Management

The Group’s sales are mainly denominated in RMB, while its Contract
Manufacturing is mainly denominated in USD. For the six months
ended 30 June 2025, the Contract Manufacturing accounted for 4.5%
of total revenue. Nevertheless, the board (the “Board”) of directors (the
“Directors”) of the Company will keep monitoring the impact of the
exchange rate on our business closely and take appropriate measures to

mitigate the impact where necessary.

For the six months ended 30 June 2025, the Group recorded a RMBO0.3
million gain from currency exchange, compared to RMB1.8 million loss
in the same period of last year. The Group did not hold any derivative

instruments for hedging against foreign exchange risk.

Future Plans for Material Investment or Capital Assets
Save as disclosed in this report, as of 30 June 2025, the Group had no
concrete plans to acquire any material investment or capital assets other

than in the Group’s ordinary course of business.

Gearing Ratio
As at 31 December 2024 and 30 June 2025, the Group’s gearing ratio,
computed by dividing total loans and borrowings by total assets, was

0.0%.

Significant Investments Held

As of 30 June 2025, the Group did not hold any significant investments.

Material Acquisitions and Disposals of Subsidiaries, Associated
Companies and Joint Ventures
During the Reporting Period, the Group had no material acquisitions or

disposals of subsidiaries, associated companies and joint ventures.
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Management Discussion and Analysis

Human Resources

As of 30 June 2025, the Group had 3,999 employees (31 December 2024:
4,412 employees). In order to retain top-notched talents, the Group offers
competitive remuneration packages, including mandatory pension funds,
insurance and medical benefits. In addition, the Group pays discretionary
bonuses to qualified employees with reference to overall business

performance and their individual work performance.

SIGNIFICANT SUBSEQUENT EVENTS

Save as disclosed herein, there was no significant event taken place

subsequent to the end of the six months ended 30 June 2025.

Subsequent to 30 June 2025 and on 14 July 2025, the Group and Nanjing
Mayflower reached a civil mediation settlement through the civil
mediation proceedings chaired by the People’s Court of Nanjing Qinhuai
District (the “Court”), and the Court has issued a Civil Mediation Order
(the “Civil Mediation Order”). Regarding the Civil Mediation Order,
it was agreed by the Group and Nanjing Mayflower that the amount
of RMB65,152,000 would be fully settled for periodic installment
repayments from October 2025 to March 2045. For details, please refer to
the announcement of the Company dated 17 July 2025.

INTERIM DIVIDEND

The Directors do not recommend the payment of an interim dividend for

the six months ended 30 June 2025 (six months ended 30 June 2024: Nil).

MODEL CODE FOR SECURITIES
TRANSACTIONS BY DIRECTORS

The Company has adopted a code of conduct regarding Directors’
securities transactions on terms no less exacting than the required
standard set out in the Model Code for Securities Transactions by
Directors of Listed Issuers under Appendix C3 to the Rules Governing
the Listing of Securities (the “Listing Rules”) on The Stock Exchange of
Hong Kong Limited (the “Hong Kong Stock Exchange”).

Specific enquiry has been made of all the Directors and the Directors
have confirmed that they had complied with such code of conduct

throughout the six months ended 30 June 2025.
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Management Discussion and Analysis

I BT

CORPORATE GOVERNANCE

The Group is committed to maintaining high standards of corporate
governance to safeguard the interests of shareholders of the Company and
to enhance corporate value and accountability. Save as disclosed below,
the Company has complied with all applicable code provisions under
the Corporate Governance Code (the “CG Code”) as set out in Appendix
C1 to the Listing Rules for the six months ended 30 June 2025. The
Company will continue to review and enhance its corporate governance

practices to ensure compliance with the CG Code.

Pursuant to code provision C.1.5 of the CG Code, non-executive directors
should attend the general meetings. Ms. Cheng Xuanxuan, as the non-
executive Director, didn’t attend the Company’s annual general meeting

held on 26 June 2025 due to her other business commitment.

PURCHASE, SALE OR REDEMPTION OF
THE COMPANY’S LISTED SECURITIES

For the six months ended 30 June 2025, neither the Company nor any of
its subsidiaries has purchased, sold or redeemed any of the Company’s

listed securities (including sale of treasury shares, if any).

As at 30 June 2025, the Company did not hold any treasury shares.

AUDIT COMMITTEE

The audit committee of the Company had reviewed together with the
management of the Company the accounting principles and policies
adopted by the Group and the unaudited interim condensed consolidated

results for the six months ended 30 June 2025.
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INTERESTS AND SHORT POSITIONS OF
THE DIRECTORS AND CHIEF EXECUTIVES
IN SHARES, UNDERLYING SHARES AND
DEBENTURES OF THE COMPANY AND ITS
ASSOCIATED CORPORATIONS

As at 30 June 2025, the interests and short positions of the Directors and
the chief executive of the Company in the shares, underlying shares and
debentures of the Company or any of its associated corporations (within
the meaning of Part XV of the Securities and Futures Ordinance (“SFO”))
(i) which were required to be notified to the Company and the Hong
Kong Stock Exchange pursuant to Divisions 7 and 8 of Part XV of the
SFO (including interests and short positions which were taken or deemed
to have under such provisions of the SFO), or (ii) which were required,
pursuant to section 352 of the SFO, to be entered into the register
maintained by the Company, or (iii) which were required to be notified to
the Company and the Hong Kong Stock Exchange pursuant to the Model

Code were as follows:

Interest in the Company:
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202546 H30 H » 8 4 T A 24\ o AT
BN B AR 2 W SCH AT o] AR B s O 2%
R S W) (T3 2 I )& ik )
XV ER) 19 B Ay~ A BR R O K 5
BTG AR 95 R F KO B 0 ) SB XV B BB 7
Je 843 FB JH AN B AR AN T B A S s BT Y
HE 75 Bk (615 AR 98 75 2 I 85 16k ) A
T M S S Bl R BB B TR 0 RE £
Rk &) - G IR 8% Ir KO & Ok 65
352k wil Bk A A 4 W ZE 77 E R R0 R
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A o R HE AR

Approximate

Total number of percentage of

shares/underlying interest in
Name of Directors Nature of interest shares held the Company
Pt % B 4 5 A 2 ) R i
HHNA BE 2% 1R B HH TR I p 4R 8 B\ o L
Mr. Chen Yixi (Note 1) Interest in a controlled corporation 280,000,000 13.48%
Bt 25 B 5E 2R (B RE 1) 2 % 1 RE 25 (long position)
(4 7)
Ms. Cheng Xuanxuan (Note 2) Interest in a controlled corporation 820,759,436 39.52%
FE i 3 2 12 (B 5 2) P ) s R (long position)
(b £7)
Notes: Fft 5 -
1. Mr. Chen Yixi is the beneficial owner of all the issued share capital of Hongguo 1. Bf 25 B8 4 £ £ Hongguo International Group

International Group Limited (“Hongguo™) which held 280,000,000 shares of the
Company in long position.

2. Ms. Cheng Xuanxuan is the beneficial owner of all the issued share capital
of Orchid Valley Holdings Limited which holds 820,759,436 shares of the
Company in long position.

Limited ([ Hongguo |) 4= #B B # 17 &t 4 2 B
fi B A N 5% A A R A AR 2 R 280,000,000
1B 5 Iy o

2. 2 3 3 £ 1- %% Orchid Valley Holdings Limited

BB BETMAZEREA AN ZA AR
A AR 71 820,759,436 HE A A3 RE A -
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General Information
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Save as disclosed above, as at 30 June 2025, none of the Directors or
chief executive of the Company had any interests or short positions in
the shares, underlying shares and debentures of the Company or any of
its associated corporations (within the meaning of Part XV of the SFO)
which would be required to be notified to the Company and the Hong
Kong Stock Exchange pursuant to Divisions 7 and 8 of Part XV of the
SFO, or which would be required, pursuant to section 352 of the SFO,
to be entered in the register referred to therein, or otherwise notified to
the Company and the Hong Kong Stock Exchange pursuant to the Model
Code.

DIRECTORS’ RIGHTS TO ACQUIRE SHARES
OR DEBENTURES

Save as otherwise disclosed in this interim report, at no time during the
six months ended 30 June 2025 were there rights to acquire benefits
by means of the acquisition of shares in or debentures of the Company
granted to any Directors or their respective spouse or children under
18 years of age, or were any such rights exercised by them; or was the
Company and any of its subsidiaries a party to any arrangement to enable
the Directors, or their respective spouse or children under 18 years of

age, to acquire such rights in any other body corporate.
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SUBSTANTIAL SHAREHOLDERS’ 3 % B &% it A& 2w it 6y K& M
INTERESTS AND SHORT POSITIONS IN B Jik f v i% HE 5 B 3% &
SHARES AND UNDERLYING SHARES OF

THE COMPANY

As at 30 June 2025, to the best knowledge of the Directors, the following ~ #2202546 430 H - 4 # 9% pr % 71 - LI R
persons (not being a Director or chief executive of the Company) had N b (3 5 SA 4 A die AT B0 B BR AL
interests or short positions in the shares or underlying shares of the W& 78 20 ®] i {3 B AR Bl i 0+ - 8 A R %
Company which fell to be disclosed to the Company and the Hong Kong o 77 M #1 5 % 0] 2 XV & 55 2 } 3 73 ¥ 2 #k
Stock Exchange under the provisions of Divisions 2 and 3 of Part XV of SCE 1) AN R R A v T 3 BT 4 ER 1 RE 4R
the SFO, or which were required to be entered in the register required to R B BE R R R e 19 56 336 1k

be kept by the Company pursuant to section 336 of the SFO: JH 0Bk R AR A R JE A7 B 2 R R N R RE
i BOR AT

Approximate

Total number of percentage of

shares/underlying interest in

Name of shareholders Nature of interest shares held the Company

Jit #5 It 43 6 A 2w HE 28

Jit W 4 E 25 1B HH B B A8 B R ONER i

Hongguo Beneficial owner 280,000,000 13.48%
T A A (long position)
(45 7)

Orchid Valley Holdings Beneficial owner 820,759,436 39.52%
Limited T A A (long position)
(% A)

Arch Capital Group Ltd Interest in a controlled corporation 127,387,086 6.13%
(Note 1) (Fff 51 1) Z Y i R R (long position)
(45 7)

ADM Galleus Fund IT Limited Interest in a controlled corporation 127,387,086 6.13%
(Notes 1 and 2) (Bff 511 J22) A2 ¥ il ¥ 18 4 25 (long position)
(4 A)
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Name of shareholders

Nature of interest

Total number of

shares/underlying

shares held

Approximate
percentage of
interest in

the Company

Pt §% Al A 2 v BE
iy 8 FPE BE 28 1 E B B G 48 % E %A 4 b
ADM Investment Management Interest in a controlled corporation 127,387,086 6.13%
Limited (Note 3) (Fff 5£3) X PE Tk RE &5 (long position)
(5 8)
UTAH Retirement Systems Interest in a controlled corporation 127,387,086 6.13%
(Note 2) (Fff 5E2) X PE vk RE £ (long position)
(7 2)
Utah State Retirement Interest in a controlled corporation 127,387,086 6.13%
Investment Fund 3 P A RE 4 (long position)
(Note 2) (Fff 3 2) ()
Eight Dragons Investments Person having a security interest 127,387,086 6.13%
Limited (Notes 1 and 2) in shares (long position)
(BfF3E1 22 2) B e A R RE A 9 AN L (47 2)
OCI International Holdings Person having a security interest 131,000,000 6.31%
Limited (Note 4) in shares (long position)
R A R B A PR By £ A IR 2R 9 (& A)
(Fff 5E4)
Notes: Bt 5
1. Eight Dragons Investments Limited has a security interest in 127,387,086 shares 1. Eight Dragons Investments Limited i 4\ ]

of the Company. According to the corporate substantial shareholder notice dated
18 January 2018 submitted by Arch Capital Group Ltd, Arch Capital Group
Ltd holds 100% shareholding in Arch Reinsurance Ltd. Arch Reinsurance Ltd
holds 43.70% shareholding in ADM Galleus Fund II Limited, which in turn
holds 74.95% shareholding in Eight Dragons Investments Limited. Therefore,
the above entities are deemed to be interested in 127,387,086 shares of the

Company, in which Eight Dragons Investments Limited is interested.
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2. Eight Dragons Investments Limited has a security interest in 127,387,086 shares
of the Company. According to the corporate substantial shareholder notice dated
18 January 2018 submitted by UTAH Retirement Systems, UTAH Retirement
Systems holds 100% shareholding in Utah State Retirement Investment Fund.
Utah State Retirement Investment Fund holds 54.90% shareholding in ADM
Galleus Fund II Limited, which in turn holds 74.95% shareholding in Eight
Dragons Investments Limited. Therefore, the above entities are deemed to
be interested in 127,387,086 shares of the Company, in which Eight Dragons
Investments Limited is interested.

3. Eight Dragons Investments Limited has a security interest in 127,387,086
shares of the Company. According to the corporate substantial shareholder
notice dated 18 January 2018 submitted by ADM Investment Management
Limited, it holds 100% shareholding in ADM Galleus Fund II Limited, which
in turn holds 74.95% shareholding in Eight Dragons Investments Limited.
Therefore, the above entities are deemed to be interested in 127,387,086 shares
of the Company, in which Eight Dragons Investments Limited is interested.

4. According to the corporate substantial shareholder notice dated 30 May 2022
submitted by OCI International Holdings Limited, OCI International Holdings
Limited holds 100% of OCI Capital (BVI) Limited, which in turn holds
100% of OCI Capital Limited. OCI Capital Limited has a security interest in
131,000,000 shares of the Company. Therefore, OCI International Holdings
Limited is deemed to be interested in 131,000,000 shares of the Company, in
which OCI Capital Limited is interested.

Save as disclosed above, as at 30 June 2025, the Directors were not
aware of any persons (who were not Directors or chief executive of
the Company) who had an interest or a short position in the shares or
underlying shares of the Company which would fall to be disclosed to the
Company and the Hong Kong Stock Exchange under Divisions 2 and 3 of
Part XV of the SFO, or which would be required, pursuant to section 336

of the SFO, to be entered in the register referred to therein.
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2. Eight Dragons Investments Limited i 42
127,387,086 /1 Ji i o 5 47 R i 4 - AR 9%
UTAH Retirement SystemsH ¥t F 11 25201845
1H 18 H A B BRCE A - UTAH Retirement
Systemsf¥ £ Utah State Retirement Investment
Fund ) 2 H B HE © Utah State Retirement
Investment Fund#A ADM Galleus Fund II
Limited 54.90% /Bt » i ADM Galleus Fund IT
Limited %17 Eight Dragons Investments Limited
74.95% K BEHE o BRIt > b 3l R B BBV A Bight
Dragons Investments Limited# £ 1 25 Y 4523 7
127,387,086 B A H A 4

3. Eight Dragons Investments LimitediA 4\ 7
127,387,086 /1 Jie i o £ 47 R i A 5 < AR 9%
ADM Investment Management Limited Ffl i/t
HHA 252018451 H 18 H AY ik B K B s o
HA+¥4 ADM Galleus Fund II Limited ) 43
JBHE - MIADM Galleus Fund II Limited :547
Eight Dragons Investments Limited 74.95%
M BCHE o BRI - bl B HE BEARAE R Eight
Dragons Investments Limited#E£ ff £ (1) A A
71127,387,086 LA 10 H B A i 2.
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2 IEHE > MOCI Capital (BVI) Limited 547
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SHARE AWARD SCHEME
On 31 August 2015, the Company adopted a share award scheme

(the “Share Award Scheme”) to recognize the contribution of certain
employees of the Group and to provide them with incentives in order to
retain them for the continual operation and development of the Group
and to attract suitable personnel for further development of the Group. A

summary of the Share Award Scheme is as follows:

(a) Duration: Subject to any early termination as may be determined
by the Board pursuant to the rules to the Share Award Scheme,
the Share Award Scheme shall be valid and effective for a term of

ten (10) years commencing on 31 August 2015;

(b) Maximum aggregate nominal value of shares to be awarded to a
selected employee: Shall not exceed one (1) percent of the issued

share capital of the Company from time to time; and

(c) Limit: The Board shall not make any further award of shares
which will result in the nominal value of the shares awarded by
the Board under the Share Award Scheme exceeding ten (10)
percent of the issued share capital of the Company from time to

time.

Details of the Share Award Scheme are set out in the Company’s
announcements dated 31 August 2015 and 19 October 2015. During the
six months ended 30 June 2025, no awarded shares have been granted
by the Company (during the six months ended 30 June 2024: Nil). The
trustee of the Share Award Scheme held nil and nil unvested shares at the
beginning and end of the Reporting Period respectively. The trustee of the
Share Award Scheme purchased nil awarded shares during the Reporting
Period. The Company did not make any awards under the terms of the

Share Award Scheme during the Reporting Period.

The number of awarded shares available for grant under the scheme
mandate of the Share Award Scheme was 187,000,000 shares and
187,000,000 shares as at 1 January 2025 and 30 June 2025 respectively.
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CHANGE IN INFORMATION IN RESPECT
OF DIRECTORS AND CHIEF EXECUTIVE OF
THE COMPANY

Pursuant to Rule 13.51B of the Listing Rules, the changes in information
of Directors and chief executive of the Company since 1 January 2025 and

up to the date of this interim report are set out below:

Ms. Cheng Xuanxuan has been appointed as a member of the nomination

committee of the Company with effect from 26 June 2025.

For details, please refer to the announcement of the Company dated 26

June 2025.

Save as disclosed above, since 1 January 2025 and up to the date of this
interim report, there was no change in information of the Directors and
chief executive of the Company which is required to be disclosed pursuant

to paragraphs (a) to (e) and (g) of Rule 13.51(2) of the Listing Rules.

By order of the Board
Mr. Chen Yixi

Chairman

PRC, 28 August 2025
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Condensed Consolidated Statement of Profit or Loss and Other Comprehensive Income
1 W 4 1 i B HLAth e vh W i 6

For the Six Months ended 30 June 2025

202546 H30 A k7518 A
Six months ended 30 June
WECH30HILAMA
2025 2024
20254 2024 4F
Notes RMB’000 RMB’000
B 5 A R ¥ T AR ¥ T
(unaudited) (unaudited)
(R & %) Ok %3 %)
Revenue I %5 6 640,165 720,643
Cost of sales F & A (258,298) (300,697)
Gross profit EF 381,867 419,946
Other income and other gains and losses  HAth e A K HoAth i 25 &
5 18 7 (124,452) 55,549
Distribution and selling expenses g 88 K 8 B B 52 (330,159) (346,574)
Administrative and general expenses AT B B — Mg B 32 (61,530) (59,512)
Finance costs R N 8 (439) (512)
(Loss)/profit before income tax W Jr 43 Bl T Ofs 48D T (134,713) 68,897
Income tax expenses Fir 15 8 B 32 9 (7,087) (16,303)
(Loss)/profit for the period 5 Ol $8) 8 A 10 (141,800) 52,594
Other comprehensive expenses: Mo 2w P X
Items that will not be reclassified to B ER TR
profit or loss: HH -
Fair value changes of equity investments % /A 7o {H 51 A H Ah & 1
at fair value through other Wi 2 i a WE A U E
comprehensive income 5 & (7,579) (8,377)

Other comprehensive expenses for the BT A 4 T BE S
period (7,579) (8,377)

Total comprehensive (expenses)/income ] A1 2 [ (B 32) i 3
for the period MR (149,379) 44217

(Loss)/profit for the period attributable to: | %1 & M il #] 4 (5 48)

i A

Owners of the Company ENY/NICIE: F RN (141,978) 52,414

Non-controlling interests I 45 I HE 2 178 180
(141,800) 52,594

Total comprehensive (expenses)/income I &1l # M {4 2 i (B %)/

attributable to: Wi 4 HEFH

Owners of the Company FNUNESIE: F RN (149,557) 44,037

Non-controlling interests I 45 I HE 2 178 180
(149,379) 44217

(Loss)/earnings per share A % s $8) /2 A 12

~ Basic (RMB cents) — A (AR WS (6.84) 2.52

- Diluted (RMB cents) — (A R ¥ ) (6.84) 2.52
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Condensed Consolidated Statement of Financial Position
B B 45 5 BRI 3%

As at 30 June 2025
202546 730 H
30 June 31 December
2025 2024
20254 2024 4F
6H30H 12H31H
Notes RMB’000 RMB’000
M 5E AR T AR ¥F i
(unaudited) (audited)
(R 8% %) (%8 % %)
Non-current assets IE W B A
Property, plant and equipment ESE F e 13 178,684 181,449
Right-of-use assets i ) HE B 65,957 73,638
Other intangible assets HoAth T B 14 3,338 5,644
Goodwill [k 5,725 5,725
Equity investments at fair value oS S E FF A HA
through other comprehensive income ERITR T/ )
(“FVTOCT”) wh A H A 4 T 0k R )
(SR E TR Sy 6,754 18,300
Deferred tax assets I SiE B TH A RE 30,967 31,226
Long-term deposits, other receivables R W 4% 4 - HC A i 3k TH
and prepayments & T8 AT 3k I 16 76,667 16,225
368,092 332,207
Current assets By
Inventories ety 304,922 302,587
Trade receivables 5y I Wk A 15 142,414 159,057
Other receivables and prepayments At R i K T B T A KO IE 16 33,420 257,264
Current tax assets R[4y i IE O 322 202
Bank balances and cash SRAT &5 B KBl & 483,405 429,748
964,483 1,148,858
Current liabilities B £
Trade payables B 5 ME A 3K A 17 122,424 106,443
Other payables oAb HE A 3K IH 96,496 107,697
Contract liabilities GRAE 32,628 36,065
Lease liabilities HE A& 8,825 12,221
Current tax liabilities B 40 B IH B A 31,329 26,518
291,702 288,944
Net current assets W' R 672,781 859,914
Total assets less current liabilities #H RO B A 1,040,873 1,192,121
THERBERARAR  ZF AR IR
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Condensed Consolidated Statement of Financial Position

fET I BB IR L3R

As at 30 June 2025
4202546 A 30 H

30 June 31 December
2025 2024
2025 4 2024 4F
6H30H 12H31H
Notes RMB’000 RMB’000
B AR ¥ T AR ¥F i
(unaudited) (audited)
(K 8B %) (%8 % %)
Non-current liabilities IE W B A fE
Lease liabilities & A H 5,283 7,152
Net assets WA 1,035,590 1,184,969
Capital and reserves B A K ik G
Share capital Jiie A 18 209,097 209,097
Reserves it i 817,032 966,589
Total equity attributable to owners A0 F A N RE AL
of the Company T o5 Aa 5 1,026,129 1,175,686
Non-controlling interests IE P B HE 25 9,461 9,283
Total equity HE #3544 4 1,035,590 1,184,969
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Condensed Consolidated Statement of Changes in Equity

7 W 4 5 R i 5 )

For the Six Months ended 30 June 2025

B A 202546 30 H 1L @A
Equity attributable to owners of the Company

KAHERNE
Share Share  PRC statutory FVIOCT  Contributed Retained Non-controlling Total
capital premium Teserve Teserve Surplus profits Sub-total interests equity

BAALE
AR
L1 Al FER

Ttk R hEkh 2B K&K Bl it g EEAE
RMBO0 RMB000 RMB000 RMB000 RMB000 RMB 00D RMB 000 RMB 000 RMB 00
ARETE  ARKTE  AREFL  ARKFL  ARKFL  ARETZ  ARETL AREFL ARETE
Balance at | January 2024 (audited) ROMFIR LRSS (%0 209,097 046,042 180653 1,556 - 15,285 1,382,633 9237 1391870
Total comprehensive (expenses)income or the period (wnaudited) ¥17% 2 7 (3 30) /M A B B (R £ %) - - - 837) - 52414 “oy 180 “m
Share premium cancelltion (unaudited) (Note) EERORE CREE Y (3 - (646,042) - - 646,042 - - - -
Special dividend (unaudited) (Note 11) BHREEEEH (K0 - - - - (65,036) (185948) (251,004 - (251,004)
Transfer (unaudited) BR(EEER - - 443 - - (44 - - -
At 30 June 2024 (unaudited) R0UE6HA REFH) 209097 - 185,085 (6.821) 380986 07319 1,175,666 9417 1,185,083
Balance at | January 2005 audited) ROSFIRIENER (50 09097 - 188,55 (851) 389867 196,518 1,175,686 9283 1184969
Total comprehensive (expenses)income or theperiod (waudited) H17% 2 (3 30) /M A BB (R £ %) - - - (1519) - (141978) (149,557) 1 (149,379)
Tranfer (unaudied) BR(REER) - - 118 - - 18 - - -
At30 June 2025 (unaudited) RsE6fI0A REFY) 09,97 - 190473 (15,630) 589,867 52,30 1,026,129 9461 1,035,390

Note: B 5E -

The cancellation of share premium of RMB646,042,000 was approved at the 77 # jA20244F6 H27 H & B B A 4k Al K &
Company’s special general meeting on 27 June 2024. As a result, the share premium of it i 55 8§ Ik £ i 18 A E ¥ 646,042,000 7C » [H I > Ik

RMB646,042,000 was transferred to contributed surplus.

1 35 18 A R W 646,042,000 7C B A B S0 B B -

THEBRBERERAR  —F AR
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Condensed Consolidated Statement of Cash Flows

22 I\ Nr=gll =N
G HERER
For the Six Months ended 30 June 2025
2 20254F6 430 H 1L A

Six months ended 30 June

BEH30H IEANMA

2025 2024
2025 4 2024 4F
RMB’000 RMB’000
AR¥ T AR ¥F i
(unaudited) (unaudited)
(R 8% %) (R 48 9 1%)
Net cash generated from operating activities %8 % 2¢ ¥ Jir 15 Bl 4 1% %8 76,554 26,749
Cash flows from investing activities BREGHZB & RE
Payments for acquisition of property, 0SB ) 2 - B A B Rk A A R
plant and equipment (26,013) (40,977)
Payments for acquisition of intangible assets X Wik 40 Y & RE AT 3K (425) (27)
Interest received from bank deposits B W SR AT A7 2OR) B 2,648 6,080
Proceeds from disposal of property, Y2 A R 2
plant and equipment ST A5 R 7,557 2,015
Proceeds from disposal of equity RV /A V= =i NS N ]
investments at fair value through EHIWm R E
other comprehensive income JIT 45 #KOH 3,967 -
Net cash used in investing activities & 5 B B4 (12,266) (32,909)
Cash flows from financing activities il B 2 Bl R
Repayment of lease liabilities 0 T AL (10,192) (10,526)
Lease interest paid B AL A S (439) (512)
Net cash used in financing activities Fl &G B AT A B A R (10,631) (11,038)
Net increase/(decrease) in cash and B4 K A S E YR (kA
cash equivalents T A 53,657 (17,198)
Cash and cash equivalents at 1 January RIATH B & KB &EEY 429,748 663,455
Cash and cash equivalents at 30 June R6HHMBAERHEFHED 483,405 646,257
Cash and cash equivalents at end of WMARBERBREEFHD W
period, represented by
Bank balances and cash AT H R LB & 483,405 646,257
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Notes to the Condensed Consolidated Financial Statements

GENERAL INFORMATION

C.banner International Holdings Limited (the “Company”)
was incorporated in Bermuda under the Companies Act as an
exempted company with limited liability on 26 April 2002. The
address of its registered office is Victoria Place, 5th Floor, 31
Victoria Street, Hamilton HM10, Bermuda. The address of its
principal place of business is Suite 1503, Level 15, Admiralty
Centre Tower 1, 18 Harcourt Road, Admiralty, Hong Kong. The
Company’s shares are listed on the Main Board of The Stock
Exchange of Hong Kong Limited (the “Stock Exchange”).

The Company is an investment holding company. Its subsidiaries
are principally engaged in manufacture and sale of branded
fashion footwear and retail of toys. The Company and its

subsidiaries are collectively referred to as the “Group”.

The condensed consolidated financial statements are presented
in Renminbi (“RMB”), which is the functional currency of the

Company.

BASIS OF PREPARATION

These condensed consolidated financial statements have
been prepared in accordance with International Accounting
Standards (“IAS”) 34 “Interim Financial Reporting” issued by
the International Accounting Standards Board (“IASB”) and
the applicable disclosures required by the Rules Governing the

Listing of Securities on the Stock Exchange.

These condensed consolidated financial statements should be
read in conjunction with the 2024 annual financial statements of
the Group. The accounting policies and methods of computation
used in the preparation of these condensed consolidated financial
statements are consistent with those used in the annual financial

statements for the year ended 31 December 2024 of the Group.

T B B B AT IR A R

67 WA &5 15 S04 25 e B

For the Six Months ended 30 June 2025
B 5202546 H 30 H 1E 7S i A
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Al J) 2002454 H26 H R # & #
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Notes to the Condensed Consolidated Financial Statements

W A5 & B R B

For the Six Months ended 30 June 2025
W E20254F6 H 30 H 1L 75 A

3.

ADOPTION OF NEW AND REVISED
IFRS ACCOUNTING STANDARDS

In the current period, the Group has adopted all the new and
revised IFRS Accounting Standards issued by the IASB that
are relevant to its operations and effective for its accounting
period beginning on 1 January 2025. IFRS Accounting Standards
comprise International Financial Reporting Standards (“IFRS”);
International Accounting Standards (“IAS”); and Interpretations.
The adoption of these new and revised IFRS Accounting
Standards did not result in significant changes to the Group’s
accounting policies, presentation of the Group’s consolidated
financial statements and amounts reported for the current period

and prior years.

The Group has not applied the new and revised IFRS Accounting
Standards that have been issued but are not yet effective. The
Group has already commenced an assessment of the impact of
these new and revised IFRS Accounting Standards but is not
yet in a position to state whether these new and revised IFRS
Accounting Standards would have a material impact on its results

of operations and financial position.
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Notes to the Condensed Consolidated Financial Statements

FAIR VALUE MEASUREMENTS

The carrying amounts of the Group’s financial assets and
financial liabilities as reflected in the consolidated statement of

financial position approximate their respective fair values.

Fair value is the price that would be received to sell an asset
or paid to transfer a liability in an orderly transaction between
market participants at the measurement date. The following
disclosures of fair value measurements use a fair value hierarchy
that categorises into three levels the inputs to valuation techniques

used to measure fair value:

Level 1 inputs: quoted prices (unadjusted) in active
markets for identical assets or liabilities
that the Group can access at the
measurement date.

Level 2 inputs: inputs other than quoted prices included
within level 1 that are observable for
the asset or liability, either directly or
indirectly.

Level 3 inputs: unobservable inputs for the asset or

liability.

The Group’s policy is to recognise transfers into and transfers out
of any of the three levels as of the date of the event or change in

circumstances that caused the transfer.

T8 IR 47 A BA TS R 5

For the Six Months ended 30 June 2025
B 5202546 H 30 H 1E 7S i A

2 S it it
B A BB IR DL R B B AR SR
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# BN S A

KR AE T B 2 HE 2 R
EHMEAFL S HE -HEE
Jor Wi BB G — JH B BT S A 2
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Notes to the Condensed Consolidated Financial Statements

7 A & i B 5 P R A 5

For the Six Months ended 30 June 2025

#E20254F6 H30 H 1k 5l A
4. FAIR VALUE MEASUREMENTS 4. 2 fuffst & ()
(CONTINUED)
i) Disclosures of level in fair value hierarchy: @) KN RAEE M Z WS
At 30 June 2025 202546 H30H
Fair value measurements using:
AN i
Description W Level 1 Level 2 Level 3 Total
B B E B8 At
RMB’000 RMB’000 RMB’000 RMB’000
ANRETLE ARETZ ARETEZT ARETTE
(unaudited) (unaudited) (unaudited) (unaudited)
(R 8% ¥) Ok 8 % %) (REEFEHK) (REEH)
Recurring fair value BEEAAERZ:
measurements:
Equity investments at fair &N A EFA A
value through other AR 2 HE A
comprehensive income ##E
Private equity investments RAMGRE - - 6,754 6,754
At 31 December 2024 2024412 H31 H
Fair value measurements using:
AR EREAA
Description LRI Level 1 Level 2 Level 3 Total
g CH H=E B
RMB’000 RMB’000 RMB’000 RMB’000
ARBFL  AREFL ARKFFIL ARFFX
(audited) (audited) (audited) (audited)
(%% &) (3B (BEZ) (BEZ)
Recurring fair value BEEAAEFZ:
measurements:
Equity investments at fair N REFA A
value through other 2T U 5 2 B 4
comprehensive income # &
Private equity investments REEGRE - - 18,300 18,300
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Notes to the Condensed Consolidated Financial Statements

7 A A B R M 5

For the Six Months ended 30 June 2025

B 20254F6 H30H 1L/ 18 H
FAIR VALUE MEASUREMENTS 4. 2 ftffat & (4)
(CONTINUED)
(ii) Reconciliation of assets measured at fair value based (ii) HE=ZJEAAMEFGREZE
on level 3: R
At 30 June 2025 202546 H30 H
Equity
investments
at fair value
through other
comprehensive
Description B o income
£/ VT A N
Fe At 4 i W AR
Z HE i R
RMB’000
AR ¥ Tx
(unaudited)
(o 88 9% %)
At 1 January 2025 JA2025F1H1H 18,300
Total gains or losses recognised in e w8 Mk 2 B R 4H AR
— other comprehensive income — H A A T 0 4 (7,579)
Disposal & (3,967)
At 30 June 2025 420254 6 7 30 H 6,754

THERBERARAR R AER RS
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Notes to the Condensed Consolidated Financial Statements

7 A & i B 5 P R A 5

For the Six Months ended 30 June 2025
B E20254F6 430 H 1L/ 1A A

4.

FAIR VALUE MEASUREMENTS 4.

(CONTINUED)

(ii)

(iii)

Reconciliation of assets measured at fair value based
on level 3: (continued)

At 30 June 2024

Description B o

o fu i wt & ()

(ii)

5B = 4 G R &
o 3R : ()
202446 H30H

Equity
investments
at fair value

through other
comprehensive
income

N REFA
Al A T R
Z W R E
RMB’000

AR BT T
(unaudited)

(R 8 % %)

At 1 January 2024
Total gains or losses recognised in

— other comprehensive income

At 30 June 2024

Disclosure of valuation process used by the Group
and valuation techniques and inputs used in fair value
measurements

The Group’s financial controller is responsible for the fair
value measurements of assets and liabilities required for
financial reporting purposes, including level 3 fair value
measurements. The financial controller reports directly to
the Board of Directors for these fair value measurements.
Discussions of valuation processes and results are
held between the financial controller and the Board of

Directors at least twice a period.

For level 3 fair value measurements, the Group will
normally engage external valuation experts with the
recognised professional qualifications and recent

experience to perform the valuations.
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Notes to the Condensed Consolidated Financial Statements
A 42 A B RS TR R I 5

For the Six Months ended 30 June 2025

B 20254F6 H30H 1L/ 18 H
4. FAIR VALUE MEASUREMENTS 4. 2 foffsh & (4)

(CONTINUED)

(iii)  Disclosure of valuation process used by the Group (i) A &M R AN R R & A
and valuation techniques and inputs used in fair value fo fH wF & B A0 (A B il K&
measurements (continued) T A\ B8R 0 bk B ()
Level 3 fair value measurements BEE ARG R
At 30 June 2025 202546 H30 H

Effect on fair value for
Description Valuation technique Unobservable inputs Range increase of inputs Fair value
BWARBEMHARE
B 1 8 8¢ 1 ATEREALE 14 7 M
RMB000
AR T
(unaudited)
(REFH)
Equity investments at fair ~ Market approach Recent transaction price RMB2.25 per share ~ Increase 6,754
value through other
comprehensive income
- Private equity investments
FAREFASRE  WHE EHxRER BRARKLST i 6,154
lI6:¥4 £:313 1
-HBRARE
At 31 December 2024 20241231 H
Effect on fair value for
Description Valuation technique Unobservable inputs Range  increase of inputs Fair value
HAUBEMHLRE
Bl s AUEEEAYSE EW %% M
RMB 000
ARFTE
(audited)
(BEH)
Equity investments at fair -~ Market approach Price to research and 1898 Increase 18,300
value through other development expenses
comprehensive income
- Private equity investments
BAAMHAKMEE A% UEGE L 1898 M 18,300
lle:¥a £:5134
-HEHRRY
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Notes to the Condensed Consolidated Financial Statements
U0 2 1 B WA M 2

For the Six Months ended 30 June 2025
W E20254F6 H 30 H 1L 75 A

5. OPERATING SEGMENT INFORMATION 5. ®BEB o #&FR

Six months ended 30 June

BECH30H IEAMA

2025 2024
20254 2024 4F
RMB’000 RMB’000
AR¥ T AR ¥F
(unaudited) (unaudited)
(R 88 % %) (R 88 9 1%)
Segment revenue Vi &
Retail and wholesale of shoes T AL EE R

— external sales —Hh &R 5 566,406 612,389

— inter-segment sales — 43 H 1 8y - 10
Contract manufacturing of shoes GHEEREE

— external sales — G B 8 B 28,989 72,398
Retail of toys bt A&

— external sales — G B 8 B 44,770 35,856
Segment revenue ol Y& 640,165 720,653
Eliminations ES gt - (10)
Group revenue AL H R A 640,165 720,643
Segment results 43 36 A
Retail and wholesale of shoes T L R 21,146 71,646
Contract manufacturing of shoes HER L EERE (6,893) (726)
Retail of toys It A& AR 184 329

14,437 71,249
Finance costs B 5 AR (439) (512)
Net foreign exchange gain/(loss) B 58, Wi 7, (s $20) V38 %8 339 (1,840)
Impairment provision in respect of B 5 8 15 W (E 1 e (5 16)

trade debt (Note 16) (149,050) -
(Loss)/profit before income tax I JF 45 Bl 1 (s 48) T F) (134,713) 68,897
Income tax expenses B 15 B B 32 (7,087) (16,303)
(Loss)/profit for the period WA s 1), % A (141,800) 52,594
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Notes to the Condensed Consolidated Financial Statements

7 A A B R M 5

For the Six Months ended 30 June 2025
B 5202546 H 30 H 1E 7S i A

28y v OB (8)

OPERATING SEGMENT INFORMATION 5.
(CONTINUED)

The following is an analysis of the Group’s assets and liabilities

A B2 2 KC A Konl Bk o R B

by operating and reportable segments: iR K B A TR
30 June 31 December
2025 2024
20254 2024 4F:
6H30H 12H31H
RMB’000 RMB’000
AR T AR ¥F oo
(unaudited) (audited)
(R 8 H %) (%8 & 1%)
Segment assets 5 W’
Retail and wholesale of shoes T RO 1,898,838 2,018,743
Contract manufacturing of shoes GH A E R 75,773 108,880
Retail of toys R EFE 24,808 24,061
Total segment assets 4y 0GR A 1,999,419 2,151,684
Eliminations Eak| (704,887) (720,345)
Unallocated x4 i 38,043 49,726
Total consolidated assets A EESME 1,332,575 1,481,065
Segment liabilities 4 W £ 1K
Retail and wholesale of shoes T T AL R 262,612 279,653
Contract manufacturing of shoes R E R 662,271 665,102
Retail of toys bt A & 46,072 45,509
Total segment liabilities g3 B B AR AR 970,955 990,264
Eliminations ER (705,299) (720,686)
Unallocated x4 i 31,329 26,518
Total consolidated liabilities A A EME 296,985 296,096

T B B B AT IR A R

S UL
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Notes to the Condensed Consolidated Financial Statements

W A5 & B R B

For the Six Months ended 30 June 2025
W E20254F6 H 30 H 1L 75 A

6. REVENUE 6.

Six months ended 30 June

BE6GCHIOHILAMA

2025 2024
20254 2024 4F

RMB’000 RMB’000

AR¥ T AR ¥ Tz

(unaudited) (unaudited)

(R B # %) (R 88 3% %)

Retail and wholesale of shoes e E R 566,406 612,389
Contract manufacturing of shoes R E R 28,989 72,398
Retail of toys bt A & 44,770 35,856
Total revenue A AR 640,165 720,643

Disaggregation of revenue from contracts with customers:

HKEHEF G KW i

Six months ended 30 June

BEGCH30H ILAMTA

2025 2024
20254 2024 4F
RMB’000 RMB’000
AR T AR ¥F oo
(unaudited) (unaudited)
(RREH) (R 8% %)
Geographical markets H [ Tl 35
The People’s Republic of China W RS L
(the “PRC™) ([ 1) 612,972 649,276
The United States of America % F B A R 27,193 71,367
Total Eoi 640,165 720,643
Major products/service F O E &R
Retail and wholesale of branded A T AL #E R
fashion footwear i v A 566,406 612,389
Contract manufacturing of footwear EHLEEEE 28,989 72,398
Retail of toys BT = =) 44,770 35,856
Total M 640,165 720,643
Timing of revenue recognition Tl W2 W 4 1Y) IRE T
At a point in time A — IR ] B 640,165 720,643
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7.

Notes to the Condensed Consolidated Financial Statements

OTHER INCOME AND OTHER GAINS 7.

AND LOSSES

7 A A B R M 5

For the Six Months ended 30 June 2025
B 5202546 H 30 H 1E 7S i A

ot e A DL R B At W SR
K ) 18

Six months ended 30 June

BEGCH30H IEAMTA

2025 2024
20254 2024 4
RMB’000 RMB’000
AR T AR ¥F oo
(unaudited) (unaudited)
(R B H %) (R 88 9 1%)
Other income H i e A
Government grants B A B & 7,697 33,383
Interest income on bank deposits SR AT A BRI S I A 3,008 6,155
Interest income of trade debts (Note 16) & % 18 % 1 F] & g A
(Kt 5 16) - 3,940
Gain on disposal of property, 3 B A B
plant and equipment Z I i 9 21
Royalties fee income LR R N 8,111 10,169
Others Al 6,779 3,834
25,604 57,502
Other gains and losses (N &N K
Net foreign exchange gain/(loss) [fE 5, Wi 357 O 18) i3 %A 339 (1,840)
Impairment provision in respect of B2 G JRE AL R TE ) TR (H 8 A
trade receivables (1,345) (113)
Impairment provision in respect of B2 5 685 0 U (H 1 A
trade debt (Note 16) (Fft 5% 16) (149,050) -
(150,056) (1,953)
Total other income and other gains HoAl g A BL R H At U £
and losses T i 48 Y AL RE (124,452) 55,549

FHEREBERARAT % R 49



Notes to the Condensed Consolidated Financial Statements
TR &5 A S 2 B

For the Six Months ended 30 June 2025

B E20254F6 430 H 1L/ 1A A
8. FINANCE COSTS 8. WMBMA
Six months ended 30 June
BECH30HIEANMA
2025 2024
2025 4F 2024 4F
RMB’000 RMB’000
AR ¥ Fi AR T
(unaudited) (unaudited)
(R B H %) (k%8 35 #%)
Leases interests RIS 439 512
9. INCOME TAX EXPENSES 9. MMBBH X

Six months ended 30 June

wE6H3IOH ILAMA

2025 2024

2025 4 2024 4
RMB’000 RMB’000
AR ¥ T AR ¥T T
(unaudited) (unaudited)

(R 88 % #) (R #8595 %)

Current tax — PRC Enterprise Income Tax B[ #§ Bi T8 — b [8 1& 2 7 75 Bi

Provision for the period A A 8 4,673 11,793
Current tax — PRC withholding tax R 3 Bl T — op B 7E 0 Bl

Under-provision in prior periods AR R S R 2,156 -
Deferred tax i 4 B IE 258 4,510
Income tax expenses Ji 5 B BE S 7,087 16,303
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Notes to the Condensed Consolidated Financial Statements

INCOME TAX EXPENSES (CONTINUED)

The Group is not subject to taxation in Bermuda and the British

Virgin Islands (“BVI”).

No provision for Hong Kong Profits Tax is required since the
Group has no assessable profit in Hong Kong during the six
months ended 30 June 2025 (six months ended 30 June 2024:
Nil).

PRC Enterprise Income Tax has been provided at a rate of 25%
on the estimated assessable profit during the six months ended 30

June 2025 (six months ended 30 June 2024 : 25%).

Under the relevant tax law and implementation regulations in
the PRC, withholding income tax is applicable to dividends
payable to investors that are “non-PRC tax resident enterprises”,
which do not have an establishment or place of business in the
PRC, or which have such establishment or place of business
but the relevant income is not effectively connected with the
establishment or place of business, to the extent such dividends
have their sources within the PRC. Under such circumstances,
dividends distributed from the PRC subsidiaries to non-PRC
tax resident group entities in Hong Kong shall be subject to the
withholding tax at 5% or 10%. Dividend distributed from a PRC
subsidiary to a non-PRC tax resident group entity in the BVI shall

be subject to the withholding tax at 10%.

7 A A B R M 5

For the Six Months ended 30 June 2025
B 5202546 H 30 H 1E 7S i A

Fir 15 Bt B =2 (%)
X P VES TS T
(3 0 Lo B 5 1) B8k 2804000 LI

Hy i A 45 B #k & 20254E6 A 30 A 1k
SRR AE A I A RE R B U A (R
F20244F6 H30H LS A - ) -
W UE ZEE AR A s R AT B o

i A 2 T 15 B O R 48 B %2025
46 30 H 1L S 2 Al 5 R B
T F % Bl #25% (B F 202446 H 30
HiE7S M A 2 25%) 542 488 -

R 8w AR BB ik B g )
JEAS T 13 o 1 BB i R A 3 4%
B R ZE DLIR A BB A
BT 15 B PR A% AN T 0 P A5 Bl 3% 4
B SR R ST B ok
YT SO B A Rk T B
3 T RAR B T A9 R R b B K
TE HP B R 0 W B 2K 8 T
BH o 4 0% 0 o o I B R A D )
W BTN FE P OB BB R R Y SR
BB o BC A B S ZH 1 5% 5 10%
(1 Bl 2R 40 A B0 B o b B K R A
AR AT TN R LB SR IE P
BiB RS M CE MR Mk B %
10% 119 B 38 4540 T A B -

THERBERARAR T HAEPRERE
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Notes to the Condensed Consolidated Financial Statements
U0 2 1 B WA M 2

For the Six Months ended 30 June 2025

W E 202546 H30 B 1518 A
10. (LOSS)/PROFIT FOR THE PERIOD 10. 3™ Ok ) % F
(Loss)/profit for the period has been arrived at after charging/ WA Ol 18) 7 R Ty #8640 B (R
(crediting): A)RLTE & TH R T
Six months ended 30 June
WECHIOHILAMEA
2025 2024
2025 4 2024 4F
RMB’000 RMB’000
AR ¥ T oL ARWT T
(unaudited) (unaudited)
(R 88 % ) (R 8 % %)
Depreciation of property, plant and Py 3~ B A S I
equipment 21,230 22,994
Depreciation of right-of-use assets {5 Y RE O E AT B 12,608 12,916
Amortisation of other intangible assets Ho Al I K Y 2,642 2,623
Cost of inventories sold & BB RA 258,298 300,697

(Reversal of)/written down of inventories (1% [[]) /il i 17 £ % 7] % Bl
to net realisable value (included in cost FHGIALEHLFE

of inventories sold) RN (571) 2,983
Impairment provision in respect of trade & % € Wit 7 JE 1) i (B 928 fh

receivables 1,345 113
Impairment provision in respect of trade & 5 {f %5 i) ¥ {H 43 5

debt (Note 16) (Fff 5F 16) 149,050 -
Employee benefits expenses (including fEé & A& F BH 3 (f 36 35 = Hr )

directors’ emoluments) 158,032 163,185
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11.

Notes to the Condensed Consolidated Financial Statements
T8 IR 47 A BA TS R 5

For the Six Months ended 30 June 2025
B 5202546 H 30 H 1E 7S i A

DIVIDENDS 11. kA

Six months ended 30 June

BEGCH30H IEAMTA

2025 2024

20254 2024 4
RMB’000 RMB’000

A B # T i AR BT T
(unaudited) (unaudited)

(R 88 % &) (R 88 9% #%)

Special dividend approved of O it 19 19 i 5 28 i

HKS$Nil (2024: HK$0.13) i Al i B F i T

per ordinary share (2024 4F : 0.13 45 JT) - 251,004
The directors of the Company did not recommend the payment AN A E ORI 4 AR kR E 2025
of interim dividend for the six months ended 30 June 2025 and $220244E6 430 H 1k /Sl H IR £+ o
2024. W -
The special dividend in respect of the six months ended 30 June RN E R 202446 27 B R FE I
2024 of HK$0.13 (equivalent to approximately RMBO0.12) per K bt E R B 2202446 H 30
share total of HK$270,010,000 (equivalent to approximately H k7S A 55 Al B 5 o013
RMB251,004,000) approved at the Company’s special general J6 (R % N R H0.1200) » A 3t
meeting on 27 June 2024, all were paid out on 22 July 2024, 270,010,000 # 7o (A1 & % & A B

251,004,000 G ) » £ 22024 47 H 22
H & &6 K 48 -

THERBERARAR T HAEPRERE
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Notes to the Condensed Consolidated Financial Statements

7wl

e B R B R

For the Six Months ended 30 June 2025
#E20254F6 H30 H 1k 5l A

12.

13.

14.

(LOSS)/EARNINGS PER SHARE

Basic (loss)/earnings per share

The calculation of basic (loss)/earnings per share attributable
to owners of the Company is based on the loss for the period
attributable to owners of the Company of approximately
RMB141,978,000 (profit for the six months ended 30 June
2024: approximately RMB52,414,000) and the weighted average
number of ordinary shares of 2,077,000,000 (six months ended 30
June 2024: 2,077,000,000) in issue during the period.

Diluted (loss)/earnings per share
There was no dilutive potential ordinary share outstanding for
both periods. Accordingly, the diluted (loss)/earnings per share is

same as basic (loss)/earnings per share for both periods.

PROPERTY, PLANT AND EQUIPMENT
During the six months ended 30 June 2025, the Group acquired
property, plant and equipment of approximately RMB26,013,000
(six months ended 30 June 2024: RMB33,638,000).

OTHER INTANGIBLE ASSETS

During the six months ended 30 June 2025, the Group acquired
other intangible assets of approximately RMB425,000 (six
months ended 30 June 2024: RMB27,000).

C.banner International Holdings Limited Interim Report 2025

12.

13.

14.

55 O 18) & F

B B 2 A O 1), 8 F

ENVNEIE SN R E - NG
)8R TR A N R A A E
53N B R A A RO 141,978,000
J6 (#k £2024F6 H30H 1L 75 A
i Ao N R ¥52,414,000 T ) K
A R EE AT 0 R RE T 2 B
2,077,000,000 [ ( # % 202446 A 30
H 1k 758 A :2,077,000,000 %) i &t
B oo

5 I 88 W Ofs 10) /8 A

% 7 A SR A ME A SR AT 7E S Y
TE AE 0 R o TR G > % R Y
] 2 5 B 4 Ok 1)/ ) B4 i
A (G 8) /BRI AR -

ERE F ol & ]

R E 2025 F6 H30H 1k N A -
AR B R S MR TR AN
[ 26,013,000 70 ( # % 202446 A
30 A IE A A - A R 33,638,000
JC) °

H fih % B & 2

# £20254F6 A30H 1IE N A - A&
82 ) i L A A OB R E A0 N R
425,000 7T ( # 202446 A30H 1k
AN A AR #27,00000) -



15.

Notes to the Condensed Consolidated Financial Statements

TRADE RECEIVABLES

The Group’s trading terms with other customers are mainly on
credit. The credit terms generally range from 30 to 90 days.
Each customer has a maximum credit limit. For new customers,
payment in advance is normally required. The Group seeks to
maintain strict control over its outstanding receivables. Overdue
balances are reviewed regularly by the directors of the Company.
The Group would also allow longer credit period for certain

customers with long-term relationship.

15.

7 A A B R M 5

For the Six Months ended 30 June 2025
B 5202546 H 30 H 1E 7S i A

B 5 M Wk

XN B URCE S RN A
PRI S5 5 e e (R B A
R30EOK K%« &% F ¥ A
EA R BT MR R
TE RN PES EAEE
F G A R A B o A
EEE R R S
MR B TR B R P

BT mE -

30 June 31 December

2025 2024

2025 4 2024 4F

6H30H 127431H

RMB’000 RMB’000

A B # T AR BT T

(unaudited) (audited)

R 88 % ) (RE3F %)

Trade receivables B by JE U K TE 144,133 159,431
Provision for loss allowance LR Rk (1,719) (374)
142,414 159,057

The aging analysis of trade receivables, based on the revenue

recognition date, and net of allowance, is as follows:

B i AR e RSO S 40 BR B4 1R
) B2 7 JE Wik TE R 6 0 A T

30 June 31 December

2025 2024

2025 4 2024 4F

6H30H 12J131H

RMB’000 RMB’000

AR¥ T A R#T T

(unaudited) (audited)

(R 8% %) (%8 % %)

0 to 60 days 0E 60K 129,235 138,020
61 to 180 days 61 % 180 K 10,418 17,094
181 days to 1 year 181 K £ 14F 321 2,411
Over 1 year 1A 2,440 1,532
142,414 159,057

T B B B AT IR A R

A
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Notes to the Condensed Consolidated Financial Statements

W A5 & B R B

For the Six Months ended 30 June 2025
W E20254F6 H 30 H 1L 75 A

16. OTHER RECEIVABLES AND PREPAYMENTS 16, ft J W 3% 16 K ¥ £+ 5k 38
30 June 31 December
2025 2024
2025 4 2024 4F
6H30H 12H31H
Note RMB’000 RMB’000
B AR ¥ T A R WEF T
(unaudited) (audited)
(R &% %) (78 % %)
Non-current assets I W B B oE
Long-term deposits 1 Ui 13,754 14,310
Prepayments A AT 3 I 1,761 1,915
Trade debts due from a former JRE Wi — [ i BT g A
subsidiary W& 5 8 (i) 61,152 -
76,667 16,225
Current assets W' E
Prepayments TA AT 3 I 12,576 12,991
Trade debts due from a former JRE e — [ i BT g A
subsidiary W& 5 8 (i) 4,000 214,207
Value-added tax receivable JHE Wig 1 B 1,233 10,725
Interest receivables JRE i A1 B 360 189
Others HoA 15,251 19,152
33,420 257,264
Total B 110,087 273,489
Note: Bt 5E
(i) On 18 June 2020, the Group entered into an obligations and (i) 2020456 H 18 H » 7 45 8] B A 4
debts framework agreement (“Obligations and Debts Framework ¥ T WY 2 W56 RE HE A 3 (R )
Agreement”) with Mayflower (Nanjing) Enterprise Limited (“Nanjing AR w) (/o 25 B 28 ) 7T o —
Mayflower”), a former subsidiary of the Group. TH A HE fif 75 ﬁ: 20 1%k (6 HE 5 75
HE 28 1 5% 1)
On 31 July 2020, the Group disposed 100% equity interest in Nanjing R20204E7 H 31 H » A 4 @
Mayflower. Nanjing Mayflower owed various members of the Group B oAt 35 BB HE 1Y 100% e HE o B At %
the trade debts (“Trade Debts”), being certain intra-group debts which TIER AL ZRREA A A
had arisen in the ordinary course of business over the years. SAEB(E 5 EHK]D - B2 F 515
TEHHEBERBREENE TE
Pl x5
Pursuant to the Obligations and Debts Framework Agreement, Nanjing R B8 6 HE AT 5 ME 28 Wh w0 o B

%ﬁﬁxﬂf\ 20004 5 31 H & 3T
A (1B 5 S0 T 8000 TR0 D) o 3
B 5 A5 -

Mayflower shall settle the Trade Debts during the two years from 31
May 2020 (“the Trade Debts Settlement Period”).
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Notes to the Condensed Consolidated Financial Statements

7 A A B R M 5

For the Six Months ended 30 June 2025
B 5202546 H 30 H 1E 7S i A

16. OTHER RECEIVABLES AND PREPAYMENTS 16.  H: fth & W 3% 18 M 78 £ 3 18

(CONTINUED) (%.;é_)

Note:  (continued) Bff 5% (%1)

The Trade Debts will be settled during the Trade Debts Settlement
Period in the following manner:

(a) Nanjing Mayflower would lease certain of its immovable
property to the Group to offset part of the Trade Debts with
the rents payable;

(b) Should the Trade Debts not being fully settled in the above
manner within the two-year period, the Nanjing Mayflower
shall pay a sum equivalent to the remaining Trade Debts to
the Group upon the expiry of the two-year period.

On 10 March 2022, the Group signed an extension agreement with
Nanjing Mayflower, pursuant to which the repayment date of the
Trade Debts is extended to 31 May 2023.

On 10 February 2023, the Group further signed an extension
agreement with Nanjing Mayflower, pursuant to which the repayment
date of the Trade Debts is extended to 31 May 2024.

On 11 June 2024, the Company issued an announcement in relation to
the default of repayment for trade debt due from Nanjing Mayflower,
pursuant to which Nanjing Mayflower failed to repay the remaining
balance of the Trade Debts as at 31 May 2024 and has defaulted under
the Obligations and Debts Framework Agreement.

As at 30 June 2025, the Trade Debts due from the Nanjing
Mayflower with carrying amount of RMB65,152,000 (31 December
2024: RMB214,207,000) are secured by the Nanjing Mayflower’s
land use rights and buildings as collateral with a fair value of
approximately RMB153,600,000 (31 December 2024: approximately
RMB153,600,000) in total.

Subsequent to 30 June 2025 and on 14 July 2025, the Group and
Nanjing Mayflower reached a civil mediation settlement through
the civil mediation proceedings chaired by the People’s Court of
Nanjing Qinhuai District (the “Court”), and the Court has issued a
Civil Mediation Order (the “Civil Mediation Order”). Regarding to
the Civil Mediation Order, it was agreed by the Group and Nanjing
Mayflower that the amount of RMB65,152,000 would be fully settled
for periodic installment repayments from October 2025 to March
2045. If Nanjing Mayflower fails to make any payment on time or in
full, the Group reserves the right to apply for compulsory enforcement
of the remaining unpaid balance through the Court.

Taking into account the settlement terms under the Civil Mediation
Order, the total impairment loss attributable to the settlement with
Nanjing Mayflower will amount to approximately RMB 149,050,000
was recognised during the six months ended 30 June 2025.

B 5 (T N B 5 AR i (R T
AL T s

(a) oAU e AR 4R
FHLH A T OR B - L A
T <5 4 & A 2 B 5 BUES

(b) i A T AR Bk RE A
bl XEMEEE S
U5 - w35 B E AU W
A 1 D i I R 1) A S
XA BRR R 5
ZHIH e

2022453 H 10 H » 2 45 8] B 75 5T
3 B HE T 0L A ) R B '
Ty (& H (1 A8 R H W) AE ) % 2023 4R
5H31H-

20232 A 10 A » 4% 4 [ B Fg ot
o A — A ET o IE Wk BB
Mo B R AR B R
20244531 H -

R20244E6 H 11 H » A2 W) 8% ffi —
MHEBEEBEERERE Y
BB A E REZAE R
2 BE R BE R 20244E5 H 31 H
BT RS ER . BRI ERE
R 5 AE 2 1ah 5K o

202546 A30 0 » HR T (H A A R
65,152,000 7C ( 2024412 A 31 H =
A R 214,207,000 7G) #9 FE Wi 7 550
XBEEIEH D E L EBEL
S A L& B A R 153,600,000
JC(20244E 12 A31H = & A R ¥
153,600,000 7T ) 119 - Hiu f A DL K
M E S 4 o

2025456 130 A 2 1% K 1 2025 4F
TH 14 H > A 5 B B 50 R i
R A TR IR N RIS B (TR B )
F R R S AR R
fife AR FL ik BE % R 359 7
H R A o B R
fige 2 A fE B B pg e % B E ) B
M F20254F10 H i E 204543 H
1k 7E ) 45 0948 N R I 65,152,000
JG o it at 3% B R Ak OB R
B AT AT KIE > AR B
O B RS AR AT 8RR R AT A&
i 1) HEF o

M KR AN 2 M g
e 3K > BLm T 35 B OEEOR AR B
BOWOE B AR E A ANRE
149,050,000 G » #% 3 JH B it # £
20254E6 H 30 H 1k 1 H T2 -

THERBERARA R % HAE RS



Notes to the Condensed Consolidated Financial Statements

7 A & i B 5 P R A 5

For the Six Months ended 30 June 2025

58

B E20254F6 430 H 1L/ 1A A
17. TRADE PAYABLES 17. ¥ 5 FE %
30 June 31 December
2025 2024
20254 2024 4F
6H30H 12H31H
RMB’000 RMB’000
AR T A R ¥ T C
(unaudited) (audited)
(REEFEZ) (58 %)
Trade payables B 5 ME AT 3K I 122,424 106,443

The aging analysis of trade payables, based on the invoice date, is

R H W "5 8 AR E R

as follows: I (T
30 June 31 December
2025 2024
2025 4 2024 4F
6H30H 127431H
RMB’000 RMB’000
AR ¥ T ARWTF T
(unaudited) (audited)
OR 88 % ) (R %)
0 to 90 days 0% 90K 116,846 101,556
91 to 180 days 91 £ 180 K 667 486
181 days to 1 year 181 K & 14F 726 225
Over 1 year e A 1 4 4,185 4,176
122,424 106,443
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Notes to the Condensed Consolidated Financial Statements

7 A A B R M 5

For the Six Months ended 30 June 2025

B 5202546 H 30 H 1E 7S i A
SHARE CAPITAL 18. kA
Number of
shares Amount
J& 4 B H W
USD’000
T#7
Ordinary shares of USD0.015 each 5 & TH {H 0.015 3 o0 2 % 3 Ik
Authorised: WE
At 1 January 2024 (audited), 202441 A1 H (A%
31 December 2024 (audited), 2024412 A 31 H (B H#%) ~
1 January 2025 (audited) and 2025F 1 H 1 H (B FHF ) &
30 June 2025 (unaudited) 202546 130 A (R £ % #%)  20,000,000,000 300,000

Issued and fully paid:

At 1 January 2024 (audited),
31 December 2024 (audited),
1 January 2025 (audited) and

CH#fTRHR:

202441 A 1 A (B #A%)
2024412 H31 H (B %) ~
20251 A1 B (%) &

30 June 2025 (unaudited) 20254F6 H30H (R& % Z)  2,077,000,000 31,155
Amount
&
RMB’000
A RIET T
At 1 January 2024 (audited), R20244 1 H 1A (585 4%) ~
31 December 2024 (audited), 2024 4F 12 A 31 H (B3 #) ~
1 January 2025 (audited) and 20254F 1 H 1 H (85 #) &

30 June 2025 (unaudited) 202546 H 30 H (5 48 2% 1) 209,097

TH

B B I AT BR A W)

S UL
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Notes to the Condensed Consolidated Financial Statements
P45 25 BB SR M 3

For the Six Months ended 30 June 2025
W E20254F6 H 30 H 1L 75 A

19. RELATED PARTY TRANSACTIONS 19.

During the period, in addition to those disclosed elsewhere in the
condensed consolidated financial statements, the Group had the
following related party transactions:

B Wi 5 % 5
WA B D AR 4 BB R I A
Ho 5 e T 2 R S - A S T ) B
h 7 5 5 W

Six months ended 30 June

BE6GHIOHILAMA

2025 2024
20254 2024 4F
RMB’000 RMB’000
AR Tz AR #T o
Relationship with related parties Nature of transactions (unaudited) (unaudited)
B I W6 T B A& 2 5 ' (R 88 % B) Ok 587 %)
A related company, in which certain Rental expense
directors of the Company have
controlling interest
—MBB AR AXAHTERERR HERX
FC o B A £ R HE 4 58 58
20. CONTINGENT LIABILITIES 20. A AMH

The Group did not have any significant contingent liabilities at 30
June 2025 (at 31 December 2024: RMB Nil).

21. EVENTS AFTER THE REPORTING 21.

PERIOD

Subsequent to 30 June 2025 and on 14 July 2025, the Group and
Nanjing Mayflower reached a civil mediation settlement through
the civil mediation proceedings chaired by the People’s Court
of Nanjing Qinhuai District (the “Court”), and the Court has
issued a Civil Mediation Order (the “Civil Mediation Order”).
Regarding the Civil Mediation Order, it was agreed by the Group
and Nanjing Mayflower that the amount of RMB65,152,000
would be fully settled for periodic installment repayments from
October 2025 to March 2045. For details, please refer to the
announcement of the Company dated 17 July 2025.

Save as disclosed herein, there were no significant events after 30
June 2025 and up to the date of this interim report.

22. APPROVAL OF THE CONDENSED 22.
CONSOLIDATED FINANCIAL
STATEMENTS

These condensed consolidated financial statements were approved
and authorised for issue by the Board of Directors on 28 August
2025.
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